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Reform  of  Trial  Publicity  May  Result 
From  Bar^Press  Cooperation 

ANPA  and  AS,NE  Select  Prominent  Publishers,  Editors  to  Confer  With 
American  Bar  Group — New  Laws  May  Be  Recommended 

New  rules  and  possibly  laws  for  The  ASNE  committee,  appointed  by  Mr.  Baker  said  in  Cleveland  this  “That  approaches  to  the  courtroom 
governing  publicity  of  criminal  President  Grove  Patterson,  Toledo  week  that  his  committee  would  meet  be  kept  clear,  to  the  end  that  free 


I'M  governing  publicity  of  criminal 
trials  may  be  promulgated  as  a  result 
of  concerted  effort  of  the  bar  and  the 
press.  The  movement  came  to  a  head 
this  week  with  the  appointment  of  a 
committee  by  the  American  Newspaper 
I^blishers  Association  and  another  by 
the  .\merican  Society  of  Newspaper 
Editors  to  cooperate  with  a  similar 


The  ASNE  committee,  appointed  by 
President  Grove  Patterson,  Toledo 
lilade,  is  composed  of  Stuart  H.  Perry, 
Adrian  (Mich.)  Telegram,  chairman; 
David  Lawrence.  United  States  News; 
.\lbert  O.  H.  Grier,  Wilmington  (Del.) 
Jountal- Every  Evening;  Tom  Wallace, 
Louisi'ille  Times,  and  O.  S.  Warden, 
Great  Falls  (Mont.)  Tribune. 

The  bar  association  committee,  an- 


Mr.  Baker  said  in  Cleveland  this 
week  that  his  committee  would  meet 
with  the  newspaper  groups  and  pos¬ 
sibly  with  radio  executives.  Confer¬ 
ence  dates  have  not  yet  been  set. 

Mr.  Bellamy  declined  to  comment  on 
problems  before  the  committee,  since 
the  committee  has  not  held  its  first 
meeting  and  any  personal  comment 
“would  look  like  prejudging  the  case.” 


“That  approaches  to  the  courtroom 
be  kept  clear,  to  the  end  that  free 
access  to  the  courtroom  be  maintained. 

“That  no  use  of  cameras  or  photo¬ 
graphic  appliances  be  permitted  in  the 
courtroom,  either  during  the  session  of 
the  court  or  otherwise. 

‘‘That  no  sound  registering  devices 
tor  publicity  use  be  permitted  to  oper¬ 
ate  in  the  courtroom  at  any  time. 


J.  W.  FARtEV 


Merritt  r..ANE 


Oscar  Hallam 


G.  Jack.son 


Emanuel  I.evi 


J.  R.  Knowland 


group  of  the  Am- 
erican  Bar  Asso¬ 
ciation. 

Trial  publicity 
reform  has  been 
in  the  air  ever 

since  the  Haupt¬ 
mann  trial  in 
Fleminoton,  N.  J.. 
a  year  ag  ^  and 
sporadic,  ill-timed 
and  ill-considered 
atteir-ts  to  con¬ 
trol  out-of-court 
statements  of  at- 
o  T  T.  torneys  and  day- 

a  J.  Patterson  ^y-day  weighing 

of  evidence  by  newspaper  writers  in  no¬ 
torious  criminal  cases  have  been  made. 

Although  admitting  the  need  of  re¬ 
form  in  certain  phases  of  trial  coverage, 
editors  believe  the  evils  in  the  present 
system  could  be  corrected  by  more 

rigid  restriction  of  publicity-seeking 
attorneys  and  judges,  a  survey  in  this 
issue  of  Editor  &  Publisher  indicates. 
At  the  same  time  the  editors  are  quick 
to  point  out  that  their  practice  of 
featurizing  trials  might  be  a  deterrent 
to  the  administration  of  justice. 

The  bar  association  committee  talks 
along  the  same  line.  Its  president. 
William  L.  Ransom,  said  recently  that 
the  lawyers  “must  put  their  own  house 
in  order”  and  invite  the  press  and 
radio  to  cooperate  in  making  news 
standards. 

Paul  Bellamy,  editor  of  the  Cleveland 
rlajn  Decder,  is  chairman  of  the 
ANPA’s  committee,  appointed  this 
week  by  Jerome  D.  Barnum,  ANPA 
g’esident.  Other  members  are  J.  R. 
f^wland,  editor  and  publisher  of  the 
Oakland  (Cal.)  Tribune,  a  director  of 
the  Associated  Press;  Emanuel  Levi, 
general  manager  of  the  Louisville 
Oovrter- Journal  and  Times;  Robert  R. 
McCormick,  editor  and  publisher  of  the 
CJucago  Tribune,  and  an  A.P.  director; 
Arthur  H.  Sulzberger,  publisher  of  the 
York  Times,  and  W.  F.  Wiley, 
Mitor  and  publisher  of  the  Cineinnafi 
inquirer. 


iiounced  last  week  is  headed  by  the 
eminent  Newton  D.  Baker.  Serving 
with  .Mr.  Baker  are  J.  W.  Farley, 
Boston,  publisher  of  the  Boston  Herald 
from  1910  to  1912;  John  G.  Jackson, 
New  York;  Merritt  Lane,  Newark, 
former  chancellor  of  New  Jersey: 

<  )sear  Hallam,  dean  of  the  St.  Paul 
College  of  Law,  and  former  associate 
justice  of  the  Minnesota  Supreme 
Court,  and  Giles  J.  Patterson.  Jack- 
>oiuille,  Fla.,  former  president  of  the 
I'lorida  Bar  -Association. 

The  committees  are  to  define  stand- 
;.rds  to  l^e  recommended  to  lawyers, 
newspapers  and  radio  broadcasters  in 
the  matter  of  publicity  as  to  court 
trials,  "and  it  is  hoped  that  such  stand¬ 
ards  can  be  made  effective  through 
rules  of  court  or  through  legislation,” 
a  bar  assrxriation  announcement  recently 
said. 


The  liar  association  has  had  such  a 
•■tudy  under  consideration  for  some 
time.  .As  long  ago  as  last  May  Oscar 
Hallam,  chairman  of  its  special  com¬ 
mittee  of  the  section  on  criminal  law, 
was  in  Trenton  and  Flemington  to  get 
first-hand  information  and  to  look  over 
the  situation. 

The  recommendations  that  this 
special  committee  made  to  the  bar  as- 
>ociation.  which  led  to  the  creation  of 
the  publicitv  committee,  included: 

"That  attendance  in  the  courtroom 
(luring  the  progress  of  a  criminal  trial 
be  limited  to  the  seating  capacity  of 
the  rexim. 

“That  the  process  of  subpoena  or  any 
other  process  of  the  court  should  never 
be  used  to  secure  preferential  admis¬ 
sion  of  any  person  or  spectator;  that 
such  abuse  of  process  be  punished  as 
contempt. 


Newton  D.  Baker 


Paul  Bellamy 


W.  F.  Wiley  R.  R.  McCormick 

“That  the  surrep-  _ - 

titious  procure¬ 
ment  of  pictures 
or  sound  records 
he  c  o  n  s  i  d  e  r  e  d 
contempt!  of 
court. 

“That  the  court- 
r  o  o  m  and  the 
court  house  be 
kept  free  from 
news  distributing 
devices  and  equip¬ 
ment. 

“That  n  e  w  s- 
pa  per  accounts  ^  ^  Sulzbergm 

of  criminal  pro¬ 
ceedings  be  limited  to  accounts  of  oc¬ 
currences  in  court  without  argument  of 
the  case  to  the  public. 

“That  no  popular  referendum  be  taken 
during  the  pendency  of  the  litigation 
as  to  the  guilt  or  innocence  of  the  ac¬ 
cused. 

‘‘That  broadcasting  of  arguments, 
giving  out  of  argumentive  press  bul¬ 
letins,  and  every  other  form  of  argu¬ 
ment  or  discussion  addressed  to  the 
public,  lawyers  in  the  case  during 
the  progress  of  the  litigation  be  definite¬ 
ly  forbidden. 

“That  bulletins  by  the  defendant  is¬ 
sued  to  the  public  during  the  progress 
of  the  trial  be  definitely  forbidden. 

“That  public  criticism  of  the  court 
or  jury  by  lawyers  in  the  case  during 
the  progress  of  the  litigation  be  not 
tolerated. 

“That  the  giving  of  paid  interviewers 
or  the  writing  of  paid  articles  by  jurors, 
during  or  after  the  trial,  be  forbidden. 

‘‘That  the  atmosphere  of  the  court¬ 
room  and  adjacent  premises  be  main¬ 
tained  as  one  of  dignity  and  calm.” 

The  publicity  surrotmding  the  Haupt¬ 
mann  trial  was  the  goad  that  gave  im¬ 
petus  to  the  movement,  but  statements 
of  bar  association  officials  have  stress^ 
that  the  treatment  given  the  scene  in 
Flemington  was  not  the  sole  reason. 

Since  the  trial,  however,  the  demand 
for  reform  in  the  interests  of  fair  ad- 
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ministration  of  justice,  has  steadily  in¬ 
creased,  and  in  articles,  speeches,  and 
in  the  utterances  of  court  officials,  the 
issue  has  been  kept  continually  before 
the  public.  Such  reaction  is  not  un¬ 
usual  to  a  sensational  court  event,  but 
this  time  it  does  not  seem  to  be  of  a 
transitory  nature.  The  .ABA,  the 
AN  PA  and  .ASNE  are  representative 
and  influential. 

An  example  of  recent  efforts  along 
this  line  is  the  proposed  rule  barring 
photographers  from  courtrooms  and  gag- 
gnig  trial  attorneys,  proposed  last  No¬ 
vember  by  the  judicial  council  of  New 
York  state,  created  to  study  methods  of 
procedure  of  all  the  state’s  courts. 
Strenuous  objections  to  the  measure 
were  offered  by  Harvey  Deuell,  manag¬ 
ing  editor  of  the  New  York  Daily  News, 
and  other  newspapermen  at  a  public 
hearing.  Local  efforts  to  curb  the  evil 
have  also  been  reported. 

The  Hauptmann  trial  brought  the 
movement  from  the  talking  stage  to 
the  stage  of  action.  The  hippodroming 
and  fantastic  treatment  of  that  court 
event  brought  strong  criticism  from 
<vithin  the  press  and  the  bar  and  from 
tbe  public.  Defense  and  prosecuting 
attorneys,  Edward  J.  Reilly  and  David 
T.  Wilentz,  respectively,  gave  daily  in¬ 
terviews  on  the  happenings  of  the  day 
in  court,  commenting  on  testimony  and 
telling  their  future  plans;  newspaper 
“trained  seals’’  dispatched  long  detailed 
“dope”  stories,  reporters  outdid  them¬ 
selves  to  send  color  stuff,  radio  com¬ 
mentators  broadcast  long  dissertations 
on  the  case  as  it  unfolded  in  the  court¬ 
room,  all  of  it,  say  the  critics,  hamper¬ 
ing  the  true  administration  of  justice. 

A  symposium  printed  by  Editor  & 
Publisher  at  that  time  showed  many 
editors  were  shocked  and  dissatisfied 
with  the  publicity  attending  the  trial, 
most  of  them  blaming  the  trial  attorneys 
for  the  big  ballyhoo  and  their  own  com¬ 
petitive  status  for  printing  the  millions 
of  words  transmitted  from  Flemington. 
Another  symposium  told  of  the  dissatis¬ 
faction  of  prominent  attorneys  with 
conditions. 

In  view  of  the  impending  reform  edi¬ 
tors  appear  skeptical  as  to  what  may 
eventuate,  the  following  statements 
show.  Many  feel  there  is  no  need  for 
new  rules  and  regulations,  and  say  that 
a  wise  judge  can  control  the  attorneys 
and  the  press  by  applying  present  rules 
and  laws.  Some  editors  are  sarcastic, 
and  others  feel  that  the  movement  is  in 
the  right  direction. 

The  editors  speak : 

NO  LAW  NEEDED 

JoNATH.\N  Daniels,  editor,  Raleigh 
(N.  C.)  News  and  Obserz'er:  “Un¬ 
doubtedly  some  newspapers  and  news¬ 
papermen  helped  to  make  the  courtroom 
at  Flemington  a  circus  for  their  cir¬ 
culation  but  just  as  the  freedom  of 
the  press  in  .America  is,  in  my  opinion, 
endangered  chiefly  by  the  press  itself, 
so  the  dignity  of  justice  is  threatened 
far  less  by  press  and  radio  than  by 
bench  and  bar.  Without  infringing 
upon  the  proper  coverage  of  a  public 
tnal,  judges  and  lawyers  who  are  wil¬ 
ling  to  forego  the  circus  aspects  of 
publicity  can  provide  rules  and  stand¬ 
ards  which  will  protect  the  courts  from 
debasement.  No  new  law  is  needed. 
What  is  needed  is  determination  upon 
the  part  of  the  courts  that  all  in  the 
courtrooms,  including  reporters,  law¬ 
yers  and  others  shall  conduct  them¬ 
selves  in  accordance  with  standards  of 
good  taste  and  decorum.  Judges  in 
most  states  are  given  ample  power  to 
deal  with  this  situation.  No  law  or 
rules,  in  my  opinion,  will  ever  serve  as 
substitute  for  wisdom  and  good  sense  on 
the  bench.” 


j 


should  be  given  every  facility  to  pre¬ 
vent  anything  that  savors  of  secrecy, 
but  neither  newspapers  nor  radio  should’ 
permit  use  of  their  news  transmission 
to  promote  either  side  in  a  law  suit. 
Bar  associations  should  see  that  giving 
out  that  type  propaganda  is  on  the  list 
of  unethical  practices.” 


O.  S.  Wasdek 


A.  O.  H.  Geibi 


Stuaet  Perry 


Tom  Wallace 


circus  effects  at  the  Hauptmann  trial 
were  greatly  exaggerated.  Judge 
Trenchard  did  a  good  job,  in  the  opin¬ 
ion  of  ninety  per  cent  of  the  newspaper¬ 
men  who  covered  the  trial.  They  were 
in  a  better  position  to  decide  than  a 
joint  committee  whose  members  never 
saw  the  courthouse  at  Flemington.” 


racy  has  been  sacrificed  for  sensational¬ 
ism.  Occasional  confidential  question¬ 
naires  from  publisher  to  judges  regard¬ 
ing  reporters  might  help.” 


THREE  REFORMS  NEEDED 

The  Milwaukee  Journal:  “There 
should  be  three  corrective  measures, 
in  the  Jouriml’s  opinion,  to  remove 
such  evils  in  newspaper  and  radio 
coverage  as  were  shown  in  the  Haupt¬ 
mann  trial :  First,  a  stricter  stand  by  the 
presiding  judge  in  preserving  the  judi¬ 
cial  atmosphere  of  the  courtroom,  and 
the  immediate  vi¬ 
cinity.  Any  ac- 


“TRAINED  SEALS”  AT  FAULT 

Louis  B.  Seltzer,  editor,  Cleveland 
Press:  “The  most  serious  objection  to 
coverage  of  famous  trials,  of  which  the 
Hauptmann  case  was  a  notable  exam¬ 
ple,  is  to  be  found  in  running  comment 
by  special  writers  as  to  the  credibility 
of  the  witness,  the  apparent  effect  of 
testimony  on  the  jury,  and  so  forth.  We 
are  obviously  getting  out  of  our  field 
when  we  start  pronouncing  judgment  on 
the  case  in  detail  while  it  is  still  under 
consideration  as  a  whole.  The  error 
_ is  rarely  com- 


tivity  by  news¬ 
papermen  or  radio 
announcers,  or  by 
crowds,  that  dis¬ 
turbs  this  atmo¬ 
sphere  should  be 
stopped.  There 
should  be  no 
‘ringside’  cover¬ 
age  of  a  trial, 
such  as  putting 
telegraph  instru¬ 
ments  in  a  court¬ 
room  or  employ-  David  Lawrence 
ing  great  num- 

liers  of  pages  to  rush  in  and  out.  Second, 
there  ought  to  be  forced  on  the  lawyers, 
on  pain  of  disbarment  an  observance  of 
the  ethics  of  their  profession.  As  offi¬ 
cers  of  the  court,  they  should  be  barred 
from  giving  any  interview  expressing 
an  opinion  about  the  trial,  while  the 
trial  in  which  they  are  participating  is 
in  progress.  Third,  the  press  associa¬ 
tions  and  the  newspapers  should  pledge 
themselves,  as  their  part  of  the  reform 
program,  not  to  hire,  or  to  buy  articles 
from,  any  writer  who  ‘covers’  the  trial 
for  the  purpose  of  weighing  the  evi¬ 
dence  and  expressing  an  opinion  about 
it,  while  the  trial  is  in  progress.  Noth¬ 
ing  but  straight  newspaper  reporters 
should  be  employed  to  report  during 
the  trial.  .Articles  of  opinion  could  be 
published  later  if  the  newspapers 
wanted  them.” 


mitted  by  regular 
correspondents  of 
newspapers  and 
press  associations, 
but  it  is  a  com¬ 
mon  fault  among 
writers  distin¬ 
guished  in  other 
sorts  of  work 
who  are  specially 
hired  for  the  oc¬ 
casion.  The  fact 
that  their  own 
regular  corre- 
J.  D.  Barn  DM  spondents  avoid 

the  error  is  evi¬ 
dence  that  newspaper  editors  recognize 
the  impropriety  of  this  kind  of  comment. 
But  they  are  too  often  disposed  to  print 
it,  notwithstanding  its  impropriety,  after 
having  made  a  large  investment  in  the 
work  of  some  author  unfamiliar  with 
the  limitations  on  comment  imposed  by 
sound,  professional  tradition  as  well  as 
bv  the  law.” 


FROM  COL.  McCORMICK 

Robert  R.  McCormick,  editor  and 
publisher,  Chicago  Tribune:  “I  think 
trial  lawyers  should  learn  correct  Eng¬ 
lish  so  that  reporters  can  understand 
them.” 


WOULD  BAR  RADIO 

Walter  M.  Harrison,  managing  edi¬ 
tor,  Oklahoma  City  Oklahoman  and 
Times:  “Law  courts  are  not  a  circus. 
Radio  ought  to  be  barred  from  the  court 
room  under  all  circumstances.  News¬ 
paper  exploitation  of  defendants  by 
signed  stories  and  biographies  preced¬ 
ing  and  during  trial  is  the  practice  most 
in  need  of  corrections.” 


ASKS  U.  S.  COURT  REFORM 

Grove  Patterson,  editor,  Toledo 
Blade,  and  president,  American  Society 
of  Newspaper  Editors :  “The  court 
practice  most  needing  correction  is  tfe 
method  of  the  U.  S.  Supreme  Court  in 
handing  down  decisions.  A  summary 
of  actual  findings,  simply  and  unmis¬ 
takably  expressed,  should  be  available 
for  the  press  simultaneously  with  the 
announcement  of  decision.  The  present 
method  too  frequently  results  in  both 
delay  and  confusion.” 


“BAN  FEATURE  WRITERS” 

The  Dallas  (Tex.)  News:  “Trial 
coverage  should  be  limited  to  a  strict 
reportorial  account  to  the  exclusion  of 
feature  writers  whose  colored  narrative 
tends  to  confuse  and  mislead  public 
opinion  and  too  frequently  to  express  a 
personal  verdict  in  advance  of  a  jury 
one.” 


“A  WASTE  OF  -nME” 

H.  T.  Saylor,  editor.  New  York 
Post:  “We  at  the  Post  believe  it  is  a 
waste  of  time  for  the  ANP.A  and  the 
Bar  Association  to  worry  about  court 
room  coverage  by  newspapers  and  by 
radio.  The  only  power  that  can  ever 
have  any  effect  on  courtroom  pro¬ 
cedure  is  the  trial  judge  and  the  court 
officials.  They  won’t  pay  any  attention 
to  a  committee’s  opinion.  Stories  of 


BIAS  IN  ’TRIAL  COVERAGE 

Harlan  G.  Palmer,  editor,  Holly- 
ivood  (Cal.)  Citizen-News:  “The 
practice  most  needing  correction,  in  my 
opinion,  is  the  coloring  of  trial  stories. 
This  coloring  is  an  exceedingly  easy 
thing  to  accomplish  as  it  may  be  done 
effectively  by  publication  of  oilly  part 
of  the  truth.  It  results  sometimes  from 
bias  on  part  of  the  newspaper  and  some¬ 
times  from  bias  of  the  reporter,  im- 
known  to  and  not  shared  by  the  pub¬ 
lisher.  Reliable  trial  coverage  requires 
a  much  higher  type  of  reporter  than  is 
usually  assigned  to  such  work.  Accu- 


JUDGES  CAN  BAR  BALLYHOO 

Tom  Wallace,  editor,  Louisville 
Times:  “1  think  that  where  the  com¬ 
monwealth  is  represented  rightly,  on 
the  bench,  courts  can,  and  will,  do  all 
that  is  necessary  to  prevent  trial  cover¬ 
age  by  newspapers  from  becoming  a 
three  ring  circus,  without  laying  down 
rules  that  hamper  reporters  in  the  legit¬ 
imate  discharge  of  their  duties.  I 
doubt  the  importance  of  the  co-operat¬ 
ive  effort  of  ANPA  and  the  American 
Bar  Association,  neither  of  which  elects 
trial  judges.” 


HITS  “INSPIRED  REPORTS” 

C.  M.  Morrison,  editor,  Philadelphia 
Evening  Public  Ledger:  “Coverage  of 
actual  trial  proceedings  needs  little  re¬ 
form.  The  practice  most  needing  cor¬ 
rection  is  attempts  by  attorneys  and  in¬ 
terested  parties  outside  the  courtroom 
to  influence  public  opinion  by  obvious 
propaganda,  including  ‘inspired  reports’ 
and  more  or  less  formal  statements.  It 
is  carried  on  by  both  the  prosecution 
and  defense.  This  practice  too  often 
precedes  and  continues  through  the  ac¬ 
tual  trial  of  important  cases.  It  is  the 
actual  foundation  of  most  of  the  criti¬ 
cism  growing  out  of  the  Hauptmann 


PROBLEM  UP  TO  JUDGES 

W.  S.  Gilmore,  editor,  Detroit  News: 
“If  the  judges  and  the  other  officers 
of  the  court  will  conduct  trials  with 
projier  dignity  instead  of  permitting  re¬ 
porters  and  photographers  to  make 
horse  play  of  them,  it  will  not  be  neces¬ 
sary  for  the  ANPA  and  the  Amer¬ 
ican  Bar  Association  to  write  new  rules 
for  covering  trials.  Every  responsible 
newspaper  will  be  willing  to  be  sane 
and  sensible  in  court,  and  those  other¬ 
wise  can  be  made  so  at  the  judge’s  or¬ 
der.” 


WEAKNESSES  IN  SYSTEM 

W.  Laurence  Dickey,  editor,  Kan¬ 
sas  City  Journal-Post:  “Contrasted 
with  the  English  system,  American 
criminal  court  proceidure  has  weak¬ 
nesses  that  should  be  corrected  through 
cooperation  between  courts  and  press. 
Tliat  there  has  been  too  great  a  ten¬ 
dency  to  romanticize  crime  and  make 
a  Roman  holiday  of  criminal  trials  can¬ 
not  be  denied.  Newspapers  often  do  so 
in  self-defense  with  an  eye  on  competi¬ 
tion.  Judges  in  state  courts  with  less 
thought  of  re-election  but  with  greater 
glory  to  themselves,  might  well  enforce 
stricter  respect  for  courts  and  court 
procedure.  There  should  ensue  less  of 
typically  American  ‘trial  by  newspaper’ 
that  amazes  English  jurists  and  fairer 
verdicts  would  probably  be  reached.” 


ABUSES  LAID  TO  LAWYERS 

Howard  Kahn,  editor.  St.  Paul 
Daily  N^s:  “Criticism  of  newspapers 
and  radio  for  their  coverage  of  such 
affairs  as  the  Hauptmann  trial  properly 
falls  on  the  shoulders  of  criminal  law¬ 
yers.  It  was  the  propaganda  statements 
of  both  defense  and  state  that  the  pub¬ 
lic  didn’t  like.  Newspapers  and  radio 
had  to  publicize  them,  knowing  if  they 
didn’t  some  other  news  agency  would 
The  public  has  a  right  to  Imow  what  is 
going  on  in  court  rooms.  Reporters 


FAVORS  COOPERATION 

A.  H.  Kirch  iioKER.  managing  editor, 
Buffalo  (N.  Y.)  News:  “No  single 
remedy  uniformly  will  correct  improper 
court  publicity  practices,  because  they 
differ  in  every  community.  Advance 
ballyhoo,  or  trial  by  newspaper  is  most 
general  evil  but  equally  important  is  the 
tendency  of  some  lawyers  and  some 
judges  to  push  on  to  newspapers  as  a 
group,  without  regard  for  individual 
merit,  responsibility  for  practices  for 
which  a  limited  number  of  lawyers  and 
courts  must  share  blame. 

“Since  the  Hauptmann  trial  innumer¬ 
able  lawyers  have  proposed  reforming 
journalistic  practices  but  they  have  not 
proposed  corrective  measures  to  obviate 
such  breakdowns  in  the  court  decorum 
and  legal  conduct  which  marked  the 
Hautpmann  trial.  Nevertheless  they  rush 
in  with  remedies  such  as  that  submitted 
to  the  judicial  council  of  this  state  to 
gag  lawyers  and  the  nress,  which  clearly 
would  violate  constitutional  guaranty 

“I  strongly  favor  ro-operative  actioi 
by  editors  and  publishers  on  the  one 
hand  with  lawyers  and  judges  on  the 
other  to  devise  a  code  to  guide  newspa- 
Iiers  and  lawyers  in  court  publicity.  A 
proeram  which  tbe  Am-ri-an  Society 
of  Newspaper  Editors  initiated. 
ever,  the  problem  must  be  approached 
realistically.  The  smug  attitude  of  the 
legal  group  should  not  be  allowed  to 
becloud  the  situation.” 
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CIRCULATION  RISE  CUTS  MILLINE  RATES 

John  T.  Fitzgerald  Points  to  Discrepancies  in  Use  of  Two- Year-Old  Chart  by  Paul  B.  West  of 

A.  N.  A.  in  **Challenge”  to  Costs  of  Advertising 


(Sfircial  to  Editor  &  Publisher) 

Chicago,  Feb.  17. — Criticism  of 
Paul  B.  West’s  recent  challenge  to 
advertising  costs  was  voiced  this  week 
by  John  T.  Fitzgerald,  Reynolds-Fitz- 
gerald,  Inc.,  publishers’  representative, 
when  the  latter  pointed  out  that  the 


risen  to  a  new  all-time  high  of  28,147,- 
343,  a  gain  of  more  than  1,600,000  over 
that  of  a  year  ago,  or  6  per  cent. 

“As  a  result  of  these  circulation  gains, 
as  Editor  &  Publisher  rightly  ixiints 
out,  the  aggregate  milline  advertising 
rate,  despite  various  advances  in  line 
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This  chart  shows  how  far  out  of  date  the  one  at  the  right  is,  in  any  current 
discussion  of  newspaper  circulations  and  rates.  Circulations  have  rehounded, 
particularly  in  the  morning  and  Sunday  fields;  and  as  a  natural  result,  milline 
rates  have  dropped,  going  even  below  1929  levels  in  the  case  of  Sunday 
papers.  As  for  the  great  loss  in  the  general  price  level,  half  of  that  has 
been  recovered. 

Evidently  owing  to  use  of  somewhat  different  data,  the  1933  percentages  in 
this  chart  vary  from  those  shown  in  the  A.  N.  A.  chart,  but  not  enough  to 
affect  the  validity  of  the  argument.  The  newspaper  percentages  in  this  table 
have  been  calculated  from  circulations  and  millines  given  in  the  “Ready 
Reckoner,”  page  126,  of  the  Editor  &  Publisher  International  Year  Book 
for  1936.  For  conservatism  the  “daily  and  Sunday”  percentages  have  been 
adjusted  to  give  the  daily  issues  six  times  the  weight  of  the  Sunday  issues; 
otherwise  the  comeback  would  have  been  even  more  striking,  with  practically 
the  entire  circulation  loss  recovered,  and  with  the  1933  mUIine  rate  one-half  of 
one  per  cent  lower  than  in  1929. 

The  general  price  levels  shown  here  are  based  on  the  U.  S.  Department 
of  Commerce’s  combined  index  of  784  commodity  quotations. 


president  of  the  Association  of  National 
Advertisers  had  failed  to  take  into 
consideration  the  remarkable  rebound 
of  newspaper  circulations  during  the 
past  two  years. 

Mr.  Fitzgerald,  in  an  interview 
with  Editor  &  Publisher,  pointed  out 
^t  Mr.  West,  in  an  article  appearing 
in  the  Jan.  30  issue  of  Printers’  Ink, 
used  a  chart  showing  the  fluctuation  of 
the  price  per  line  per  million  circula¬ 
tion  as  compared  with  the  fluctuation 
of  the  “general  price  level”  of  com¬ 
modities,  based  on  daily  and  Sunday 
newspaper  circulations  from  1930 
through  1933,  using  1929  as  the  basic 
year. 

“Mr.  West  has  neglected  to  show 


rates  has  remained  unchanged  for  morn¬ 
ing  newspapers  at  $2.58,  while  actually 
declining  for  evening  newspapers  from 
$3.75  to  $3.71,  and  for  Sunday  news¬ 
papers  from  $2.26  to  $2.12,”  stated  Mr. 
Fitzgerald. 

“In  Mr.  West’s  very  commendable 
study  of  the  rate  situation  as  it  relates 
to  rising  advertising  costs,  he  has  con¬ 
fined  his  argument  to  the  depression 
years,  when  newspaper  circulations  did 
drop  approximately  8  per  cent,  while 
the  general  price  level  of  commodities 
slumped  about  28  per  cent,  according 
to  his  chart,  and  the  rate  per  line  per 
million  circulation  increased  approxi¬ 
mately  8  per  cent.  Certainly,  Mr. 
West  couldn’t  expect  the  milline  rate 


wlat  has  happened  to  newspaper  circu-  for  newspapers  to  drop  28  per  cent 


lations  since  the  bottom  was  reached  in 
1933,”  said  Mr.  Fitzgerald.  “He 
should  have  included  the  1934-35  figures 
as  contained  in  the  chart  published  by 
Editor  &  Publisher  Feb.  1.” 

In  the  latter  chart,  based  on  figures 
published  in  the  Editor  &  Publishes 
International  Year  Book  for  1936,  it 
^s  shown  that  total  circulation  for  the 
390  morning  newspapers  has  risen  to 


especially  now  that  circulations  have 
recovered  and  are  within  striking  dis¬ 
tance  or  ahead  of  1929-30  peak  levels. 

“Mr.  West  has  failed  to  take  into 
account  that  in  most  cases,  newspaper 
advertising  rates  lag  behind  when  cir¬ 
culation  and  general  price  levels  rise. 

“I  agree  that  it  is  perfectly  fair  for  Mr. 
West  to  say  that  during  the  depression 


tions  were  attained,”  he  continued. 
“Thus,  advertisers  received  the  licnefit 
of  added  circulations  during  the  peak 
years  at  no  general  increase  in  rates. 

“It  should  also  be  remembered  that 
newspapers  must  continue  to  publish 
expensive  news  regardless  of  whether 
advertising  is  in  the  paper  or  not.  This 
fact  was  recently  emphasized  during 
the  general  strike  in  Pekin,  Ill,,  when 
the  Pekin  Times  was  published  with¬ 
out  any  advertising  because  the  local 
stores  were  closed.  A  newspaper  is 
like  a  public  utility,  it  must  serve  the 
public  day  in  and  day  out.  And  in  this 
connection,  it  is  well  to  consider  that 
in  most  cases,  public  utility  rates  were 
not  reduced  and  in  those  instances 
where  they  were,  they  did  not  come 
down  as  far  as  the  general  price  level 
of  commodities. 

“The  public  can’t  get  along  without 
newspapers,”  asserted  Mr.  Fitzgerald. 
“Community  life  is  dependent  upon 
them.  By  the  same  token,  newspaper 
operating  costs  did  not  come  down  as 
much  as  other  costs.  Newspaper  per¬ 
sonnel  could  not  be  cut  as  drastically 
as  in  other  industries.” 

Turning  to  the  question  of  advances 
made  by  the  A.  N.  A.  and  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies  in  the  matter  of  research  in  adver¬ 
tising,  Mr.  Fitzgerald  commended  these 
joint  efforts  and  declared  newspapers 
will  welcome  the  same  type  of  research 
to  find  out  how  to  make  newspaper  ad¬ 
vertising  space  more  effective. 

“If  it  is  true  that  one  advertiser  can 
use  a  certain  amount  of  space  and  at¬ 
tract  50  to  75  per  cent  more  readers 
than  a  competitor  using  the  same 
amount  of  space,  it  is  reasonable  to  as¬ 
sume  that  greatest  economies  in  ad¬ 
vertising  will  be  reached  by  research 
which  will  show  newspaper  advertisers 
how  to  attract  greater  audiences  at  less 
cost,”  said  Mr.  Fitzgerald.  “I  feel  cer¬ 
tain  that  newspaper  representatives  in 
Chicago  and  in  other  cities  would  wel¬ 
come  any  and  all  research  which  will 
improve  the  effectiveness  of  newspaper 
advertising.” 

Mr.  West’s  article,  to  which  Mr. 
Fitzgerald  here  replies,  posed  this 
“challenge  to  advertising” : 

“May  not  this  same  challenge  apply 
to  advertising?  It  might  be  stated  in 
this  way:  Advertising  costs  have  be¬ 
come  so  high  as  to  retard  the  use  of 
advertising;  as  the  use  of  advertising 
has  been  cut  down  sales  volume  which 
is  necessary  to  justify  adequate  ad¬ 
vertising  has  shrunk.  Thus  has  ad¬ 
vertising  perhaps  been  a  contributing 
factor  to  the  vicious  circle  which  the 
manufacturer  faces  and  at  the  same 
time  a  victim  of  it.” 

Referring  to  the  smaller  chart  on 
this  page,  and  to  a  similar  chart  show¬ 
ing  magazine  trends  from  1930  to 
1933,  Mr.  West  commented: 

“A  forewarning  of  what  was  hap¬ 
pening  was  sounded  a  year  and  a 
half  ago  when  the  A.  N.  A.  issu^ 
a  study  entitled.  ‘Trend  of  Media 
Rates  in  Relation  to  Circulation  and 
Cost  of  Commodities.’ 

“As  will  be  observed  from  charts  A 
and  B  herewith  reproduced  from  the 
study,  it  is  plain  to  be  seen  that  the 
cost  of  advertising  as  indicated  b’'  bar 
R  in  the  case  of  magazines  decreased 
very  little  in  this  major  depression ; 
and  in  the  case  of  newspapers  showed 
an  increase.  'This  is  the  more  signi- 


done  about  it.  Two  A.  N.  A.  commit¬ 
tees  comprised  of  a  very  representative 
group  of  magazine  advertisers  and  of 
newspaper  advertisers  are  now  engaged 
in  a  further  study  of  this  important 
question  of  rates  as  a  result  of  the 
great  interest  in  the  subject  manifested 


This  chart,  recently  used  in  support  of 
A.  N.  A.  argument  that  advertising 
rates  are  too  high,  vras  published  in 
Editor  &  Publisher  of  July  14,  1934, 
when  first  issued  hy  the  A.  N.  A.  in  its 
report,  “Trend  of  Media  Rates  in  Re¬ 
lation  to  Circulation  and  Cost  of  Com¬ 
modities.”  It  shows  that  as  the  depres¬ 
sion  deepened,  from  1930  to  1933,  news¬ 
paper  circulations  (solid  hlack  bars) 
fell  off  slowly,  and  minimum  milline 
rates  for  general  advertising  (marked 
R)  consequently  rose.  Meanwhile  gen¬ 
eral  price  levels  (G  P  L)  dropped 
sharply.  But  compare  this  chart  with 
the  one  at  the  left. 


_  _  .  years,  national  advertising  rates  for  _ 

14,434,431  which  is  3.52  per  cent  above  newspapers  in  general  were  maintained  ficant  when  contrasted  with  the  general 

the  circulation  of  the  year  before  and  and  the  rate  per  line  per  million  cir-  price  level  which  as  will  he^  noted 

within  0.1  per  cent  of  the  1929  peak,  culation  was  to  the  advantage  of  the  dropped  off  nearlv  30  per  cent  in  four 

publisher,  but  in  1934-35  the  trend  of 
circulation  and  prices  was  upward, 
without  corresponding  ’"croase  in  rates. 

“Another  factor  to  be  kept  in  mind 
is  that  most  national  advertising  rates 


Por  the  1.560  evening  newspapers  the 
circulation  is  23,721,109,  which  is 
4.2  per  cent  above  the  total  of  the  year 
Wore,  although  still  1,400,000  below 
the  peak,  reached  in  1930.  For  the  518 


years  and  was  strikingly  paralleled  by 
a  similar  drop  in  magazine  newsstand 
sales.  ' 

“That  study  made  a  considerable  im¬ 
pression  upon  adverti.sers  and  publish- 


Stmday  papers  the  total  circulation  has  were  set  in  1927-28  before  peak  circula-  ers  but  actually  very  little  has  yet  been 


at  the  association’s  annual  meeting.” 

Other  A.  N.  A.  newspaper  charts 
shown  by  Mr,  West,  it  is  true,  carried 
rate  and  circulation  trends  as  far  as 
1935,  but  without  any  special  mention 
of  the  recovery.  In  regard  to  one  of 
them,  not  on  a  milline  basis,  he  said: 

“The  point  to  be  noted  here  is  the 
constant  increase  in  the  rates  without 
any  regard  for  wide  fluctuations  of 
prices  and  other  economic  factors  dur¬ 
ing  this  period.  True,  it  can  be  ar¬ 
gued  that  advertisers  got  an  ever-in- 
creasing  amount  of  circulation,  but  the 
point  is  the  ever-increasing  cost." 

Turning  to  “unit  rates”,  or  milline 
rates,  Mr.  West  stated; 

“The  unit  price  of  space  is  directly 
affected  by  volume  of  circulation.  As 
volume  of  circulation  goes  up.  the  unit 
rate  goes  down  and  vice  versa.  Since 
it  has  long  been  the  practice  of  most 
advertisers  to  buy  circulation  on  a  vol¬ 
ume  basis,  this  has  encouraged  pub¬ 
lishers  to  constantly  increase  circula¬ 
tions  to  maintain  their  competitive  posi¬ 
tions.  The  cost  of  maintaining  that 
circulation  increase  can  be  passed  on 
to  the  advertiser  by  increasing  the  gross 
or  card  rates;  but  the  unit  or  milline 
late  can  be  maintained  at  a  controlled 
level  because  the  relationship  between 
volume  of  circulation  and  gross  rate 
determines  the  unit  nr  milline  rate.  This 
has  given  the  publisher  a  somewhat 
artificial  control  over  rates  or  the  price 
charged  for  a  unit  of  space  per  Aou- 
sand  circulation. 

“Such  a  control  can  he  a  blessing  and 
(Continued  on  page  50) 
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FEW  ‘RETALIATIONS’  FOR  LOS  ANGELES 
RIGID  BAN  ON  FREE  PUBLICITY 


PRELL  TO  FT.  WORTH  of  tlie  Legion  of  Honor  was  conferred 

Ed  Prell,  Chicago  Atncrican  l)ase'  Gen.  Anthoine. 

ball  writer,  has  resigned  his  position  Then  followed  a  number  of  jears  of 
on  the  American  to  become  sixirts  ed-  reporting  world  iwhtics  and  their  rela- 


Mutic  Teacher  and  Dancing  School  Only  Ones  Who  Overtly  itor  of  the  Ct.  H'orth  (Tex.)  Star-  polices.  In  1924  his 

--  ■  l)^k  Our  Foreign  Affairs 

lished. 


Protest  Laying  Down  of  Joint  Rules  By  Coast  City  Daihes — 
No  Firms  or  Brands  in  Radio  Columns  to  Be  Allowed 


T  elegram. 


"as  pub. 


{Special  to  Editok  &  Publisher)  must  be  after  the  event  and  must  be  of 

tOS  ANGELES,  Feb.  18 — Although  real  importance. 

in  effect  only  a  few  days,  publishers  (h)  Stories  or  pictures  regarding 


MOWRER  NOW  EDITOR 
OF  CHICAGO  NEWS 


and  editors  of  the  Los  Angeles  dailies  luncheons  of  department  store  promo-  Associate  Editor  Succeeds  Henry 

- .u..-; — .I...  /-nntrnl  .• —  Justin  Smith — Knox  Relinquishes 

Title — O’Flaherty  New  Manag* 
ing  Editor 


are  enthusiastic  over  the  publicity  control  rions. 

plan  agreed  to  by  all  of  the  local  papers.  Stories  or  pictures  about  the  en- 

The  agreement,  modeled  after  a  similar  tertaiiiment  of  prominent  people  by  de¬ 
plan  worked  out  in  Atlanta,  Ga.,  and  partment  stores. 

which  is  reported  exceeding  expectations  Stories  or  pictures  regarding  re- 

ffiere,  eliminates  all  business  office  ceptions  for  authors  in  book  depart- 
“musts,”  and  the  space-wasting  “news"  nients  to  be  left  to  the  editors. 

which  formerly  came  into  every  ^i^j  pictures  or  stories  of  merchan- 


c^y  whicn  formerly  came  imo  cvciy  ^Ijj  Pictures  or  stones  ol  merenan- 
office  attached  to  advertising  contracts,  jigg  is  understood  that  this  not  only 

There  have  been  no  retaliatory  can-  includes  retail  but  distributors’  publicity, 
cellations  except  in  two  cases,  one  a  j^s  pictures  of  a  distributor  holding 

music  teacher  and  the  other  a  dancing  g^n  of  beer,  etc. 
school,  both  of  which  were  very  small  Pictures  or  stories  of  grocery 

users  of  paid  space._  A  number  of  let-  chain  new  members, 
ters  of  commendation  have  been  re-  (m)  No  Santa  Claus  promotions  for 
ceived  by  the  publishers,  it  was  learned,  individual  stores. 

Following  the  meeting  of  publishers  (n)  No  stories  or  pictures  of  robots 
at  which  the  agreement  was  reached  a  trigjj  automobiles  disguised  as  loco- 
letter  was  mailed  to  advertisers  and  niotives,  etc.,  except  in  automobile  pages 
agencies  doing  business  with  the  Los  ^nd  sections. 

Angeles  papers  announcing  the  intp-  (q)  Nq  pictures  or  stories  regarding 
tion  to  eliminate  free  space  and  pointing  promotions  on  the  part  of  stores  which 
out  that  such  action  was  of  benefit  in  feature  the  Junior  League,  the  debu- 
the  long  run  to  the  advertiser  as  much  Mantes,  or  other  social  celebrities, 
as  to  tbe  newspaper.  At  the  same  time  ^p^  j,Jq  pictures  or  stories  concern- 
mimeographed  instructions  for  the  guid-  ^ny  commercial  promotions,  such 
ance  of  all  departments  were  sent  to  carnivals,  flower  shows,  etc.  This 
the  editorial  and  advertising  heads  of  the  not  apply  to  the  Pomona,  State 

various  papers.  These  instructions  read  County  Fairs,  or  to  civic  enter- 

as  follows:  prises,  or  those  enterprises  which  are 

1.  It  was  decided  to  send  a  letter  to  operated  strictly  for  charitv — but  it  is 

all  advertisers  announcing  that  effective  understood  that  sich  publi'citv  accept- 
February  5,  1936,  free  publicity  would  abje  under  this  clause  is  to  be  left  en- 
not  be  carried  by  any  Los  Angeles  news-  ^j^ely  to  the  judgment  of  the  editors, 
paper— these  letters  to  be  sent  over  the  the  understanding  that  no  retail  or 

joint  signature  of  all  papers.  commercial  organizations’  names  are  to 

2.  All  professional  athletic  events  to  bg  used. 

be  referred  to  the  advertising  directors  (q)  jjo  stories  or  pictures  regarding 
by  the  managing  editors  before  any  pub-  photographic  contests,  used  car  lots,  all 
licity  is  run  by  the  sports  editor.  ^  private  schools,  including  all  private 

3.  Regarding  soft  ball  publicity,  it  teachers,  except  in  the  semi-annual 

was  decided  to  leave  this  matter  entirely  school  sections.  All  publicity  for  indi- 
up  to  the  editors.  vidual  classified  firms  or  dealers  to  be 

4.  Regarding  stories  and  photographs  eliminated, 
on  meetings  of  business  organizations  (r)  No  pictures  or  stories  on  travel 


{Special  to  Editor  &  Publisher) 

Chicago,  Feb.  17 — Important  changes  ...  a  c  - - 

in  the  executive  editorial  organization  foreign  staff  of  the  Daily  News. 


In  recognition  of  his  outstandim; 
work  for  the  Daily  News  in  foreim 
affairs,  Mr.  Mowrer  was  awarded  the 
first  Pulitzer  prize  for  foreign  corres- 
liondence  in  1928. 

A  native  of  What  Cheer,  la.,  Mr 

O’Flaherty  is  an  experienced  newspa^r- 
man.  Of  recent  years,  as  assisunt 
managing  editor,  he  has  been  in  charge 
of  the  Daily  News  foreign  staff. 

He  has  served  the  United  Press,  the 
London  staff  of  the  New  York  Sm  and 


of  the  Chicago  Daily  Nctvs  were  an- 


Paul  Scott  Mowrer 

Hal  O’Flaherty 

Upon  his  return  to  America,  he  was 
placed  in  charge  of  the  Daily  News 
foreign  service,  a  position  he  still  re¬ 
tains. 

Mr.  Crmg,  newly-appointed  news  edi¬ 
tor,  has  'oeen  Daily  News  city  editor 
for  the  past  15  years.  The  son  of  the 
late  Col.  William  F.  Craig,  former 
managing  editor  of  the  Kansas  City 
Journal,  Mr.  Craig  began  his  career  as 
a  reporter  on  that  paper,  coming  to 
Chicago  about  the  time  of  the  war. 

Lewis  (“Luke”)  Hunt,  who  has  been 
assistant  city  editor,  succeeds  Mr.  Craig 
as  city  editor  after  having  had  consid¬ 
erable  rewrite  experience  as  well  as 
reportorial  training  in  every  bran^  of 
newspaper  activity  from  sports  to  so¬ 
ciety.  He  started  newspaper  work  on 
the  Missoula  (Mont.)  Daily  Missoulian. 

Clem  Lane’s  by-line  is  known  to 
Daily  News  readers  for  his  revealing 
and  sardonic  accounts  of  Chicago 
gangsters,  or  “hoodlums”  as  his  late 
chief  preferred  to  call  them.  He  is  a 
native  of  Chicago  and  possesses  an  inti¬ 
mate  knowledge  of  local  political  alli¬ 
ances. 


ANPA  BOARD  MEETING 
PLANNED  SOON 


Lewis  Humt 


which  from  time  to  time  hold  conven¬ 
tions  in  Los  .\ngeles,  it  was  decided  to 
leave  these  matters  to  the  editors. 

5.  It  was  decided  that  in  the  case 
of  special  pages  or  sections  for  adver¬ 
tisers,  the  free  publicity  will  not  exceed 
25  per  cent  and  there  must  be  five  or 
more  advertisers.  Individual  advertisers 
must  pay  for  entire  space  of  sucli  pages 
or  sections.  This  ruling  is  not  to  apply 


and  resorts,  except  in  motorlogues  or 
the  semi-annual  resort  sections. 

(s)  Cafe  notes  to  be  discontinued. 
No  fishing  notes  naming  commercial 
enterprises. 

(t)  Trade  names  are  to  eliminated 
from  Home  Economic  pages,  recipes,  or 
elsewhere  in  the  papers,  except  as  here¬ 
in  provided. 

(u)  All  pictures  and  stories  for  art 


John  Craio 

nounced  here  today  in  a  written  notice 
issued  by  Col.  Frank  Knox,  publisher, 
following  the  death  last  week  of  Henry 
Justin  Smith,  Daily  News  managing 
editor. 


Session  Scheduled  for  Middle  of 
Month  Deferred — Big  Prohlem  Is 
Radio,  With  New  Plan  Slated 
for  Consideration 


to  specials  dealing  with  groups  of  mer-  be  left  to  the  editors, 

chants  where  no  individual  publicity  is  Insurance  stories  or  pictures  to 

given,  such  as  fashion  sections,  mens  be  left  entirely  to  the  editors, 
and  womens  sections,  etc  No  firm,  brand  or  trade  names 

6.  Regarding  automobile  publicity,  it  be  mentioned  on  the  radio  page  or 


was  agreed  that  none  of  this  publicity 
would  be  carried  except  in  the  regular 
auto  pages  or  sections. 

7.  In  addition  to  the  above,  the  fol¬ 
lowing  were  specifically  mentioned  as 
examples  of  the  types  of  publicity  which 
we  will  no  longer  carry  in  our  news¬ 
papers  : 

(a)  Fashion  shows,  cooking  schools, 
garden  schools,  or  any  similar  promo¬ 
tion  originated  by  or  which  has  any 
commercial  connection  with  any  business. 

(b)  Beauty  specialists. 

(c)  Pictures  or  stories  of  salesmen 
or  managers  who  change  jobs,  or  pic¬ 
tures  or  stories  of  new  members  of  or¬ 
ganizations,  except  important  officers  of 
a  company  and  in  such  instances  left 
to  the  editors. 

(d)  Pictures  or  stories  of  buyers. 

(e)  Pictures  of  either  the  exterior 
or  interior  of  stores,  except  in  such 
cases  which  might  be  considered  in  the 


in  the  radio  program  columns,  or  on 
the  air  during  radio  broadcasts. 


Clem  Lane 


Daily  News. 

Hal  O’Flaherty 


(x)  It  is  understood  that  there  are  succeeds  Mr.  Smith  as  managing  edi 


to  be  no  further  business  office  “Musts” 
of  any  kind 


LAW  CURBS  FOREIGN  WRITERS 


Penal  Servitude  Provided  for  Those 
Who  Damage  “Interests  of  Bulgaria’’ 

Penal  servitude  for  correspondents 


tor.  He  was  formerly  assistant  man¬ 
aging  editor. 

John  Craig  is  advanced  from  city 
editor  to  news  editor ;  Lewis  Hunt  from 
assistant  city  editor  to  city  editor  and 
Clem  Lane,  formerly  head  rewrite  man, 
is  made  assistant  city  editor. 

Appointment  of  Mr.  Mowrer  as  edi¬ 
tor  does  not  mean  that  Col.  Knox  will 


from  rfi"  M».  K— cad  in  i. 

W«l  of  the  Daily  News,  the  determin.-t-,  of  Mr.  Harris  d«t 


a,™  au..  luiidi  supciviMuii  ui  iiic  L/aiiy  ivcws,  i  ivii.  nariis  uiai 

w"*v,**i*  1?,.,  stat^.  At  the  present  time.  Col.  the  newspaper  press  associations  cease 


vided  for 
Bglgaria. 

According  to  a  wireless  to  the  New 
York  Times,  the  measure  is  capable  of 
speh  wide  interpretation  “that  the  pro¬ 
fession  of  foreign  correspondent  in  Bul¬ 
garia  may  shortly  be  numbered  among 
the  dangerous  trades.”  The  govem- 

ladsn  wiiit.li  iiiigiii  uc  Luiisiuci cti  iii  me  T  Luiicspuiiuciii  lur  uic  uaiiy 

light  of  real  estate  stories.  Such  stories  ®  xi.  Vrawi,  'r.'waoc  News,  became  associate  editor  in  charge 


coming  Presidential  campaign  in  which 
he  is  mentioned  as  a  strong  contender 
for  the  Republican  nomination.  His 
name  has  already  been  entered  in  the 
Illinois  primaries. 

Mr.  Mowrer,  who  for  many  years 
was  Paris  correspondent  for  the  Daily 


Paul  Scott  The  future  of  the  press-radio  situ- 
Mowrer,  who  has  ution,  at  least  as  it  is  affected  by  the 
been  associate  attitude  of  the  publishers  represented 
editor,  becomes  hi  the  ANPA,  will  receive  most  serious 
editor  of  the  pa-  consideration  at  a  meeting  of  the  .\iner- 
per,  with  (3ol.  ican  Newspaper  Publishers  Association 
Knox  relinquish-  board  in  New  York  City,  planned  for 
ing  that  title  the  near  future.  The  meeting  was  to 
which  he  has  held  have  been  held  last  week, 
for  the  past  year  At  this  session  the  ANPA  Ixiard's 
upon  the  retire-  attitude  on  pressing  questions  to  be 
ment  of  Charles  faced  at  the  spring  convention  will  be 
H.  Dennis,  who  discussed  and  committee  opinions  aired, 
became  e  d  it  o  r  Of  vital  importance  is  the  new  plan 
emeritus  of  the  of  the  radio  committee,  under  the 
chairmanship  of  E.  H.  Harris,  Rich- 
motui  (Ind.)  Palladimn-Item  publisher, 
designed  to  re-inforce  the  present  Press- 
Radio  Bureau  plan. 

At  speeches  before  the  Pennsylvania 
publishers  in  Harrisburg  rece"tly  and 
again  this  week  before  the  Inlaiui  Daily 
Press  Association,  Chairman  Harris 
intimated  the  cardinal  precepts  of  the 
radio  committee  which  are  expected  to 
find  their  way  into  the  r''  •'  plan  to 
cope  with  the  radio  news  situatioa 


a  ara  lea  a,  is  busily  engaged  in  the  forth-  to  furnish  newscasts  to  radio.  Before 


must  go  on  real  estate  pages  or  sec¬ 
tions.  This  does  not  apply  to  pictures 
taken  for  the  papers’  own  editorial  col¬ 
umns,  or  promotion  where  no  commer¬ 
cial  credit  is  given. 

(f)  Interior  of  buildings  except  on 
rcM  estate  pages  or  sections. 

(g)  Special  promotions,  except  where 
they  promote  the  paper  itself,  and  same 


Svvire,  New  York  Times  correspondent,  r  _ _ 

for  disnatrhes  on  internal  affairs  editorial  page  a  year  ago.  His 

fHies  o  .  e  .  a  a  .  promotion  to  the  ^itorship  places  him 

_  _  _  in  complete  charge  of  the  Daily  News 

.  CONFIDENCE  BILL  OFFERED  editorial  staff.  He  is  48  and  has  been 


The  Rhode  Island  general  assembly,  with  the  News  since  1908. 

Providence,  has  received  a- bill  to  pro-  He  went  to  Paris  in  1910  and  at  the 

tect  newspapers  and  their  employes  from,  end  of  the  war  he  was  one  of  seven  _  ..  _  , _  _  _ 

being  compelled  to  reveal  the  source  of  correspondents  recognized  by  the  March  1,  1936,  so  that  the  future  policy 
confidential  information.  French  high  command.  The  accolade  must  be  decided  soon. 


the  Inland  publishers  Mr.  Harris  em¬ 
phasized  the  need  for  the  newspaper 
business  to  “be  sure  that  our  own  house 
is  in  order.  Protect  our  own  prop¬ 
erty.  Do  a  better  job  of  selling  the 
newspaper  to  the  reader  and  to  the 
advertiser.” 

The  ANPA  board  will  consider  the 
plan  for  continuation  of  the  Press  Radih' 
Bureau,  strengthened  to  meet  its  weak¬ 
nesses,  Mr.  Harris  has  suggested  •  in 
interviews  and'  speeches.  ; 

Last  year  the  parties  to  the  original 
Press-Radio  plan  agreed  to  an  «ten-’ 
sion  of  one  year.  That  period  ia.“P' 
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CANN  ACQUITTED,  POLICE  SPUR  HUNT 

Widow  of  Walter  Liggett,  Murdered  Minneapolis  Editor,  Not  Surprised  at  Verdict — She  Charges 

Police  Deception — Will  Leave  City 


(By  tt  legraph  to  Kditok  &  Publishes) 

MIN\K.-\P()L1S.  Minn.,  Feb.  19— 
l.^adore  (Kid  Cann)  Blumeiifeld 
stood  acquitted  of  the  murder  of  Wal¬ 
ter  W.  l.ijtRett  today,  the  jury  of  four 
women  and  eight  men  in  the  case  ar¬ 
riving  at  their  verdict  late  last  night 
after  only  90  minutes  of  deliberation. 

The  defendant  was  released  from  cus¬ 
tody  in  a  scene  of  wildest  excitement 
immediately  after  the  verdict  was  read. 
The  case  went  to  the  jury  at  4:15  p.  m., 
and  the  jurors  arrived  at  their  verdict 
before  dinner  time.  The  verdict  was  not 
rendered  to  the  court,  however,  until 
8:25  p.  m. 

Hardly  had  the  verdict  been  handed 
down,  however,  than  fireworks  in  the 
sensational  murder  started  shooting  all 
over  again.  Immediate  developments 
today  were: 

A  charge  by  Mrs.  Edith  Liggett,  the 
widow,  that  “murder  of  an  enemy  of 
Governor  Floyd  B.  Olson  is  hardly  a 
crime  in  Minneajmlis,”  and  another  that 
“four  police  officers  calmly  perjured 
themselves  in  the  trial  as  witnesses  for 
the  defense.” 

Another  charge  by  the  widow  that 
"gangsters  attempted  to  take  her  life 
during  the  course  of  the  trial.” 

A  statement  by  Governor  Olson  that 
the  State  Bureau  of  Criminal  Appre¬ 
hension  would  press  the  quest  of  the 
machine  gunner  who  killed  Liggett  Dec. 
9. 

A  conference  between  Mrs.  Liggett 
and  Attorney  General  Harry  H.  Peter¬ 
son  to  map  a  new  course  of  procedure 
in  the  inquiry. 

An  announcement  by  police  and  coun¬ 
ty  attorney’s  investigators  that  the  hunt 
for  Liggett’s  slayer  would  be  continued 
with  new  vigor. 

Mrs.  Liggett  reported  that  the  attempt 
to  kill  her  was  made  two  weeks  ago 
while  she  was  standing  on  the  curb  in 
front  of  the  office  of  the  Mid-west 
American,  the  paper  her  husband  pub¬ 
lished  before  his  death  and  which  she 
has  been  attempting  to  carry  on. 

“A  car  was  parked  up  the  street,”  she 
said.  “It  started  moving  toward  me  as 
I  stepped  from  the  curb  to  cross  the 
street.  Suddenly,  the  car  swerved 
sharply  toward  me  and  I  had  just  time 
to  jump  back  and  escape  it.  I  am  cer¬ 
tain  that  from  the  way  it  came  toward 
me  that  an  attempt  was  made  on  my  life. 

I  kept  it  quiet  until  after  the  trial  pur¬ 
posely.” 

Mrs.  Liggett  stated  that  the  experi¬ 
ence  so  unnerved  her  that  she  has  de¬ 
ad^  to  leave  Minneapolis.  She  would 
be  in  fear  of  her  life  should  she  remain 
here,  she  added. 

Expressing  no  surprise  at  the  verdict, 
Mrs.  Uggett  said  that  the  whole  Min¬ 
neapolis  irolice  force  “did  nothing  in 
the  investigation  of  the  murder.” 

“The  amazing  part  of  the  trial,”  she 
declared,  “to  one  unaccustomed  to  the 
close  tie-up  between  a  large  part  of  the 
Minneapolis  police  force  and  the  liquor 
syndicate  to  which  Kid  Cann  belonged, 
was  the  spectacle  of  four  police  officers 
falmly  perjuring  themselves  in  their  suc¬ 
cessful  attempts  to  win  his  freedom. 

“This,  of  course,  is  an  old  Minne¬ 
apolis  custom.  I  remember  well  the 
blank  wall  which  I  ran  up  against  last 
October  when  Blumenfeld  inveigled 
tny  husband  into  a  meeting  on  the  false 
promise  of  information;  trying  to  bribe 
Win,  and  when  that  failed,  with  several 
friends,  attempting  to  beat  him  to  death. 

“My  repeated  efforts  to  be  permitted 
to  sign  a  complaint  against  the  assail¬ 
ants  were  met  with  sneers  by  the  police 
lorce.  They  called  the  assault  with  in¬ 
tent  to  kill  a  ‘drunken  brawl’. 

“Six  weeks  later  when  it  was  dis¬ 
covered  Walter  was  too  powerful  and 
too  skilled  a  fighter  to  be  beaten  to 
Math  and  when  a  most  despicable  at¬ 
tempt  to  imprison  him  for  a  filthy 


irainc-up  Iiad  failed,  his  enemies  put  him 
(  lit  of  the  way  with  a  machine  gun. 

“The  murderer  didn’t  bother  to  shield 
his  face.  Why  should  he,  with  a  police 
department  ready  to  protect  him?  There 
was  the  unfortunate  matter  of  two  eye¬ 
witnesses  and  identification,  but  the  old 
jirotection  and  friendship  from  the  Min¬ 
neapolis  police  force  held. 

“No  attempt  has  been  made  by  the 


properly  received,”  Judge  Selover  said,  witnesses  to  the  shooting,  stating  that 
"and  it  is  for  you  to  determine  what  although  many  defense  attacks  on  the 


character  of  the  latter  had  been  levied, 
no  evidence  was  adduced  to  shake  his 
identification  of  Cann  as  the  man  who 
held  the  fatal  weapon. 

Pike  also  launched  a  sliarp  attack 
against  the  Minneapolis  police  force, 
officers  arriving  at  the  scene  of  the 


credibility  and  weight  shall  be  given  it 
in  connection  with  all  other  evidence 
in  the  case. 

“You  are  further  instructed  that  an 
alibi  is  a  good  defense  if  supported  by 
credible  evidence  which  negatives,  or 

raises  a  reasonable  doubt,  of  de-  _ 

ic  uy  me  fondant’s  guilt.  It  is,  however,  a  de-  murder  attempting  to  confuse  Mrs.  Lig 

police  force  to  discover  who  drove  the  ^ense  which  is  easy  to  fabricate  ami  gett  in  her  identification,  he  said,  m- 

hard  to  disprove  and  you  are  cautioned  stead  of  taking  her  identihcation  as 

to  scrutinize  it  with  care.”  they  found  it  and  sending  men  at  once 

Judge  Selover  further  charged  that  to  pick  up  the  man  she  charged  wiA 

it  was  not  necessary  for  conviction  for  the  shixiting.  These  officers,  he  addw, 

the  state  to  prove  a  motive  for  the 
commission  of  the  crime  if,  in  fact,  the 
evidence  was  convincing  that  the  de¬ 
fendant  did  commit  the  murder  as 
charged  in  the  indictment. 

“However,  the  state  claims  that  there 
is  testimony  in  the  case  tending  to  show 


car,  who  provided  the  machine  gun,  if 
there  was  any  mistake  in  identification, 
or  to  produce  the  killers”. 

Governor  Olson  said:  “The  jury  has 
spoken  and  that’s  the  end  of  it.  How¬ 
ever,  the  State  has  not  rested.  The 
Bureau  of  Criminal  Apprehension  and 
every  other  available  agency  will  con¬ 
centrate  on  an  effort  to  detect  and  ap¬ 
prehend  Liggett’s  slayers.” 

The  governor  was  still  home  in  Min¬ 
neapolis  following  a  period  of  treatment 
at  the  Mayo  clinic  in  Rochester  for  a 
stomach  ailment. 

Chief  of  Police  Frank  Forestal  de¬ 
clared  that  his  department  still  was  in¬ 
vestigating  intensely  all  angles  of  the 
murder. 

“There  are  six  detectives  assigned  to 
the  investigation,"  he  said.  “They  have 
been  on  it  since  the  death  of  Liggett. 
Every  possible  lead  has  been  and  w'ill 
be  followed.  We  have  sent  men  to 
northern  Minnesota  and  to  Minot,  N. 
D.,  and  have  spent  more  money  in  this 
investigation  than  in  any  other  in  my 
long  experience  in  the  police  depart¬ 
ment.  Never  has  there  been  a  more 
thorough  search  for  clues”. 

The  Cann  case  did  not  solve  the  mur¬ 
der,  as  the  acquittal  showed,  the  chief 
said.  Detectives  worked  on  new  leads 
all  through  the  trial,  be  added. 

The  verdict  of  not  guilty  threw  the 
investigation  wide  open  once  more.  It 
left  the  Liggett  murder  at  the  top  of 
the  city’s  list  of  unsolved  killings, 
among  which  was  that  of  Howard  Guil¬ 
ford,  weekly  editor,  killed  by  shotgun 
slugs  14  months  before  the  Liggett  slay¬ 
ing. 

Judge  Arthur  W.  Selover  read  his 
charge,  lasting  little  more  than  a  half 
hour,  after  opposing  attorneys  had  con¬ 
sumed  most  of  Monday  and  Tuesday 
giving  jurors  their  versions  of  the  evi¬ 
dence  adduced  throughout  the  three 
long  weeks  of  proceedings. 

Touching  upon  the  alibi  defense  of 
the  defendant,  the  principal  point 
argued  by  opposing  attorneys,  Judge 
Selover  cautioned  the  jurors  to  scruti¬ 
nize  it  with  care. 

“Proof  in  behalf  of  the  defendant 
that  he  was  elsewhere  when  the  crime 
was  committed  was  competent  and 


defense  witnesses 


the 


testified 
case. 

Attorney  McMeekin  began  argument 
for  the  defendant  with  the  statement: 
“We  are  not  here  to  try  Governor  Ol¬ 
son’s  administration,  to  foster  the  politi¬ 
cal  ambitions  of  the  attorney  general's 


a  motive,”  Judge  Selover  added.  “The  office,  to  discredit  the  Minneapijlis  police 

force  nor  uphold  the  Hennepin  county 
attorney’s  office. 

“The  only  issue  is  that  connected 
with  the  crime  with  which  the  de¬ 
fendant  is  charged.” 

Touching  on  Mrs.  Liggett’s  testimony, 
McMeekin  argued  that  “she  would  ask 
the  jury  to  believe  that  the  highwt 
executive  officer  in  the  state  was  in¬ 
volved  in  the  murder.”  _ 

He  dwelt  on  the  alibi  at  lelW^  <1** 
daring  that  it  was  beyond  ■common 


credibility  and  weight  to  be  given  such 
testimony  is  for  you  to  determine  in 
connection  with  all  the  other  evidence 
in  the  case.” 

The  jurors  were  instructed  that  they 
could  bring  in  either  a  verdict  of  guilty 
of  murder  in  the  first  degree  or  one  of 
not  guilty. 

Instructing  the  jury  further  that  the 
defendant  must  be  foimd  guilty  “beyond 
a  reasonable  doubt,”  Judge  Selover 
stated  that  “the  rule  of  reasonable 


doubt  was  established  only  as  a  guard  sense  to  expect  persons  to  believe  ttet 


against  the  possible  conviction  of  the 
innocent  and  was  not  intended  for  the 
protection  of  the  guilty.”  Neither 
should  it  be  used  by  a  jury,  he  added, 
as  a  shield  under  which  to  escape  the 
performance  of  a  disagreeable  duty. 

The  charge  included  a  rather  ex¬ 
tended  review  of  the  evidence  as 
adduced  by  both  sides  during  the  course 
of  the  trial. 

As  arguments  opened  Monday  after¬ 
noon  following  rebuttal  evidence  by  the 
state  to  the  effect  that  Cann,  in  refuta- 
tation  of  his  statement  that  he  was  not 
familiar  with  fire  arms,  took  part  in  a 
shooting  scrape  in  a  Minneapolis  night 
club  in  1928,  Frederick  A.  Pike,  as¬ 
sistant  attorney  general,  took  the  floor. 

The  attorney  spent  considerable  time 
on  the  alibi  testimony  brought  forth  by 
the  defense.  He  admitted  that  the 
alibi  was  perfect  up  to  5:30  p.  m.  the 
day  of  the  murder  and  then  was  picked 
up  again  by  reputable  witnesses  in  the 
barbershop  shortly  before  5 :50  p.  m.  He 
argued,  however,  that  in  the  nine  or 
ten  minutes  intervening,  the  defendant 
would  have  had  time  to  reach  the  mur¬ 
der  scene,  shoot  Liggett  down  and  then 
return  to  the  barbershop. 

He  upheld  the  testimony  of  both 
Mrs.  Liggett  and  Wesley  Andersch,  eye 


the  defendant  could  have  scurried 
around  after  5:30  and  procured  a  gun, 
found  a  car,  traveled  to  the  death 
scene,  committed  the  murder  anil  have 
been  back  in  “the  barbershop  in  his 
shirt  sleeves  within  nine  minutes.” 

Throughout  the  argument  Mrs.  Lig¬ 
gett  sat  in  the  court  room,  still  wan 
and  pale  and  dressed  in  black,  within 
six  feet  of  the  defendant  who  at  times 
appeared  bored  by  what  was  going  on. 


SEARS  TO  SPEND  OVER 
NINE  MILLIONS 


CONCEALING  OF  PISTOL 
BRINGS  ARREST 


Minneapoli*  Star  Man  Tells  Police  He 
Came  to  New  York  City  to 
Investigate  Angles  of  Walter 
Liggett  Slaying 


John  Harvey,  who  said  he  had  recent¬ 
ly  left  a  job  as  city  editor  of  the  Min¬ 
neapolis  Star  to  investigate  New  York 
angles  of  the  Walter  Liggett  murder, 
was  released  in  $100  bail  at  the  West 
Side  Court  in  New  York  City  VV'ednes- 
day.  A  charge  of  violation  of  the  Sul¬ 
livan  arms  act  will  be  heard  in  Special 
Sessions. 

Mr.  Harvey  was  arrested  by  three 
detectives  a  few  hours  after  he  had  reg¬ 
istered  at  the  Park  Central  hotel.  Police 
reporters  said  they  understood  that  the 
hotel  registration  clerk  had  noticed  a 


own  protection,  that  he  thought  a  special 
gold  police  badge  given  him  by  a  former 
-Minneapolis  mayor  entitled  him  to  carry 
arms  and  that  he  was  ignorant  as  to 
New  York  laws  governing  the  carrying 
of  concealed  arms. 

He  told  the  Missing  Persons  Bureau 
that  his  mission  in  New  York  was  two¬ 
fold.  In  the  first  place  he  had  written 
an  autobiographical  novel  and  came  to 
the  city  to  negotiate  for  its  publication. 
Secondly,  he  Imew  of  the  existence  in  a 
New  York  bank  vault  of  papers  bearing 
on  events  leading  up  to  the  assassination 
of  the  militant  Mid-lVest  American 
edito*-  in  Minnesota  and  wanted  to  gain 
access  to  this  information. 


Outlay  in  Newapapara  DepandenC 
Upon  Sales  Potentialities  in  Vauri- 
ous  Stores  —  Confident  of 
Press  Pulling  Power 

(By  telegraph  to  Editor  &  Publishir) 

Chicago,  Feb.  19 — Sears,  Roebuck 
and  Company,  announced  this  week  an 
estimated  total  expenditure  of  $9,5(X),000 
in  newspaper  advertising  during  1936 
as  a  part  of  its  Golden  Jubilee  Mer¬ 
chandising  program.  The  Sears  news¬ 
paper  advertising  campaign  will  be 
spread  among  851  newspapers  located 
in  44  states. 

“This  program  for  1936  is  based  on 
a  belief  in  the  continuation  of  business 
revival  this  year  and  in  the  maintenance 
of  improved  farm  conditions,”  General 
R.  E.  Wood,  president  of  the  company, 
declared. 

The  Sears  Jubilee  celebration  will  run 
through  the  entire  year.  The  company’s 
decision  to  advertise  its  anniversary  sale 
almost  exclusively  in  newspaptf  s 
evolved  from  Sears’  expwience  wiA 
every  type  of  selling  medium  since  it 
started  opening  retail  stores  11  years 
ago,  G.  W.  (Tunningham,  general  ad¬ 
vertising  manager,  told  Editor  &  Pub¬ 
lisher. 

“Results  have  demonstrated  to  our 
satisfaction  that  the  newspaper  is  by 
far  the  most  effective  medium  for  the 
promotion  of  our  retail  sales,”  said  Mr. 
Cunningham.  “Our  confidence  in  this 
conclusion  is  demonstrated  in 


most 


(By  telegraph  to  Editor  &  Publisher) 

Minneapolis,  Feb.  20 — John  Harvey 

joined  the  Star  as  a  cub  just  out  of  practical  way  by  our  Jubilee  advertising 
university  three  years  ago  and  rose  appropriation.” 

rapidly  to  city  editor.  Overwork  drove  It  was  pointed  out,  however,  that  in- 
iiuici  icKisiiaiiLHi  LiciR.  Iidu  IIUIILCU  a  him  to  a  nervous  breakdown.  He  re-  creased  space  in  newspapers  will  dep^ 
pistol  in  an  arm-pit  holder  when  Mr.  turned  to  the  staff  but  suffered  a  re-  largely  on  sate  results  of  the  mdividum 
Harvey  registered  and  had  tipped  off  lapse.  He  left  the  paper  recently  and  stores.  The  budget  is  based  on  sai» 
detectives.  went  to  New  York  where  he  was  ar-  potentials  of  the  various  stores,  aitnou^ 

The  Minneapolis  newspaperman  rested.  He  was  reported  Thursday  to  in  some  cases,  increased  advertising  is 


newspaperman 

pleaded  that  he  carried  the  gun  for  his  be  in  Washington. 


anticipated. 
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WIDE  WORLD  TELEPHOTO  SYSTEM  READY 


9  of  Wide  World.  a  matter  of  fact  a  reporter  could  “call” 

For  the  technician  there  are  more  far-  in  a  picture  from  a  farm  house  where 
reaching  developments  represented  by  electricity  was  not  even  available.  He 
the  Times’  announcement,  delayed  al-  could  send  it  from  a  drug  store  tele- 
most  a  year  from  the  time  the  first  phone  booth. 

picture  was  unobtrusively  j,,  ^  ^ 

“ffgs”^^d  unravdlinl  legal  s^^^^  ‘^“cry  sufficed  to^send  eight  full^ 

World'^syS  aiT  noS  drtJdly  blaJ-  “ 

keted  with  patents.  inches  by  8^  inches. 

Most  important,  the  system  operates  In  the  receiving  end,  a  coil  on  the 
over  an  inductively  applied  signal  with-  end  of  the  telephone  wire  is  placed  near 
out  contact  with  telephone  company  an  amplifying  box  which  picks  up  the 
wires.  The  American  Telephone  and  induct^  signal  and  puts  it  through  am- 
Telegraph  Company,  acting  under  rul-  plifiers  operating  the  recording  lamp 
ings  of  the  Federal  Communications  and  synchronization  system.  The  pho- 
Commission,  has  already  given  permis-  tographic  paper,  dropped  vertically  upon 
sion  for  the  Times  to  use  its  wires  for  a  revolving  spindle,  is  then  subjected  to 
sending  pictures.  Telegraph  wires  may,  the  recording  lamp.  The  operator  need 
and  in  tests  have  been,  used,  but  if  only  adjust  the  amplifiers  and  the  syn- 
they  are  employed  a  double  wire  is  chronizer,  a  process  described  by  the 
necessary  so  that  telephone  wire  trans-  Wide  World  laboratories  as  of  utmost 
mission  is  probably  less  expensive.  simplicity. 

Here,  step  by  step,  is  the  basic  opera-  The  outstanding  departure  of  the 
tion  of  the  system:  Wide  World  System  is  that  through  a 

The  ordinary  glossy  print  picture  perfected  synchronization  process  it  has 
is  secured  on  a  metal  drum  with  ad-  conquered  the  telephone  “carrier  cir- 
hesive  tape  and  revolved  45  times  per  cuits."  These  circuits,  as  differentiated 

flown  to  St.  Louis  and  transmitted  to  minute  by  a  six-volt  motor.  Rays  from  from  metallic  circuits,  are  in  oi^ratia 

time  at  a  cost  of  $8J5,  this  pictnre  of  through  a  by  the  telephone  company  in  the 

to  date,  of  the  Wide  World  telephoto  condensing  lens  and  focused  on  the  pho-  Southern  and  Western  fringes  of 

on  that  it  vras  successfully  blown  up  j  l  i^ates,  from  St.  ^uis  south 

gravure  section  of  Jan.  19,  (Two  min-  I"*®  reflected  back  through  and  from  Denver  west.  These  car- 

naking  IS  minutes  at  the  night  station-  an  objective  lens,  an  aperture  plate  and  rier  circuits  have  heretofore  distorted 

»rk  City.)  "rhe  original  is  still  in  St.  photoelectric  cell,  where  it  is  the  photographic  signal  to  such  an  ex- 

oduced  for  comparison.  combined  with  an  1,800  cycle  signal,  tent  that  pictures  were  not  usable.  When 

This  unit  is  termed  the  modulating  sys-  a  certain  number  of  cycles  arc  put 

of  the  budget  they  wish  to  receive,  or  tern.  It  is  then  put  through  an  ampli-  into  a  carrier  circuit,  a  different  num- 

may  wire  for  any  special  picture  to  il-  fier  and  the  1,8(X)  cycle  signal  is  in-  ber  may  come  out.  This  causes  a 

lustrate  a  story  coming  over  press  wires,  ductively  applied  to  a  telephone  line.  A  “drift”  which  has  the  effect  of  “squash- 


A  picture  transmitted  from  Washington  Airport,  Richmond,  Va.,  at  10:09  a.  m.  Dec.  6. 
time  were  needed,  of  which  1%  were  sending  time.  Cost  $5.95.  When  the  system  is  in 
liminary  time  will  be  reduced  to  a  negligible  point. 
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Left:  The  original.  Right:  A  Wide  World  wire  transmitted  copy  of  the  above  Actual  sending  time  was  15  minutes,  with  three  minutes  for  preliminary  adjust- 
picture  of  a  Jacksonville,  Florida,  scientist,  transmitted  Dec.  9  at  7:45  p.  m.  ments.  The  total  toll  charge  made  by  the  telephone  company  was  $10.10. 


ing"  or  distorting  the  received  picture. 

This  problem  then,  has  been  con¬ 
quered.  The  Times  engineers  were  not 
in  a  position  to  ask  the  telephone  com¬ 
pany  always  to  provide  a  metallic  cir¬ 
cuit,  particularly  from  the  South  and 
Pacific  Coast,  so  they  decided  to  meet 
the  difficulty  in  their  own  plant  by  their 
s)mchronizing  compensation.  Although 
highly  technical,  it  is  a  vital  point  in 
development  of  wire  photo  transmission. 

The  Wide  World  organization  has 
been  intensively  experimenting  with  the 
present  apparatus  since  the  summer  of 
1934  in  order  to  make  sure  its  depend¬ 
able,  economical  operation.  All  sorts 
of  pictures  have  been  transmitted  to 
New  York  from  many  cities  through¬ 
out  the  country,  some  near,  some  far, 
daytime  and  nightime,  under  all  con¬ 
ceivable  conditions.  Before  Arthur 
Hays  Sulzberger  was  president  and 
publisher  of  the  Times,  the  telephoto 
development  was  under  his  immediate 
supervision. 

In  the  course  of  some  of  the  earlier 
tests,  a  transmitting  machine  chanced 
to  reach  San  Francisco  in  F'ebruary, 
1935,  on  the  day  the  big  U.  S. 
navy  dirigible  Macon  crashed  down  in 
the  sea  off  the  coast. 

A  photograjrfi  of  the  survivors  being 
taken  from  the  wreckage  of  the  Macon 
reached  San  F'raiicisco  the  next  day. 
This  photograph,  together  with  another 
of  the  survivors  landing  in  San  F'ran- 
cisco,  was  sent  that  night  to  the  New 
York  Times,  and  so  well  done  was 
the  transmission  that  both  were  pub¬ 
lished  the  next  morning,  incidentally 
disclosing  publicly  for  the  first  time 
that  Wide  World  had  measurably 
achieved  success  in  its  telephoto  re¬ 
search. 

So  excellent  also  were  these  trans¬ 
missions  that  the  Boston  Post — all  the 
regular  airplanes  having  left  New  York 
on  the  Boston  schedule — chartered  a 
special  plane,  flying  the  pictures  through 
me  night  to  the  Hub,  where  the  Post 
published  them  exclusively  the  next 
morning.  As  a  matter  of  fact,  these 
pictures  were  transmitted  from  San 
Francisco  to  New  York  over  wires  on 


which  it  was  all  but  impossible  to 
carry  on  a  connected  conversation. 
Wide  World  engineers  said. 

So  far  photographs  have  been  trans¬ 
mitted  to  New  York  from  Albany, 
Binghamton  and  Buffalo  by  telegraph 
wires,  with  excellent  results,  and  like¬ 
wise  to  New  York  by  telephone  circuits 
from  Albany,  Boston,  Washington, 
Chicago,  St.  Louis,  San  Francisco,  Los 
.Angeles,  Richmond,  Va.,  Ashland,  a 
college  town  near  Richmond,  Atlanta, 
Jacksonville,  and  Tampa,  F'la.,  repeated¬ 
ly  in  all  cases  and  over  ordinary  voice 
circuits  operated  by  the  telephone  com¬ 
pany. 

Six  complete  sending  and  receiving 
sets  are  nearing  completion  and  in  a 
few  weeks  will  be  installed  in  New 
York,  Washington,  Cleveland,  Chicago, 
St.  Louis  and  Los  Angeles. 

Greater  expedition  is  expected  to  be 
obtained  by  the  use  of  “conference 
wires,”  already  in  the  scheme  of  Wide 
World  operations.  Thus  it  is  contem¬ 
plated  in  the  event  of  urgently  wanted 
pictures  to  send  them  from  New  York, 
if  that  be  the  point  of  origin,  and  drop 
them  off  at  Washington,  Cleveland, 
Detroit,  Chicago,  St.  Louis  and  even 
Los  .Angeles,  with  delivery  at  the  same 
time  in  all  of  these  places. 

The  telephone  tolls  may  be  slightly 
higher  in  such  cases,  particularly  if 
far  distant  points  are  included,  but  the 
increased  cost  will  be  more  than  offset 
by  the  greatly  increased  speed  with 
which  the  negatives  are  delivered.  In 
short  circuits,  however,  the  cost  would 
lie  practically  the  same  as  if  each  pho¬ 
tograph  were  sent  separately. 

.As  soon  as  they  can  be  manufactured, 
and  the  Wide  World  is  doing  all  the 
work  in  its  own  plant  by  its  own  scien¬ 
tific  and  mechanical  staffs,  14  addi¬ 
tional  transmitters  will  be  distributed 
in  key  cities  throughout  the  United 
States.  They  will  be  so  placed  that 
little  time  can  be  lost  in  sending  a 
transmitter  to  any  point  within  the 
confines  of  the  country  where  a  story 
is  breaking. 

According  to  tentative  plans,  also, 
Wide  World  will  lease  to  newspapers 


subscribing  to  the  Wide  W'orld  photo¬ 
graphic  service  both  sending  and  re¬ 
ceiving  units.  The  sending  unit  will 
permit  a  newspaper  to  cover  photo¬ 
graphically  for  its  own  use  any  event 
happening  in  its  territory. 

Wide  World  will  continue  to  operate 
on  the  principle  that  all  photographs 
it  controls  belong  at  the  point  of  origin 
to  all  Wide  World  subscribers.  They 


A  Wide  World  engineer  stands  before 
the  receiver,  upon  which  the  reception 
drum  is  mounted  vertically. 


can  lie  sent  by  ordinary  mail,  train 
porter,  air  mail,  air  express,  or  by 
telephone  wires. 

In  this  country,  besides  its  home  office 
in  New  A'ork  with  nearly  120  em¬ 
ployes  and  a  24  hour  day,  Wide  World 
has  its  own  bureaus  in  Boston,  New 
Haven,  Philadelphia,  Washington,  Cleve¬ 
land,  Detroit,  Chicago,  Seattle,  San 
Francisco,  Los  Angeles,  St.  Louis  and 
Atlanta.  With  the  exception  of  the 
last  two  these  bureau  men  have  no  gain¬ 
ful  occupation  other  than  their  work 
for  Wide  World,  to  which  they  give 
their  full  time. 

It  has  two  corporations  in  Europe, 
one  in  London  and  another  in  Paris, 
chartered  under  the  laws  respectively  of 
Great  Britain  and  France.  Each  has 
from  20  to  30  employes,  engaged  solely 
in  the  production  of  photographs  for 
Wide  World  and  supervising  its  cover¬ 
age  of  other  European  countries.  With 
the  coming  of  telephoto  service  Wide 
World  plans  to  strengthen  its  service, 
particularly  will  the  coverage  of  spot 
news  events  in  the  United  States  where 
telephoto  transmission  is  available  be 
developed,  according  to  Times  execu¬ 
tives. 

Later  telephoto  service  may  be  ex¬ 
tended  to  Cuba  and  the  large  cities  of 
Canada  if  the  telephone  companies  con¬ 
cerned  give  their  consent  with  the  ap¬ 
proval  of  the  F.  C.  C. 

INQUIRER  DEFENSE  OPENS 

( By  telegraph  to  Editor  it  Publisher) 

Washington’,  Pa.,  I'eb.  20 — Assert¬ 
ing  that  the  truth  of  the  statements 
made  in  an  article  published  in  the 
Philadelphia  Inquirer  would  be  proven, 
.Attorney  Ralph  B.  Evans,  chief  of 
counsel,  opened  the  defense  this  week 
in  the  criminal  libel  action  brought 
against  the  newspaper  by  Attorney  Gen¬ 
eral  Charles  J.  Margiotti.  The  article 
written  by  Herman  A.  Lowe,  reporter 
sent  to  conduct  an  investigation,  linked 
Margiotti’s  name  with  an  attempted 
“tax  fee  grab.”  The  defense  opened 
Tuesday  morning  after  the  Common¬ 
wealth  suddenly  rested,  and  the  de¬ 
fense  rested  Thursday. 
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MILWAUKEE  GUILD  UNIT  ON  STRIKE 
IN  EFFORT  TO  OBTAIN  CONTRACT 

Wisconsin  News  Operations  Unaffected  by  Walkout  of  20  Editorial 
Workers — Eddy,  National  Guild  Secretary,  Arrives  From 
New  York,  to  TsJce  Charge 

(By  telegraph  to  Editok  4  1'ublisher)  Guild  secretary,  arrived  to  take  charge 

^IILWAUKEE,  Wis.,  Feb.  20 — In  of  the  strike  Thursday. 

an  effort  to  enforce  action  on  de-  The  contract  proposed  by  the  guild 
mands  made  Jan.  6  upon  John  H.  Black,  includes  provisions  for  a  closed  shop; 
marager  of  the  IVisconsin  News,  of  a  wage  scale  ranging  from  $30  a  week 
which  \V.  R.  Hearst  is  publisher,  mem-  for  beginners  to  $70  a  week  for  men 


sm  State  Federation  of  Labor’s  execu¬ 
tive  board  explaining  the  causes  of  the 
walk-out  and  urging  the  unions  to  get 
behind  it.” 

The  Milwaukee  unit  ol  the  guild  also 
has  made  demands  for  contracts  for 
the  Milwaukee  Journal  and  the  Mil- 
ivaukee  Sentinel,  in  addition  to  the  Wis¬ 
consin  News.  The  demands  differ  only 
in  detail  concerning  each  plant.  The 
outcome  of  the  issue  with  the  Wiscon¬ 
sin  News  will  determine  future  action 
against  the  Journal  and  the  Sentinel. 
So  far  as  the  Sentinel  is  concerned, 
the  guild  on  Jan.  31  filed  two  complaints 
charging  the  Sentinel  with  intimida¬ 
tion  and  coercion  against  members  of 
the  guild  in  its  employ  after  the  news¬ 
paper  was  presented  with  guild  de¬ 
mands. 

With  the  exception  of  the  Leader, 
Socialist  paper,  local  newspapers  have 
been  barren  of  strike  news  since  the 
initial  story  on  the  walkout  becauM  of 
lack  of  newsy  developments.  Strikers 
are  using  a  sound  truck  to  parade  dowm- 
town  as  well  as  residential  districts 
with  strike  messages  to  the  public. 
The  strikers  claim  they  are  receiving 
moral  and  financial  support  from  ‘  the 
Atlantic  to  the  Pacific"  and  ttot  the 
New  York  Guild  wired  $400  with  edi¬ 
torial  men  on  other  local  newspapers 
making  voluntary  donations  to  the 
strike  fund. 


Milwaukee  News  unit  guild  members 
early  Monday  morning,  awaiting  the  ' 
then  walking 

bers  of  the  Wisconsin  News  unit  of  the 
Milwaukee  Newspaper  Guild,  affiliated 
with  the  American  Newspaper  Guild, 
went  on  strike  at  7  a.m.  Monday,  ."uid 
immediately  picketed  the  plant.  Despite 
bitter  cold,  strikers  took  turns  in  the 
picket  line  at  intervals  of  15  and  20 
nimutes  each,  women  as  well  as  men  l)e- 
ing  on  duTj'.  Officers  of  the  guild 
claimed  that  29  of  the  35  members  of 
the  unit  were  striking,  while  the  news¬ 
paper  management  estimated  the  num¬ 
ber  at  “about  20”.  The  newspaper  has 
been  operating  as  usual,  and  has  been 
issuing  the  usual  number  of  editions, 
which,  competent  authorities  said,  af¬ 
forded  the  usual  coverage  of  news,  in¬ 
cluding  local  events. 

The  newspaper  management  stated  its 
case  in  a  regulation  news  story  in  the 
middle  of  the  front  page  of  all  edi¬ 
tions  on  Monday,  headed  as  follows : 

20  OF  NEWS 
STAFF  OUT 
ON  STRIKE 
655  Employes  of  Pa¬ 
per  Loyal,  Stay  on 
Their  Jobs 

Mr.  Black  would  make  no  comment. 

The  strike  committee,  consisting  of 
J.  Nash  McCrea,  chairman;  Howard 
Hayden,  president  of  the  unit,  and  Miss 
Jean  Dessel,  issued  a  formal  statement, 
which  said,  in  part: 

“The  cause  ot  the  strike  is  the  re¬ 
fusal  of  Publisher  John  Black  to  recog¬ 
nize  the  Guild  or  to  bargain  collectively 
with  it,  under  instructions  from  the 
Hearst  management,  and  his  effort  to 
split  The  Wisconsin  News  Guild  unit 
membership  and  to  form  a  company 
unit  out  of  the  remainder.” 

On  Tuesday  the  strikers  filed  charges 
with  the  regional  office  of  the  National 
Labor  Relations  Board  citing  Mr.  Black 
for  refusal  to  bargain  collectively  with 
employes  in  defiance  with  the  Wagner 
law.  N.  S.  Clarke,  in  charge  of  the 
regional  office  here,  said  that  action 
on  the  Guild’s  complaint  “would  be¬ 
gin  at  once.” 

The  executive  board  of  the  Milwaukee 
guild  on  Tuesday  telegraphed  an  appeal 
to  W.  R.  Hearst  to  end  the  strike, 
declaring  that  pay  raises  to  a  selected 
few  did  not  satisfy  Guild  requirements 
and  that  a  signed  contract  would  end 
the  strike.  Jonathan  Eddy.  National 


shown  gathered  at  guild  headquarters 
’zero  hour’’  of  reporting  for  vrork  and 
out  at  7  a.  m. 

or  women  with  seven  years’  experience, 
with  an  additional  provision  for  an  in- 
riease  of  $10  a  week  after  10  years’ 
experience  and  $15  above  the  scale  after 
15  years;  restoration  of  pay  cuts;  time 
and  one-half  pay  for  overtime;  double 
time  on  four  holidays,  Christmas,  New 
Years,  July  4  and  Labor  Day;  a  five- 
7V2-hour-day  week;  a  vacation  sched¬ 
ule  ranging  from  one  week  after  six 
months’  service  to  four  weeks  after 
live  years’  service ;  dismissal  bonuses 
ranging  from  two  weeks’  pay  after  six 
months  to  six  weeks’  pay  after  ten 
years’  service. 

The  proposed  contract  also  has  pro¬ 
visions  for  a  joint  standing  committee 
to  handle  all  possible  disputes  and  also 
an  arbitration  board  that  would  handle 
matters  relating  to  the  contract  and  on 
which  the  parties  are  unable  to  reach 
an  agreement. 

The  walkout,  according  to  Chairman 
McCrea,  follows  “full  approval  of  the 
National  e.xecutive  board  of  the  .Amer¬ 
ican  Newspaper  Guild  and  the  board 
of  the  Milwaukee  chapter.”  William 
Davy  of  Chicago,  National  Guild  or¬ 
ganizer,  has  lieen  in  Milwaukee  since 
Feb.  14. 

Chairman  McCrea  also  made  the  fol¬ 
lowing  announcement:  “Organized  labor 
throughout  the  State  Tuesday  threw 
its  powerful  support  behind  the  strike, 
as  circulars  went  out  from  the  Wiscon- 


OAKLAND  TRIBUNE  VICTOR 

(By  telegraph  to  Editob  &  Publisbeb) 
Oakland,  Feb.  19— Return  of  a  deci¬ 
sion  in  favor  of  the  Oakland  (Cal.) 
Tribune  was  made  in  arbitration  on  the 
question  of  whether  four  truck  drivers 
dismissed  were  discharged  illegally. 
John  F.  Hassler,  Oakland  city  manager, 
was  arbitrator,  following  picketing  of 
the  Tribune  plant  by  members  of  the 
Oakland  Teamsters’  Union  in  Decem- 
ber,  which  necessitated  police  protec¬ 
tion  for  delivery  of  papers  on  the  day  of 
the  trouble  was  at  its  peak. 


ADVANCES  GENERAL  RATE 

Detroit  Free  Press  has  announced  an 
increase  in  its  general  advertising  rate 
from  45  cents  a  line  to  50  cents  daily 
or  Sunday,  effective  Feb.  1.  1937.  An¬ 
nual  earn^  discounts  of  1  to  10  per 
cent  on  contracts  of  10,000  to  350,000 
lines  will  be  continued  as  in  the  past. 
The  daily  rate  for  black  and  one  color 
has  been  advanced  from  55  to  60  cents 
a  line,  the  Sunday  rate  remaining  un¬ 
changed  at  60  cents. 

APPLIED  FOR  STATION 

(Special  to  Editor  4  Publisher) 
Washington,  D.  C.,  Feb.  18— The 
News  Press  Publishing  Company  of 
Santa  Barbara,  Calif.,  has  applied  for 
a  permit  to  build  and  operate  a  broad¬ 
casting  station  with  a  wavelength  of 
1,450  kilocycles,  500  watts  operating 
range  and  imlimited  broadcasting  time. 


JAMESON  TO  SAN  ANTONIO 

A.  M.  Jameson,  for  the  past  eight 
years  with  the  Dallas  (Tex.)  Titnes- 
Hcrald,  has  joined  the  San  Antonio 
Express  and  Erening  Nezvs  as  assistant 
to  W.  W.  Watson,  advertising  director, 
and  will  direct  local  advertising. 


TVA  RULING  DRAWS 
RECORD  CROWD 

Exact  Legal  Meaning  of  Supraa^ 

Court’s  Decision  Forces  Muck 

Interpretive  Writing  to  Es¬ 
tablish  Significance 

KSpecial  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  17— Clos- 
iiig  a  six-weeks’  vigil,  a  record  crowd 
of  newspapermen,  probably  the  largest 
attendance  in  the  history  of  the  Supreme 
Court,  heard  Chief  Justice  Charles 
Evans  Hughes  render  the  majority 
opinion,  upholding  constitutionality  of 
parts  of  the  Tennessee  Valley  Author¬ 
ity,  today. 

Correspondents  were  confronted  with 
a  difficult  situation  matching  that  mark¬ 
ing  the  gold  case  decisions,  which  were 
among  the  first  rulings  on  New  Deal 
activities.  In  the  gold  cases,  reporters 
had  difficulty  keeping  their  interpreta¬ 
tions  within  the  court’s  expressioa 
Some  of  them  found  out  too  late  that 
the  government’s  victory  in  that  cate 
was  an  attenuated  one,  not  nearly  as 
sweeping  as  the  word  “constitutional" 
might  imply.  One  large  press  associa¬ 
tion  had  the  decision  wrong,  and  othen 
did  not  grasp  the  legal  reasoning  em¬ 
ployed  to  arrive  at  the  decision  until 
after  several  re-readings. 

In  the  TVA  case,  they  were  con¬ 
fronted  with  a  ruling  whi^  upheld  the 
right  of  the  federal  govermnent  to  con¬ 
tract  for  the  sale  of  surplus  power  gen¬ 
erated  in  conjunction  with  a  program 
of  navigable  stream  upkeep,  at  Wilson 
Dam.  It  did  not  establish  the  right  of 
the  government  to  generate  and  sell 
power  at  any  site  that  might  be  selected 
or  where  the  element  of  a  governraem- 
controlled  navigable  stream  does  not 
exist.  And  it  passed  over  the  question 
of  whether  TVA,  standing  alone,  is 
constitutional.  For  that  reason,  the 
leads  and  headlines  proclaiming  "TVA 
Held  Constitutional,”  do  not  square  with 
the  facts,  lawyers  contend,  although 
they  admit  that,  inferentially  at  least, 
that  is  the  decision,  for  the  reason  that 
an  entity  having  no  legal  existence  is 
incapable  of  executing  a  legal  coiitraa 

About  30  newspapermen  were  in  the 
court  room  Monday  when  the  justices 
mounted  the  bench.  A  flash  on  the  city 
newsticker,  “Supreme  Court  Reading 
TVA  Decision,”  sent  scores  of  corre¬ 
spondents  scurrying  from  the  Capitol  to 
the  Court  building  just  across  the  plaza. 

A  news  flash  sent  down  the  pneu¬ 
matic  tubes  from  the  press  tables,  "Chief 
Justice  Hughes  is  reading  the  TVA 
opinion,”  is  credited  with  starting  the 
strong  but  short-lived  bull  movement 
in  utilities  on  Wall  Street.  The  “Street” 
evidently  interpreted  the  fact  that 
Hughes  was  delivering  the  opinion  to 
mean  that  the  conservative  group  of 
the  court  dominated  the  finding. 

The  cornplete  17,0(X)  word  majori^ 
and  minority  opinions  were  carried  in 
full  by  the  wire  services,  as  were  long 
interpretative  stories  by  the  services  and 
special  correspondents. 

STRIKES  IN  OPEN  SHOPS 
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Rival  Papers  Print  Duplicate  Editioni 
in  Pittsburg,  Cal. 

(By  telegraph  to  Editor  4  Publisher) 

Pittsburg,  Cal.,  Feb.  19 — Rival 
afternoon  dailies  here,  printed  joint 
tions  this  week  following  a  composing 
room  walkout.  Issues  were  identical 
except  for  the  mast-heads,  with  Post- 
Dispatch  and  the  Independent  expect¬ 
ing  to  return  to  separate  publication 
Monday. 

B.  J.  Abraham,  vice-president,  Ppst- 
Dispatch  from  which  the  joint  editions 
were  issued,  said  union  members  of 
the  composing  room  staffs  of  both 
papers  walked  out  without  notice  Moo- 
day. 

Two  months  ago  publishers  of  both 
papers,  which  are  open  shop,  were 
asked  to  sign  union  contracts.  At  that 
time  publishers  rejected  union  demands 
which  included  a  pay  increase  to  $1-09 
hourly. 

Despite  the  suddenness  of  the  walkout 
sufficient  printers  were  obtained  for  the 
co-operative  editions. 
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INLAND  SPOTLIGHTS  RATE  UNIFORMITY 


Matter  of  Advertising  Rate  Differentials  Presented  in  Detail  at  Meeting* — No  Action  on 
Harris  Speech  Regarding  Radio  News  Ills — Security  Law  Discussed 


(By  telegraph  to  Editoe  &  PuiLiiHim) 

Chicago,  ill.,  Feb.  19— inland  By  GEORGE  A.  BRANDENBURG 

Daily  Press  Association  members,  ship  on  subscribers.  Several  publishers  Better  editing  practices  were  dis- 
meeting  here  today  and  yesterday  at  supplemented  Mr.  Karstaedt’s  remarks  cussed  by  three  speakers.  Curtis  H. 
their  midwinter  convention,  were  urged  by  relating  what  they  were  doing  in  Clay,  Lasalle  (Ill.)  Post-Tribune,  told 
to  take  irnmediate  steps  towards  uni-  this  matter  in  their  own  states.  how  his  paper  has  ousted  crime  news 


formity  of  local  advertising  rates  as  a 
means  of  simplifying  relations  with  re¬ 
tail  advertisers  and  establishing  a  more 
standardized  differential  on  national 
rates. 

This  question,  together  with  press-radio 
matters,  social  security  obligations, 
greater  attention  to  increased  circula¬ 
tion  revenues  and  better  editing  practi¬ 
ces,  were  among  many  topics  discussed 
at  the  annual  meeting  attended  by  more 
than  170  publishers,  despite  extreme  cold 
weather  and  snow. 

Advertising  rates  and  policies  came 
up  for  consideration  at  the  closing  ses¬ 
sion  today  when  Charles  A.  Beal,  La- 
port  e  (Ind.)  Herald- Argus,  presented 
a  survey  on  what  69  Inlanders  think  of 
frequency,  meter  and  discount  rate  plans. 
Mr.  Beal  disclosed  a  wide  difference  on 
rates  in  the  local  field  and  urged  publi¬ 
shers  to  maintain  more  uniformity  in 
their  local  rate  structures,  making  rates 
and  regulations  as  simple  as  possible 
for  the  benefit  of  retail  advertisers.  He 
revealed  that  of  69  papers  answering  the 
questionaire,  46  follow  frequency  plan; 
18,  meter  plan,  in  which  the  advertiser’s 
rate  is  based  on  the  amount  of  space  used 
per  month  or  week,  24  use  bulk  rates 
and  28  allow  cash  discounts. 

Mr.  Beal  reported  a  difference  of 
ojnnion  among  Inlanders  as  to  merits 
of  the  meter  plan  with  some  claiming  it 
does  not  afford  the  best  possible  means 
of  increasing  local  advertising  linage. 
One  publisher  advised  lowering  cash 
discounts  instead  of  raising  local  rates. 
Of  the  69  papers  represented,  only  one 
has  a  flat  rate. 

William  Thomson,  Bureau  of  Adver¬ 
tising,  AN  PA,  frankly  discussed  the 
attitude  of  national  advertisers  and  agen¬ 
cies  regarding  newspaper  rate  differ¬ 
entials  in  an  off-the-record  speech  fol¬ 
lowing  Mr.  Beal’s  remarks. 

The  membership  voted  to  have  Hoyt 
F.  Boylan,  Richmond  (Ind.)  Palladium- 
Item,  revise  the  Inland’s  advertising 
sales  manual.  Gardner  J.  Thomas,  Ma¬ 
rion  (Ind.)  Chronicle  and  Leader-Tri¬ 
bune,  led  in  the  advertising  round-table 
discussion. 

E.  R.  Chapman,  Flint  (Mich.)  Jour¬ 
nal,  chairman  of  the  chain  store  rela¬ 
tions  committee,  revealed  that  one  mid- 
western  furniture  chain  store  organiza¬ 
tion  is  asking  publishers  to  print  six 
full-page  advertisements  in  connection 
with  an  anniversary  sale  and  only  bill 
the  company  for  six  half-pages.  The 
letter,  he  stated,  concluded  with  the  ex¬ 
pressed  hope  that  newspapers  will 
“grant  this  slight  request”  and  assured 
publishers  the  entire  matter  “will  be 
handled  in  utmost  confidence.” 

E.  H.  Harris,  Richmond  Palladium- 
Item,  chairman  of  the  Publishers  Na¬ 
tional  Radio  Committee,  recommended 
that  newspapers  consider  the  proposition 
of  requesting  privately-owned  press  as¬ 
sociations  to  refrain  from  selling  news 
services  to  radio  broadcasters  for  com¬ 
mercial  spon.sorship.  Mr,  Harris’  re¬ 
marks  appear  elsewhere  in  this  issue. 
There  was  some  doubt  expressed,  how¬ 
ever.  as  to  the  efficacy  of  Mr.  Harris’ 
suggestion  and  no  action  was  taken  on 
the  matter. 

Today’s  session  opened  with  a  report 
by  Qinton  F.  Karstaedt,  Beloit  (Wis.) 
News,  on  results  attained  by  Inland 
members  using  subscription  cost  forms 
recently  developed  to  determine  net  cir¬ 
culation  revenue  per  month.  He  stated 
125  publishers  are  using  these  forms. 
He  urged  more  publishers  to  adopt  this 
method  of  determining  net  revenues  and 
he  recited  progress  made  in  several 
states  to  maintain  fair  circulation  prjces, 
and  to  eliminate  cutthroat  practices, 
without  interfering  with  legitimate  com¬ 
petition,  or  without  working  any  hard- 


(Minn.)  Pioneer;  Philip  _D.  Adler, 
Kcwanee  (III.)  Star-Courier;  E.  R. 
Chapman,  Flint  (Mich.)  Journal,  and 
A.  W.  Shipton,  Springfield  Illinois 
State  Journal.  The  board  elected  Frank 

.  .  —  -  - . -  -  E.  Milligan,  Ft.  Scott  (Kas.)  Tribune- 

Circulation  promotion  was  the  gen-  from  the  front  page  with  no  complaints  Monitor,  vice-chairman  and  re-elected 
eral  topic  of  discussion  led  by  A.  E.  from  readers.  D.  D.  Mich,  Madison  George  W.  Purcell,  Bloomington  (Ind.) 

Evening  World,  secretary. 

Other  holdover  members  of  the 
board  are  James  Todd,  Moberly  (Mo.) 
Monitor-Index  and  H.  L.  Davis,  Ap¬ 
pleton  (Wis.)  Post  Crescent. 

The  following  state  vice-presidents 
were  chosen: 

Alberta,  Canada  —  John  Torrance, 
Lethbridge  Herald. 

Colorado — T.  E.  Nowles,  Colorado 
Springs  Gazette, 

Idaho — Edwin  F.  McDermott,  Idaho 
Falls  Post  Register. 

Illinois — Fred  W.  Schaub,  Deeatur 
Herald  &  Review. 

Indiana — Samuel  E.  Boys,  Plymouth 
Pilot. 

Iowa — F.  W.  Woodward,  Dubuque 
Telegraph-Herald  and  Times-J ournal. 

Kansas — Oscar  S.  Stauffer,  Arkansas 
City  Traveler. 

Kentucky — Elliot  C.  Mitchell.  Padu¬ 
cah  Sun  Democrat. 

Michigan  —  C.  A.  French,  Holland 
Sentinel. 

Minnesota — L.  S.  Whitcomb,  Albert 
Lea  Tribune. 

Missouri — William  Southern,  Jr.,  In- 
denpendence  Examiner. 

Montana — O.  S.  Warden,  Great  Falls 
Tribune. 

Nebraska — Frank  D.  Throop,  Lincoln 
Star. 

New  York — G.  B.  Williams,  Geneva 
Times. 

North  Dakota  —  M.  M.  Oppegard, 
Grand  Forks  Herald. 

Ohio — A.  C.  Hudnutt,  Elyria  Chron- 
icle-T  elegram. 

Oklahoma  -y  J.  H.  Bixby,  Muskogee 
&■  Phoenix  Times  Democrat. 

Ontario,  Canada — Major  H.  B.  Bur- 
goyne,  St.  Catharines  Standard. 

South  Dakota — W.  R.  Ronald,  Mit¬ 
chell  Republic. 

Utah — J.  F.  Fitzpatrick,  Salt  Lake 
CJty  T ribune-T elegram. 

Wisconsin — F,  W,  Leahy,  Stevens 


Inland  publishers  greet  Fred  Sargent,  president  of  Chicago  &  North  Western 
Railway,  Tuesday  luncheon  speaker,  at  annual  meeting  in  Chicago  this  week. 
Left  to  right;  Homer  Guck,  Chicago  Herald  and  Examiner;  Mr.  Sargent; 
J.  S.  Gray,  Monroe  (Mich.)  News,  newly  elected  president,  and  Linwood 
I.  Noyes,  Ironwood  (Mich.)  Globe,  retiring  president. 


Meyer,  Clinton  (Iowa)  Herald.  M.  E. 
Moyer,  Laport  Herald-Argus,  read  a 
paper  on  how  his  paper  has  successfully 
promoted  Washington,  D.  C.,  trips  as 
prizes  in  a  mail  subscriber  contest  open 
to  high  school  students. 

The  question  of  government  release 
of  salaries  in  excess  of  $15,000  annually 
and  a  recent  questionnaire  being  circu¬ 
lated  in  connection  with  the  census  of 
manufacturing,  in  which  certain  facts 
concerning  gross  business  volume  and 
salaries  are  requested,  were  brought 
to  attention  of  Inlanders  by  Mr.  Gray, 
who  read  the  following  telegram  from 
Elisha  Hanson,  ANPA  counsel: 

‘‘There  is  no  obligation  on  any  person 
to  answer  questionnaires  sent  out  by 
government  bureaus  or  handed  to  them 
by  field  men  representing  government 
bureaus  unless  one  desires  to  give 
the  answers.  Under  the  fourth  amend¬ 
ment  to  the  Constitution,  Congress 
is  prohibited  from  authorizing  snoop¬ 
ing  expeditions  into  one’s  private 
affairs.  The  only  thing  anyone  needs 
pay  attention  to  is  a  subpoena  properly 
served  and  then  the  matter  should  be 
taken  up  with  counsel.” 


(Wis.)  State  Journal,  explained  how 
his  paper  has  eliminated  all  jump  stories 
from  the  first  page,  thereby  winning 
enthusiastic  approval  of  its  readers. 

M.  W.  Hunt,  Charntpaign-Urbana 
(Ill.)  News-Gazette,  warned  against 
crusades  that  are  designed  primarily  to 
increase  circulation  and  urged  pub¬ 
lishers  to  devote  more  attention  to 
making  a  better  newspaper,  which,  in 
turn,  will  bring  circulation  rewards  of 
a  permanent  character. 

Capt.  S.  N.  Dancey,  head  of  the 
Americanization  League,  spoke  at  to¬ 
day’s  luncheon  on  the  power  of  the 
press  as  a  service  to  the  American 
public. 

J.  S.  Gray,  Monroe  (Mich.)  News, 
was  elected  president  of  the  Inland  to 
succeed  Linwood  I.  Noyes,  Ironwood 
(Mich.)  Globe,  who  was  chosen  chair¬ 
man  of  the  board  of  directors.  R.  R. 
O’Brien,  Council  Bluffs  (la.)  Non¬ 
pareil,  was  elected  first  vice-president 
and  John  L.  Meyer,  Madison,  Wis.,  was 
renamed  secretary-treasurer. 

In  addition  to  Mr.  Noyes,  the  follow¬ 
ing  were  elected  to  the  board  of  di¬ 
rectors  :  H.  Z.  Mitchell,  Bemidji 


H.  Hanway,  Casper 


One  cigar  and  two  smokers  figured  in  this  informal  picture  snapped  af  the 
Inland  convention.  Left  to  right:  W.  T.  Goss,  Goss  Printing  Press  Company, 
Chicago;  Mrs.  R.  R.  Ring,  Minneapolis;  H.  S.  Davies,  Minot  (N.'  D.)  Neu^ 
and  R.  R.  Ring,  managing  director.  Northwest  Daily  Press  Association,  Min¬ 
neapolis. 


Point  Journal. 

Wyoming — H. 

T  ribune-Herald. 

Starting  with  a  comparatively  small 
attendancei,  which  steadily  increased, 
however,  as  delayed  trains  puffed  into 
Chicago  after  bucking  snowdrifts  and 
sub-zero  blasts,  the  Inland  mid-winter 
meeting  opened  Tuesday  morning  with 
the  annual  report  of  Secretary-Trea¬ 
surer  Meyer.  Mr.  Purcell,  secretary 
of  the  board,  followed  with  his  report 
in  which  he  stated  the  association’s 
membership  had  reached  a  new  all-time 
high  of  275  newspapers,  aggregating 
more  than  5,(X)0,000  circulation  and  rep¬ 
resenting  one-sixth  of  all  dailies  in 
America. 

Mr.  Gray  presented  names  of  seven 
new  members,  all  of  whom  were 
elected.  They  include  W.  D.  Archie, 
Shenandoah  (la.)  Evening  Sentinel; 
George  F.  LaVelle,  International  Falls 
(Minn.)  Daily  Journal;  W.  J.  Motz, 
Kitchener  (Ont.)  Daily  Record;  W. 
C.  Courtney,  Toledo  News-Bee ;  John 
G.  Meilink,  Cleveland  Press;  A.  A. 
Paddock,  Boulder  (Colo.)  Camera,  and 
John  Torrance,  Lethbridge  Herald. 

Retiring  President  Noyes  delivered 
his  annual  report  on  the  state  of  the 
Inland  in  which  he  highlighted  signifi¬ 
cant  trends  and  problems  confronting 
newspaper  publishers.  Invalidation  of 
the  Louisiana  newspaper  tax^  law  was 
hailed  as  an  outstanding  victory  for 
free  press.  “The  decision,”  he  said, 
“will  encourage  tests  of  other  state  and 
national  laws  and  serve  further  to 
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break  down  dictatorial,  oppressive  and 
class  legislation.  It  is  another  monu¬ 
mental  milestone  in  the  never  ending 
struggle  of  a  free  people  to  remain 
free.” 

The  end  of  NRA  marked  a  turning 
point  for  the  better  with  newspaiJers 
as  well  as  business  generally,  Mr. 
Noyes  declared. 

“Periods  during  the  first  -  months 
of  1935  looked  especially  black.  Then 
came  a  change,  which  strangely  coin¬ 
cided  with  the  demise  of  NRA,  and 
the  year  ended  with  all  newspapers 
showing  an  increase.  In  weathering 
the  depression  thus  far  newsi)ai)ers  have 
clearly  demonstrated  their  stability  and 
their  future  of  public  service  will  go 
on  unwavering. 

“Since  NRA’s  passing  the  main  de¬ 
parture  from  ‘NR.\  standards’  lias 
been  the  gradual  passing  of  the  five- 
day  week  adopted  by  some  newspapers. 
This  change,  incidentally,  is  brought 
about,  not  by  any  savings  which  might 
be  effected,  but  because  it  is  not  effi¬ 
cient  for  such  institutions  to  operate 
on  a  five  day  basis.” 

Turning  to  the  importance  of  pub- 


Conrt.  He  traced  the  paradoxical  situ¬ 
ation  which  followed,  leading  to  assassi¬ 
nations  of  Howard  Guilford  and  Walter 
Liggett  in  Minneapolis. 

"Dreadful  consequences  have  arisen 
which  it  is  my  duty  to  call  to  your 
attention  in  all  their  horror,”  declared 
t'ol.  McCormick,  who  concluded  his  re¬ 
cital  of  underworld  infiuence  as  a  threat 
to  a  free  press  with  the  following  com¬ 
ment  : 

"From  all  these  foregoing  facts  it  is 
necessary  to  conclude  that  Guilford  and 
Liggett  were  killed  with  the  acquies¬ 
cence  of  the  authorities  of  Minneapolis 
and  Minnesota.  We  must  believe  that 
unconstitutional  law  having  failed  to  do 
so,  murder  was  resorted  to  by  the  public 
authorities  to  coerce  the  freedom  of  the 
press. 

"The  authorities  of  Minnesota  belong 
to  gangland,”  he  asserted.  “The  only 
rescue  lies  in  publicity  and  publicity  in 
the  state  being  under  a  reign  of  terror, 
the  only  hope  lies  in  newspapers  pub¬ 
lished  bevond  the  protection  available  to 
murderers  by  the  police,  prosecutor  and 
IMrdoniiig  power  in  Minnesota.” 


Candid  study  of  two  Illinois  publishers  at  Inland  meeting  this  week:  Clarence 
Eyster,  Peoria  Sun  HefD,  and  R.  Eaton  Fedon.  Elgin  Courier-News. 


“Fearless  publicity  of  the  truth  is  in¬ 
dispensable  if  we  are  to  have  honest 


face  of  added  responsibilities  as  evi¬ 
denced  by  the  Social  Security  Act. 
Mr.  Noyes  continued: 

“We  should  look  for  all  manner  of 
plant  economies.  Wasteful  competitive 
practices  should  be  eliminated.  Savings 
can  be  brought  about  in  circulation  by 
stopping  wasteful  practices  and  reduc¬ 
ing  non-productive  circulation.  At  the 
same  time  circulation  efforts  can  be  di¬ 
rected  towards  more  intense  coverage 
in  areas  which  make  advertising  more 
productive. 

“W'asteful  practices  as  applied  to  ad¬ 
vertising  can  also  be  stopped.  I 
urgently  recommend  that  competitive 
‘mud  slinging’  promotion  copy  be  elimi¬ 
nated  and  that  all  promotion  copy  be 
dirked  towards  a  unified  constructive 
selling  program  by  all  papers,  large  and 
small.” 

In  connection  with  advertising  rates, 
Mr.  Noyes  warned  publishers  against 
renewed  attempts  to  break  down  rates 
and  to  upset  the  advertising  structure 
generally,  through  certain  undesirably 
worded  contracts  which  endeavor  to 
“shoulder  liabilities  on  newspapers, 
which  liabilities  belong  elsewhere.” 

On  the  question  of  free  publicity,  Mr. 
Noyes  again  urged  his  fellow  publishers 
to  take  united  action  against  “chiseling 
press  agents”  and  predicted  that  “were 
all  newspapers  to  eliminate  all  free  pub¬ 
licity,  advertising  revenues  would  with¬ 
in  the  year  reflect  increases  such  as  have 
never  before  been  enjoyed  by  advertis¬ 
ing  media.” 

Col.  Robert  R.  McCormick,  Chicago 
Tribwic,  concluded  the  Tuesday  morn¬ 
ing  session  with  a  challenging  report 
on  threats  to  freedom  of  the  press  as 
witnessed  recently  in  Minnesota.  He 
gave  a  first-hand  review  of  the  Min¬ 
nesota  press  “gag”  law  and  its  subse¬ 
quent  invalidation  by  the  U.  S.  Supreme 


and  presenting  the  news.  It  must  also 
through  its  editorial  policy  interpret 
and  translate  current  events  in  relation 


lishers  maintaining  a  close  vigilance  Fred^V.^SargUJl^rS^em^of  government.  The  place  of  the  press  in  a 

over  niounti^  operating  costs,  m  the  &  Western  Railway,  discussed  democracy  is  not  only  that  of  gathering 

the  place  ot  the  press  in  a  democracy. 

“So  long  as  the  press  remains  free  and 
loyal  we  need  fear  no  overt  policies  of 
government  that  will  suddenly  destroy 
the  liberties  of  the  American  people,”  he 
declared.  “The  danger  lies  in  those 
subtle  and  imperceptible  encroachments 
that  gradually  transform  a  government 


keep  a  iiermanent  record  of  their  payrolls, 
])lus  an  additional  personnel  record  of 
their  employes.  In  conclusion,  he 
stated : 

"The  Security  Act  is  sound  in  prin¬ 
ciple  but  wrong  in  method.  Experi¬ 
ence  with  Blue  Sky  legislation  is  tlut 


to  their  effects  upon  governmental  it  blocks  legitimate  ’idea’  promotions,  and 


policies.” 

In  relation  to  the  question  of  whether 
or  not  this  country  is  to  adopt  a  com¬ 
plete  planned  economy,  Mr.  Sargent  as- 


Attending  Tuesday  luncheon  session  of  Inlanders  in  Chicago,  left  to  right: 
W.  J.  Motz.  Kuchener  (Ont.l  Record;  James  E.  Stiles.  Rockville  Centre  (N.  Y.) 
Nassau  Daily  Review,  and  John  E.  Motz,  son  of  publisher  of  Kitchener  Record. 

by  law  into  a  government  by  men.” 

At  the  outset  of  his  speech,  Mr.  Sar¬ 
gent  asserted  “what  you  can  see  in 
print  carries  greater  conviction  than 
what  you  hear.”  Paying  tribute  to  the 
press  as  a  vital  factor,  he  said :  “Its 
loyalty  to  truth  in  its  news  columns  and 
its  contributions  to  sound  thinking  in  its 
editorial  columns  constitute  the  greatest 
jiving  day  to  day  and  month  to  month 
influence  for  good  or  evil  in  .American 
life.” 

He  complimented  Col.  McCormick  for 
his  earnest  effort  in  behalf  of  a  free 
press,  stating : 


yet  does  not  prevent  abuse  by  racketeers. 
It  affords  a  prime  example  of  what 
hapiieiis  when  business  cannot  or  will 
not  govern  itself  and  prevent  abuses, 
for  then  government  must  enter  the  pic¬ 
ture.  and  political  control  of  economic 
affairs  cannot  be  otherwise  than  bung¬ 
ling. 

“Business  men,  as  a  whole,  have  not 
iK'gun  to  face  these  issues  on  the  basis 
of  public  responsibility.  All  business 
partakes  of  the  nature  of  a  ‘public  ser¬ 
vice,’ — that  is  resiKinsibility  not  only  to 
owners,  but  equally  to  employes  and  to 
consumers.  Hiis  issue  of  social  respon¬ 
sibility  is  here  to  stay.  It  must  be  met 
wisely  and  well.  If  the  traditional  busi¬ 
ness  system  with  the  advantages  we 
know  so  well,  is  to  be  maintained,  every 
business  man  must  do  his  part  whole¬ 
heartedly  to  establish  genuine  social 
security.” 

Included  among  reports  of  various 
standing  committees,  was  a  display  of 
office  forms  for  various  departments  of 
newspapers  as  collected  by  Victor  L. 
Moffett,  Monmouth  (Ill.)  Atlas-Revim. 
He  asserted  standardization  of  forms 
serted  “there  is  no  room  to  debate  the  appears  to  be  an  almost  hoi>eless  propo- 
propo.stion  that  the  people  have  re-  sition,  judging  from  the  mass  of  mate- 


served  to  themselves  the  power  to 
change  these  constitutions  and  have  pre¬ 
scribed  the  method  of  making  such 
changes  .  .  .  The  solemn  responsibility 
of  a  free  press  in  a  true  democracy  is 


rial  collected  by  his  committee. 

Donald  L.  Breed,  Freeport  (Ill.) 
Journal-Standard,  caused  considerable 
speculation  among  Inlanders  as  to  what 
is  a  fair  figure  for  depreciation  in  his 


to  make  this  point  clear.  Having  done  report  on  costs  of  composing  machine 


so  we  may  start  the  debate  on  the  prop¬ 
osition  of  changing  from  the  present 
plan  to  that  of  a  totalitarian  state  with 
all  jiowers  lodged  in  the  legislative  arm 
fif  the  government,  with  no  body  to  in 


upkeep,  based  on  a  recent  survey.  Mr. 
Breed  stated  the  depreciation  figure 
varied  all  the  way  from  2  to  20  per 
cent,  with  the  average  7.36  per  cent 
Of  the  111  publishers  who  answered  his 


terfere  between  the  ^ople  and  the  ex-  ,|uestionnaire,  he  said.  16  indicated  6.6 
errise  of  that  power.  ji^r  cent,  36  used  10  per  cent,  28  used  5 

John  Huston,  Ottunni'a  (la.)  Courier,  per  cent  and  64  varied  between  5  and 
chairman  of  the  Inland  legislative  ad-  7.5  per  cent. 

visory  committee,  opened  the  Tuesday  The  speaker  recommended  a  more 


afternoon  session  with  a  plea  for  more 
publishers  to  take  an  active  interest  in 
legislative  affairs  of  their  respective 
states.  He  went  so  far  as  to  urge  some 
publishers  to  seek  public  office  in  order 
to  better  understand  the  multiplicity  of 
bills  introduced  in  state  legislatures, 
many  of  which  have  a  direct  bearing  on 
the  welfare  of  the  newspaper  business. 
He  briefly  cited  several  bills,  some  of 
which  have  been  enacted  into  law,  that 
affect  newspaper  revenue,  declaring  that 
such  bills  could  have  been  killed  if  pub¬ 
lishers  had  been  alert  to  their  import 
from  their  inception. 

George  P.  Ellis,  Wolfe  &  Co.,  Chi¬ 
cago,  presented  a  comprehensive  resume 
of  the  Federal  Social  Securitv  Act  as  it 


comprehensive  study  of  depreciation 
and  urged  publishers  to  bring  this  figure 
into  line  with  actual  conditions  in  their 
respective  plants. 

Clifford  Yewdall,  New  A'^ork,  supple¬ 
mented  Mr.  Breed’s  report  with  the 
recommendations  that  4  per  cent  be  con¬ 
sidered  a  fair  depreciation  rate  for  the 
average  composing  machine  used  by  a 
small  daily. 

E.  P.  Adler,  Dai'enport  (la.)  Times 
and  president  of  the  Lee  Syndicate, 
reported  the  newsprint  situation  for 
1936  is  in  an  apparent  state  of  flux  at 
present  with  possibilities  that  Gr^t 
Lakes  Paper  Company’s  reorganization 
efforts,  now  in  the  courts,  may  affert 
the  market  price  for  the  rest  of  this 


Cold  weather  in  Illinois  and  Michigan  apparently  was  topic  of  conversation 
between  these  Inland  publishers  at  Chicago  meeting.  Left  to  right:  Harry  A. 
Sward,  Moline  (Ill.)  Dispatch;  B.  H.  Potter,  Rock  Island  (Ill.)  Argus,  and 
E.  R.  Chapman,  Flint  (Mich.)  Journal. 


relates  to  its  practical  application  to  the  year, 
newspaper  business.  He  outlined  its  Mr.  .Adler  stated  that  Great  Lakes 
many  ramifications  as  to  payrolls,  re-  niight  bring  about  a  reduction  in  news- 
lations  with  carriers,  correspondents,  print  prices,  althougli  at  present  there 
contributors,  part-time  workers  and  de-  is  no  definite  indication  that  a  drop  is 
dared  it  was  essential  that  publishers  assured. 
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WALGREEN  REPORTS  AD  SERVICE  GIVEN 

Lilt  of  Allowances  Is  First  to  Itemize  Displays  and  Newspaper  Space  Given  in  Return — “Boot¬ 
legging’’  Predicted  if  System  Is  Banned 


(Special  to  Editor  &  Publisher) 

WASHINGTON.  D.  C.  Feb.  17.— 
The  Patman  committee,  inquiring 
jito  merchandising  practices  and  laying 
tiie  groundwork  for  abolition  of  dis- 
.nminatorv  advertising  allowances  and 
discounts,  was  startled  this  week  when 
Charles  F.  Adams,  treasurer  of  First 
National  Stores,  which  does  an  annual 
iusiness  of  $100,000,00(1,  warned  tliat 
•he  law  will  cause  “bootlegging”  of  dis- 
.-oimts  and  allowances,  and  added: 

"I  am  not  so  sure  that  I  will  not 
heat.” 

Adams  later  submitted  a  prepared 
statement  to  the  committee  in  which  he 
explained  that  the  idea  he  was  attempt¬ 
ing  to  convey  was  that  by  reason  of 
the  business  complexities  involved, 
•'cheating”  will  be  unavoidable,  even 
'Jiough  it  is  not  intentional. 

Illustrating  how  a  dealer  may  “beat 
the  devil  around  the  stump,”  Adam  in¬ 
stanced  the  milk  price  scale  in  Boston. 
A  producer,  he  related,  may  sell  a  res¬ 
taurant  owner  some  milk,  billed  at  the 
fixed  price,  then  make  a  hopeless  bet 
with  his  purchaser,  and  pay  off.  “That 
is  not  against  the  law,"  he  reminded. 

Mr.  Adams  testified  that  his  company 
in  1934  had  spent  $555,902  on  newspaper 
advertising,  and  $241,781  on  other  sales 
promotion,  making  a  total  of  $797,683. 


He  added:  “We  received  altogether  for 
the  newspaper  advertising  done  for 
manufacturers,  plus  promotional  adver¬ 
tising,  $342,121.  We  received  in  quan¬ 
tity  discounts,  which  liave  nothing  to 
do  with  advertising,  $170,244.” 

He  insisted  that  service  given  always 
equalled  or  exceeded  the  allowance,  and 
said  that  in  some  instances  the  manu¬ 
facturers  had  demanded  and  obtained 
proof  of  performance. 

The  committee  this  week  made  public 
lists  of  allowance  submitted  by  the  First 
National  Stores,  Inc.,  Swift  &  Co., 
Gristede  Bros.,  (iraiid  Union  Company. 
Red  &  White  Corporation,  Walgreen 
Company,  National  Tea  Company. 

The  Swift  list  reported  advertising 
allowances  to  only  seven  chains,  on 
Sunbrite  Cleanser,  packaged  cheese, 
Brookfield  butter,  and  Formay ;  no  al¬ 
lowances  on  meats. 

National  Tea  Company  reported  col¬ 
lection  of  $216,186.W  for  advertising 
and  sales  promotion  from  a  long  list 
of  manufacturers  in  the  first  ten  months 
of  1935,  in  addition  to  quantity  dis¬ 
counts  of  $138,278.87. 

The  list  of  advertising  allowances 
given  by  manufacturers  to  the  Walgreen 
(Company,  drug  chain,  and  reproduced 
here  in  large  part,  from  the  unrevised 
committee  record,  was  especially  inter¬ 


esting  as  being  the  first  one  made  pub¬ 
lic  to  show  in  detail  the  advertising 
services  performed  in  return.  Window 
and  counter  displays  played  a  large 
part  in  this  advertising  service,  al- 
th.ough  references  to  newspaper  adver- 
tis'iig  are  sprinkled  fairly  thickly 
through  the  list.  These  references  in¬ 
clude  such  provisions  as : 

“Monthly  newspaper  listings,”  “regu¬ 
lar  listing  each  week  in  newspaper  ad¬ 
vertising,”  “feature  newspaper  listings.” 
“feature  approximately  130  newspapers,” 
“occasional  listings  130  newspapers.” 
The  reference  to  130  newspapers  was 
repeated,  evidently  being  based  on  a 
regular  Walgreen  schedule. 

The  report  showed  that  Wm.  Wrig- 
ley  Jr.  Co.,  put  a  price  of  $1,250  a 
month  on  the  display  in  all  Walgreen 
stores  of  cards  11  by  14  inches  in  metal 
frames  “in  conspicuous  place  in  front 
of  store  .  .  .  separate  from  any 

other  form  of  advertising.”  The  Wal¬ 
green  report  stated:  “No  connection 
With  purchases  or  sale  of  gum ;  strictly 
advertising  contract.” 

Western  News  Company,  in  return 
for  display  of  magazines  on  racks  in 
selected  stores,  allowed  4  per  cent  on 
net  purchases,  also  $15  allowance  as 
part  payment  for  all  built-in  racks  in 
new  stores. 


After  Kotex  Corporation  was  this 
statement ;  “10  per  cent  on  net  pur¬ 
chases  of  Kotex  and  Quest.  Maximum 
allowance  for  advertising  $600  a  month, 
to  be  supported  by  tear  sheets.  Billed 
at  local  line  rate.”  A  notation  said  “In 
addition  to  this  amount,  W'algreen  Com¬ 
pany  runs  advertising  at  their  own  ex¬ 
pense.” 

Kleenex  Company  had  a  similar  ar- 
langement,  with  $400  a  month  as  maxi¬ 
mum  allowance. 

Allowances  of  li(|uor  firms,  whose 
products  were  sold  in  some  Walgreen 
stores,  made  an  interesting  section  of 
the  Walgreen  report.  .Advertising  al- 
kwances  ran  from  $89.30  a  month  up 
to  $1,200  a  month,  with  Schenley  Dis¬ 
tributors,  Inc.,  in  top  position.  No 
other  firm  paid  more  than  $.500  a  month. 
All  but  one  of  the  liquor  allowances 
called  for  3  per  cent  premiums  to  sales 
people,  in  addition  to  store  displays  and 
newspaper  advertising. 

The  meticulous  care  in  regard  to  the 
advertising  allowances  was  shown  by 
such  items  as  a  sign  Irehind  the  soda 
counter  in  one  Wisconsin  store  for  a 
local  manufacturer. 

On  the  other  hand,  American  Tobacco 
Company  was  listed  for  six  products, 
including  $20  a  window  for  5-foot  dis¬ 
plays  on  Lucky  Strikes. 


ADFERTISING  ALLOfFANCES  RECEIFED  BY  fFALGREEN  COMPANY 


For  space  reasons,  the  following  list  omits  regular  discounts  and  free  goods 
^wn  on  invoices,  also  cash  discounts,  and  how  and  when  paid.  A  few  manu¬ 
facturers  on  the  list  are  not  shown  here. 

Sales,  advertising,  and  promotional 
cooperation  services  rendered. 


P.irk  &  Tilford,  New  York,  $500  per  month. 
N.  Y. 


Distillers  .Sales  Corpora¬ 
tion,  St.  Louis,  Mo. 


.'Ndditional  compensation  and 
.illowances  for  window 
and  counter  displays  and 
advertising 

$100  per  month  Tuly  15 
to  Oct.  15,  1935. 


FIrischmann  Distilling  Cor¬ 
poration,  Chicago,  ni. 


Frjnkfort  Distilleries,  Inc., 
Chicago,  III. 


$400  per  month. 


$505  per  month. 


Fmit  Industries,  Ltd.,  Chi-  $400  per  month, 
cago.  Ill. 


Madera  Wineries  &  DistU-  $190  per  month. 
*€nc8,  Madera,  Calif. 


Many  Blanc  &  Co..  Inc,, 
Chicago,  Ill. 


$350  per  month. 


All  St.  Louis  licensed  liquor  stores 
to  stock  Cohh’s  Creek  blended 
whisky  and  to  be  disp'ayed  on 
liquor  racks  in  these  stores;  list¬ 
ing  in  St.  I.ouis  liquor  ads;  3% 
premium  paid  to  all  salespeople 
bv  Walgreen  Co. 

Approximately  225  window  and  in¬ 
terior  displays  of  Fleischmann  gin 
2  weeks  in  every  6  in  Walgreen 
stores  handling  liquor;  approxi¬ 
mately  600  lines  features  and  list¬ 
ings  in  newspapers  of  cities  where 
liquor  is  handled  by  Walgreen 
stores:  3%  premium  paid  on  retail 
sales  price  to  all  salespeople  by 
Walgreen  Co.  on  Fleischmann  gin. 

Approximately  225  window  .and  in¬ 
terior  displays  of  Four  Roses  blend 
whisky  2  weeks  in  every  6  in 
Walgreen  stores  handling  liquor; 
approximately  600  lines  features 
and  listings  in  newspapers  of 
cities  where  liquor  is  handled  by 
Walgreen  stores;  3%  premium 
paid  on  retail  sales  price  to  all 
sa'espeople  by  Walgreen  Co.  on 
Four  Roses  blend. 

Approximately  225  window  and  in¬ 
terior  displays  of  Victor  Hugo 
brandy  2  weeks  in  every  6  in  Wal¬ 
green  stores  handling  liquor;  ap¬ 
proximately  500  lines  features  and 
listings  in  newspapers  of  cities 
where  liquor  is  handled  by  Wal 
green  stores;  3%  premium  paid  on 
retail  sales  price  to  all  salespeople 
by  Walgreen  Co.  on  Victor  Hugo 
brandy. 

Window  display  once  per  month 
liquor  department  Boston  Store, 
Chicago,  for  a  i>eriod  of  6  days 
each:  permanent  counter  disp'ay 
in  Boston  Store  and  •  Dawson 
Trading  Post  liquor  departments; 
newspaper  and  circular  advertis¬ 
ing  for  both  liquor  departments. 

Approximately  225  window  and  in¬ 
terior  displays  of  Du  Bouchett 
sloe  gin,  creme  de  cocoa,  apricot 
brandy,  blackberry  brandy,  and 
orano  2  weeks  in  every  6  in  Wal¬ 
green  stores  handling  liquor  ap 
proximately  650  lines  features  and 
listings  in  newspapers  of  cities 
where  liquor  is  handled  by  Wal¬ 
green  stores;  3%  premium  paid 
on  retail  sales  people  by  Wa'green 
Co.  on  sloe  gin  and  orano. 

-Approximately  225  window  and  in¬ 
terior  displays  of  .Tamaica  Green 
I.abel  rum  2  weeks  in  every  6  in 
Wa'green  stores  handling  liquor; 
approximately  250  lines  features 
and  listings  in  newspapers  of 
cities  where  liquor  is  handled  by 
Walgreen  stores:  3%  premium 
paid  on  retail  sales  price  to  a'l 
sales  people  by  Walgreen  Co.  on 
Jamaica  Green  Label  rum. 


Schenley  Distributors,  Inc.,  $1,200  per  month. 
Chicago,  Ill. 


Spears  Manufacturing  Co.,  $200  per  month. 
Kansas  City,  Mo. 


W.  .-A.  Taylor  &  Co., 
Chicago,  Ill. 


$100  per  month. 


■Adlerika  Co.,  St.  Paul  10%  on  net  purchases 

Admiracion  Laboratories,  10%  on  net  purchases 
Inc.,  Harrison,  N.  J. 

Affiliated  Products  Co.,  10%  on  net  purchases 
Chicago,  HI. 


Agfa  Ansco  Corporation.  $3,500  May  1  to  Sept  30, 
Binghamton.  N.  Y.  1935 


•Allied  Laboratories,  New  Extra  16%% 
York.  N.  Y. 


American  Chicle  Co..  Long  20%  on  net  purchases  (ex- 
Island  City,  N.  Y.  cept  Ball  gum) 


Approximately  225  window  and  in¬ 
terior  displays  of  Vat  ‘69’.  Martell 
oraiioy,  Kentucky  Ured  whisky 
and  Booth’s  gin  every  2  weeks  in 
Walgreen  stores  handling  liquor; 
approximately  900  lines  features 
and  listings  in  newspapers  of  cities 
where  liquor  is  handled  by  Wal¬ 
green  stores;  lineage  divided  35% 
A'at  ‘69’,  25%  Martell  brandy, 
40%  Booth’s  gin  and  Kentucky 
Bred  whisky;  3%  permium  paid 
on  retail  price  to  all  sales  people 
by  Walgreen  Co.  on  Martell 
brandy.  Vat.  ‘69’  and  Booth’s  gin. 

Approximately  225  window  and  in¬ 
terior  displays  of  Golden  Wed¬ 
ding,  Cream  of  Kentucky,  Old 
Quaker,  American  Cream  Red 
Label,  and  American  Cream 
White  Label  2  weeks  in  every  6 
in  Walgreen  stores  handling 
liquor;  approximately  850  lines 
features  and  listings  in  news¬ 
papers  of  cities  where  liquor  is 
handled  by  Walgreen  stores;  3% 
premium  paid  on  retail  sales 
prices  to  all  sales  people  by  Wal¬ 
green  Co.  on  all  items  except  Old 
Quaker. 

-Approximately  225  window  and  in¬ 
terior  displays  of  Speas  apple¬ 
jack  2  weeks  in  every  6  in  Wal¬ 
green  stores  handling  liquor;  ap¬ 
proximately  325  lines  features 
and  listings  in  newspapers  of 
cities  where  liquor  is  handled  by 
Walgreen  stores;  3%  premium 
paid  on  retail  sales  price  to  all 
sales  people  by  Walgreen  Co.  on 
Speas  applejack. 

.-Approximately  175  window  and  in¬ 
terior  displays  of  Martini  &  Rossi 
vermouth,  regular  and  dry,  2 
weeks  in  every  6  in  all  Walgreen 
stores  in  Illinois  handling  liquor; 
approximately  100  lines  features 
and  listings  in  Chicago  news¬ 
papers. 

Monthly  newspaper  listings. 

Newspaper  and  circular  listings;  oc¬ 
casional  window  displays. 

AVindow.  counter,  and  tray  displays; 
manufacturers’  display  case  on 
counter  of  majority  of  stores;  class¬ 
ified  listings  and  features  in  news¬ 
papers  and  circulars. 

Window  display;  permanent  counter 
display  of  Agfa  film  cabinet:  week¬ 
ly  listings  in  newspapers  May  1  to 
Sept.  30,  1935. 

Feature  window  display  on  Kelpa- 
malt  2  weeks  each  month;  perman¬ 
ent  counter  display  advertising  list¬ 
ings  3  times  monthly  with  addition¬ 
al  feature  listings;  feature  listings 
in  all  circulars;  5  per  cent  pre¬ 
mium  iiaid  by  us  to  clerks  on  re¬ 
tail  price. 

Providing  approximately  500  spaces 
special  metal  display  rack  to  dis¬ 
play  11  brands  of  gum.  this  display 
to  be  in  prominent  location  in  each 
store  and  accessible  to  customers; 
manufacturer  having  right  to  use 
printed,  lithographed  dummy,  or 
stock  merchandise. 


(Continued  on  page  14) 
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ADVERTISING  ALLOfVANCES  RECEIVED  “BY  fVALGREEN  COMPANY 


American  Safety  Razor  Co., 
New  York.  N.  Y. 


eluding  special  deals) 


Abbott  T^iboratories,  North 
Chicago.  III. 


American  Thermos  Bottle 
Co.,  Norwich,  Conn. 


American  Tobacco  Co..  New 
York.  N.  Y. 


(Continued  from  page  13) 

10%  on  net  purchases  (ex-  Permanent  window  display  of  elec¬ 
tric  flasher  sign;  permanent  m 
wrapping  counter  trays;  1  news¬ 
paper  listing  per  month  in  all 
newspapers;  occasional  drives  on 
blades  and  razors. 

Permanent  display  in  Vitamin  prod¬ 
uct  display  case  and  counter  in  ma¬ 
jority  of  stores,  Nov.  1  to  Apr. 
30;  permanent  counter  display  of 
Saline  Laxative  in  majority  of 
stores;  5%  premiums  paid  by  us 
on  retail  price  of  Saline  Laxative 
to  all  salespeople. 

Window  and  counter  display  in  sea¬ 
sonal  merchandise  showings;  news¬ 
paper  and  circular  advertising  dur¬ 
ing  proper  seasons. 

Johnnie  Walker  cigarettes.  Approximately  500  carton  type  dis- 


Henry  Burkbardt. 
Chicago.  III. 


10%  on  net  purchases  (ex. 
cepting  A.  B.  D.  Hali- 
ver  Oil  and  Viosterol) 


5%  on  net  purchases 


20% 


American  Tobacco  Co..  New 
York.  N.  Y. 

American  Tobacco  (^.,  New 
Yoric.  N.  Y. 


plays  in  special  glass-covered  cig¬ 
arette  display  cases,  to  be  dis¬ 
played  in  conspicuous  place  on 
either  cashier’s  counter  or  cigar 
counter. 

Roi  Tan.  Chancellor,  and  Window  display  of  2  dummy  boxes 
each  month  in  specified  territories. 


Osmundo,  10% 


Antonio  y  Cleopatra.  $250  Approximately  500  window  displays 


per  month 


American  Tobacco  Co..  New 
York.  N.  Y. 

American  Tobacco  Co.,  New 
York.  N.  Y. 


per 


Luckv  Strike.  $20 
window 
Herbert  Tareyton  cigar¬ 
ettes.  5% 


American  Tobacco  Co.,  New 
York.  N.  Y. 


Cremo  cigars,  extra  10% 


Anacin  Co.,  New  Haven, 
(^nn. 


Cremo  cigars,  $20 
window 
10% 


per 


consisting  of  a  section  approxi¬ 
mately  10  by  22  inches. 

Exclusive  5-foot  feature  window  dis¬ 
plays. 

Approximately  500  carton  type  dis¬ 
plays  in  special  glass-covered  cig¬ 
arette  display  cases,  to  be  dis¬ 
played  in  conspicuous  place  on 
either  cashier’s  counter  or  cigar 
counter. 

Exclusive  5 -foot  feature  window  dis¬ 
plays. 

Do. 


Angelus  (^mpfire  Co..  Chi- 
cago.  Ill. 


Harriet  Hubbard  Ayer,  New 
Yorit.  N.  Y. 


Extra  3%  if  quota  of 
$2,500  annually  is 
reached 

7kS%  of  net  purchases  if 
quota  of  $50,000  annu¬ 
ally  is  reached 


All  sizes  in  counter  trays  2  weeks 
each  month;  1  newspaper  listing 
each  month. 

Display  on  candy-bar  rack. 


Balanced  Pet  Food  Co.,  (Thi- 
cago,  ni. 

Barhasol  Co..  Indianapolis. 
Ind. 


36  cents  per  case  advertis¬ 
ing  allowance 
$416.66  per  month 


1  window  display  per  month;  6  ma¬ 
jor  counter  displays  per  year, 
newspaper  listings  and  features; 
5%  premium  paid  by  us  on  retail 
price;  distribution  of  manufactur¬ 
er’s  literature  and  future  in  toil¬ 
etries  circulars;  full  use  of  manu¬ 
facturer’s  educational  facilities. 

Newspaper  advertising. 


Window  display  each  month;  fea¬ 
ture  newspaper  listings  monthly: 
circular  listings. 


F.  E.  Barr  &  Co.,  Chicago, 
HI. 

Battle  Creek  Foods  Co., 
Battle  Creek,  Mich. 

Battle  Creek  Drugs.  Inc., 
Battle  Creek.  Mich. 


10%  advertising  allow¬ 
ance 

Cooperative  ad  paid  by 
manufacturer 
2  dozen  Bon  Kora  free 
with  a  gross 


Newspaper'  listings. 


Bauer  &  Black  Co.,  Chicago. 
Ill. 


Thermat  heat  pads.  $1 
size.  90  cents  per  dozen 


Blue  Tav  products.  554% 
and  $1  per  gross 


Cotton  10% 


Bauer  &  Black  Co.,  Chicago, 
Ill. 


General  line.  7%.  (Ex¬ 
ception;  Blue  jay  prod¬ 
ucts.  cotton  pideer, 
Thermat  pads,  elastic 
stocking.  Perfection  hos¬ 
pital  cotton  and  gauze, 
and  adhesive  plaster. 
Star  products,  and 
items  supplied  at  special 
prices  and  other  private 
label  items) 


Bayuk  Cigars.  Inc.,  Phila¬ 
delphia,  Pa. 


Surgical  stockings,  35  to 
40  cents  each 
S% 


Beechnut  Packing  Co., 
Canajoharie.  N.  Y. 


$1,250  per  month 


B  o  s  t,  Inc.,  New  York. 
N.  Y. 


$13.64  per  gross 


Bourjois  Sales  Corporation, 
New  York.  N.  Y. 


$135  per  week  Apr.  16  to 
Sept.  29.  1935 
754%  on  net  purchases 


Inc..  $2  per  month  per  store  3  bottles  displayed  on  founUin  back 


Cal  Aspirin  Co.,  Chicago. 
III. 


Chicago  district  stores 
(208,  approximately) 
only 
10% 


bar  iiermanently. 


Campana  Corporation, 
tavia.  Ill. 


Not  to  exceed  254%  of 
purchases  for  advertis¬ 
ing 


A.  S.  Boyle  Co.,  Cincinnati, 
Ohio 

Brown  &  Williamson. 
Louisville,  Ky. 


10% 


5%  on  net  purchases  (ex¬ 
ception  of  “Wings”) 


Ba- 


Bnnte  Bros.,  Chicago,  HI.  $65  per  month 


Italian  Balm, 
month 


$500  per 


Dreskin,  $50  per  week 


Window  and  wrapping  counter 
plays  in  Chicago  stores;  2  liitin 
per  month  in  Chicago  uewspeg^ 
Window  display  and  irominent  pw. 
manent  counter  display;  itttmt 
listings  in  newspapers  and  cam. 
lars. 

Regular  listing  each  week  in  nsis 
paper  advertising. 


Chocolate  B  a  g  a  t  e  1 1  e — 
Frances  Sinagnan  et  Cie, 
Inc..  New  York.  N.  Y. 
Chocolate  Sales  Corporation, 
Hershey,  Pa. 


10% 


Display  in  New  York  stores. 


10%  on  half-pound  bars 


1  inch  by  1  column;  2  Chicago  news¬ 
papers  weekly  for  10  weeks. 

Window  display  1  week  each  month 
where  advertised;  permanent  coun¬ 
ter  display  where  advertised;  5% 
premium  paid  by  us  on  retail  price; 
1  listing  each  month  where  adver¬ 
tised. 

5%  premium  paid  by  us  on  retail 
price;  window  and  counter  display 
and  advertising  during  season. 

Continuous  counter  display,  window 
display,  advertising  features,  and 
listings. 

5%  premium  paid  by  us  on  retail 
price;  window  and  counter  display, 
newspaper  features,  and  listings. 

5%  premium  on  25  cent  sales  or  over 
(all  above  premiums  paid  by  us 
un  retail  price);  4  major  window 
displays  per  year;  additional  win 
dow  displays  each  month;  perman¬ 
ent  counter  or  table  displays;  con¬ 
centration  sale  drives  involving 
chain-wide  contests,  at  least  2  per 
year,  large  special  displays;  feature 
approximately  130  newspapers  and 
all  circular  advertising  and  radio 
announcements. 

Special  sales  promotion. 


3  special  concentration  sales  » 

ually;  permanent  counter  dii|% 
window  displays,  and  festai 
listings  in  newspapers  and  ihi 

culars. 

5%;  all  S-cent  bars  and  3  spaces  permanently  on  approb 

5-cent  package  goods  mately  500  special  meul  caa% 

display  racks. 


Clark  Bros.  Chewing  Gum 
Co.,  Pittsburgh,  Pa. 


and  1  pound  cellophane 
bag  Hershey  Kisses 
11  cents  per  box 


D.  L.  Clark  Co.,  Pittsburgh, 
Pa. 


10% 


Clean  Home  Products.  Inc., 
Chicago.  Ill. 


Extra  10% 


Clean-Be-Tween  Tooth 
Brush  Co..  Inc. 

Cocktail  Hour  Cigarettes, 
Inc..  Indianapolis,  Ind. 

J.  N.  Collins  (jo..  Chicago, 
Ill. 


Extra  10% 

50  cents  per  thousand 
3  cents  per  box. 


Congress  Cigar  Co..  New¬ 
ark,  N.  J. 


5%  on  class  C  cigar  pur¬ 
chases;  5%  on  Recollec¬ 
tion  cigar  purchases; 
3%  on  La  Palina.  class 
B 


Consolidated  Cigar  Corpora¬ 
tion.  New  York.  N.  Y. 


5% 


Colgate-Palmolive-Peet  (jo. 


$3,888.28  July 
31,  1935. 


1  to  Dec. 


Coty.  Inc..  New  York.  N.  Y. 


754%  of  net  purchases; 
premium  allowance; 
advertising  and  sales 
cooperation  not  to  ex¬ 
ceed  10%  of  net  pur¬ 
chases 


Cuban  Cigar  Co.,  Denver,  5%  on  net  purchases 
Colo. 

Curtis  Candy  Co.,  Chicago,  5%  and  254%  on  net  pur- 


IlL 


chases 


Deisel-Wemmer-Gilbert  (jor- 
poration,  Detroit.  Mich. 


7%  on  net  purchases  of 
San  Felice.  El  Verso, 
Odin ;  50  cents  per  thou¬ 
sand  Margate  Perfectos 


Diament  Co..  Inc.,  Chicago. 

lU. 


3  cents  per  box 


Diamond  Match  Co.,  Chi¬ 
cago.  III. 

August  E.  Drucker, 
Francisco.  Calif. 


San 


5%  on  Perfection  tooth¬ 
picks. 

5%  on  net  purchases 


£  spaces  approximately  by  2)f 
permanently  on  approximate  SM 
special  gum  display  racks. 

1  space  permanently  on  appi« 
imately  500  special  metal  caadi 
display  racks. 

Counter  display  2  weeks  durias 
May  and  June;  newspaper  liniai 
once  each  month  during 
May,  June  and  July. 

1  newspaper  listing  each  month  is 
Chicago  only. 

To  be  stocked  in  stores  where  there 
is  a  demand. 

2  spaces  permanently  on  approi. 

imately  500  special  metal  candy 
display  racks.  I 

Approximately  12,000  windows  leo  c 
tions  annually  (approximatdy  if 
000  La  Palina  and  approxinuMy  [ 
6,000  Recollection) ;  dummy  boai  i 
to  be  saved  in  the  stores  a^  oMd  F 
over  again,  empty  boxes  to  be  e 
saved. 

Approximately  12,000  window  dis 
plays  annually,  half  Dutch  Manas 
and  half  Harvester;  prominas 
location;  newspaper  listings  iad  = 
store  display;  dummy  boxes  saved  " 
in  stores  and  used  again. 

Window  display  2  weeks  monthly  sf 
nationally  advertised  items;  cotuDer  | 
same;  newspaper  and  cirodsi  I 
listings  and  features;  occasiaatl ' 
floor  displays  of  soaps. 

Face  powder  2  weeks  each  moalk  ‘ 
in  window  display;  other  iteai « 
in  general  toiletries  window  ]  _ 
weeks  of  each  month ;  perinaaat 
counter  display  of  bulk  perfnsw 
in  perfume  stores;  1  major  d» 
play  of  Coty  line  each  tnoMh; 

2  minor  displays  of  face  povdw  ' 
each  month;  newspaper  adveitis 
Im;  use  of  Coty’s  display  cabiaet;  ; 
5%  premium  paid  by  us  on  retiil ' 
price. 

Window  display  once  each  month 
in  Denver  territory. 

2  spaces  permanently  on  approx¬ 
imately  500  special  metal  candir 

display  racks. 

Approximately  6,500  window  displays  > 
aimually;  newspaper  liatinfs; 
store  displays;  dummy  boxes  w  ■ 
be  saved  in  stores  and  used  over 
again;  also  empty  stock  boxes  to  - 
be  saved 

1  space  permanently  on  approx-  { 
imately  500  special  metal  candy 
display  racks. 


3  2-week  window  and  counter  dis¬ 
plays  each  year  in  all  stores;  1 ' 
newspaper  listings  in  approxi¬ 
mately  130  newspapers  annually- 


Drug  Trade  Products.  Chi¬ 
cago,  III. 


$200  per  month 


Brands  displayed  in  territories  where 
in  demand  and  advertised;  2  boxes 
in  cigar  windows  each  month. 

Providing  approximately  500  spaces 
on  special  meSal  display  rack  to 
display  11  brands  of  gum,  this 
display  to  be  in  prominent  location 
in  each  store  and  accessible  to  cus¬ 
tomers,  manufacturer  having  right 
to  use  printed,  lithographed  dum¬ 
my,  or  stock  merchandise. 

Permanent  window  display,  perman¬ 
ent  counter  display;  newspaper 
listings  every  time  tooth  pastes  are 
listed;  2  feature  ads  per  month; 
concentration  sales”  promotion, 
with  prize  money  to  salespeople. 

Radio  announcement  during  WGN 
baseball^  broadcast. 

5%  premium  paid  by  us  on.  retail 
price;  window  display  in  toiletries 
window  monthly;  continuous  dis¬ 
play  on  bulk-perfume  stand;  6  ma¬ 
jor  displays  during  year,  2  minor 
displays  per  month. 

Newspaper  features  and  listings  in 
approximately  130  newspapers  in 
all  toiletries  ads;  full  use  of  manu¬ 
facturer’s  eduntional  facilities. 

Twelve  2-week  displays  and  12  news¬ 
paper  listings  per  year. 

Newspaper  listings,  distribution;  co¬ 
operation  introducing  new  brands 
and  displays,  with  exception  of  10 
cent  cigarettes. 

1  space  permanently  on  approximate¬ 
ly  500  special  metal  candy-display 
racks. 


Du  Pont  Cellophane  Co., 
Inc.,  New  York.  N.  Y. 


Eastman  Kodak 
Rochester,  N.  Y. 


Co.. 


Total  purchases;  $10,000 
to  $50,000.  extra  2%; 
$50,000  to  $100,000.  ex¬ 
tra  254%;  $100,000  to 
$175,000,  extra  3% 


At  least  6  newspaper  listings  as-  - 
nually  in  approximately  130  ne»s- 
papers;  5 Vo  premium  paid  by  as 
on  retail  price  on  Germanian  irt  - 
tea  in  Chicago  and  12  other  insist 
cities. 


Webster  Eisenlohr 
Co..  Detroit,  Mich. 


Display  of  popular-price  eimon  i 
and  films  on  counters  and  is  ( 
windows  in  all  stores. 

Cigar  Tom  Moore  cigars.  10% ;  Interior  displays  and  window  ' 
free  K^s  plays  of  Tom  Moore.  ,  , 

Girard  Bankers  and  Cm-  Displays  in  restricted  territories  of  i 
cos.  5%  on  net  pur-  Girard  and  Cinco. 

chases 

Henriettas  3%  on  net 
purchases 


Emerson  Drug  Co..  Balti-  6%  on  all  orders  $50  or  Window  display  12  times  anntulj  j 
more.  Md.  over  if  quota  of  $40.-  and  permanent  counter  display  f 

000  annually  is  reached.  -  -  ^ .  .~l 


Everdry  Sales  Co.,  Los  An¬ 
geles.  (jalif. 


$250  summer  season 


Fairyfoot  (jo.,  (jhicago.  HI. 


Fasteeth  Co.,  Binghamton. 
N.  Y. 


5-foot  table  in  all  stores;  all 
fountains  must  display  and  » 
Bromo  Seltzer  dispensing  macM* 
and  dsplay  Bromo  Seltzer  sign. 
Display  for  1  month  during  sunino 
season  on  counter;  listings  * 
times  during  summer  season  ■ 
approximately  130  newspap^ 

1  or  2  100-line  ads  per  months  “ 
Rochester  and  Milwaukee  ne^ 
papers;  5  or  6  lOO-lme  ads  “ 
Chicago  newspapers.  , 

Permanent  counter  display  tn  y 
stores;  monthly  listing  in  sppw 
mately  130  newspapers.  5%p^ 
iums  paid  by  us  on  retail  pr** 

(To  be  continued  next  week) 


Cooperative  ad  paid  for 
by  manufacturer 


854%  on  net  purchases 
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1 
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cameras 
and  ii  | 
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itories  d 


jr  tn  »» 
1  appro*’' 
i%  p«» 
I  prte*- 


The  explorer  venturing  into  trackless 
forests  does  not  know  a  greater  thrill  than 
the  couple  who  are  building  a  home.  Fifty 
times  it  is  constructed  and  torn  down  in 
imagination  before  an  actual  stone  is  laid. 

There  are  problems  of  heating  and 
light,  of  size  and  location,  of  design  and 
finish;  problems  of  painting  and  decorat¬ 
ing,  of  furniture,  floor  coverings  and 
<lraperies,  of  grading  and  planting  .  .  . 

Finally  the  great  adventure  begins  .  .  . 
the  transition  of  hopes  and  dreams  into 
the  realism  of  brick  or  stone. 

Philadelphia  knows  many  such  adven¬ 
turous  spirits.  They  have  built  Philadel¬ 
phia  into  the  greatest  City  of  Homes  in 
all  America  ...  .A  city  in  which  ninety-one 
|>€r  cent,  of  the  dwellings  are  single-family 
homes  .  .  . 


A  city  where  more  than  half  of  the 
homes  were  owned  by  their  occupants  at 
the  latest  U.  S.  Census  ...  A  city  with 
more  single-family  dwellings  than  New 
York  City  and  Buffalo  combined,  or 
Chicago  and  St.  Louis  added  together. 

In  building  this  greatest  City  of  Homes, 
they  have  built  a  tremendous  market  for 
the  manufacturer  of  home  products  .  .  . 
for  the  thousand -and -one  comforts  and 
conveniences  with  which  home  dwellers 
surrf)und  themselves. 

And  in  building  this  greatest  City  of 
Homes,  they  have  built,  too,  a  great  home 
newspaper  —  The  Philadelphia  Bulletin. 
For  forty  years,  it  has  grown  upon  the 
solid  basis  of  the  reading  interest  and 
confidence  of  Philadelphia  homes. 

Its  circulation  (519.694  for  1935)  is 


two  and  one-half  times  the  circulation  of 
any  other  Philadelphia  evening  newspaper 
and  more  than  the  morning  newspapers 
combined.  It  is  all  net  paid.  Premiums 
or  contests  have  never  been  used. 

In  1935  The  Bulletin  carried,  for  the 
fourth  consecutive  year,  more  national 
advertising  than  any  other  six-day  news¬ 
paper  in  the  United  States. 

Are  you  selling  this  greatest  Market 
of  Homes  through  this  great  home  news- 
jiaper  which  nearly  everybody  reads? 
Consult  your  .Advertising  Agency  about 
your  opportunity  for  profitable  sales  in 
Philadelphia. 


Copyright  1936,  BtiUetin  Company,  Philadelphia. 
Robert  McLean,  President,  ll’m.  L.  McLean,  Jr., 
Vice-Pres.  and  Treas.  Sales  Offices:  Nezv  York, 
Chicago,  Detroit,  San  Francisco. 
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‘THE  OLD  FAMILY  ALBUM’  PROMOTION 
FEATURE  ATTRACTS  INTEREST 

Soulh  Bend  Tribune  Prints  Pictures  and  Stories  of  Former  Years 
On  Classified  Page — Chicago  Daily  Using  Movie  Stars 
In  Its  Promotion 
By  L.  PARKER  UKELY 

** '  I  'HE  Old  Family  Album”  is  a  pro-  public  eye.  First  publication  presented 
^  motion  feature  recently  inaugu-  the  mayor.  He  was  followed  by  the 
rated  by  the  South  Bend  Tributte.  It  is  various  city  councilmen.  Then  pictures 
entirely  indirect  as  to  its  effect  upon  the  of  the  presidents  of  the  Chamber  of 
sale  of  additional  want  ads  and  the  crea-  Commerce,  the  Merchants’  Association, 
tion  of  more  respondents  to  ads,  for  in  the  Real  Estate  Board,  etc.,  were 
itself,  it  is  strictly  an  editorial  feature,  printed. 

However,  it  is  loaded  with  reader  in-  A  paragraph  at  the  extreme  right  was 
terest  for  those  with  a  sentimental  mem-  a  message  from  advertisers : 
ory  of  former  years  along  the  St.  Jo-  •<We  extend  a  personal  welcome  to 
seph  River  and  the  principal  classitied  you  I  We  are  glad  to  have  you  in 
page  of  H.  M.  Hatfield,  classified  man-  Greensboro,  a  city  which  we  think  is 
ager,  gets  die  break  by  publication  of  the  best  in  North  Carolina,  and  as 
the  feature  at  the  top  of  the  four  center  good  as  any  in  the  country.  You  will 
columns  twice  a  week.  surely  feel  the  same  way  when  you  have 

One  photo  in  the  Tribune’s  “Album”  Uved  here  a  while.  Many  good  or  bad 
IS  the  South  Bend  High  School  Class  impressions  of  a  city  are  made  through 
of  1885.  Copy  beneath  the  picture  business  transactions.  We  promise  to 
states  that  it  is  51  years  ago,  think  of  do  our  best  to  make  your  dealings  noth- 
it,  and  it  may  recall  school  day  mem-  ing  but  pleasant.  If  you  don’t  need 
ories  to  many  yet  living.  It  gives  the  our  services  now,  come  in  to  see  us 
names  of  the  members,  describes  the  anyway— we’ll  be  glad  to  meet  you.” 
graduating  exercises,  and  further  iden-  And  now  for  a  word  about  the  action 
tifies  the  present  whereabouts  or  occu-  behind  the  scenes. 


VIRTUE  HEADS  C.  M,  EDDY  CO.  CARMACK  MANAGING  EDITOR 


pations  of  those  still  living. 


Newcomers  names  are  obtained  by 


Whenever  two  individual  pictures  are  circulation  department  and  each  boy 
used  m  the  album,  the  art  work  is  jg  lookout  for  the  arrival  of  every 

broken  in  the  center  to  resemble  an  person  or  family  in  his  respective 

open  book.  The  feature  is  appearing  territory.  As  a  name  is  turned  in,  the 
twice  weekly  now  but  may  be  stepped  district  manager  immediately  checks  it 


up  to  appear  every  other  week  day. 

*  *  « 

Big  Names 


for  accuracy.  The  carriers  naturally 
solicit  subscriptions  from  the  new  resi¬ 
dents,  but  in  any  event,  they  receive 


QRIEF,  pointed  promotion  built  small  bonuses  for  names  turned  in. 

AJ  around  a  single  photo  of  a  well-known  To  each  person  or  family  whose  name 
being  employed  on  the  appears  among  the  newcomers,  a  copy 
classihed  pages  of  the  Chicago  Herald  of  the  Sunday  edition  containing  the 


&  Examiner. 


name  and  a  cooy  of  the  Saturday  af- 


In  a  three-column  seven-inch  space  ternoon  paper  preceding,  are  sent. 


captioned  “Almost  Figured  Out' 


In  addition  to  these  papers,  the  clas- 


states : 

“Bette  Davis  has  it  almost  figured 
out  how  she  can  buy  a  good  used  car 


interesting  facts  about  the  city. 

The  welcome  letter,  besides  the  greet- 


of  this  section.  You’ll  be  amazed !” 

*  *  * 

The  People’s  Advertising 

This  unsigned  commentary  was  pub¬ 
lished  as  a  classified  ad  in  the 
Salem  (N.  J.)  Sunbeam  in  reference  to 


a  man  and  a  woman  who  were  recently  former  president  of  the  .Association  of 
sentenced  to  death  for  murder  of  the  Foreign  Press  Correspondents  in  New 


latter's  husband : 


Welcome  Stranger 

IT’S  a  "jim-dandy’’  kind  of  welcome 
that  the  Greensboro  (N.  C.)  Daily 
\eii.’s  and  Record  put  on  for  newcom¬ 
ers  to  their  Piedmont  section  city  of 
manufacturing  and  insurance.  .And 
there’s  slight  wonder  when  Gaines  Kel¬ 
ley,  clas.silied  manager,  says  that  this 
feature  "was  accepted  more  readily  by 
advertisers  than  any  other  special  ever 
offered.” 

“Welcome,  Stranger,  To  Greensboro” 
is  the  title.  Space  occupied  amounts  to 
five  full  columns,  h'ive  iiKhes  across 
the  top  is  given  to  the  heading  and  the 
remainder  of  the  space  is  taken  by  sin¬ 
gle  column  ads  of  three  lines  to  an  inch 
each.  The  feature  was  sold  for  13 
times  to  appear  on  Sundays. 

The  background  for  the  hand-lettered 
heading  is  a  skyline  of  Greensboro 
showing  the  newspaper  office  building 
in  the  center.  Below  this  are  listed 
the  names,  addresses,  and  cities  from 
wheiKe  they  came,  of  the  preceding 
week’s  new  residents. 

The  column-width  space  at  the  left 
introduces  a  man  in  the  Greensboro 


283,308 

was  the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

JANUARY,  1936 

This  represents  A  GAIN  OF  5,448 
OVER  JANUARY,  1935  .  .  . 
The  Sunday  Sun  circulation  averaged 
199,902  per  Sunday  for  January, 
1936 — a  gain  of  8,336  over  January, 
1935. 


Ecmrythint  in  Baltimorm 
Rmoolvma  Around 


THE 

Morning 


SUN 

Evening  Sunday 


Founder  in  Advisory  Post — Associ¬ 
ates  Take  Over  Management 

Roliert  J.  Virtue,  vice-president  and 
Chicago  manager  of  the  Chas.  H.  Eddy 
Company,  newspaper  representative, 

_  has  lieen  elected 

president  in  a  re¬ 
organization  of 
the  firm,  which 
has  been  incor¬ 
porated  as  Chas. 
H.  I*:ddy  Co.,  Inc. 
The  reorganiza¬ 
tion  is  effective 
March  1. 

Chas.  H.  Eddy, 
founder  of  the 
company,  has  re¬ 
signed  as  presi¬ 
dent  and  will  lie 
R.  J.  VisTVE  chairman  of  the 
board  in  an  ad¬ 
visory  capacity,  taking  a  less  active  part 
in  the  business.  His  son,  Chas.  P. 
Eddy,  who  has  been  secretary-treasurer, 
retires  from  the  company,  and  has  not 
announced  future  plans. 

Beside  Mr.  X'irtue,  other  officers  of 
the  new  company  will  be:  Lee  A. 
Ward,  vice-president:  Charles  J.  Cole, 
vice-president ;  D.  A.  Haggerty,  treas¬ 
urer  :  V.  C.  Cavers,  secretary ;  A.  C. 
MacCarey,  New  England  manager, 
stationed  at  Boston.  .All  are  stock¬ 
holders  in  the  new  company.  This 
reorganization  places  the  management 
of  the  business  in  the  hands  of  men 
who  have  been  associated  with  the 
company  from  10  to  25  years. 


Succeeds  James  K.  Joyce  on  Mempbii 
Press-Scimitar 

( ieorge  Carmack,  who  joined  the  ertr 
staff  of  the  Memphis  (’Tenn.)  Prttt- 
Scimitar  five  years  ago  as  a  reporter 


^ars  a  head-and-shou^r  cut  of  Bette  sified^r  writes 

^  pensive  mood.  Short  copy  welcome  to  which  are  attached  some 


NeLL  .\dams  Ueiuce  Casuack 

has  lieen  promoted  to  managing  edito, 
filing  the  vacancy  caused  by  the  death 
of  James  K.  Joyce. 

Reporter  Null  Adams  has  been  pro¬ 
moted  to  city  editor,  succeeding  Car¬ 
mack. 

.Adams  had  lieen  twlitical  reporter  and 
city  hall  man  for  the  Press  for  the  past 
two  and  a  half  years.  He  joined  the 
Press  when  the  Memphis  Evening  Ap¬ 
peal  suspended  in  1932. 

NEW  DAILY  IN  VALDOSTA 

The  Valdosta  (Ga.)  Lowndes  County 
Tribune,  formerly  published  weekly, 
made  its  appearance  in  the  daily  morn¬ 
ing  field.  Feb.  14.  DeWitt  Roberts  is 
editor  and  John  N.  Connell,  news  editor. 
June  W.  Norwood  is  business  manager. 


vui.  »uc  L-aii  uuy  <1  KCKKi  usea  Car  .  - '  1  u 

on  the  easy  terms  now  available.  Really.  whv  Je  Papers  should 

ladies,  you  ought  to  own  one  of  your  ^  subscribed  for.  devotes  a  paragreph 
own.  It’s  only  fair  to  the  boy  friend,  ^he  business  firms  whose  ads  ap^r 
in  this  dav  and  age  Talk  term«  with  m  Welcome  Stranger  To  Greens- 
the  advertisers  in  ffie  Used^Car  columns  u 


patronize  them.  -And  this  build-up  is 
a  potent  factor  in  signing  advertisers  on 
13- week  contracts. 

CRUIKSHANK  NAMED  M.  E. 

R.  J.  Cruikshank.  life  mernber  and 


York  Citv,  has  been  named  managing 


“Wanted — Christian  people  to  pray  editor  of  the  London  Ezrning  Star.  Mr. 
that  God  comfort  the  hearts  of  the  fam-  Cruikshank  left  the  Lnited  States  last 
ily  whose  loved  one  was  murdered  and  f^b  Mter  serving  as  correspondent  for 
that  He  may  have  mercy  on  the  souls  'be  London  cws-Chronicle. 

of  all  involved  in  the  crime  and  hasten  - 

the  day  when  our  community  will  not  DAILY  NAMES  AGENCY 

outfSow-  nier’J"'""'^  The  Cincinnati  Post  has  retained  the 

our  teilow  men.  Advertising  Company  of  Akron 

as  advertising  counsel. 


Worcester,  Massachusetts 

NEW  CAR  REGISTRATIONS 

GAINED  30% 

New  car  registrations  in  Worcester  and  Worcester 
county  for  1935  were  up  30.6  per  cent  over  1934. 
In  the  city  of  Worcester  the  gain  was  26.6  per  cent. 
In  the  county  the  gain  was  33.1  per  cent. 

Substantial  gains  were  shown  in  all  three 
price  classes — low,  medium  and  high. 

This  rich  and  responsive  market,  concentrating  more 
than  433,000  people  in  Worcester  and  the  average 
18-mile  suburban  area,  is  effectively  cultivated 
through  ONE  medium — the  Telegram-Gazette. 

Average  Net  Paid  Daily  Circulation 


MORE 

THAN 


100,000 


FOR  OVER 
8  YEARS 


THE  TELEGRAM  -  GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
New  York  Chicago  Detroit  Boston  Philadelphia  San  Francisco  Los  Angeles  Cincinnati 
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IZ 


^  fnad€  .n  Chicago  early  thU  morning  before7;;iicTre".i::^: 

he  uJ, lain  tniZ.  Deo 
Sheriff  Schlaeger  examining  body.  Stor,  p.  r; oU.r 


First  Picture  of  IfMcGum  Kitting  I 

ThU  exclueive  picture  of  the  end  of  Machine  Cun  Jack  McGurn  | 


.  .  .  .  JUST  A  ROUTINE  JOB 


Un  February  14,  1929,  a  group  of 
seven  business  men  in  Chicago  in  conference 
in  a  garage  were  surprised  by  a  sudden  call  from 
some  of  their  competitors.  Perhaps  surprise  is 
too  mild  a  word,  as  the  competitors  brought 
along  a  machine  gun  and  proceeded  to  employ 
it  so  effectively  that  the  seven  retired  from 
business  and  life  almost  immediately.  The 
business,  incidentally,  was  illicit  liquor,  ether¬ 
ized  beer,  gambling  and  other  apparently 
profitable  activities.  Others  in  the  trade  and 
the  general  public  felt  that  the  competitive 
tactics  were  hardly  ethical,  and  ver\’  poor  taste. 

And  such  is  the  strength  of  sentiment,  even 
among  business  men,  that  on  St.  Valentine’s 
day  of  this  year  some  friends  of  the  seven-year 
deceased  decided  to  send  greetings  to  the 
gentleman  suspected  of  manipulating  the 
machine  gun  on  the  previous  occasion. 

However  the  greeters  didn’t  get  around  to 
delivering  their  memento  until  after  midnight 
of  the  fourteenth,  at  which  time  the  recipient 
was  engaged  in  the  healthful  pastime  of  bowl¬ 
ing  in  a  bowling  establishment  on  Milwaukee 
Ave.  A  good  half-dozen  of  the  greetings  left 
him  very  dead  indeed. 

The  Chicago  police  shortly  discovered  that 
the  recipient  was  none  other  than  “Machine 
Gun’’  Jack  McGurn.  Mr.  McGurn,  it  seems, 
was  once  associated  with  another  prominent 
Chicago  business  man  named  Capone,  who  is 
now  retired  and  lives  in  California. 

Due  to  the  sentiment  wrapped  up  in  the 
madent,  and  his  former  association  with  Mr. 
Capone,  the  shooting  of  Mr.  McGurn,  even 


in  Chicago,  took  on  the  status  of  news,  and  as 
such  came  to  the  notice  of  the  Associated  Press 
at  approximately  i  :35  a.m.  C.  T.  The  AP 
thought  that  a  picture  of  the  event  might  be 
interesting,  and  had  such  a  picture  taken. 

This  picture  was  among  the  items  offered 
to  readers  of  the  last  edition  of  the  New  York 
News,  a  morning  paper,  the  same  morning. 

Many  of  our  readers  have  expressed  sur¬ 
prise  that  an  a.m.  incident  in  Chicago  should 
be  pictured  in  an  a.m.  newspaper  in  New 
York.  Much  as  we  hate  to  take  the  romance 
out  of  the  newspaper  business  we  feel  that  our 
interested  readers  are  due  a  realistic  explana¬ 
tion.  Here  are  the  details — all  in  Eastern  Time. 

2:35  a.m. — The  story  broke  in  Chicago. 

2:50  a.m. — An  AP  man  left  to  cover  the 
story,  driving  his  own  car. 

3:20  a.  m. — The  AP  man  took  his  picture. 

4:00  a.m. — He  arrived  back  at  his  office. 

4:28  a.m. — Photo  developed  and  printed. 

4:30  a.m. — Transmission  by  Wirephoto 
system  to  New  York  started. 

4:38  a.m. — Transmission  finished. 

4:55  a.  m. — Wirephoto  picture  left  AP  office 
in  New  York  enroute  to  Net  vs  office. 

5:05  a.m. — Wirephoto  delivered  to  News 
art  department. 

5:10  a.m. — Wirephoto  sent  to  engraving 
department. 

5:36  a.m. — Wirephoto  halftone  delwered 
to  molding  room. 

5 : 49  a.  m. — Replated  presses  started  to  run 
with  the  picture. 


And  that,  my  friends,  was  all  there  was  to 
it — just  a  routine  job.  It  occasioned  no  sur¬ 
prise  to  us.  We  pay  the  AP  $150,000  a  year 
for  the  privilege  of  having  pictures  transmitted 
by  wire.  At  such  a  price,  it  takes  something 
very  extraordinary  to  surprise  us. 

The  News,  incidentally,  is  the  only  news¬ 
paper  in  New  York  City  having  Wirephoto 
Pictures  and  paying  so  much  not  to  be  sur¬ 
prised.  If  any  surprising  newspictures  develop, 
you  may  be  sure  that  this  wirephoto  process 
is  fairly  reasonable  insurance  that  The  News 
and  News  readers  will  get  them  fast  and  first. 
Our  readers  seem  to  appreciate  little  extras  of 
this  sort,  and  new  readers  continue  to  buy  the 
paper  in  surprising  numbers.  The  daily 
circulation  is  now  well  over  i  ,600,000  copies. 

Advertisers  likewise  feel  that  little  items  of 
this  nature  contribute  to  the  efficacy  of  this 
paper  as  an  advertising  medium — keep  the 
readers  more  awake  and  open-eyed  and 
expectant,  and  add  new  circulation  to  the 
tremendous  premium  of  circulation  that 
advertisers  get  but  aren’t  asked  to  pay  for. 

So  we  are  glad  to  oblige  both  kinds  of 
customers  with  all  modern  improvements  in 
the  product.  Although  we  do  feel  that  the 
advance  of  science  is  gradually  taking  the 
glamour  out  of  the  newspaper  business. 

X  H  E:  e  Tsr  ELWS 

NIW  VOBK  S  PICTURE  NEWSPAPER 

Tribune  Tower,  Chicago  •  Kohl  Bldg.,  San  Francisco 
220  East  Forty-second  Street,  New  York  Crry 
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tliat  troublesome  endemic,  the  common 
cold. 

“2.  Development  ot  energy  resources 
that  will  tree  us  from  our  deiwndeiKc 
upon  fossil  fuel  of  the  p\st,  such  as 
oil  and  coal.  This  probably  means  the  Liquor  License*  Follows  Daily’s 
liarnessing  of  solar  energy  to  do  prac-  Campaign— Liggett  Murder 

iical  work,  or  the  release  of  sub-atomic  „  . .  ^  a- 

energy.  Brought  Action 

‘•3  Understanding  of  mental  disease  .  Emtos  &  1’ubl.shwj 

and  the  make-up  ot  human  personality  Minneapolis,  Minn.,  Feb.  18.-The 
to  the  extent  that  t^ce  and  fair  deal-  i„jictment  of  14  liquor  dealers  and  a 
ing  may  dominate  the  conduct  of  mdi-  ^e^  suggestions  for  improving 

viduals  communities  and  nations.  of  issuing  licenses  have  al- 

4.  Discovey  of  the  secret  of  life,  resulted  from  an  investigation 

that  IS,  the  difference  between  mam-  the  liquor  trade  in  the  city  recently 
mate  and  hying  matter,  and  the  crea-  Minneapolis  Star. 

'“This^unendllig  ^netration  into  the  WauI7\V 

unknowns  of  nature  and  man  is,  at  the  ‘he  murder  of  Walter  W.  L.g- 

same  time,  the  oldest  and  the  newest  ^ 

of  human  aspirations.  Thi-  ancients  f 

realized  its  intricacies  and  pitfalls.  Indore  Blumenfield,  alias  Kid  Uann, 
.Across  the  facade  of  that  great  marble  charged  with  Liggett  s  murder,  for 
building  of  the  National  .Academy  of  P«Pular  attention  while  it  progressed. 
Sciences  and  the  National  Research  More  indictments  are  expected  before 
Council  in  Washington,  in  which  Sci-  grand  jury  completes  ats  probe 

ence  Service  has  its  headquarters,  there  along  lines  suggested  by  evidence  the 
are  engraved  in  stone  these  words  of  St^  dug  up. 

Aristotle*  Star  called  attention  to  the  fact 

‘The  search  for  truth  is  in  one  wav  ‘hat  many  liquor  dealers  obtained  their 
liard,  and  in  another  easy,  for  it  is  evi-  licenses  by  allegedly  falsifying  m  their 
dent  that  no  one  can  master  it  fully,  applications  when  asked  if  they  ‘ever 
nor  miss  it  fully.  But  each  adds  a  had  been  convicted,  arrested  or  indicted 
little  to  our  knowledge  of  nature,  and  for  violation  of  federal,  state  or  local 
from  all  the  facts  assembled  there  arises  laws.” 

grandeur.’  Carried  on  for  almost  a  month,  the 

“There  is  a  grandeur  in  science,  a  jiaper’s  campaign  included  each  day  a 
grandeur  of  the  mind  that  scales  to  photostatic  copy  of  a  different  license, 
tlie  lu'ights  of  religious  feeling,  and  a  Attention  was  directed  to  the  answers 
grandeur  that  builds  the  physical  civil-  of  certain  questions  and  then  the  true 
ization  that  can  give  us  all  abundant  facts  were  outlined  with  federal,  state 
necessities  and  luxuries  for  a  secure  and  and  local  court  records  as  a  basis.  The 
fruitful  living.  There  is  a  grandeur  records  disclosed  that  a  number  of  the 
that  protects  the  family  and  the  nation  dealers  had  been  arrested,  indicted  and 
in  peace  and  war.  convicted  on  liquor  and  other  violations. 

“Yon  and  I  arc  privileged  to  act  as  Upon  the  basis  of  the  facts  disclosed, 
the  catalvsts.  the  intermediaries,  he-  the  grand  jury  indicted  14  of  the 
tween  science  and  the  public.  Our  task  dealers  for  perjury.  Those  charged 
is  large  and  oiir  responsibilities  heavy,  apjieared  in  court  to  demurrer  to  the 
May  we  be  faithful  to  it  so  that  sci-  indictments  or  to  move  that  they  be 
ence  and  the  civilization  that  it  «^erves  quashed.  .Arguments  on  the  legal  points 
may  prosper.”  will  be  heard  soon. 


STAR  EVIDENCE  LEADS 
TO  INDICTMENTS 


PRESS  HAS  A  GREAT  RESPONSIBILITY 
IN  PRESENTING  SCIENCE  NEWS 


Georgia  Press  There  is 
Institute  in  tickles  1 
Athens,  Feb.  19,  where  il 
told  editors  that  news  ar^ 
they  have  a  national 
great  responsihil-  nations, 
ity  in  properly  wars,  li 
evaluating  science  tional  p< 
news  and  ade-  asters  t 
quately  present-  tional  r 
ing  it  to  the  read-  ering  tli 
ing  public.  will  be 

“T  0  d  a  y,”  he  in  news 
said,  “the  press  of  the  v 
takes  science  ser-  “But 
.  iously  and  scien-  even  gn 

tists  appreciate  and  cooperate  with  the  Watson 
press.  These  essentially  changed  at-  ing  acli 
titudes  on  the  part  of  the  press  and  the  disease, 
world  of  science  are  among  the  most  tion  of 
encouraging  signs  of  our  times.  profoun 

“The  newspapers  of  our  nation  can  of  liviiij 
have  authoritative  and  readable  ac-  mote  in 
counts  of  the  progress  of  science  de-  in  his  1; 
livered  to  them  daily  by  wire  and  mail,  discover 
And  editors  now  realize  that  there  is  “Thei 
a  r^l  and  fundamental  circulation-  We  an 
building  interest  in  science  among  their  The  tii 
readers.  Ages, 

“No  longer  is  the  police  or  politics  or  was  coi 
general  assignment  reporter  expected  to  tic.  a  i 
double  in  the  role  of  an  interpreter  of  a  myste 
science.  Science  is  a  special  and  re-  for  goo 
spected  assignment  even  on  newspapers  the  ene 
of  moderate  size.  Science  editors  of  in-  can  pro 
dividual  newspapers  are  not  uncommon  mas  tr 
•  •  things  I 

the  press  associations  and  the  fea-  —radio 
hire  syndicates  have  found  science  a  materia 
field  worthy  of  their  cultivation.  Every  “We 
large  science  meeting  has  a  gallery  of  from  t 
science  writers  who  follow  the  circuit  career- 
ot  science  meetings  as  faithfully  and  science 
M  expertly  as  the  sports  writers  fol-  and  no 
low  baseball  and  football  teams.  the  ^ 

‘  These  science  writers  are  translators  come  i 
as  well  as  reporters.  Unlike  the  sports  srientifi 
writers  who  fr^uently  write  in  a  Ian-  various 
piage  that  is  difficult  of  comprehension  ^ers 
by  the  person  who  does  not  read  the 
sports  pages  regularly,  these  science 
writers  must  write  so  that  rank  and  file 
of  the  newspaper  readers  understand 
and  appreciate  the  achievements  of  sci- 
ence,”  Mr.  Watson  said. 

“Science  provides  the  most  universal 
appeal  to  the  human  race.  From  the 
time  that  the  earliest  thinkers  tried  to 
puzzle  out  the  meaning  of  the  rising  and 
setting  of  the  stars  and  of  the  sun  until  “Ins* 
now  when  the  most  advanced  thinkers  fields  c 
barrage  us  with  theories  of  the  con-  future, 
stitution  of  the  universe,  the  facts  of  see.  pr 
nature,  their  interpretation  and  man’s  of  tese 
philosophy  resulting  from  them  have  ‘ive  re 
always  had  the  broadest  appeal  to  peo-  “1.  1 
pie  of  all  sorts.  Provided,  of  course,  cancer 
that  they  have  that  minimum  of  food, 
shelter,  clothing  and  health  necessary 
for  more  than  a  mere  animal  existence. 

Even  when  there  is  depression,  famine 
or  other  material  tvant,  science  is  often 
rightly  considered  of  paramount  interest 
because  of  the  material  benefits  of  its 
applications. 

“Every  day  in  newspapers  there  are 
financial  renorts.  the  news  ahoiit  prices, 
monetary  fluctuations,  the  possibilitv  of 
inflation.  In  Washington.  New  York. 

London  and  Paris  this  financial  news 
is  of  constant  interest.  One  might  be 
tempted  to  conclude  that  this  is  news 
of  permanent  world-wide  interest.  Yet 
contrast  the  continued  storv  about  gold 
and  money  with  the  serial  story  of 
man’s  fight  against  cancer. 

“Cancer  is  of  interest  in  remote 
oceanic  islands  where  monev  consists 
not  of  gold  or  the  theory  of  gold  but 
of  great  stones  with  holes  through 
them.  An  advance  in  the  treatment  of 
cancer  is  of  direct  personal  and  com¬ 
munity  interest  wherever  human  beings 
exist.  Whether  a  scientific  research  on 
cancer  is  pursued  in  Berlin.  New  York 


Watson  Davis 


THE  BUFFALO  EVENING  NEWS  IS  READ 
BY  83*8%  OF  rm  FAMILIES  IN  THE 
BUFFALO  CITY  ZONE  _ _ 


NEITHER 

SNOW... 


.  .  .  with  due  respect  to  the  postman’s 
pride  in  defying  the  elements,  NEW 
YORK  POST  readers  braved  recent 
blizzards  to  continue  their  buying 
from  POST  advertisers.  Media  Rec¬ 
ords  figures  show  The  POST  gained 
67,133  lines  in  department  store  adver¬ 
tising  in  January.  Astute  advertisers 
are  responding  to  the  timely  suggestion 
"Add  The  POST  and  profit!” 


Buffalo  Evening  News 

>  '  '  Wtftetm  Ndtuf  York^s  GreaPeti  N^mpaper 

‘  MdvfafdH,  Bufhr,  P»bl$$b0r  / 

KELLY-SMITH  CO^  Nalionai  Reprasentatives 

New  Philadelphia ;  Chicago 


Founded  ISOl 


Editor  &  Publisher  for  February  22,  1  936 


19 


HE  POST 


TO  CINCINNATI* 


There  are  a  lot  of  things  about  Cincinnati  that  make 
it  an  unusual  city.  Take  for  example,  Cincinnati’s  wide 
diversification  of  industry.  Being  represented  in  228  of  a 
possible  319  census  classifications  provides  for  stability  of 
employment  regardless  of  economic  conditions  elsewhere. 
Take  another  example:  Cincinnati's  population  is  85.8% 
native  white.  Yet  another  example:  Income  tax  payments 
increased  $4,000,000  this  year.  And  another:  A  survey  just 
completed  by  the  Cincinnati  Chamber  of  Commerce  shows 
that  only  26,000  Cincinnatians  are  jobless  .  .  .  only  20,000 
fewer  jobs  than  the  high  mark  of  1929.  And  a  lot  more 
examples:  bank  clearings  increased  over  $170,000,000  the 
first  seven  months  of  the  year;  car  loadings  increased  16,000; 
2,200  more  new  cars  were  sold;  residerttial  building  permits 
increased  $920,000. 

If  you  tike  Cincinnati,  you’ll  like  Tlie  Post.  For  ’The  Post 
"thinks”  and  "acts”  Cincinnati.  For  54  years  it  has  been 
the  newspaper  prefered  by  the  stalwart  forward-thinking, 
sound-minded  citizens  upon  whose  thinking  and  doing 
Cincinnati  marches  ahead  and  prospers.  The  Post  and  The 
Post  alone  among  Cincinnati  newspapers  championed  the 
city  manager  form  of  municipal  government.  And  today 
right  minded  citizens  of  other  cities  point  to  Cincinnati 
as  the  shining  example  of  near-utopian  city  administration. 
Of  43  candidates  indorsed  by  The  Post,  a  politically 
independent  newspaper,  37  won  in  a  recent  county  election. 


Post  readers  were  asked  to  submit  plans  for  local 
WPA  projects,  and  109  plans  worthy  of  serious  consideration 
were  forthcoming  in  2  days. 

Of  course,  not  every  family  in  Metropolitan  Cincinnati 
prefers  reading  The  Post  to  every  other  newspaper.  But 
Audit  Bureau  of  Circulabotts  figures  show  that  half  of  them 
do.  These  are  the  families  which  buy  4,400  yards  of  dress 
materials  from  a  three  column  by  three  inch  advertise¬ 
ment  in  The  Post  .  .  .  such  as  the  one  recently  published 
by  a  local  department  store.  They  are  the  families  who  are 
responsible  for  purging  Cincinnati  of  political  grafters  .  .  . 
who  are  responsible  for  Cincinnati’s  $41,000,000  railroad 
terminal,  termed  the  most  beautiful  in  the  nation  .  .  . 
who  make  Cincinnati  one  of  the  art  and  music  centers  of 
the  country. 

Part  and  parcel  of  Cincinnati  is  The  Post.  If  you  like  the  way 
Cincinnati  thinks  .  .  .  and  does  .  .  .  you’ll  like  The  Post. 


//  The  next  lime  someone  tells  you  nothing  can  be 
done  about  it,  ask  him  about  Cincinnati.  It  is  not 
loo  much  to  say  that,  taken  by  and  large,  Cincinnati 
is  today  the  best  governed  city  in  America  .  .  . 
No  citizen  oi  any  American  city,  no  leader  of 
public  thought  in  any  American  city,  can  afford  to 
be  ignorant  of  what  Cincinnati  has  done  for  herself.  11 

From  an  article  by  John  T.  Flynn  in 
Collier's,  issue  ot  May  26.  19J4. 


The  Cincinnati  Post 

A  SCRIPPS-HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
2  3  0  PARK  AVE..N.Y.C. 


MEMBER  OF  THE  UNITED 
PRESS  ...  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 

and  ot 

media  records.  INC. 


Ctnctnnsli  is  the  home  of  many  a 
nationally  known  product,  notable 
among  which  are  the  products  of  these 
Cincinnati  manufacturers.  Each  of  the 
firms  listed  here  has  more  than  500 
employes,  in  Metropolitan  Cincinnati. 


AMERICAN  ROLLING  MOL  CO- 
(Middletown) 

ALUMINUM  INDUSTRIES,  INC- 
BALDWIN  CO. 

CAUY.  PHIUP.  MTG.  CO. 
CHAMPION  COATED  PAPER  CO. 
(Hamilton) 

CINCINNATI  CHEMICAL  WORKS,  INC 
CINCINNAn  MILUNG  MACHINE  CO. 
CORCORAN  BROWN  LAMP  CO- 
CROSUY  RADIO  CORP. 

CROWN  OVERAU  MFG.  CO. 
ESTATE  STOVE  CO.,  (Hamilton) 
FORD  MOTOR  CO. 

GENERAL  MOTORS  CORP. 
(Cheeiolet  Die.) 

GARDNER  RICHARDSON  CO. 
GLOBE  WERNICKE  CO. 

GIBSON  ART  COMPANY 
GOODALL  COMPANY 
GREAT  ATLANTIC  k  PACIFIC  TEA  CO. 
HEEKIN  CAN  CO. 

HYDE  PARK  CLOTHES 
JERGENS,  ANDREW  CO 
KAHN'S.  £.  SONS  CO. 

KROGER  GROCERY  k  BAKING  CO 
LORILLARD  CO..  (Middletown) 
LUNKENHEIMER  CO. 

MACK  SHIRT  CORP. 

NASH.  A.  CO 
POWELL.  WM.  CO 
PROCTER  k  GAMBLE  CO 
RAUH  COMPANY 
REMINGTON  RAND  INC 
(Dalton  Ic  Powers  Die.) 
RICHARDSON  COMPANY 
U.  S  PLAYING  CARD  CO. 

U  S  SHOE  CORP 


CINCINNATI  .  .  . 
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IQ  CI^DKT' AQX  dealers  dispose  of  these  cars,  Mr. 

r  1  Horton  stated.  Classified  managers 

DQ  *1^1  should  inform  dealers  of  this  plan  and 

tijemselves  of  the  opi)ortunity  to 
In  Hoiuintr  and  Auto  obtain  increased  want  ad  business  m 

d  for  Use  of  Space,  ear  manufacturers  are  again  aware  of 
the  value  of  newspaper  advertising  to 
ig  Classitications  market  conditions  and  they 

^  2re  not  trj'ing  to  sell  are  turning  to  this  flexible  medium  to 
1  competition,  but  rather  !>olve  their  pv^hlem.  r- 

king  through  surveys  and  Loiu^i-nlle  Courur- 

i  to  understand  the  busi-  ^ ounuil  and  rxiMS,  predicted  a  general 
clients  ”  he  said.  increase  in  classihed  with  continued  mi¬ 

nce,  smart  classified  man-  provement  in  the  business  cycle,  de- 
deavoring  to  learn  what  it  daring,  m  Ins  opinion,  the  increase  will 
outdo  all  previous  peaks. 

consensus  of  those  present 
IB  that  more  emphasis  should  be  placed  on 

better  descriptive  copy  in  classified  ads 
If  olTering  products  for  sale.  It  was 

itt,..  liointed  out  that  during  the  depression 

many  advertisers  cut  their  copy  to  a 
minimum  and  thereby  lost  much  of  the 
sales  value  by  failing  to  give  a  com- 
plete  picture  of  the  product  for  sale. 
This  was  particularly  true  in  used  car 
advertising,  it  was  stated. 

Harold  Anderson,  director  of  Gallup 
Research  Service,  told  how  to  take  ad- 
\antage  of  "reader  assets”  in  news- 
paiiers  to  do  a  more  effective  job  of 
promoting  ad  services.  He  re- 

ferred  to  the  Sunday  color  comic  sec- 
an  ideal  spot  to  classified 
to  readers,  pointing  the  human 

want  ad  results  make 
"natural”  copy  that  can  be  dramatized 

,  ,  c  •  •  1-  .  tlirough  the  use  of  color  and  illustra- 

\d  Service,  is  shown  out- 

women  want-ad  managers  ' 

Ler,  .Warion  (Ind.)  Chron-  He  urged  classified  managers  to  adopt 
M/e  (Ind.)  TrihiineStar;  editorial  technique  in  planning  promo- 
1  and  Edna  M.  Huge.  Ft.  eopy,  asserting  that  an  oddities 

L  cartoon  style  which  is  normally  noted 

by  approximately  70  per  cent  of  men 
used  cars,  what  days  are  leaders,  is  ideally  suited  to  tell  about 
tise  these  models,  and  tliev  the  strange  and  unusual  feats  performed 
to  give  advertisers  advice  by  want  ads,  such  as  babies’  lives  being 
them  in  selling  their  mer-  saved  by  finding  the  proper  kind  of 
ated  Mr.  MacDonald.  “If  goat’s  milk,  or  the  sale  of  a  battlefield 


Q.  What  editorial  cartoonist  en¬ 
joys  the  widest  publication  in  the 
United  States? 

A.  Herblock,  staff  cartoonist  of 
NEA  Service.  His  editorial  page 
cartoons  are  printed  in  more  Amer¬ 
ican  newspapers  than  those  of  any 
other  artist. 

Q.  Why? 

A.  Because  of  their  versatility, 
their  humor,  their  keen  penetration 
to  the  heart  of  any  subject  and 
their  excellent  draftsmanship.  And 
because  of  the  general  acceptance 
that  is  accorded  all  features  in  the 
NEA  budget  service. 


It’s  Just  a  Short  Trip — You  Can 
Make  It  in  No  Time  in  a  Car" 


This  cartoon,  typical  of  the  pow¬ 
er  with  which  the  Herblock  itencil 
conveys  an  idea,  was  republished 
throughout  the  country  in  connec¬ 
tion  with  safe  driving  campaigns. 


Circulation 

SUPPLIES 


Some  700  other  newspa¬ 
pers  agree  with  this  senti¬ 
ment  from  the  Amarillo,  Tex., 
Globe-News:  “We  rvould  as  soon 
go  to  press  jvithout  our  editorials  as 
without  Herhlock's  cartoon." 


Substantial  savinss  on  carrier 
ba<t$,  boy  prizes,  premiums, 
collection  tags  or  books, 
motor  route  tubes  and  posts, 
etc.  Write  for  low  prices! 


Herhlock’s  cartoons  are  fur¬ 
nished  all  NEA  clients  as  part 
of  their  htulget  service.  They 
constitute  a  strong  reason 
why  your  newspaper  should 
have  NEA. 


that  builds  and  holds  circu* 
lation  at  LOW  cost.  The 
most  complete,  successful 
system  ever  used  by  news¬ 
papers,  large  and  small.  Get 
details  of  this  proved  plan. 


OF  THE  CENTRAL 
I  ILLINOIS  MARKET- 
the  NATION^ S 
BRIGHT  SPOT! 

NAnONAL  REPBESENTATIVC 

CHAS.  H.  EDDY  CO..  INC. 

CHICAGO 


NEA  Service,  I  nc. 

*bl — Ath  Av*.  l200W.3rdSt. 

NEW  YORK  CLEVELAND 

614  Mission  St. 

SAN  FRANCISCO 


NEWSPAPER  BOYS 
OF  AMERICA,  Inc. 

Indianapolis,  Ind . 


NEW  YOn 


BOSTON 
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NEW  PROFTTflBLE  FEATURES 
OF  INTERTYPE  flUTOSPflCER 
WITH  LOW- SLUG  QUADDING 


Automatic  justified  indentions  at 
either  end  or  both  ends  of  slugs. 


In  ad  composition,  mounting  cuts 
directly  on  the  slugs  sores  money. 


Right-hand  as  well  as  left -bond 
run-arounds,  sawing  imnecessary. 


•  Not  only  in  one  way  but  in  many  ways 
the  Intertype  Autospacer  will  save  time. 

In  addition  to  automatic  quadding,  either  right  or 
left,  and  automatic  centering  (displacing  the  slow, 
hand  centering),  the  flutospacer  can  now  be  fur¬ 
nished  with  the  new  Low-Slug  feature.  This  means 
still  more  advantages  for  newspapers,  including: 

1)  Automatic  indentions  of  important  paragraphs  in  news 
stories.  These  ore  frequently  set  in  boldface,  with  one 
nonpareil  indention  on  each  side. 

2)  Automatic  indentions  of  lead  paragraphs— one  pica  or 
one  nonpareil  on  each  side. 

3)  Automatic  indentions  in  editorials. 

4)  Automatic  indentions  in  want  ads— at  either  end  of  the 
slugs  or  at  both  ends— equal  or  unequal.  Here  is  a  new 
method  of  displaying  classified  ads  by  the  use  of  white 
space,  at  no  extra  composition  cost. 

5)  Easy  handling  of  run-arounds,  right  or  left,  without  saw¬ 
ing,  and  the  mounting  of  cuts  directly  on  Intertype  slugs. 
For  example,  half-column  portrait  cuts  in  news  stories. 

6)  Composition  of  complete  display  ads  on  slugs  of  a  single 
width,  without  sawing.  Both  headlines  and  copy  can  be 
placed  in  any  desired  position  on  the  slugs,  with  equal 
or  unequal  margins,  os  required,  and  the  cuts  con  be 
mounted  directly  upon  slugs. 

7)  Low  blank  slugs  for  spacing  material. 

8)  In  your  job  department— or  wherever  printing  is  done 
directly  from  slugs— Low- Slug  Quadding  prevents  the 
smudging  and  spoilage  caused  by  ink  deposits  on  the 
ends  of  quadded  lines. 

Take  advantage  of  these  and  other  profitable  fea¬ 
tures  of  the  Intertype  Rutospacer  and  Low- Slug 
Quadding.  Write  to  Intertype,  360  Furman  Street, 
Brooklyn,  or  nearest  Intertype  Branch,  for  details. 


sit  IN  CAIIO  AND  CAinO  lOlD 


STEP  AHEAD  WITH  INTERTYPE 


Another  group  at  Chicago  conference  of  claggifietl  managerg.  Left  to  right 
(geated):  D.  B.  Barnhart,  McKeesport  (Pa.)  Daily  News;  Earl  Griggmer, 
Lafayette  (Ind.)  Journal-Courier;  John  Sweeterman,  Dayton  JournaLHerald; 
W.  R.  Cropley,  Kenosha  (Wig.)  News,  Standing,  left  to  right:  R.  C.  O’Donnell, 
Washington  Post  and  M.  St.  John,  MacDonald’g  Want-Ad  Service,  Lafayette,  Ind. 


did  in  1919-20,  the  beginning  of  the 
last  real  estate  boom.  Another  factor, 
which  must  be  taken  into  account  in 
contemplating  the  expected  rise  in  real 
estate  values  and  accompanied  increased 
classified  volume  for  newspapers,  he 
stated,  was  that  heavy  residential 
vacancies  of  1933  were  not  due  to  over¬ 
building,  but  rather  to  retraction  of 
space  requirements. 

He  pr^icted  a  “marriage  boom”  in 
the  near  future. 

“Sell  your  local  real  estate  dealers 
on  the  convincing  evidence  at  hand  that 
there  is  a  boom  coming  and  then  it 
should  not  be  difficult  to  get  advertis¬ 
ing  from  them.”  he  suggested.  “Go  back 
to  your  1919-20  files  and  I’ll  wager  you 
will  find  want  ads  offering  ‘$25.00  cash 
reward  for  anyone  who  can  find  a 
house  for  rent.’  Now  is  the  time  for 
real  estate  brokers  to  sell  their  clients 
on  the  economic  value  of  buying  real 
estate  and  thereby  giving  them  a  chance 
to  make  a  profit  when  the  rise  in  real 
estate  comes.” 


1937  REAL  ESTATE  BOOM 
FORECAST  AT  ‘CLINIC’ 


(Continued  from  page  20) 


the  newspaper  on  a  systematic  basis. 

Many  potential  users  of  want-ad  space, 
in  communities  away  from  the  city  of 
publication,  are  often  unable  to  deter¬ 
mine  the  cost  of  their  ads  and  hence 
fail  to  take  advantage  of  this  result- 
producing  medium,  he  said. 

Those  attending  the  conference  were 
treated  to  an  optimistic  and  convincing 
prediction  that  the  long-awaited  real 
estate  boom  is  in  Ihe  immediate  offing, 
although,  according  to  Roy  Wenzlick, 
of  Real  Estate  Analysts,  Inc.,  St.  Louis, 
it  will  probably  not  come  until  late  in 
1937  or  early  in  1938. 

Mr.  Wenzlick  cited  various  factors 
which  lead  him  to  believe  that  real 
estate  is  again  on  the  upgrade — al¬ 
though  building  will  lag  behind.  He 
showed,  for  instance,  the  rate  of  fore¬ 
closures  is  gradually  decreasing,  after 

reaching  an  all-time  high  in  1932-33.  ,,  _  _ 

He  pointed  out  that  a  survey  of  the  ^ TOBACCO  TO  KUDNER 

average  advertised  rate  per  month  per  United  States  Tobacco  Company, 
room,  based  on  classified  ads  in  news-  maker  of  Dill’s  Best  and  Model  smok- 
papers  from  all  sections  of  the  coun-  ing  tobaccos,  announces  the  appointment 
try,  shows  that  in  some  cities,  resi-  of  Arthur  Kudner,  Inc.,  630  Fifth  ave- 
dential  rents  are  rising  faster  than  they  nue.  New  York,  as  advertising  agent. 


Industrial  Production  . 

Manufacturing,  Durable  Goods . 

Manufacturing,  Consumer  Goods  ... 
Electric  Power  Sales  to  Industry  ..... 

Factory  Wage  Earners . 

Factory  Payrolls . . 

General  Payrolls  . 

Home  Building  Contracts . 

Non  Home  Building  Contracts . 

Real  Estate  Deeds  . 

Writs  for  Sheriff  Sales . 

Retail  Sales  . 

Wholesale  Sales  . 

New  Passenger  Car  Registrations  . . . 

Hotel  Occupancy  . 

Freight  Car  Loadings  (Mdse.  &  Misc.) 

Check  Payments  . 

Wholesale  Prices  . . 

Wholesale  Food  Prices . . . 

Retail  Food  Prices  . . 


THE  PHILADELPHIA  INQUIRER 

Daily  Circulation  . 

Sunday  Circulation . 

Combined  Circulation  . . , 


•  Check  in  the  column  above  the  conditions  which 
govern  sales  and  you  will  see  that  every  sign  points 
to  prosperous  times  in  Philadelphia. 

To  take  advantage  of  these  conditions  use  the 
newspaper  with  the  largest  circulation  (over 
700,000  Sunday  and  278,000  Daily)  the  unquestion¬ 
ed  leader  in  advertising  lineage  and  the  newspaper 
with  the  lowest  milline  rate. 
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The  oil  industry  has  paid  the 
farmer  a  great  deal  of  money 
for  the  privilege  of  searching 
under  his  land  for  gas  and  oil  and,  if 
found,  for  producing  those  natural 
resources. 

At  the  present  time  the  oil  industry 
alone  is  paying  the  land  owners  of  the 
oil  states  and  incidentally  of  some 
non-oil  states,  more  than  3200,000,000 
a  year  for  these  two  privileges.  But, 
due  to  the  law  under  which  he  owns 
hk  land,  the  farmer  and  his  generally 
poor  financial  condition  is  the  cause 
of  our  chief  trouble.  These  past  few 
years  since  the  vast  East  Texas  oil 
field  came  in,  the  largest  in  the  history 
of  the  world,  this  situation  has  nearly 
wrecked  the  industry. 

How  important  the  oil  industry’s 
rentals  and  royalty  payments  are  to 
the  land  ow’ner  is  shown  in  our  Public 
Educational  Issue,  a  copy  of  which 
was  mailed  you  last  week. 

In  Oklahoma,  for  instance,  the  oil 
payments  in  1934  amounted  to  33 1 ,890,- 
OOO,  according  to  our  conservative  esti¬ 
mate  from  carefully  gathered  data, 
while  the  Government’s  total  AAA 
payments  amounted  to  only  320,606,- 
OOO.  In  California,  the  oil  payments 
were  328,203,000  and  the  Govern¬ 
ment’s  AAA  money  but  37,663,000. 
Even  in  Texas,  the  oil  state  receiving 
the  largest  amount  of  AAA  money — 
i67, 165,000,  the  oil  industry  came 
fairly  close  with  354,533,000  in  rentals 
and  royalties. 

For  these  oil  payments  the  farmer 
risks  nothing.  He  is  not  even  incon¬ 
venience  in  his  use  of  his  land.  Fre¬ 
quently  the  oil  company  has  to  make 
over  his  lanes  into  roads  so  as  to  haul 
in  its  equipment;  and  if  gas  is  found  it 
is  hooked  up  to  the  farmer’s  house, 
free  of  charge,  if  he  pipes  it.  The 
farmer  gets  his  money  every  month. 


OIL  N  E  S  a"**  Comment 

from  the  pages  of 

National  Petroleum  News 

An  Independent  Oil  Weekly,  Founded  in  1909 
Published  at  1213  West  3rd  Street,  Cleveland,  Ohio 
Offices — Washington,  D.  C.,  New  York,  Chicago, 

Tulsa,  Okla.  and  Los  Angeles 

WARREN  C.  PLATT,  Editor  W  Publisher 

This  information  and  comment  is  selected  by  the  staff  of  National  Petroleum  News 
from  current  happenings  in  the  oil  industry  as  perhaps  having  some  information  value 
to  the  newspapers  of  the  country.  We  will  be  glad  to  answer  any  questions. 


Oil  and  the  Farmer, — and 
Our  Fundamental  Difficulty 

But  the  farmer,  like  the  rest  of  us, 
is  interested  in  getting  as  much  money 
as  he  can,  and  as  quickly  as  possible. 
He  is  not  interested  in  any  long-time 
conservation  theories  that  may  con¬ 
cern  the  oil  industry.  Nor  is  he  con¬ 
cerned  with  making  certain  that  your 
grandchildren  and  great  grandchildren 
have  reasonably-priced  gasoline,  if  he 
has  to  forego  a  few  thousand  or  more 
needed  dollars  right  now. 


year,  it  would  pay  for  all  those  cars 
sold  in  the  state  and  leave  almost 
36,500,000  over. 

The  industry’s  troubles  really  began 
when  the  courts  first  ruled  that  oil 
underground  was,  like  wild  animals  in 
the  woods,  subject  to  the  ancient  “law 
of  capture.’’  The  land  owner  must 
“capture’’  the  oil  before  it  is  his, 
tapping  the  underground  pool  and 
bringing  it  to  the  surface. 

The  more  wells  drilled,  the  quicker 
the  oil  is  brought  up.  Naturally,  the 
farmer  wants  as  many  wells  drilled  as 
possible.  He  has  a  one-eighth  interest 
in  every  barrel  of  oil  produced;  more 
wells,  more  oil  and  more  royalties. 
Every  time  a  well  is  drilled  on  Jones’ 
land,  an  off-set  well  must  be  sunk  on 
the  adjoining  land  of  Smith.  If  not, 
then  the  Jones’  well  will  drain  oil 
from  Smith’s  land,  and,  being  “cap¬ 
tured’’  at  the  well  mouth,  becomes 
the  property  of  Jones  or  whoever  he 
has  leased  the  land  to. 


We  tell  about  that  in  our  great  issue: 

“The  plight  of  the  land  owner  and 
his  needs  for  money  may  seem  a  long 
way  from  the  price  of  gasoline  but, 
since  the  coming  in  of  the  big  new 
field  in  East  Texas  five  years  ago,  the 
want  of  the  land  owner  has  been  the 
dominant  factor  on  gasoline  prices 
almost  over  the  entire  country.  That 
is  the  largest  field  of  good  quality  oil 
in  the  history  of  the  world.  It  could 
for  a  long  time  produce  easily  all  the 
oil  that  this  country  could  consume. 


Once  the  drilling  race  starts,  the  oil 
companies  are  helpless.  Their  con¬ 
tracts  with  the  landowners  require 
them  to  drill  off-set. wells  to  protect 


Benefits  are  not  limited  to  the 
owner  of  oil-producing  land.  If  an 
oil  company  thinks  there  may  be  oil 
under  a  farmer’s  land,  he  profits — that’s 
the  rental  feature.  In  some  states  these 
benefits  extend  to  owners  of  land  well 
beyond  the  relatively  small  area  of  their  interests, 
actual  oil  production. 

Probably  one  well  to  20  acres  or 
In  Kansas,  a  seventh  of  the  whole  more  in  time  would  drain  all  the  oil 

state  is  under  lease  to  oil  companies  under  Jones’  land.  Over  a  course  of  _  _ 

and  they  are  paying  rental  on  all  of  years,  more  oil  would  be  recovered  in  development  of  the  field,  no  matter 
this  vast  area  some  7,500,000  acres  this  manner,  though  not  so  quickly, 
at  present.  In  Texas,  a  fourth  of  the  than  with  a  dozen  or  more  wells 
state  s  total  area,  counting  in  all  the  running  wide  open, 
arid  western  portion  of  it,  is  under 

lease;  that  is,  about  44,000,000  acres  If  it  were  not  for  landowner’s  pres- 
on  which  the  oil  companies  are  paying  sure  for  more  and  more  wells,  the  oil 


“Many  thousand  individual  prop¬ 
erty  holders  own  that  field.  They 
were  all  poor,  many  even  poverty 
sticken.  Life  had  held  no  hope  for 
them  at  all  until  the  oil  development 
came.  Then  they  saw  a  chance  to 
have  some  of  the  comforts  they  had 
longed  for  and  to  get  on  a  better  scale 
of  living.  Naturally,  then,  there  was 
much  opposition  to  restriction  of  the 


field  was  drilled  to  the  utmost  so 
that  from  its  wells  two  and  three 
times  the  amount  of  oil  that  this  whole 
country  could  consume,  could  flow, 
and  as  a  matter  of  fact,  for  a  long  time, 
an  amount  equal  to  almost  half  the 
country’s  supply  did  come  from  the 
wells  in  that  one  field.  This  big  and 
unwanted  production  sent  the  price  of 
crude  in  that  field  down  to  10  cents  a 
barrel  and  cut  the  price  of  crudes  in 
all  other  fields  down  to  a  losing  figure. 

“The  flush  crude  from  this  new 
field  shut  down  new  operations  in 
other  fields,  threw  thousands  of  men 
out  of  work  in  oil  fields  and  in  factories 
that  make  oil  equipment,  came  near 
to  wrecking  a  number  of  banks  and 
so  weakened  a  lot  of  them  that  the 
bank  crash  of  1933  for  them  was  more 
severe  than  it  should  have  been  and 
did  result  in  closing  or  revamping 
several  of  the  banks.  The  cheap  gaso¬ 
line  from  this  flush  field  spread  out  all 
over  the  Mississippi  and  Missouri  and 
Ohio  river  valleys,  and  broke  prices 
down  so  that  gasoline  from  other  fields 
could  not  be  sold  there  except  at  a  loss. 
Then  it  flooded  the  markets  along  the 
Atlantic  seaboard,  being  taken  there 
by  tanker  steamer.  It  was  even  piped 
back  inland  from  the  seaboard,  so  that 
the  consumer  at  Buffalo  and  Cleveland 
and  Pittsburgh  bought  his  gasoline 
cheaper,  and  at  a  loss  to  the  oil  com¬ 
panies,  by  reason  of  the  misled  land- 
owners  of  East  Texas.  It  was  the 
most  devastating  flood  of  oil  that  the 
industry  has  ever  suffered  and  it  came 
at  about  the  worst  time  that  it  could 
right  at  the  peak  of  the  depression 
and  it  increased  in  severity  as  the 
banking  situation  came  to  a  climax.’’ 

True,  overproduction  does  bring 
about  a  period  of  extremely  low  gaso¬ 
line  prices  for  some  areas.  But  this  is 
costly  not  only  to  the  oil  industry  with 
its  millions  of  investors  and  employes, 
and  its  allied  industries,  but  also  to 
the  landowner  who  gets  more  oil  but 
less  profit,  and  his  future  earnings  are 
more  quickly  depleted. 


how  sound  the  argument  for  it. 
Naturally,  too,  these  hard-pressed  land 
owners  were  easy  victims  of  the  wiles 
of  a  gang  of  men,  nearly  all  of  them 
from  outside  of  the  industry,  who,  for 
their  own  quick  profit,  wanted  no  re- 


You  will  find  several  stories  bearing 
on  this  situation  in  our  Special  Public 
Educational  Issue.  Such  as: 

“Hundreds  of  Factors  Make  Oil 
Industry  Prices  Hotly  Competitive,” 
on  page  7. 

“Landowners  ‘crop’  from  oil  over 
3200,000,000  annually,”  on  page  19. 

“Conservation  No  NEW  Issue  to 
Oil  Men,”  page  348. 


rentals  of  as  much  as  a  dollar  an  acre,  conripanies  could  limit  their  drilling,  strictions  and  who  presented  a  dis- 
-p,  .  would  mean  making  our  oil  re-  ported  and  untrue  picture  to  the  land 

1  he  farmer  uses  this  money  to  pay  serves  last  longer,  insuring  an  adequate  owners  of  what  the  state  authorities 

>s  debts,  generally  to  wipe  out  his  supply  of  oil  at  reasonable  prices  for  ^nd  oil  industry  wanted  to  do  in  the 

mortgage,  to  send  his  kids  to  college,  unborn  generations.  It  might  well 
to  buy  modem  household  equipment,  mean  gasoline  a  penny  or  so  cheaper 
and  always  a  new  car  or  two.  If  all  to  the  present  generation,  if  the  com- 

the  payments  in  Oklahoma  went  for  panies  were  relieved  of  the  added 

Fords,  Chevrolets  and  Plymouths  last  expense  of  over-drilling. 

AdTcrtisement 


“How  Laws 
page  356. 


On  Oil  Developed,’ 


development  of  the  field. 

“The  result  of  this  plight 
of  the  land  owner,  funda¬ 
mentally,  was  that  this  vast 


“Oil  and  NIRA  Code,”  page  474. 
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MI  “nFT  HOI  mP  IM  OROPR  **  broadcasters  that  they  will  loose  Mr.  Scolaro,  formerly  of  the  Detroit 

iVIU3  1  1  m  channels  in  the  air  if  thev  do  not  l^ree  Press  and  now  in  the  general  ad- 

HARRIS  WARNS  AT  CHICAGO  surrender  their  facilities  to  the  political  vertising  department  of  the  Detroit 

-  jKJwer,  radio  will  remain  a  dangerous  Nnt’s,  will  maintain  h^dquarters  in  the 

Chairman  of  Publishers  National  Radio  Committee  Says  If  Radio  weapon  not  only  to  discredit  the  press  General  Motors  Building. 

c„ _ _  I  .1  r\_  .  j  M  c  •  eventually  to  destroy  our  form  of  Opening  of  a  Daily  News  Detroit  of- 

can  Support  Legitunately  Operated  News  Services  Nothmg  government,”  he  added.  fice  is  in  line  with  that  paper’s  recently 

Can  Be  Dime  About  It  by  Newspaper-owned  Agencies  Amplifying  the  thesis  that  newspapers  announced  policy  to  handle  its  own  gen- 

- - - -  can  help  solve  the  press-radio  problem  eral  advertising  representation  west  of 

A  NEW  slant  on  the  AN  PA  radio  the  news  which  they  have  gathered,”  by  aggressive  self  selling,  Mr.  Harris  Pittsburgh.  Mr.  Scolaro  is  the  son  of 
committee  attitude  toward  contin-  he  said.  said;  "Newspapers  are  not  doing  and  Joe  Scolaro,  Detroit  manager  of  Qof 

uation  of  the  Press-Radio  plan  was  “Many  publishers  say  that  radio  is  never  have  done  a  good  job  of  selling  S.  Osborn.  Scolaro  &  Mekker,  Inc, 
revealed  this  week  by  E.  H.  Harris,  not  injuring  the  newspapers  because  their  own  product.  We  have  relied  publishers’  representatives. 


chairman  of  the  Publishers  National  there  has  been  no  reductions  in  circu-  upon  our  own  medium  to  sell  itself. 
Radio  Committee,  in  a  talk  before  the  lation,  and  that  in  most  cases  there  has  and  now  that  we  have  groups  which  at- 


Plans  for  a  Pacific  coast  office  of  the 
Daily  News  are  yet  to  be  completei 


Inland  Daily  Press  Association  in  Chi-  been  a  substantial  increase  in  circula-  tack  our  product  and  the  reputation  of  Getirge  \.  McDevitt  Company  will  coo- 


cago. 

Mr.  Harris’s  emphasis  was  on  the  "The  question  that  publishers  should  nieth(Kls  of  salesmanship  or  accept  the  sentative  for  the  Daily  News  in  the 
fact  that  newspapers  “get  our  house  in  ask  themselves  is  whether  the  unlimited  consequences.  \\e  know  our  East, 

order,”  and  that  the  United  Press  and  broadcasting  of  news  is  not  gradually  PCfnluct  is  worthy  and  we  should  lie  ^ble 


our  institutions  we  must  apply  modern  tinue  to  lie  national  advertising  ^epr^ 


International  News  Service  “should  undermining  the  newspaper  as  a  news-  *^1®  opinion  to  both  the  reader 


serve  only  the  newspapers.” 


paper.  The  day  by  day  comparison  advertiser. 


“If  radio,”  he  said,  “can  do  a  better  with  radio  news  may  linally  break  the 
and  less  exiiensive  job  of  gatliering  and  reader’s  confidence  in  the  newspapers’ 
disseminating  news  through  their  own  ability  to  supply  all  the  news  because 


organization  in  a  legitimate  way  with¬ 
out  pilfering  the  news  from  the  news- 


radio  is  plastering  the  air  with  all  sorts 
of  rumors  and  gossip  of  such  a  nature 


papers,  then  we  should  have  no  quarrel  that  the  press  could  and  would  not  use 

with  the  broadcasters. _  If  this  comes,  it  as  a  matter  of  accuracy  and  good  Cnic.yoo,  Eeb.  17 — .■\ppointment  of  J.  government.  Absence  of  a  medium  by 
^en  the  press  associations  cannot  stop  taste.  Kay  Scolaro.  Jr.,  as  manager  of  the  which  the  public  might  be  kept  in- 

it  no  matter  what  they  may  do.  But  “As  long  as  radio  broadcasting  is  ad-  Chicago  DcAly  Xeti's'  new  Detriot  of-  formed  of  administrative  law  was  criti- 
from  past  experience  in  the  cost  of  ministered  by  a  btiard  under  the  con-  fice,  effective  March  25,  was  announced  cized  by  the  Supreme  Court  in  the  ‘‘hot 
news  gathering  it  would  be  reasonable  trol  of  the  chairman  of  the  political  here  today  by  Thomas  Bohen,  Daily  iiil”  cases,  and  led  to  the  decision  to 
to  assume  that  the  cost  of  reliable  and  party  and  as  long  as  fear  is  held  over  News  national  advertising  manager,  print  this  register, 
competent  news  organizations  would  be 
beyond  the  limit  for  all  practical  pur- 
poses  for  use  in  the  broadcasting  of  I 

I  fifteen  YEARS’  LEADERSHIP  MUST  HAVE  BEEN  EARNEDI 

a  joint  service.”  _ 

Mr.  Harris  reiterated  much  of  his  /»  -m  m  *  ~\.7‘ 

speech  before  the  Pennsylvania  News-  K  m  t  m  t 

paper  Publishers’  .Association  recently,  ^  ^  m  J-  MZ'Xd/m 

but  went  further  in  outlining  the  basic  ■ 

principles  which  his  committee  will  rec-  rrti  1/fF  4  FTIT’D  4  W  rk  W  J  4  11  ITtf  •  J 

ommend  to  the  AN  PA  membership.  Ike  MIAMI  HLKALD  Lettos  All  ^  londa 

“Radio  broadcasting  and  shopping  mr  •  .  ^  •  • 

news  in  some  form  or  other  will  un-  JMeWSDaperS  IJl  AuVertlSlTlQ 

doubtedly  be  with  us  as  long  as  news-  MT  MT  ~ 

papers  are  published,”  Mr.  Harris  said  ^ 

‘"•rth.  final  a„.„sU.  .here  is  b«  f  f*  f  f  EeMnCS 

one  answer.  If  radio  broadcasting,  fac- 
simile  printing,  television,  or  even  shop¬ 
ping  news,  can  do  a  better  job  than  AND  FOR  THE  15th  CONSECUTIVE  YEAR  LEADS  ALL  SOUTH  FLORIDA 

the  newspapers,  the  newspapers  must  _ _ _ _ _ — ~ — _ — .  — _ _ - 

surrender  their  leadership.  NEWSPAPERS  IN  BOTH  ADVERTISING  AND  CIRCULATION ! 

“However,  no  one  has  as  yet  offered 

any  convincing  argument  to  show  how  ||  ,  . 

any  of  these  facilities  can  seriously  W  gj  ^  IT  f WV  WT  H 

hrrfoiv:i,rrarsv"u^^^^^^^^  in  inii  ntfuiii 

shortcomings  or  lack  of  vision.  DURING  JANUARY,  1936/ 

The  question  then  arises :  What 

should  we  do  about  it?  I  desire  to  pre-  comparisons  lines 

sent  these  propositions  for  your  con-  MIAMI*  FLA.  {HERALD)  morning  uJ  SUNDAY  (First  In  Florida)  1*298*965* 

sideration.  NEW  ORLEA.NS,  LA.  (Times-Picayune)  morning  «i4  SUNDAY  (First  In  Louisiana)  998,916* 

“Be  sure  that  our  own  house  is  in  DALLAS.TEX.  (Times- Herald)  evening  aiA  SUNDAY  (First  In  Texas)  979,591* 

order  1  MEMPHIS,  TENN.  (Commercial- Appeal)  morning  aiA  SUNDAY  (First  In  Tennessee)  875,397* 

“Protect  our  own  property!  LOUISVILLE,  KY.  (Courier- Journal)  MORNING  mA  SUNDAY  (First  In  Kentucky)  846,125* 

“Do  a  better  job  of  selling  the  news-  RICHMOND,  VA,  (News-leader)  evening  only  (First  In  Virginia)  758,821* 

paper  to  the  subscriber  and  to  the  ad-  ATLANTA,  GA,  (Journal)  evening  aW  SUNDAY  (First  In  Georgia)  677,313* 

vertiser!  BIRMINGHAM,  ALA.  (News)  EVENING  a*A  SUNDAY  (First  In  Alal>ama)  642,952* 

“One  of  the  activities  of  the  Pub-  LITTLE  ROtjK,  ARK.  (Gazette)  MORNING  a*A  SUNDAY  (First  In  Arkansas)  547,932 

lishers’  National  Radio  Committee  since  TULSA,  OKL.\.  (Tribune)  EVENING  aiA  SUNDAY  (First  In  Oklahoma)  508,528* 

its  inception  has  been  to  encourage  CHARLOTTE,  N.  C.  (Observer)  morning  aaA  SUNDAY  (First  In  N.  Carolina)  502,040 

newspaper  publishers  to  preserve  their  JACKSON,  MISS.  (News)  EVENING  a*A SUNDAY  (First  In  Mississippi)  419,748 

definite  and  specific  property  rights  in  GREENVILLE,  S.  C,  (News)  morning  a*A  Sunday  (First  In  S.  Carolina)  312,201 


DAILY  APPOINTS  SCOLARO 

Chicago  News  Names  Him  as  Man¬ 
ager  of  New  Detroit  Office 

IS  fecial  to  Editor  &  Publisher) 


NEW  GOVERNMENT  DAILY 

ISfecial  to  Editor  &  Publisher) 

\V.\sHiNOTo.\,  D.  C.,  Feb.  19.— The 
I'cdcral  Register,  a  daily  publication  of 
the  goxernment,  will  come  off  the  press 
.March  14.  and  be  published  each  week¬ 
day  thereafter.  Its  columns  will  carry 
all  administrative  orders  issued  by  the 


FIFTEEN  YEARS’  LEADERSHIP  MUST  HAVE  BEEN  EARNED! 

for  the  M5-  Consecutive  Year 

The  MIAMI  HERALD  Leads  All  Florida 
Newspapers  in  Advertising 

IlmI43m5SI  Lines 


AND  FOR  THE  15th  CONSECUTIVE  YEAR  LEADS  ALL  SOUTH  FLORIDA 
NEWSPAPERS  IN  BOTH  ADVERTISING  AND  CIRCULATION! 

FIRST  IX  THE  SOUTH 

DURING  JANUARY,  1936/ 


COMPARISONS 

MIAMI*  FLA. 

NEW  ORLEANS,  LA. 
DALLAS,  TEX. 
MEMPHIS,  TENN. 
LOUISVILLE,  KY. 
RICHMOND,  VA, 
ATLANTA,  GA, 
BIRMINGHAM,  ALA. 
LITTLE  ROCK,  ARK, 
TULSA,  OKLA. 
CHARLOTTE.  N.  C. 
JACKSON,  MISS. 
GREENVILLE,  S.  C, 


{HERALD) 

( T  imes- Picayune) 
(Times- Herald) 
(Commercial- A  ppeal) 
(Courier- Journal) 
(News-ljeader) 
(Journal) 

(News) 

(Gazelle) 

(Tribune) 

(Observer) 

(News) 

(News) 


MORNING  aW  SUNDAY  (First  In  Florida) 
MORNING  aa4  SUNDAY  (First  In  Louisiana) 
EVENING  aiA  SUNDAY  (First  In  Texos) 
MORNING  aiA  SUNDAY  (First  In  Tennessee) 
MORNING  aid  SUNDAY  (First  In  Kentucky) 
EVENING  ONIV  (First  In  Virgmia) 

EVENING  aW  SUNDAY  (First  In  Georgia) 

EVENING  aad  SUNDAY  (First  In  Alattama) 


ADDED 

ADVANTAGE 

Nearly  97%  of  Rhode  Island 
workers  are  encased  in  diversified 
industrial  pursuits,  yet  the  produc¬ 
tion  of  food  products  is  practically 
nil.  This  rare  condition  3ives 
added  advantase  to  food  adver¬ 
tisers  in  the  Providence  market. 

PROVIDENCE 

Journal-Bulletin 


I 


EVENING  ONLY  (First  In  Virginia)  758,82: 

EVENING  aW  SUNDAY  (First  In  Georgia)  677,31! 

EVENING  aad  SUNDAY  (First  In  Alatiama)  642,95! 

MORNING  aad  SUNDAY  (First  In  Arkansas)  547,93' 

EVENING  aad  SUNDAY  (First  In  Oklahoma)  508,52: 

MORNING  aad  SUNDAY  (First  In  N.  Carolina)  502,04 

EVENING  aad  SUNDAY  (First  In  Mississippi)  419,74 

MORNING  aad  SUNDAY  (First  In  S.  Carolina)  312,20 

‘Mrdia  Rrrords  Fiiturra 
Othcra  furniahed  by  I*ublUhrra 


UNES 

1*298*965* 
998,916* 
979,591* 
875,397* 
846,125* 
758,821* 
677,313* 
642,952* 
547,932 
508,528* 
)  502,040 

)  419,748 

I  312,201 


A  ymA  The  January,  1936,  Circulation  of  THE  MIAMI  HERALD 
Wag  the  Largest  January  Circulation  In  Its  History! 


FLORIDA’S  MOST  IMPORTANT  NEWSPAPER  .  .  .  ONE  OF 


AMERICA’S  GREAT  NEWSPAPERS  .  .  .  OFFERS  COMPLETE  COVER¬ 


AGE  OF  FLORIDA’S  LARGEST  RETAIL  MARKET  AT  ONE  LOW  COST! 


JMiatni 


rtOKiDA’s  most  t m rosr ant  NswsrAfss 


FRANK  &  SHUTTS,  PMalm 


National  Representatives: 

J.  p,  McKinney  &  son 

NEW  YORK  -  SAN  FRANCISCO 
CHICAGO 

AUDIT  BUREAU  CIRCULATIONS 


Southern  Representative: 

GEO.  M.  KOHN,  INC. 

.\TL.4NTA 

- MEDIA  RECORDS 


FIFTY 

YEARS  OF  ACHIEVEMENT 

1886  ^  1936 


LINOTYPE 


MODERNIZE  FOR  PROFITS 


How  many  of  these  recent  Linotype  developments  are  you 
using  in  your  composing-room? 


^4  LENGTH  MAGAZINES.  Linotype 
magazines  are  now  available  in  three  lengths  . . . 
Yz,  Yi  and  full ...  to  meet  any  operating  condi¬ 
tions.  Magazines  of  all  three  lengths  can  be  used 
interchangeably  on  the  same  Linotype. 


ALL  PURPOSE  LINOTYPE.  Operating 
with  hand-set  matrices,  the  A-P-L  casts  42-pica 
slugs  in  a  full  range  of  face-sizes  from  5  to  144 
point.  Also  produces  rules,  borders,  spacing  ma¬ 
terial  and  single  types. 


TWO-IN-ONE  LINOTYPE.  Carries  any 
combination  of  72-  and  90<hannel  magazines. 
Givers  both  display  and  text  ranges  from  a 
single  keyboard. 


4-MAGAZINE  MODEL  8.  Four  magazines 
instead  of  three!  Four  full  fonts  of  matrices  al¬ 
ways  on  the  machine,  immediately  available 
from  the  keyboard.  A  Linotype  with  this  extra 
capacity  would  save  many  magazine  changes. 


LINOLITE  MAGAZINE.  Made  of  a  spe¬ 
cial  alloy  with  the  lightness  of  aluminum  and 
the  durability  of  brass.  Full-length  magazine  is 
22  pounds  lighter  than  brass.  Standard  equip¬ 
ment  on  all  models. 


LINOTYPE  LEGIBILITY  GROUP.  Five 
different  body  faces  ...  all  designed  for  highest 
legibility.  A  variety  to  meet  any  taste  and  print¬ 
ing  condition. 

Write  the  nearest  agency  for  full  information  on 
these  Linotype  developments. 


LINOTYPE  SELF-QUADDER.  Quads  to 
the  right,  or  left,  or  centers.  Its  operation  is  con¬ 
trolled  by  a  finger-touch  on  a  small,  conve¬ 
niently  located  lever.  On  any  work  involving 
frequent  short  or  centered  lines,  the  Linotype 
Self-Quadder  will  soon  pay  for  itself. 


SUPER-DISPLAY  LINOTYPE.  ModeU 
27  and  28  use  the  new  Extra-Range  magazines 
.  .  .  carry  35%  wider  faces.  Full  36  point  and 
condensed  faces  to  60  point  run  in  regular  72- 
channel  layout. 


LINOTYPE 


TRADE 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 


SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 

Representatives  in  the  Principal  Cities  of  the  World 


LINOTYPS  CLOISTER  FAMILY 
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/ 
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/ 


/  ' 
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Aeronautical  Chamber  of 
Commerce  of  America,  Ine. 

The  Chamber  is  the  trade  association  for  ti> 
aviation  industry.  Publishes  the  Aircraft  Ye 
Book,  standard  reference  work;  maintains  compir^ 
information  library  concerning  all  branches  of  irji 
tion  at  30  Rockefeller  Plaza,  New  York.  Photr 
Circle  7-6880. 

★ 


American  Iron  and  Steel 
Institute 

Is  a  trade  association  representing  the  iron 
steel  industry.  The  Institute  collects  statistics  f 
many  phases  of  the  industry’s  activities,  include 
production  and  employment,  as  well  as  engaging: 
special  studies  and  surveys.  Information  devel^ 
by  the  Institute  is  availsible  through  releases,  pee 
phlets  and  the  publication  STEEL  FACTS.  Ad^ 
3306  Empire  State  Building,  New  York,  N.  Y. 


American  Petroleum  Institute 

This  National  Trade  Association  distributes  eerki 
report  on  crude  oil  production  and  refining,  ar; 
press  release  of  Institute  and  industry  news.  I> 
velops  data  on  all  phases  of  industry’s  operatioii 
welcomes  inquiries.  Reference  material  on  iietniku; 
technical,  economic,  and  tax  developments  a  vaihil 
Address:  Room  2040,  50  West  50th  Street, |N'e 
York,  N.  Y. 


American  Tariff  League 

Walter  R.  Peabody,  Secretary — Research  a; 
education  efforts  in  favor  of  protective  tariff  poli-; 
Publishers  of  tariff  literature,  including  MoutL 
Bulletin  (Factual)  and  Supplement  ^  Editorial 
Special  studies  such  as  effects  of  trade  agrn  n  ■  ^ 
Japanese  competition,  etc.  Address:  25  West  4’^ 
Street,  New  York. 

★ 


Association  of  Americas 
Railroads 

The  organization  of  the  railroads  for  c^perali 
action  in  matters  of  operations  and  maintrasi 
car  service,  traffic,  finance,  accounting,  taxatiota: 
valuation,  law,  research  and  economic  study,  vi 
technical  divisions  dealing  with  all  phases  of 
reading.  Publications,  reports  and  releases  i 
by  the  Association.  The  Bureau  of  R&u' 
E^nomics,  a  statistical  organization,  has  lil^ 
and  reference  material  available  to  all  at  Ass* 
tion  headquarters.  Address:  Transportation  Bit¬ 
ing,  Washington,  D.  C. 


Mm 


AuMhciated  Businesa  Papen 

Editors  of  the  135  publication  members  in 
group  gladly  co-operate  through  the  aasociatki' 
makmg  available  businesa  facts  in  the  fiel^t 
serve.  The  association  has  recently  conductsd 
damental  studies  available  in  pamphlet  form,  ^ 
ing  social  legislation,  securities  legislation  and  R 
F^eral  Reserve  and  FHA  hnancing.  Address: 
West  42nd  Street,  New  York. 


Editor  &  Publisher  for  February  22,  1936 


•  of 
lae. 

m  for  Ui| 
raft  Y J 
>  complit 
e*  of  an 

..  PboBt 


»el 


!  iron  arl 
atiatici 
includij 
!iga«in» 
develojiel 
isea. 

>.  Adarai 
f.Y. 


titnte 

Lea  wpriii 


Modern  journalism  demands  a  knowledge  of  diversified  facts  required  by  no 
other  profession.  It  is  no  longer  sufiicient  to  know  a  little  about  everything. 
Eien  specialists  steeped  in  knowledge  of  particular  subjects  are  hard  pressed  to 
keep  the  information  from  becoming  obsolete  overnight,  through  operation  of 
unforeseen  discoveries  in  apparently  unrelated  fields. 

In  today’s  increasingly  complex  industrial,  social,  and  political  structure,  the 
mind  of  no  one  man  can  grasp  and  hold  all  the  necessary  fundamental  information. 
Hie  newspaper  writer,  needing  facts  quickly  and  accurately,  can  reinforce  his 
memoir’  by  calling  on  sources  known  to  have  complete  and  recent  information. 
Sach  sources  are  the  organizations  listed  on  this  page,  created  by  responsible 
nembers  of  their  industrial  and  social  groups,  as  headquarters  for  authoritative 
information  on  their  specialized  interests. 


AMociated  Wool  Indastrles 

A  cooperative  organization  representing  wool 
powers,  wool  dealers  and  wool  textile  manufac- 
tnrs.  Information  and  editorial  material,  concem- 
■p  new  developments  in  fabrics  and  merchan^se 
Bsde  of  wool,  from  both  fashion  and  utility  points 
of  new,  is  available  from  this  association.  Address : 
3J6  Fourth  Avenue,  New  York,  N.  Y.  Telephone: 
Ashland  4-7422.  Ernest  C.  Morse,  Gen.  Director. 


Better  Vision  Institute 

A  national  organization  of  the  optical  industry 
md  profession,  devoted  to  the  preservation  of  pricc- 
las  human  vision.  Issues  scientific  and  educational 
booklets,  school  charts,  slide-sound  films, 
hAures,  and  radio  programs.  Address  Better  Vision 
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Institute,  Inc.,  Suite  2020,  RCA  Building,  New  York 
Chy. 


Committee  on  Public  Relations 
of  the  Eastern  Railroads 

J.  M.  Fitzgerald,  Vice-Chairman.  Address:  143 
liberty  Street,  New  York.  Telephone:  Barclay 
:-6350. 


Edison  Electric  Institute 

h  the  trade  association  of  the  Electric  Light  and 
Power  Industry.  Among  its  objects  are  the  ascer¬ 
tainment  and  making  available  to  the  members  and 
the  public  of  factual  information,  data  and  statistics 
relating  to  the  electric  industry.  Address:  420 
lexington  Avenue,  New  York,  N.  Y. 


Foreign  Policy  Association 
Publications 

Supplement  news  sources  on  world  affairs.  F.  P,  A. 
BETORTS  (issued  every  2  weeks) — research  studies 
inlernalional  questions.  F.  P.  A.  BULLETINS 
(laaued  weekly) — commenls  on  the  issues  of  the  week 
h  tpeeialists.  HEIADLINE  BOOKS  (six  tiUes) — 
ilueussion  of  the  facts  behind  the  headlines  (illus- 
tra^).  84  publication  for  $5.00  a  year.  Foreign 
Policy  Association,  8  West  40th  Street,  New  York. 


Glycerine  Producers’ 
Association 

Glycerine  has  a  thousand  uses — in  medicine,  cos- 
®etic8,  food,  beverages,  industry.  Technical,  eco- 
and  human-interest  data  of  special  value  to 
food  p^e,  women’s  page,  science,  health  and  busi- 
neas  editors  sent  on  recpiest.  Address:  381  Fourtb 
Avenue,  New  York. 


Machinery  and  Allied  Products 
Institute 

John  W.  O’ljcary,  President — A  source  of  infor¬ 
mation  of  economic,  legislative  and  social  importance 
as  related  to  the  capital  goods  industries  and  tech¬ 
nological  advancement,  particularly  the  relation  of 
machine  production  to  employment,  prices  and 
standard  of  living.  Address:  221  North  LaSalle 
Street,  Chicago. 


Mandeville  Press  Rureau 

Official  news,  feature  £md  photographic  represen¬ 
tatives  for  the  Government  of  Nova  Scotia.  Press 
Representatives  for  Eastern  Steamship  Lines.  Offi¬ 
cial  source  for  economic  and  financial  data,  news  and 
feature  articles  of  the  Glass  Container  Association  of 
America  and  chemical  fertilizer  industry.  Address: 
6  East  45th  Street,  New  York  City.  Telephone: 
Murray  Hill  2-3900. 


McGraw-Hill  Publishing  Co.,  Inc. 

23  authoritative  technical  and  business  publica¬ 
tions  covering  12  major  branches  of  Industry,  are 
constantly  quoted  on  matters  of  public  and  special 
interest  by  300  of  the  country’s  liest  newspapers. 
In  addition  to  regular  releases,  requests  from  pub¬ 
lishers  for  special  information  are  promptly  handled. 
Address:  Newspaper  Service  Bureau,  McGRAW- 
HILL  PUBLICATIONS,  330  West  42d  Street,  New 
York.  Phone,  Med.  3-0700. 


The  National  Conference 
of  Jews  and  Christians 

For  Justice,  Amity,  Understanding  and  Cooperation 
Among  Protestants,  Catholics  and  Jews 
Co-Chairmen:  Newton  D.  Baker,  Carlton  J.  H. 
Hayes,  Roger  W.  Straus;  Everett  R.  Clinchy,  Ph.D., 
Director.  N.  C.  J.  C.  NEWS  SERVICE  suppUes 
daily  newspapers  with  complete  religious  news  and 
feature  service.  Endorsed  by  leaders  of  all  faiths. 
Only  service  of  its  kind.  Editors  testify  to  value  in 
increasing  reader  interest.  Robert  A.  Ashworth, 
Editor;  289  Fourth  Avenue,  New  York. 


National  Highway  Users 
Conference 

Collects  and  disseminates  information  regarding 
motor  transportation  in  all  its  phases.  Affiliates  are 
more  than  forty  national  organizations  representing 
all  classes  of  highway  users  and  the  purveying  in¬ 
dustries.  Publishes  Highway  Highlights  and  bmks, 
pamphlets  and  special  compilations.  Information  on 
motor  vehicle  and  highway  subjects  upon  request. 
Address:  National  Press  Building,  Washington,  D.C. 


National  Recreation  Association 

Free  information  by  mail  and  consultation  on 
parks,  playgrounds,  ail  amateur  sports  facilities, 
community  centers,  drama,  music,  nature  activities, 
crafts,  home  play,  physic^  education.  Conducts 
local  surveys  and  training  courses  and  national  con¬ 
ference.  Regional  representatives.  Publishes  stat¬ 
istics,  manuals,  bulletins,  RECRELATION  magazine. 
Supported  by  memberships  and  contributions. 
Address:  315  Fourth  Avenue,  New  York  City. 


Portland  Cement  Association 

A  national  organization  to  improve  and  extend 
the  uses  of  concrete.  Supported  by  members 
manufacturing  approximately  eighty-five  per  cent 
of  the  domestic  jiroduction.  Maintains  four  re¬ 
search  laboratories.  Studies  underway  in  housing, 
roads,  paving,  structural,  farm  and  other  fields. 
Information  made  available  through  nationwide 
field  organization  and  through  over  three  hundred 
pamphlets.  Extensive  library  maintained.  Pub¬ 
lishes  “Cement  and  Concrete  Reference  Book." 
General  office,  33  W.  Grand  Ave.,  Chicago,  Ill. 


The  Radio  Institute  of  the 
Audible  Arts 

Founded  over  a  year  ago  by  Philco  Radio  & 
Television  Corporation  to  further  advancement  of 
education,  art  and  music  in  radio  broadcasting.  The 
Radio  Institute  of  the  Audible  Arts  furnishes  to 
editors,  without  charge,  monthly  program  bulletins 
of  recommended  radio  i>rograms,  studies  by  author¬ 
ities  of  various  phases  of  radio — music,  children’s 
programs,  drama,  etc.;  special  background  articles, 
and  in  general,  acts  as  a  clearing  house  of  informa¬ 
tion  on  the  broad  cultural  and  social  phases  of  the 
radio.  Pitts  Sanborn,  Director.  Address:  80 
Broadway,  New  York,  N.  Y. 


Tauuers’  Couucil  of  America 

National  trade  association  for  the  tanning  indus¬ 
try.  Dflicial  source  of  information  and  statistics  on 
uses  of  leather  in  shoe  and  other  leather  consuming 
industries.  Educational  material  such  as  motion 
pictures  and  illustrated  booklets  available  free.  Co¬ 
operates  with  all  agencies  for  protection  of  consumer. 
Assists  newspapers  and  magazines  on  economic  and 
social  aspects  of  leather  and  allied  industries. 
Chairman  of  the  Board — Percival  E.  Foerderer. 
Executive  Vice-President — Merrill  A.  Watson,  100 
Gold  Street,  New  York  City. 


Western  Railways’  Committee  on 
Pnhlic  Relations 

P.  G.  Otterback,  Assistant  to  the  Chairman, 
devoted  to  the  dissemination  of  information  regard¬ 
ing  the  development  and  problems  of  the  railroad 
industry.  Address:  105  West  Adams  Street, 
Chicago,  Ill. 

★ 

Women  Investors  IN 
America,  Ine. 

Cathrine  Curtis,  National  Director — ^The  only 
woman’s  national  organization  founded  upon  the 
subject  of  Finance  and  educational  and  protective  in 
its  activities.  Cooperation  offered  editors  in  assem¬ 
bling  editorial  material  on  financial,  legislative,  and 
investment  fimdamentals  presented  for  the  woman 
investor  whether  she  be  wage  earner,  property 
owner,  or  home  maker.  Address:  535  Fifth  Avenue, 
New  York  City. 
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E  D  I 

SHOTGUN  CENSORSHIP 

IF  Isadore  Blumenfeld,  alias  Kid  Cann,  did  not 
murder  Walter  L.  Liggett,  Minnesota  editor, 
who  did  ? 

A  peculiar  obligation  rests  on  the  state  to  pro¬ 
duce  the  assassin,  now  that  the  booze  gangster, 
positively  identified  by  Mrs.  Liggett  and  another 
witness  as  the  assassin,  has  been  set  free  to  spend 
the  rest  of  the  Winter  in  sunny  Florida.  It  is  an 
obligation  linked  with  a  record  that  should  rankle 
in  .\merican  conscience,  if  indeed  our  race  has  not 
been  frozen  stiff  in  political  cynicism.  Here  it  is: 

Minnesota’s  politicians  frame  up  and  push  through 
the  Legislature  a  law  calculated  to  gag  criticism 
of  their  acts  in  public  print,  on  the  specious  ground 
that  they  are  suppressing  “scandal  sheets.” 

This  conspiracy  against  free  press  is  broken  only 
when  outside  forces  bring  the  matter  to  the  U.  S. 
Supreme  Court,  where  the  law  is  declared  uncon¬ 
stitutional  in  a  ringing  opinion  read  by  Chief  Justice 
Hughes. 

Howard  Guilford,  editor  of  the  weekly  news¬ 
paper  that  had  been  suppressed  under  the  gag  law 
by  Floyd  B.  Olson,  then  district  attorney,  now 
Governor,  is  assassinated  in  the  street  by  an  un¬ 
known.  The  murder  is  still  regarded  by  the  state 
as  a  “mystery.” 

Then  comes  Walter  L.  Liggett  as  a  critic  of  the 
Olson  regime,  demanding  in  his  “scandal  sheet” 
the  impeachment  of  Olson  on  specified  grounds. 
Liggett  is  arrested,  charged  with  a  disgraceful  sex 
crime.  He  says  he  cannot  get  justice  in  Minne¬ 
apolis,  because  the  system  of  justice  is  under  the 
control  of  gangsters  protected  by  the  state  govern¬ 
ment,  and  obtains  a  change  of  venue,  and  is  tried 
at  St.  Paul.  Heroically,  he  obtains  complete  vindi¬ 
cation  at  the  hands  of  a  jury,  and  returns  to  his 
home  in  Minneapolis,  to  take  up  his  fight  against 
Olson.  In  a  dark  street  Liggett  is  shot  in  the 
back  and  killed,  in  the  presence  of  his  wife  and 
child,  and  Mrs.  Liggett  and  another  identify  Blumen¬ 
feld  as  the  murderer.  Their  testimony  is  denied 
by  cops  who  supply  an  alibi  for  Blumenfeld. 

Maybe  there  is  a  blacker  chapter  in  the  history 
of  our  Fourth  Estate,  but  if  so  we  are  not  familiar 
with  it. 

Following  the  acquittal  of  Blumenfeld  Mrs.  Lig¬ 
gett.  according  to  the  New  York  Times  correspon¬ 
dent,  said :  “Murder  of  an  enemy  of  Floyd  B. 
Olson  is  hardly  a  crime  in  Minneapolis.  Beyond  ly¬ 
ing  whole-heartedly  for  their  life-time  associate,  Blu¬ 
menfeld,  the  Minneapolis  police  have  done  nothing.” 

The  conviction  or  acquittal  of  Blumenfeld  is  a 
small  matter.  Mrs.  Liggett’s  charge,  however,  is 
as  broad  and  deep  as  our  political  system.  We 
think  it  incumbent  on  the  American  press,  if  and 
when  interested  in  the  success  of  democratic  in¬ 
stitutions,  to  continue  to  keep  an  eye  on  that  man 
Olson  and  that  state  of  Minnesota.  Olson  aspires 
to  a  seat  in  the  U.  S.  Senate,  to  make  laws  for  us 
all  to  live  under.  His  power  in  Minnesota  is  in¬ 
dubitably  such  that  he  can  achieve  that  fame  and 
fortune.  But  first,  as  a  matter  of  self-respect,  he 
might  exhaust  his  resources  to  produce  and  punish 
the  murderer  of  Walter  L.  Liggett. 


I..ate  press  dispatches  from  Minneapolis  say  that 
Mrs.  Liggett  has  also,  within  a  few  days,  been 
threatened  with  death.  While  crossing  a  street,  an 
automobile  made  a  sudden  swerve  in  her  direction, 
and  she  narrowly  escaped  being  struck  down.  This 
caused  her  to  change  her  mind  about  continuing 
publication  of  the  Mid-West  American,  wherein  she 
had  hoped  to  prosecute  her  late  husband’s  fight 
against  Olson,  and  she  has  announced  she  will  leave 
Minnesota  with  her  children.  Mrs.  Liggett,  an  in¬ 
telligent  and  extraordinarily  courageous  woman, 
shows  good  sense  in  this  move,  in  our  opinion.  The 
record  shows  that  she,  or  anyone  else,  including  the 
present  reader  of  this  editorial,  will  be  murdered  if 
he  realistically  attacks  Olson  gangsters  of  Minne¬ 
apolis.  Try,  if  you  will,  to  find  a  more  disgraceful 
condition  than  this  in  any  country  of  the  world,  in¬ 
cluding  Ethiopia.  It  humbles  American  pride. 


Wouldn’t  it  be  funny  if  it  were  discovered 
that  cigarettes  will  cure  cancer  and  tubercu¬ 
losis.  Their  therapeutic  value,  according  to  radio 
announcers,  seems  unlimited. 


Nevertheless  my  loving  kindness  will  I  not 
utterly  lake  from  him,  nor  suffer  my  faith¬ 
fulness  to  fail. — Psalms,  LXXXIX;  33. 


HIPPODROME  JUSTICE 

EVV^TON  D.  BAKER,  former  Secretary  of 
War,  is  an  appropriate  and  excellent  selec¬ 
tion  as  chairman  of  the  special  committee  of 
the  American  Bar  Association,  operating  with  the 
.\merican  Newspaper  Publishers  Association,  to 
investigate  and  define  standards  to  govern  the  pub¬ 
licity  practices  of  press  and  bar  in  court  trials.  Mr. 
Baker  is  a  leading  member  of  the  bar  and  is  also 
experienced  in  newspaper  affairs.  He  has  made  sev¬ 
eral  notable  court  fights  for  freedom  of  the  press 
and  possesses  a  high  idealism  for  the  ventilation  of 
all  public  affairs  through  the  printed  word. 

The  present  demand  for  some  rational  control  of 
publicity  in  court  trials  is  a  direct  outgrowth  of  the 
scandalous  hippodrome  of  the  Hauptmann  case  in 
New  Jersey,  but  the  need  of  such  regulation  has 
long  been  apparent.  It  has  been  discussed  by  the 
press  and  legal  profession  for  many  years,  but  to 
no  purpose.  However,  the  time  for  action  seems 
to  have  arrived. 

Our  readers  will  remember  what  happened  in  the 
court  room  at  Flemington,  N.  J.,  a  few  months  ago. 
Lime-lighting  lawyers,  on  both  sides,  obviously  mak¬ 
ing  the  most  of  a  situation  calculated  to  throw  them 
into  sudden  fame,  were  the  easy  prey  of  reporters 
working  under  the  pressure  of  a  savage  competition. 
Tlie  lawj’ers  ran  the  case  along  the  most  sensational 
lines,  much  as  if  it  were  a  passionate  crusade.  The 
reporters,  with  some  exceptions,  played  it  as  the 
biggest  show  on  earth.  Barnum  in  his  palmiest  or 
balmiest  days  could  not  have  invented  more  slick 
devices  to  give  the  public  a  thrill  and  capitalize 
morbid  curiosity.  And  an  easy  judge  looked  on 
calmly,  permitting  his  court  to  be  converted  into 
something  resembling  the  back  stage  of  the  Music 
Hall.  The  proceedings  never  lagged  in  dramatics. 
Reporters  leaned  across  and  talked  to  the  defendant 
or  his  wife  and  inserted  their  self-serv'ing  side  re¬ 
marks  in  the  running  story  of  testimony.  The 
audience  roared  with  laughter  or  sat  hushed  in  mor¬ 
bid  thought  and  got  its  money’s  worth.  The  news¬ 
men,  occupying  most  of  the  desirable  space,  put  on 
a  side-show  that  in  itself  became  so  interesting  that 
writers  turned  on  each  other  and  opened  a  barrage 
of  semi-comic  feature  yarns  about  the  antics  of  the 
Fourth  Estate.  Telegraph  instruments  clicked, 
radio  announcers  yowled,  photographers  had  a  field 
day.  The  press  of  the  nation  reflected  the  excited 
business  with  a  coverage  that  exceeded  in  space  any 
story  of  a  criminal  case  in  history. 

Rut  it  was  all  about,  what?  The  kidnapping  and 
murder  of  a  baby,  the  infant  son  of  an  American 
hero,  a  tragedy  that  had  aroused  the  indignation  of 
the  civilized  world,  striking  at  the  sensibilities  of 
all  wholesome  people.  Hauptmann,  convicted, 
emerged  a  giant  to  the  criminal  class  and  to  this 
date  millions  of  ordinary  people  are  in  doubt  as 
to  his  guilt.  The  real  benefit  that  might  have  come 
from  the  trial  was  that  swift,  sure  justice  was 
meted  out,  but  this  is  wholly  missing  from  the 
present  picture.  To  .say  the  least,  the  Flemington 
trial  was  in  vile  taste,  and  was  in  an  atmosphere 
prejudicial  to  fair,  impartial,  sensible  and  dignified 
justice. 

As  a  rule,  we  think,  reporters  on  regular  court 
runs  get  along  well  enough  with  judges  and  lawyers, 
conserving  the  rules  of  good  journalism.  The 
trouble  seems  to  start  when  alleged  “experts”, 
“white  seals”,  feature  writers,  novelists  and  sundry 
other  amateurs  are  dragged  in  to  pep  up  the  story. 
This  is  entirely  in  the  hands  of  editors  who,  how¬ 
ever,  are  also  victims  of  the  competitive  element 
in  modem  newspaper  work.  The  Hauptmann 
court  outrage,  however,  should  indicate  that  there 
is  a  limit  to  such  “enterprise.” 


I  A  L 

It  seems  to  us  that  the  problem  is,  and  must  be, 
in  the  hands  of  the  presiding  judge.  There  can  be 
no  legislation  to  govern  it  without  the  danger  of 
an  abuse  which  might  easily  be  worse  than  the  one 
complained  of.  The  press  has  full  right  to  enter 
a  court  room  and  report  what  is  said  and  done 
there,  and  public  welfare  demands  that  courts  ac¬ 
commodate  news  writers  and  facilitate  accurate  and 
thorough  news  ventilation.  Reaction  to  the  “star 
chamber”  is  always  easy,  and  would  quickly  be 
resorted  to  by  unscrupulous,  vain  and  ignorant 
judges,  under  laws  limiting  reportorial  enterprise 
and  freedom. 

The  Baker  Committee  might  well  set  up  a  stan¬ 
dard  of  ideal  practice  which  would  include  a  d^ 
mand  on  the  presiding  judge  that  a  judicial  atmos¬ 
phere  be  consei^’ed  in  the  court  room,  that  lawyers 
desist  from  propaganda  activity  in  any  form,  and 
that  editors  be  urged  to  demand  of  their  reporters 
strict  compliance  with  the  orderly  rules  of  the  court, 
if  and  when  they  do  not  impede  adequate  reporting. 
The  reform  so  urgently  sought  by  the  right-think¬ 
ing  public  may  be  realized,  we  believe,  through 
honorable  and  sensible  cooperation  of  press  and 
bar.  The  press  in  general  favors  it,  according  to 
interviews  found  elsewhere  in  this  issue  of  Editoi 
&  Publisher.  _ 

lYho  can  reconcile  as  a  “news  inedium",  an 
instrument,  radio  or  anything  else,  that  col¬ 
lects  pay  for  political  speeches? 

PICKING  A  FIGHT 

HE  demands  made  by  the  striking  Guild  news 
writers  of  Wisconsin  News,  in  addition  to  a 
closed  shop  contract,  five  day  week,  wage 
minimums,  include  two  features  that  ought  to  make 
the  trades  unions  sit  up  and  take  notice.  The  Guild 
strikers  demand  “dismissal  bonuses”  and  “vacation 
pay.”  The  typographical,  pressroom  and  other  d^ 
partmental  unions  might  be  expected  to  look  with 
cnv’y  on  fellow  “unionists”  who  propose  to  get  all 
the  benefits  of  collective  bargaining,  while  retaining 
all  the  benefits  of  individual  employment. 

However,  the  feature  in  the  Guild  program  on 
which  most  publishers  gag  is  the  closed  shop.  Guild 
leaders  have  argued  that  newsmen  rate  as  manual 
workers,  and  one  reporter  is  as  good  as  another,  as 
one  artisan  is  supposed  to  be  as  good  as  another. 
The  Guild  envisions  a  day  when  the  city  editor  will 
call  up  union  headquarters,  saying:  “Send  over  a 
re'porter,  editorial  writer,  or  Washington  correspon¬ 
dent.”  It  wants  a  stop  put  to  the  business  of  hiring 
bright  young  fellows  as  they  come  along.  It  wants 
the  creative  worker  in  the  newspaper  leveled  to  the 
plane  of  a  non-creative  worker.  But  mainly  the 
Guild  leadership  wants  newspapers  written  from  the 
class-conscious  viewpoint,  by  men  who  have  small 
faith  and  limited  loyalty  to  the  press  as  a  quasi¬ 
public  institution.  It  is  held  by  them,  apparently 
sincerely,  that  if  English  newspapers  can  be  written 
by  closed  shop  unionists,  our  newspapers  would  not 
suffer.  Tliey  do  not  know  their  England,  and  they 
do  not  know  or  appreciate  their  -  United  States. 

There  is  an  element  of  politics  in  the  strike  at 
Milwaukee.  Broun  hates  William  Randolph  Hearst 
He  takes  the  viewpoint  of  the  communist  in  regard 
to  Hearst  policies.  It  would  be  his  strategy  to  hit 
at  him  in  the  tightest  union  city  of  the  country. 
Broun  probably  would  not  deny  that  he  would  be 
much  more  interested  in  seeing  the  Hearst  newspa¬ 
per  organization  wrecked  than  in  seeing  newspaper¬ 
men  get  a  five-day  week,  wage  minimums,  closed 
shop,  vacations  with  pay,  dismissal  bonuses,  or  any 
other  material  advantage.  Broun  hisses  Hearst  on 
all  occasions.  He  is  not  a  newsman,  but  a  clever 
propagandist  whose  advocacy  is  diametrically  op¬ 
posed  to  that  of  Hearst. 

We  have  no  notion  how  the  Hearst  organization 
will  fight  the  demand  of  “closed  shop”  in  the  news¬ 
room,  beyond  Mr.  Hearst’s  declaration  when  the 
Guild  was  organized  that  he  would  not  accept  it 
but  we  do  have  the  word  of  other  publishers  that 
it  involves  a  principle  which  cannot  and  will  not  be 
compromised.  One  important  newspaper  owner  told 
us  not  long  ago:  “I  will  close  up  my  office,  and 
take  any  loss,  before  I  will  admit  to  my  news  and 
editorial  rooms  the  deadening,  vicious  influence  of 
any  organization  that  proposes  to  dictate  to  my 
editor  who  shall  or  who  shall  not  write  the  news. 
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PURELY  PERSONAL 


I  UAV'IU  STERN,  publisher,  Phila- 
jtdelphia  Record,  and  Lee  Ellmaker, 
publisher,  Philadelphia  Daily  Netes, 
have  been  appointed  to  the  general  com- 
iniitee  ot  the  1936  Philadelphia  on 
Parade  exhibition  to  be  held  in  May  at 
tunvention  Hall. 

\ictor  Hansen,  publisher,  Binniny- 
iKim  (Ala.)  News  and  Aye-Herald,  is 
spending  some  time  in  Miami,  with 
trskine  Ramsey,  Birmingham  indus¬ 
trialist. 

Ur.  John  W.  Uafoe,  president  and 
{ditor,  IPinnipey  1-rcc  Press,  addressed 
Toronto  Canadian  Club  Eeb.  10  on 
Canada’s  problems,  concluding  that  "the 
iuture  will  be  well  for  Canada.” 

P.  L.  Jackson,  publisher,  Portland 
Oregon  Journal,  with  Mrs.  Jackson,  and 
C  U.  Chatterton,  assistant  business 
manager  of  the  Portland  Oreyoniaii, 
have  returned  from  an  eastern  trip. 

Mark  Ethridge,  publisher,  Richmond 
(\a.)  Tinies-Dispatch,  addressed  a 
luncheon  meeting  of  the  Richmond 
First  Club  February  20  at  the  Hotel 
John  Marshall,  on  social  security. 

Ernest  G.  Smith,  publisher,  iVilkes- 


R.  C.  AND  C.  H.  HOILES  RUN  DAILIES 
IN  3  WIDELY  SEPARATED  STATES 


C.  H.  Hoiles 


R.  C.  Hoiles 

fijrre  \Pa.)  Times'^ Leader,  been  '  I  Hoiles  and  Hoiles  rep-  1930  when  he  sold  the  paper.  The 

appointed  by  Governor  Earle  to  the  resents  a  father-son  combination  Bucyrus  paper  was  acquired  in  1927. 

Historic  Interest  Commission  of  Penn-  publishing  three  dailies  in  widely  sepa-  The  Hoileses  also  published  the  Mans- 

tvlvania  to  oromote  interest  in  the  rated  i>arts  of  the  nation — Bucyrus  (i).)  field  (O. )  Nezvs  from  1921  to  1930. 

state.  Mr.  Smith  at  present  is  an  Lclegraph-Ncws,  Clovis  (N.  M.)  The  Clovis  and  Santa  Ana  properties 

executive  of  the  Pennsylvania  Parks  jl'-Ouircjl  in  1935. 

Commission. 

G.  Scott  Smith,  editor  and  publisher, 

Kane  (Pa.)  Republican,  accompanied 
by  Mrs.  Smith,  recently  sailed  from 
.Vew  York  for  San  Francisco  via 
Havana  and  the  Panama  Canal  Zone. 

They  will  return  home  after  a  tour  of 
Cdifornia,  making  a  stop  at  Yosemite 
•National  Park  enroute. 


Register.  R.  C.  Hoiles  is  the  senior 
member  of  the  firm.  His  son  is  C.  H. 
Hoiles. 

The  elder  Hoiles  learned  his  news- 
papering  from  the  ground  up,  he  de¬ 
clares,  and  when  he  says  “ground”  he 


K.  C.  Hoiles,  now  residing  in  Santa 
•Ana.  has  developed  a  deep  interest  in 
taxation.  He  is  devoting  the  editorial 
force  of  his  California  paper  to  an  edu¬ 
cational  campaign  designed  to  show 
the  ability  of  a  proper  tax  system  to 


means  just  that.  His  first  newspaper  correct  the  nation’s  economic  ills.  He 
pay  came  from  tramping  through  the  expects  to  extend  the  campaign  to  Clo- 
Ohio  mud  trying  to  sell  subscriptions  vis  and  Bucyrus  as  soon  as  practicable. 


in  the  farming  area  to  the  Alliance  Re 
Jack  Williams,  editor  and  publisher,  zdezv.  That  was  in  1902  when  he  was 

H’aycross  (Ga.)  Journal-Herald,  has  working  his  way  through  college.  Later 

been  elected  president  of  the  Way  cross  he  became  a  printer  for  the  Review,  ac- 

and  Ware  County  Chamber  of  Com-  cumulating  an  interest  in  the  paper, 

merce.  In  1919  he  purchased  the  Lorain  (O.) 

Dean  Hoffman,  editor,  the  Harris-  Times-llerald  which  he  published  until  bu'siness. 

burg  Evening  News  and  Patriot;  A.  H.  ~  - - 

Stackpole,  Telegraph  Newspapers;  Dayton  (O.)  Journal  and  Herald,  has  representatives  in  the  Canadian  North- 

Leon  Lowengard,  Harrisburg  (Pa.)  been  elected  to  the  board  of  directors  of  west,  on  the  Pacific  Cost,  and  in  New 

Sunday  Courier,  are  serving  on  Mayor  Jb*^  Dayton  Bureau  of  Community 


The  nubbin  of  the  program  is  a  grad¬ 
uated  tax  on  consumption. 

While  the  elder  Hoiles  devotes  his 
energy  to  this  endeavor,  his  son.  who 
learned  newspapering  from  the  compos¬ 
ing  room  viewpoint,  is  managing  the 


Orleans.  Miami  and  Atlanta. 

S.  S.  Anderson,  advertising  manager, 
Tacoma  (Wash.)  Ledger,  captured  top 
honors  in  the  A  division  in  a  recent 
match  play  tournament  at  the  Fircrest 


John  A.  F.  Hall’s  “Keep  Harrisburg  Chest  which  comprises  the  Community- 
Safe  Commission.”  Chest  and  the  Council  of  Social 

George  Fort  Milton,  editor,  Chatta-  n  a-,  i 

iwoya  (Tenn.)  News,  will  lecture  at  n„;i  ,  Janesville 

Duke  university,  Durham,  Feb.  25  on  Golf  Club  in  Tacoma. 

Tb.  Looks  Ahoad.-  “7“  Larsca.  vice-presto,  and 

Stuart  H.  Perry,  publisher,  Adrian  gate-at-large  to  the  Republican  National  general  manager,  TiiLa  (Ukla.)  fPor/d, 
(Mich.)  Telegram,  has  been  appointed  Convention.  re-elected  to  the  board  of  the 

to  serve  on  a  committee  of  the  new-ly  - -  Tulsa  Industrial  Corporation  at  its  an- 

iiicorporated  State  Bar  of  Michigan.  IN  THE  BUSINESS  OFFICE  oual  meeting  Feb.  12. 

Ur.  Douglas  S.  Freeman,  editor,  ^LVAH  BLANCHARD,  national  F.  B.  Cunningham,  advertising  man¬ 


ager,  Topeka  (Kan.)  Daily  Capital,  has 
returned  from  an  extended  business  trip 


Richmond  (Va.)  News  Leader,  has  advertising  manager,  Boston  Chris 
been  awarded  the  degree  of  Doctor  of  fian  Science  Monitor,  has  returned 

Utters  by  the  University  of  Wiscon-  from_  a  trip  which  included  visits  to  to  Chicago,  Cleveland  and  New  York, 
sin,  according  to  an  announcement  by  Monitor  branch  advertising  offices  and  {Continued  on  next  page) 

the  board  of  regents. 

Munsey  Slack,  publisher,  Bristol 
(Tenn.)  Herald-Courier,  has  been 
named  a  colonel  on  the  staff  of  Gov¬ 
ernor  Hill  McAllister  of  Tennessee. 

Mrs.  John  H.  Finley,  wife  of  Dr. 

Finley,  associate  editor  of  the  Neiv 
1  ork  Times,  is  to  be  the  featured 
speaker  over  the  Columbia  Broadcast¬ 
ing  network  at  10:30  a.  m.  Feb.  28 
during  a  program  observing  the 
World’s  Day  of  Prayer. 

Paul  Scott  Mowrer,  Chicago  Daily 
News  editor,  was  the  principal  speaker 
at  the  winter  initiation  banquet  of  the 
Northwestern  University  chapter  of 
Sigma  Delta  Chi  fraternity  February  16. 

Grove  Patterson,  editor,  Toledo 
Blade,  recently  addressed  the  annual 
father  and  son  banquet  of  St.  Mark’s 
Lutheran  Church,  Toledo. 

Carlton  ^  Matson,  editor,  Toledo 
News-Bee,  is  writing  a  new  page  one 
column,  "Editor’s  Talk.” 

Sydney  A.  Lazarus,  associate  pub¬ 
lisher,  Bayonne  (N.  J.)  Times,  with 
Mrs.  Lazarus  and  his  mother,  Mrs. 

Mary  M.  Lazarus,  sailed  from  New 
I  ork  Feb.  15,  on  a  39-day  vacation 
cruise  to  South  America. 

Captain  Lewis  B.  Rock,  publisher. 


JIMMIE  FIDLER 

IN 

HOLLYWOOD 

is  going  over  in  a  big  way. 

It’s  a  daily  column  about  the  world’s  most 
glamorous  people — the  movie  stars. 

JIMMIE  FIDLER’S  broadcasting  is  making 
him  a  household  familiar  all  over  America. 

Take  advantage  of  this  publicity  —  put 
Jimmie  Fidler  in  your  newspaper ! 


The  McNaught  Syndicate,  Inc. 

V.  V.  McNiTT  TIMES  BUILDING 

Chairman  NEW  YORK 


CHARLES  V.  McADAM 
President 


OK  hitting  popular  favor 
smack  in  the  middle — and  every 
timp— ELLA  CINDERS  is  the 
Annie  Oakley  of  comics. 

In  the  daily  strip,  in  the  color 
page  on  Sunday,  this  feature  by 
Bill  Conselman  and  Charlie  Plumb 
for  years  has  rung  the  hell  as  con¬ 
sistently  as  an  alarm  clock. 

Because  ELLA  CINDERS  has 
what  it  takes — powerful  and  care¬ 
fully  aimed  story,  instinctive 
humanness,  riotous  humor.  It’s 
exciting,  it’s  real,  it’s  funny. 

Its  millions  of  readers,  its  nearly 
200  subscribers  are  one  proof. 
Seeing  ELLA  CINDERS  for  your¬ 
self  is  a  second.  Let  us  show  it 
to  you.  Write  for  samples  and 
terms — today. 

United  Features 

MONTE  BOUBJAILY 
j  General  Manager 

1  220  East  l-2nd  Street,  New  York 


Editor  &  Publisher  for  February  22,  1  936 


PERSONAL 

{Continued  from  page  27) 

Mrs.  Eudotia  Teenor  has  been  named 
office  manager  and  cashier  of  the 
Vinita  (Okla.)  Leader-Jourtial,  succeed¬ 
ing  Miss  Billie  Marie  Nix  who  re¬ 
signed  to  join  a  Vinita  law  firm. 

C.  H.  Irwin,  advertising  and  busi¬ 
ness  manager,  Berkeley  (Cal.)  Gazette, 
is  confined  to  his  home  by  illness. 

J.  Vance  Thompson,  general  manager, 
Carlisle  (Pa.)  Sentinel  has  been  elected 
an  Elder  in  the  First  Presbyterian 
Church,  Carlisle. 

Russell  Morgan,  advertising  manager, 
Hayward  (Cal.)  Daily  Review,  has  re¬ 
signed  to  enter  government  service.  He 
is  succeeded  by  Edith  J.  Pearl,  formerly 
bookkeeper  of  the  Review. 

Lester  L.  Day,  advertising  manager, 
Carlisle  (Pa.)  Sentinel  has  returned  to 
his  desk  after  having  suffered  an  at¬ 
tack  of  infiuenza. 

J.  W.  McDougall,  formerly  business 
manager  and  later  advertising  manager, 
El  Paso  (Tex.)  World-News,  has  bwn 
elected  president  of  the  Southwestern 
Trust  Company  of  El  Paso. 

Joseph  E.  Fehrenbach,  circulation 
manager.  Kitchener  (Ont.)  Daily  Re¬ 
cord,  and  Mrs.  Fehrenbach,  are  the 
parents  of  a  son,  Peter,  born  Feb.  12. 

Adolf  F.  Galtesmann  formerly  real 
estate  manager,  Washington  Post  has 
been  named  resort  manager  of  the 
Jamaica  (L.  I.)  Press,  Newark  (N.  J.) 
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Ledger  and  the  Staten  Island  (N,  Y.) 
Advance. 

Enoch  J.  Wade,  former  advertising 
manager  of  a  Shawnee,  Okla.,  depart¬ 
ment  store,  has  joined  the  Cushing 
(Okla.)  Daily  Citizen  as  advertising  ; 
manager. _ 

IN  THE  EDITORIAL  ROOMS 

WALTER  S.  ADAMS,  managing 
editor,  AshcTnlle  (N.  C.)  Citizen 
and  Times,  and  Mrs.  Adams  are  spend¬ 
ing  several  weeks  in  Fort  Lauderdale, 
Fla.,  on  vacation. 

William  B.  Craig,  managing  editor, 
Philadelphia  Evening  Bulletin,  was  re¬ 
cently  reappointed  as  a  governor  of  the 
athletic  field  of  Northeast  High  School, 
Philadelphia,  of  which  he  is  an  alumnus. 

Dwight  Young,  managing  editor, 
Dayton  (O.)  Journal  and  Herald,  has 
returned  from  a  three-week  trip  to 
Cuba,  Panama  and  other  Caribbean 
points.  He  was  accompanied  by  Mrs. 
Young. 

Roy  Newberry,  managing  editor.  Cold- 
water  (Mich.)  Daily  Reporter,  was  in 
charge  of  publicity  for  the  41st  annual 
banquet  of  the  Branch  County  Lincoln 
Club  at  Coldwater,  Feb.  18. 

Corwin  D.  Horne,  police  headquarters 
reporter,  the  Kansas  City  Star,  has 
been  named  boxing  instructor  of  the 
Boys’  Club,  which  looks  after  employed 
youths. 

Elizal)eth  Holmberg,  formerly  em¬ 
ploye  of  Willard  library.  Battle  Creek, 
Mich.,  has  joined  the  Enquirer  & 
Ncii'S  editorial  staff  as  music  critic. 

Ben  Funk,  editor,  Medford  (Okla.) 
l^atriot-Star  and  the  Grant  Cowity 
Journal  for  the  past  four  months,  re¬ 
signed  recently  to  join  the  Enid  (Okla.) 
Morning  News. 

Rousseau  Duncan,  telegraph  editor, 
A^ashville  Banner,  and  Mrs.  Duncan  are 
enjoying  a  two-week  vacation  in  Florida. 

Harry  Volk,  a  recent  graduate  of 
Ohio  State  University,  Columbus, 
landed  a  job  on  the  staff  of  the  Cleve¬ 
land  News  by  showing  City  Editor 
Harry  O’Rourke  his  worth  as  a  photog¬ 
rapher.  Volk  submitted  a  daily  series 
of  school  children  at  play  and  after 
ten  days  was  employed. 

Henry  C.  Richmond,  past  president 
of  the  Nebraska  Editorial  Association, 
publisher  and  formerly  of  the  Omaha 
World-Herald,  was  recently  appointed 
assistant  director  of  the  federal  writers 
project  by  Nebraska  State  WP.\  Ad¬ 
ministrator  D.  F.  Felton, 

George  Denny,  for  three  years  a 
member  of  the  staff  of  the  Indianapolis 
Times,  will  leave  within  a  few  days 
with  Mrs.  Denny  and  their  two  small 
children  for  a  motor  tour  of  the  South 
and  Southwest.  They  will  live  in  an 
elaborate  trailer  which  has  just  been 
completed. 

Gaude  A.  Mahoney  of  the  staff,  In¬ 
dianapolis  Star,  has  been  confined  to 
his  home  by  a  chipped  bone  in  his  foot 
received  when  he  fell  on  an  icy  side¬ 
walk. 

Jerry  Sheridan,  assistant  editor,  No- 
blesville  (Ind.)  Times,  a  weekly,  h^ 

:  joined  the  city  staff,  Indiatujpolis  Times. 

John  Henry  Johnson,  free-lancer  in 
I  Indianapolis  several  years,  has  joined 
the  copy  desk,  Indianapolis  Times. 

W.  D.  Dixon  has  resigned  as  manag¬ 
ing  editor  of  the  Vernon  (Tex.)  Record 
to  become  secretary  of  the  Quanah, 
Tex.,  Chamber  of  Commerce. 

I  Edward  P.  Hartnett,  city  editor ;  John 
I  Boccio  and  Frank  Balch,  reporters,  Buf- 
[  fttlo  (N.  Y.)  Evening  News,  are  spend- 
i  ing  their  vacations  in  Florida.  Ed 
Scanlan,  news  columnist,  is  spending  his 
vacation  in  Mexico. 

>  Charles  A.  Ihrkey,  associate  editor, 

J  Jackson  (Mich.)  Citizen  Patriot,  was 
:  elected  district  governor  of  the  National 
,  Exchange  Club,  Feb.  13. 

Sam  Mindell  has  succeeded  Paul 
James  as  night  editor  of  the  Omaha 
(Neb.)  Bee-News.  James  moves  up 
to  the  day  side  as  makeup  editor. 

Elmer  Fortner,  reporter,  Sherman 
(Tex.)  Democrat,  has  resigned  to  join 
the  Sherman  police  department  as  desk 
sergeant. 


I  FOLKS  WORTH  KNOWING 

IK  FAYETTE  R.  BLANCHARD, 
who  was  recently  appointed  man¬ 
aging  editor  of  the  Rochester  (N.  Y.) 
_ Times  -  Uni  on. 


holds  the  distinc¬ 
tion  of  being  the 
first  newspaper¬ 
man  to  have  been 
managing  editor 
of  the  three  Roch¬ 
ester  papers. 

He  was  born 
in  1889  in  Ne¬ 
braska  and  served 
his  apprenticeship 
on  the  Heming- 
ford  (Neb.)  Her¬ 
ald,  weekly.  Up- 

L.  R.  Blancha»d  on  leaving  the 
University  of  Ne¬ 
braska  in  1911,  he  joined  the  staff  of 
the  State  Journal  at  Lincoln  to  serve 
as  reporter  and  later  sports  editor.  In 
1918  he  joined  the  Chicago  office  of 
the  Unit^  Press,  where  he  became 
bureau  manager.  Later  he  was  cable 
editor  of  the  UP  in  the  New  York 
office. 

In  1921  he  joined  the  .Syracuse  Jour¬ 
nal,  serving  as  news  editor  until  1929, 
when  the  Hcarst  Newspapers,  which 
had  acquired  that  paper,  sent  him  to 
Rochester  as  managing  editor  of  the 
Journal- American.  Four  years  later 
he  joined  the  Gannett  Newspapers  and 
on  Jan.  1,  1934,  was  appointed  manag¬ 
ing  editor  of  the  Democrat  and  Chron¬ 
icle. 

.\  hard  worker.  Mr.  Blanchard  also 
has  his  hobbies.  He  likes  golf  in  good 
weather.  good  game  at  bridge  will 
attract  him  on  an  idle  evening.  In 
spare  moments  he  is  likely  to  be  found 
sketching  faces  of  individuals,  which 
be  does  fairly  well  as  an  amateur.  He 
is  married  and  the  father  of  one  son. 

WEDDING  BELLS 

JACK  RUTLEDGE,  managing  editor, 
Harlingen  (Tex.)  Star,  to  Miss 
Dorothy  Harrison  of  Brownsville  re¬ 
cently. 

Norton  Rosengarten,  reporter,  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  to  Miss 
Rosalie  Beatus  Feb.  16  at  Memphis. 

R.  C.  Hester,  advertising  director, 
Mullitts  (S.  C.)  Enterprise  to  Miss 
Martha  Elyse  Curry,  of  Mullins,  Feb.  8. 

Lewis  Charles  Fay,  telegraph  editor. 
Battle  Creek  (Mich.)  Enquirer  and 
News,  to  Elizabeth  Susan  Stringer,  Jan. 
15  in  Battle  Creek. 

Miss  M.  Louise  Merchant,  of  the 
Woman’s  Page  department,  Pittsburgh 
Post  Gazette  to  Paul  E.  Eckert  of  Hart¬ 
ford,  Conn.,  recently. 

Miss  Ida  M.  Sayers,  for  the  past 
two  years  advertising  manager,  Che¬ 
mung  Valley  Reporter,  to  Mendall  D. 
Braveman  of  Coming,  N.  Y.,  Feb.  4. 

James  J.  Keeney,  columnist,  Philadel¬ 
phia  Record,  to  Miss  Ann  B.  Creamer, 
in  St.  Elizabeth’s  Church,  Philadelphia, 
Jan.  29.  Keeney  writes  under  the  name 
of  “Cecil  Pennyfeather.” 

Miss  Miriam  Holman  Buggell,  of 
Columbia,  S.  C.,  to  Edward  V.  W. 
Jones,  night  editor  of  the  Associated 
Press  at  Jacksonville,  Fla.,  Feb.  8. 

Dorothy  L.  Goodenough,  reporter, 
Northampton  (Mass.)  Daily  Hamp¬ 
shire  Gazette,  to  Herbert  F.  Randall,  in 
Easthampton,  Mass.,  Feb.  8. 

Lamoyne  Jones,  Albany  correspond¬ 
ent,  New  York  Herald  Tribune,  to  Joan 
Brewster  Vander  Velde,  of  Royal  Oak, 
Mich.,  was  announced  by  the  bride’s 
parents  Feb.  11. 

Ed  Lowrey,  city  editor,  Warren  (Pa.) 
Times-Mirror,  to  Miss  Emma  Sager, 
of  that  city,  Feb.  9. 

Jcdin  K.  Loopc,  reporter,  Herkimer 
(N.  Y.)  Evening  Telegram,  to  Miss 
Rose  M.  Tedeschi,  of  Utica,  N.  Y.,  Feb. 
3,  at  Herkimer,  N.  Y. 

Miss  Kay  Bell,  formerly  with  the 
New  York  Times,  to  F.  Chase  Taylor, 
of  the  comedy  team  Stoopnagle  and 
Budd,  Feb.  15  in  Baltimore,  Md. 


Recent 

READER  POLLS 

elect 

DICK 

TRACY 


FIRST 

in 

Oklahoma  City 

FIRST 

in 

Buffalo,  jN.  Y. 

FIRST 

in 

Louisville,  Ky. 

FIRST 

in 

Durham,  N.  G. 


All  by  a  Large  Msirgin 

O 

THE  FIRST  AND  ORIGINAL 
detective  comic’s  feat  of  topping 
reader  polls  in  four  sections  of 
the  country  is  conclusive  proof 
that  Dick  is  still  the  leading 
character  of  his  kind  as  well  as 
a  big  favorite  in  any  sort  of 
comic  company.  Write  us  today 
for  proofs  and  prices. 
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THE  INIMITABLE 

Gene  Ahern 

OF  '^OUR  BOARDING  HOUSE"  FAME 
WILL  NOW  DRAW  EXCLUSIVELY  FOR 

KING  FEATURES 
SYNDICATE,  Imc. 


His  newest,  greatest  comic 

ROOM  AND  BOARD . . .  featuring 

his  most  hilarious  creation 

Judge  Puffle 

available  June  1  in  daily  panel  and  Sunday  color 
page.  WIRE  YOUR  RESERVATION  NOW 

KING  FEATURES  SYNDICATE,  INC. 

235  EAST  45th  STREET . NEW  YORK 
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DUST,  LACK  OF  WATER,  CAMERAMEN’S 
CHIEF  HANDICAPS  IN  ETHIOPIA 


Associated  Press  Staff  Picture  Man  Arrives  From  Five  Month  As¬ 
signment  With  Weird  Tales  of  Peculiar  Hardships  in 
Snapping  the  War 
By  JACK  PRICE 

After  siiending  five  months  with  sionally  was  allowed  to  wash  his  iiega- 
the  Italian  army  on  the  northern  tives  with  the  running  water.  Most  of 


the  Italian  army  on  the  northern  tives  with  the  running  water.  Most  of 
front  in  Ethiopia,  Joseph  Caneva,  staff  the  washing  was  done  in  a  basin  with 


photographer  of  the  Associated  Press,  four  or  five  changes  of  well  water  from 


returned  this  week. 

When  Caneva  was  assigned  to  cover 


his  reserve  supply. 

Developing  was  done  at  night  only 


the  war  he  had  his  choice  of  apparatus  as  the  daytime  heat  was  ttw  intense, 
to  take  with  him,  but  decided  upon  his  Caneva  explained  that  the  nights  were 


regular  equipment  which  he  uses  for  very  cold  and  that  this  change  in 


himself.”  Competition  was  keen,  es¬ 
pecially  for  Joe,  as  he  was  the  only 
■American  cameraman  working  in  that 
sector.  Fie  reports  he  was  the  first 
cameraman  to  enter  Makale  with  Ras 
Gugsa.  the  Ethiopian  leader  who  quit 
Selassi  to  join  tlie  Italians.  This  trip, 
according  to  Caneva  took  three  days. 
The  first  day  he  rode  in  an  auto  but  he 
had  to  hike  the  next  two.  Natives 
carried  the  heavy  equipment.  Joe  made 
pictures  of  the  raising  of  the  Italian 
Flag  in  Makale  and  many  other  news 
shots.  With  a  little  less  than  three  days 
in  which  to  retuni,  to  Asmara  develop 
his  films,  have  them  censored  and  put 
them  aboard  the  London  plane,  Joe  was 
desperate.  He  hired  a  mule  and  two 
extra  guides  for  3(K)  lira.  Day  and 
night  he  pushed  on,  making  the  trip  in 
two  and  a  half  days.  Finishing  his 
work  of  developing  and  captioning 
without  sleep  on  the  night  of  his  arrival, 
he  managed  to  meet  his  schedule.  His 
picture  of  the  fall  of  Makale  was  pub¬ 
lished  throughout  the  United  States 
just  ten  days  after  it  was  made. 

Joe  offers  an  amazing  bit  of  evidence 
of  deceptive  lighting.  He  claims  that 
although  the  sun  was  shining  brightly 
and  the  glare  was  strong,  the  light  it¬ 
self  was  not  very  actinic.  His  first  pic¬ 
tures  made  under  what  he  thought  was 
the  proper  exposure,  and  were  rather 
thin  when  developed. 

The  top  speed  which  he  used  there¬ 
after  was  1  /90th  of  a  second,  employ¬ 
ing  the  focal  plane  shutter,  even  when 
the  sun  was  its  its  heighth.  His  maxi¬ 
mum  speed  for  exposures  in  the  shade 
were  1  /25th  of  a  second.  Joe  thought 
that  perhaps  he  could  have  worked  a 
little  faster  if  he  had  had  the  proper 


solutions  for  the  films  he  used.  Hii 
chemicals  were  not  dated,  hence  he  ii 
of  the  opinion  that  they  might  have 
been  too  old  and  perhaps  affected  by  the 
climate. 

Caneva,  although  only  29  years  old, 
has  made  rapid  progress  in  the  news 
picture  world.  He  started  as  a  boy 
with  the  International  News.  Later  he 
worked  on  the  IVashington  Star  and 
the  IVashington  Herald,  then  joinrf  the 
New  York  American  photo  staff.  Front 
there  iie  went  to  the  New  York  Daily 
Mirror,  leaving  that  paper  to  take  a 
place  on  the  newly  formed  -Associated 
Press  pliotographic  staff  in  1927. 


H.  G.  SCHUSTER  PROMOTED 


Named  National  Advertising  Man¬ 
ager,  Chicrago  Hersdd  &  Examiner 

(Special  to  Editor  &  Publishes) 

Chicago,  Feb.  18. — H.  G.  Schuster 
has  been  appointed  national  advertising 
manager  of  the  Chicago  Herald  and 
Hxaminer,  it  was  announced  here  today 
by  John  A.  Dickson,  general  advertis¬ 
ing  manager.  Mr.  Schuster  succeeds  to 
the  position  made  vacant  by  Mr.  Dick¬ 
son’s  recent  promotion. 

Mr.  Schuster  recently  was  with  the 
Chicago  office  of  Paul  Block  and  As¬ 
sociates,  publishers’  representatives. 
He  was  for  many  years  local  and 
national  advertising  manager,  CJiicago 
Daily  Netvs. 


NEW  STUART  CLIENT 

Calwhey  Company,  San  Francisco, 
has  named  the  Charles  R.  Stuart,  Inc., 
agency  to  handle  test  advertising  of  its 
food  product. 


An  admiring  crowd  of  youngsters  approves  the  poise  of  this  maid  of  Aksum, 
captured  Ethiopian  holy  city,  as  Joseph  Caneva,  Associated  Press  staff  camera¬ 
man.  snaps  her  first  photograph 


general  coverage.  His  outfit  consisted 
of  one  4x5  speed  graphic  camera  fitt^ 
with  a  Carl  Zeiss  f.4.5.,  13.5-cm.  lens  in 
a  compur  shutter  and  one  7-inch  lens 
of  same  make  and  speed  for  long  range 
shots  and  a  speed  flash  synchronizer. 
In  addition,  he  carried  a  4x5  Graflex 
fitted  with  a  17-inch  telephoto  lens  for 
extra  long  range  work. 

His  supplies  included  150  dozen  packs 
of  cut  film,  half  of  which  were  Super¬ 
speed  panchromatic  and  the  other  half 
Ortho- Press.  The  films  were  packed 
in  special  tin  containers  holding  two 
packs  each,  but  no  special  foil  or  paper 
was  used  in  wrapping.  He  also  carried 
one  case  of  standard  size  flash  bulbs 
and  several  Caywood  powder  flash 
lamps,  with  a  half  dozen  bottles  of 
smokeless  flash  powder.  This  completed 
his  entire  photographic  outfit. 

Arriving  in  Rome,  where  he  was  de¬ 
layed  several  weeks  waiting  for  an 
official  pass,  he  was  informed  that  he 
could  use  the  army  facilities  for  devel¬ 
oping  his  films.  Feeling  confident  that 
his  problems  were  solved  he  sailed  for 
Africa  from  Naples  on  a  troopship.  In 
Massawa,  after  a  ten-day  trip,  he  lost 
no  time  in  setting  out  for  the  Italian 
army  base  at  Asmara. 

At  the  army  headquarters  in  Asmara, 
Caneva  discovered  the  picture  was  not 
tlie  same  as  painted  in  Rome.  Because 
of  army  red  tape  he  was  forced  to  set 
up  a  dark  room  of  his  own.  Wishing 
to  be  near  the  scene  of  activity,  he  took 
a  room  in  a  sheet  iron  barracks.  In 
this  room  he  lived  and  worked. 

Fortunately,  he  located  prepared  de¬ 
velopers  and  fixing  solutions.  A  dark 
light  was  made  by  cutting  a  side  from 
a  tin  can  and  sticking  a  candle  in  the 
center.  Red  paper  was  pasted  around 
the  can.  The  most  important  problem 
left  to  be  solved  was  the  securing  of 
enough  water  to  dissolve  his  chemicals 
and  wash  his  negatives  after  they  were 
fixed. 

Well  water  was  located  and  with  the 
aid  of  a  native  it  was  carried  to  his 
room  in  a  discarded  gasoline  drum. 
Later,  Caneva  learned  that  water  was 
allowed  to  run  an  hour  or  so  a  day  for 
sanitation  purposes.  With  a  little  per¬ 
suasion  in  the  right  direction  he  occa- 


atmosphere  made  it  possible  for  him  to 
handle  his  films  while  wet.  He  gave 
all  his  negatives  an  alcoholic  bath  be¬ 
fore  they  were  hung  up  for  drying.  It 
took  many  hours  of  tedious  work  at 
night  before  all  his  shots  were  hung  on 
the  rack.  Each  film  was  carefully  wiped 
because  the  scum  from  the  partially 
stagnant  water  clung  tenaciously  to  the 
emulsion. 

His  arch  enemies  were  grit  and  sand. 
The  cameras  had  to  be  thoroughly 
cleaned  inside  and  out  each  night.  Each 
holder  had  to  be  dusted  and  films 
brushed  before  loading.  .After  each 
exposure  the  slide  was  wiped  clean  be¬ 
fore  being  returned.  The  lens  had  to 
be  cleaned  before  each  shot  was  made. 
In  order,  to  have  a  completely  dark 
room  his  blankets  were  hung  over  the 
window.  After  finishing  his  work  he 
slept  in  these  grimy  covers. 

After  Caneva  completed  his  dark 
room  he  installed  a  stove  on  which  to 
prepare  his  meals.  The  food  was 
mainly  canned,  but  eggs  and  salami 
were  plentiful. 

Among  photographers  working  in 
that  area  the  code  was  “every  man  for 
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Science  made  great  news 
stories: 


Diabetes  conquered  by  in¬ 
sulin.  .  .  Sea  sounded  by 
echoes.  .  .  Sunlight  cured 
rickets.  .  .  Chemical  ele¬ 
ments  disintegrated 

SCIENCE  SERVICE,  one 
year  old  in  1922,  continues  to 
report  all  developments  in  all 
fields  of  science  with  utmost 
accuracy,  utmost  completeness. 


THE  JOHN  BUDD  COMPANY 


SCIENCE  SERVICE 

2101  Constitution  Are, 

U  ashingtona  D,  C« 


NEW  YORK 

CHICAGO 

.ATLANTA 


DALLAS  SAN  FRANCISCO 

ST.  LOUIS  PORTLAND 

LOS  ANGELES  SEATTLE 


/ 


Chevrolet  Motor  Company 
together  with  America’s  leading  newspapers 
is  proud  to  announce  another  big 


ALL-AMERICAN 
SOAP  BOX  DERBY 

Greatest  Amateur  Racing  Event  in  the  World 


! 

i 

i 

! 

s 

For  the  third  consecutive  year  Chev¬ 
rolet  deems  it  a  privilege  to  cooperate 
with  America’s  leading  newspapers  in  co¬ 
sponsoring  the  All-American  Soap  Box 
Derby,  called  by  educators  and  recreational 
I  directors  the  greatest  amateur  racing  event  in 
I  the  world. 

*  T 

I  In  over  100  of  the  more  important  cities  of 
J  the  country  this  year.  Soap  Box  Derby  races 
j  will  be  held  under  the  co-sponsorship  of 


leading  newspapers — one  in  each  city — and 
Chevrolet.  The  national  finals — to  which  each 
city  champion  goes — will  be  held  at  Akron, 
Ohio,  on  August  16th. 


There  are  still  a  few  cities  in  which  the  Soap 
Box  Derby  may  be  held.  Interested  editors  and 
promotion  managers  may  get  full  details  by 
writing  to  the  All-American  Soap  Box  Derby, 
Inc.,  A‘223  G.  M.  Bldg.,  Detroit,  Michigan. 
CHEVROLET  MOTOR  CO.,  DETROIT,  MICH. 


This  trophy  uUl  be  presented  to  the  tvinner  of  each  local  Soap  Box 
Derby  by  Af.  £.  O^le,  Tresideni  of  the  Chevrolet  Motor  Company 
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TWO  NEWSPAPER  BILLS 
PASSED  IN  KENTUCKY 


Confidence  Bill  Protects  Reporter’s 
News  Sources — Libel  Bill  Defines 
Action  Against  Newspapers  Pub¬ 
lishing  Court  Records 


(Special  to  Kditob  &  Publisuek) 

Frankfort,  Ky.,  Feb.  17 — Kentucky 
joined  the  list  of  states  which  have 
adopted  laws  to  protect  the  confidences 
oi  newspapermen  today  when  Gov.  Al¬ 
bert  B.  Chandler  signed  a  bill  passed 
by  the  legislature  Feb.  14  and  sponsored 
by  the  Kentucky  Press  Association 
after  three  newspapermen  went  to  jail 
last  year  rather  tlian  violate  what  they 
considered  a  newspaper  confidence. 

A  new  libel  bill,  more  liberal  than 
any  previous  Kentucky  statute,  was 
also  signed  by  the  governor.  The  law 
protects  from  libel  action  any  news¬ 
paper  which  in  good  faith  publishes  the 
allegations  made  in  petitions  filed  in 
courts  of  Kentucky. 

Both  bills  passed  the  legislature  with 
the  assistance  of  Keen  Johnston,  presi¬ 
dent  and  editor,  Richmond  Register,  and 
lieutenant-governor  of  the  state.  The 
Kentucky  Press  Association  also  cam¬ 
paigned  for  the  measures. 

Vance  Armentrout,  associate  editor  of 
the  Louisville  Courier- Journal  was  fined 
^5  and  sentenced  to  spend  a  day  in 
jail,  March  14,  1934,  by  the  Kentucky 
House  of  Representatives  when  he  re¬ 
fused  to  divulge  to  its  special  lobby 
investigating  committee  the  name  of  the 
writer  of  “A  Psalm  of  Politics.”  which 
appeared  in  the  daily’s  “Point  of  View” 
column. 

The  letter  according  to  the  committee 
reflected  on  the  speaker  and  house  mem¬ 
bership. 

Because  they  refused  to  reveal  the 
source  of  their  advance  information  that 
J.  Sterling  Towles,  Boyle  county  rep¬ 
resentative  in  the  Kentucky  legislature, 
would  be  hanged  in  effigy  in  front  of 
the  court  house  at  Danville.  Kv.,  Jack 
Durham,  Danville  Associated  Press  cor¬ 
respondent  and  Wesley  Carley,  city  edi¬ 
tor  of  the  Damnlle  Adivcate  and  cor¬ 
respondent  of  the  Louisville  Courier- 
Journal  received  daily  sentences  for  con¬ 
tempt  of  court  during  the  week  of 
July  26,  1934. 

Each  day  they  appeared  liefore  the 
court,  and  each  day  received  fines  and 
jail  sentences.  On  Monday,  they  were 
fined  $10.  Tuesday  they  were  sentenced 
to  two  hours  in  jail ;  Wednesday,  they 
were  fined  $2.  and  six  hours  in  jail; 
Thursday,  a  $3  fine  and  six  hours  in 
jail., 

Police  Judge  Jay  W.  Harlan  said: 
“If  this  is  an  endurance  contest,  I  can 
stand  it.”  Meanwhile  newspapermen 
throughout  the  state  and  country  rallied 
to  their  defense. 

-■Mter  appearing  for  the  12th  time  and 
with  fines  totaling  $22  each  and  after 
serving  45  hours  in  the  county  jail, 
they  were  dismissed  Aug.  3  by  Judge 
Harlan. 


MEETING  AT  PALMER  HOUSE 

Returning  to  New  York  this  week 
after  a  trip  to  Chicago,  W.  E.  Wines, 
manager  of  the  AN  PA  mechanical  de¬ 
partment,  announced  that  the  Palmer 
House  had  been  selected  as  the  conven¬ 
tion  hotel  for  the  Mechanical  Confer¬ 
ence  May  25-26-27.  The  Red  Laquer 
room  will  be  used  in  order  to  accom- 
m^ate  the  larger  attendance  expected 
this  year  by  Mf.  Wines.  The  hall  is 
aircooled.  As  was  the  case  in  Detroit, 
exhibitions  will  be  permitted,  an  ad¬ 
jacent  hall  being  set  aside  for  that 
purpose. 


WOULD  TAX  UQUOR  ADS 

Disclaiming  any  intent  to  injure  pub¬ 
lishers,  Representative  Martin  Hays 
has  urged  that  the  Legislative  Commit¬ 
tee  on  Taxation  in  Massachusetts  act 
favorably  on  his  bill  to  levy  an  excise 
tax  on  newspa^rs  for  liquor  advertise¬ 
ments.  He  said  it  would  allow  pub¬ 
lishers  to  contribute  to  the  cost  of  gov¬ 
ernment  from  a  “new  and  lucrative” 
business  resulting  from  repealing  the 
18th  Amendment. 
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March 

1 — Arizona  Press  Cluh, 

annual 

meeting  and  Gridiron 

Frolic. 

Phoenix. 

March 

15-16 — Interstate  Circu- 

lation  Managers*  Assn.,  spring 

meeting, 

burgh. 

Roosevelt  Hotel.  Pitts* 

SOUTHERN  MILL  HAS 
SIGNED  CONTRACTS 


James  G.  Stahlman  Tells  Board  of 

S.N.P.A.  that  Project  Is  Already 

Under-written  for  Five  Years — 

No  Operation  Date  Predictable 

(Special  to  Eoitos  &  Publishes) 

Nashville,  Tenn.,  Feb.  17  —  There 
are  enough  contracts  already  under¬ 
written  to  keep  a  southern  newsprint 
mill  in  operation  for  five  years,  James 
G.  Stahlman,  president  and  publisher 
of  the  Nashville  Banner  told  the  board 
of  the  Southern  Newspaper  Publishers’ 
Association  meeting  at  Chattanooga 
yesterday. 

Mr.  Stahlman,  who  is  chairman  of  a 
special  committee  of  the  association 
which  has  been  investigating  the  prac¬ 
ticability  of  manufacturing  newsprint 
from  southern  slash  pine,  explained  that 
plans  are  being  made  for  the  construc¬ 
tion  in  the  near  future  of  a  newsprint 
plant,  but  declined  to  predict  a  definite 
opening  date  or  to  indicate  a  proposed 
site.  He  explained  further  that  news¬ 
paper  publishers  would  not  take  part 
in  the  construction  or  operation  of  a 
plant  but  would  leave  that  to  private 
industry. 

The  Nashville  publisher  reported  that 
engineers  and  economists  have  deter¬ 
mined  definitely  that  the  manufacture  of 
newsprint  from  Southern  pine  is  er^''-ely 
practical  and  that  all  that  remains  is 
for  a  corporation  to  be  formed  and  a 
plant  put  in  operation. 

Saying  that  all  further  plans  still 
were  in  a  formative  state,  he  declined 
to  go  into  more  detail  at  this  time  but 
indicated  that  further  information  would 
lie  presented  at  the  meeting  of  the  as¬ 
sociation,  which  the  directors  set  for 
May  18-20  at  Grove  Park  Inn,  Ashe¬ 
ville,  N.  C.  . 

Serving  with  Mr.  Stahlman  on  the 
committee  are  E.  K.  Gaylord,  Okla¬ 
homan  and  Times:  Clark  Howell  Jr., 
Atlanta  Constitution;  J.  L.  Maoles, 
Beaumont  (Tex.)  Enterprise  atid  Jour¬ 
nal;  Curtis  B.  Johnson.  Charlotte  (N. 
C.)  Observer;  J.  P.  Fishburn.  Roanr'^/’ 
(Va.)  Times  and  JVorld-Nezvs;  Victor 
Hanson,  Birtninqham  Nesvs  and  A'pe- 
Hcrald;  Emanuel  Levi,  Louisz’ille 
Courier- Journal  and  Times  and  Myron 
G.  Chambers,  Knox"Alle  Neirs-Rentinel. 

Circulation  problems  were  discussed 
bv  H.  W.  Stodghill  of  the  Louissille 
Cj3urier-J  oumal. 

.\fter  the  business  meetings,  the  board 
members  were  the  guests  Sunday  night 
of  the  Chattanooga  Times  and  the 
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Chattanooga  News  at  a  dinner  of  the 
Chattanooga  Golf  and  Country  Club. 
Hosts  were  Mr.  and  Mrs.  Adoph  Shelby 
Ochs,  Mr.  and  Mrs.  George  Fort  Mil- 
ton,  Mr.  and  Mrs.  Julian  La  Rose  Har¬ 
ris,  and  Mr.  and  Mrs.  Walter  C.  John¬ 
son,  all  executives  of  Chattanooga  news- 
(lapers. 

KAHN  WINS  MEDAL  FOR 
CRIME  CLEAN-UP 


Editor  of  St.  Paul  Daily  News  Given 
Citizenship  Award  by  Cosmopoli¬ 
tan  Club^— 21  Police  and 
Criminals  Indicted 


(Special  to  Editob  &  Publishes) 

St.  Paul,  Feb.  17 — Howard  Kahn, 
editor  of  the  St.  Paul  Daily  News,  has 
been  awarded  the  citizenship  medal  given 
annually  by  the 
Cosmopo  1  i  t  a  n 
club. 

H  i  s  selection 
was  in  recognition 
of  his  1935  cam¬ 
paign  against  po- 
1  i  c  e  corruption 
which  led  to  the 
indictment  of  the 
police  chief  and 
20  other  police 
and  criminals. 
His  work  was 
credited  with  end- 
iT_.  T-  ing  the  reign  of 

ARD  AHH  underworld. 

Not  a  single  case  of  major  crime  has 
occurred  in  the  city  since  the  News’ 
drive  began  two  years  ago. 

Each  year  the  St.  Paul  chapter  6i 
the  Cosmopolitan  International  makes 
an  award  for  “outstanding  and  unselfish 
civic  contribution.” 

Dictagraphic  recordings  of  police 
conversations  and  wire  tapping  reports 
played  a  large  part  in  Kahn’s  vigorous 
drive  on  crime  in  his  city.  Spurred  by 
Attorney  General  Cumming’s  statement 


that  St.  Paul  was  the  “nation’s  poisioo 
spot  of  crime,”  Kahn  secretly  and  edi- 
torially  waged  his  relentless  campaign 
then  appeared  as  principal  witness  at 
the  grand  jury  investigation  which  he 
had  forced. 

The  News  editor  has  a  long  record 
of  crusading,  even  antedating  his  16 
years  as  editor  of  the  St.  Paul  paper. 
After  graduation  from  the  University 
of  Indiana  in  1908  he  served  on  the 
Cincinnati  Enquirer  and  later  the  St. 
Paul  Dispatch  and  Pioneer  Press. 


REFUSES  GIANTS’  INJUNCTION 

Judge  Caffey  Reserves  Decision  on 
Motion  to  Dismiss  Suit 
A  temporary  victory  for  Tele-Flaih, 
Inc.,  is  fighting  a  $500,000  damage  suit 
brought  by  the  New  York  Giants  baM- 
ball  team  to  prevent  short  wave  pitinp 
of  Giant  ball  games  from  a  spectator's 
seat  in  the  park,  came  Feb.  14  when 
Federal  Judge  Francis  J.  Caffey  refused 
to  grant  the  application  of  the  National 
Exhibition  Company,  owners  of  the 
Giants,  for  an  injunction. 

Bruce  Bromley,  attorney  for  the 
Morning  Telegraph  interests  owning 
Tele-Flash,  argued  at  the  same  time  his 
motion  for  complete  dismissal  of  the 
case.  The  judge’s  remarks  from  the 
bench  in  denying  the  injunction  indica¬ 
ted  the  whole  action  may  be  thrown  out 
Bromley  argued  there  was  nothing  in 
law  which  recognized  that  the  Giants 
had  absolute  property  rights  to  a  nem 
narrative  of  the  team’s  games. 

Lee  Bondy,  counsel  for  the  basehall 
company,  told  the  court  his  client  might 
lose  a  contract  with  the  Western  Union 
to  telegraph  the  progress  of  games. 

In  the  plaintiff’s  complaint,  filed  the 
first  week  of  October,  it  was  pointed 
out  that  Tele- Flash  was  serving  about 
800  clients  in  New  York  City— rao^y 
restaurants  and  billiard  parlors— with 
vocal  descriptions  by  telephone  wire  and 
radio  loudspeakers,  broadcasting  the 
event  by  short  wave  from  the  field  to  it! 
central  office. 


BURQES8  CHROME  MATS 


Are  You 
In  Trouble? 


The  aim  of  the  Burgess  Cellulose  Organization  is 
to  reduce  troubles  and  costs  in  stereotype  depart¬ 
ments  . . .  and  to  make  good  results  more  certain. 

This  aim  has  led  not  only  to  improvements  in 
mats  through  the  laboratory  . . . 

. . .  but  it  has  built  a  unique  selling  organization. 
Every  Burgess  Man  is  experienced  in  stereotype 
troubles  and  worries  and  costs.  He  has  the  ex¬ 
perience  of  the  Burgess  Organizations  at  his  finger¬ 
tips.  He  wants  to  help  you  cut  costs . . .  end 
trouble  . . .  get  better  results.  Call  him  in  today. 

CHROME  MATS 

A  LABORATORY  PRODUCT 


BURGESS 


CELLULOSE  COMPANY 
Freeport,  lllinoif 
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Pscittc  Coast  RcprcMBtstive,  RALPH  LEBER, 
42(  Poison  Bid,.,  Sosttle,  Washinzton 
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TO  WHOM  IT  MAY  CONCERN 


Weiss  Speedry  ink  fountains  for  rotogravure 
printing  presses  make  possible  for  the  first  time 
high  speed  color  printing  of  a  quality  and  at  a 
cost  heretofore  unknown  in  the  industry. 

We  are  informed  that  imitations  are  being 
made  seeking  to  accomplish  the  same  purpose 
by  using  certain  features  of  these  inventions. 

We  take  this  opportunity  of  repeating 
what  we  have  already  said  to  those  offering 
such  imitations  and  many  prospective 
buyers,  that,  as  the  exclusive  licensee  under 
the  Weiss  patents,  we  intend  to  take 
vigorous  steps  to  protect  our  rights. 


SPEEDRY  GRAVURE  CORPORATION 

52  EAST  19th  STREET 
NEW  YORK,  N.  Y. 


SWEUliN’S  early  and  remarkably 
complete  recovery  from  the  gold 
panic  ol  1931  has  l)een  the  subject  of 
many  economic  interpretations.  Some 
few  Americans  have  known  that  Swe¬ 
den  for  more  than  20  years  has  gone 
deeply  into  state  ownership  and  partici¬ 
pation  in  management  of  national  utili¬ 
ties  and  resources,  and  that  consumer 
organizations  have  made  more  progress 
in  Scandinavia  than  in  any  other  lands, 
including  Great  Britain.  Their  num¬ 
bers  had  to  lie  few,  since  until  recently 
there  has  been  little  written  in  English, 
and  less  for  ixipular  reading,  on  the 
Swedes'  notable  achievements.  "Swe¬ 
den  ;  The  Middle  Way,"  by  Marquis  W. 
Childs  (.Yale  University  Press)  brings 
a  vast  amount  of  well  written  and  in¬ 
telligently  arranged  information  into  170 
pages,  telling  how  and  why  the  Swedes 
have  attacked  and  progressed  far  toward 
solution  of  problems  similar  to  those 
still  plaguing  larger  and  richer  countries. 

Starting  at  the  beginning,  the  incep¬ 
tion  of  the  co-operative  movement,  the 
unity  of  consumers,  nearly  40  years  ago, 
Mr.  (Jhilds  develops  his  story  of  how 
this  little  nation  living  under  the  .Arctic 
Circle,  has  controlled  the  rapacity  of  big 
business,  provided  low  cost  housing, 
built  model  lumber  and  mining  towns 
in  latitudes  where  the  sun  hardly  rises 
in  winter,  acquired  and  constructed  35 
per  cent  of  the  nation's  power  supply 
and  sold  the  product  at  rates  with¬ 
out  parallel  anywhere  in  the  world, 
competed  and  at  the  same  time  co-oper¬ 
ated  with  capitalistic  enterprise.  He 
presents  an  enlightening  chapter  on  the 
Swedish  liquor  control  system,  epitom¬ 
izing  the  basic  idea  in  the  words  of  Dr. 
Ivan  Bratt,  the  genius  of  the  plan ; 
"The  tight  against  human  excesses  is 
difficult.  The  fight  against  profiteer¬ 
ing  purveyors  of  alcohol  is  difficult.  The 
fight  against  these  two  jxiwers  combined 
is  hopeless.’’ 

It  is  on  the  whole  an  admiring  study 
of  the  Swedish  idea,  but  Mr.  Childs’ 
admiration  does  not  cloud  his  vision  of 
the  factors  of  geography  and  ethnic 
qualities  which  have  fostered  the  co¬ 
operative  state  philosophy  in  Scandi¬ 
navia.  .N’or  is  he  uncritical  of  the  com¬ 
paratively  few  failures  and  partial  suc¬ 
cesses.  The  balance  he  draws  is  heavily 
iri  favor  of  the  Swedish  economy,  and 
of  their  political  operation  which  calls 
for  careful  discussion  as  a  forerunner 
of  decisive  action.  Especially  well  ex¬ 
emplified  in  the  treatment  of  the  liquor 
question,  this  plan  of  thinking  first  and 
acting  alterwards  seems  to  have  kept  the 
Swedes  from  making  many  false  steps. 

Mr.  Childs  is  a  member  of  the  Wash¬ 
ington  Bureau  of  the  St.  Louis  Post- 
Dispatch.— A.  T.  K. 

♦  ♦  * 

'^HERE  are  1,100  substitutes  for  the 
^  word  said’’  between  the  covers  of 
"The  Said  Book,”  avers  H.  F.  Wight, 
the  compiler.  He  further  asserverates 
that  “monotony  in  narrative  dialogue, 
the  repeated  use  of  said,  sounds  the 
death  knell  to  many  an  otherwise  good 
stor.y."  By  using  substitute  words,  he 
elucidates,  an  author  may  avoid  this 
monotony,  speed  the  action  of  a  story. 
To  give  greater  velocity  to  the  vocabu¬ 
lary,  and  to  facilitate  choice  of  proper 
substitutes,  he  volunteers  in  the  intro¬ 
duction.  the  1,100  words  have  been  clas¬ 
sified  into  73  groups,  relating  to  75 
different  phases  of  meaning  sometimes 
found  in  “said.” 

The  present  writer  soliloquizes  that 
manv  authors  might  find  Mr.  Wight’s 
tabulation  useful.  Certainly,  we  ven¬ 
ture,  it  is  much  sounder  than  some 
compilations  we  have  seen,  which  dealt 
merely  in  bromidic  figures  of  speech 
that  should  have  been  interred  instead 
of  perpetuated.  The  100-page  volume, 
in  paper  covers,  is  published  by  the 
Wight  House  Press,  San  Diego,  Cal. 
($1.50). 

“Sea  and  Xavy  Story  Writer’s  Guide" 
is  the  first  of  a  projected  series  of  sup- 
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- -  SAFETY  STATISTICS  “EASY  TO  TAKE” 

*UR  UVN  IN  INSURANCE  FIRM’S  BOOKLET 

-  I  ^  ^  The  Travelers  Company  Simplifies  Data  on  1935  Accident  Records 

^  Strikingly  Illustrates  Them — “Horror  Campaigns” 

Hit  by  Automobile  Manufacturer 

leuts  to  "Hie  Said  Book  ,  de-  DR.\M.\TIC  interpretation  of  1935  annual  convention  of  the  Association  oi 

ed  to  keep  writers  of  sea  stories  automobile  accidents  and  fatalities  Highway  officials  of  the  Xorth  Atlan- 

I.  going  verbally  wmng.-K.  b.  M.  Live,”  pub-  tic  States  in  Atlantic  City  Feb.  17. 

newAPHTt'M  sL-Ptchpe  of  f.  51fi  lished  and  distributed  by  the  Travelers  ‘‘One  school  of  reformers,”  he  said, 


plemeuts  to  "  1  lie  Said  Book”,  de¬ 
signed  to  keep  writers  of  sea  stories 
from  going  verbally  wrong. — K.  S.  M. 

*  *  ♦ 

Biographical  sketches  of  6,5i6 

principal  officers  of  business  and 
financial  institutions  in  the  United 
States  and  Canada  are  included  in 
"Who's  Who  in  Commerce  and  Indus¬ 
try,”  which  should  be  a  valuable  refer¬ 
ence  work  for  newspaiier  libraries. 

.\ allies  of  most  of  tlieni  I’sted  in  a  sepa¬ 
rate  index  of  4,445  corporations  with 
which  they  are  connected.  Names  of 
05  newspaiier  publishers  are  included, 
together  with  names  of  a  number  of  ex¬ 
ecutives  well  known  in  advertising. 

Biennial  revisions  of  the  book  are  an¬ 
nounced  for  the  future  by  the  publish¬ 
ers.  Opening  pages  are  devoted  to  gov¬ 
ernment  officials  dealing  with  commerce 
and  tinance. 

Biographies  are  based  on  material 
supplied  by  the  iiersons  listed.  The  vol¬ 
ume  was  prepared  under  direction  of 
S.  A.  Kaye,  with  the  aid  of  an  advisory 
board  of  professors  and  deans  of  eco¬ 
nomics  and  commerce.  It  is  published 
by  the  Institute  for  Research  in  Biog¬ 
raphy,  Inc.,  New  York,  which  had  al- 
leady  issued  “Who’s  Who  Among  As¬ 
sociation  Executives,”  and  is  printed  by 
J.  J.  Little  &  Ives  Company,  New  York. 
Price  is  $15. — R.  S.  M. 

♦  »  ♦ 

Frank  LUTHER  MOTT,  director 
of  the  school  of  journalism  at  the 
University  of  Iowa,  Iowa  City,  has  just 
signed  a  contract  to  edit  for  Macmillan 
Publishing  Company  a  new  anthology 
of  short  stories  to  lie  called  "Good 
Stories”  to  lie  published  this  summer. 

•  ♦  ♦ 

Ben  HECHT,  former  Chicago  Daily 
Xczes  reixirter,  lays  tribute  to  his 
old  managing  editor,  the  late  Henry 
Justin  Smith,  in  his  new  volume  of 
short  stories,  “Actor’s  Blood.”  Mr. 
Hecht,  now  a  movie  scenario  writer, 
concludes  his  book  with  a  striking  iier- 
sonal  story  about  Mr.  Smith,  an  editor 
who  discovered  and  develoiied  so  many 
midwestern  writers.  Hecht  tells  how 
as  a  young  reiiorter  he  had  made  a 
Ixitch  of  an  assignment  to  cover  a  mur¬ 
der  story.  Instead  of  being  dismissed, 
however,  he  received  a  wire  from  Mr. 
Smith  giving  him  some  sound  advice 
in  a  characterstic  big-hearted,  sarcastic, 
whimsical  manner. — G.  B. 

*  *  * 

ROOKS  RECF.IVED 

The  Way  of  a  Transgressor,  by  Xegley 
Parson,  602  pages,  Ilarcourt,  Brace  i 
Co.  (S3). 

Inside  Europe,  by  John  Gunther,  470  pages, 
Ilarjier  &  Brothers  ($3.50). 

Mother  Goose  in  Washington,  anonymous, 
il  u-trated  by  Will  H.  Chandlee,  Telegraph 
I’rt-s,  Harrisburg  ($1). 

The  Problem  of  Poverty,  by  John  11.  Rust- 
garii.  1).  Appleton-ticntury  ($2). 

Nine  Honest  Men,  by  David  I.awrence, 
I).  Appleton-Century  (1.50). 

*  *  ♦ 

IN  THE  PERIODICALS 
II.  R.  Elliston,  financial  editor,  Christian 
Sc  fiice  Monitor,  “How  Britain  Does  It.” 
I'ehruary  Atlantic  Monthly. 

W.  M’.  Kiplinger,  Washington  writer,  “The 
I'cdera!  I'amily  Budget."  Today,  Pel).  22. 

Ralph  Barry,  New  York  Herald  Tribune 
stamp  editor,  “The  New  Deal  in  Stamps.” 
IVhruarv  American  Mercury. 

Lloyd  Lewis  and  the  late  Henry  Justin 
Smith.  “King  of  the  Lobby.”  February 
American  .Mercury. 

Gcra'd  W.  Johnson,  Baltimore  Sun,  “The 
Art  of  Coming  In.”  February  Harpers. 

The  late  Frank  H.  Simonds,  “What  Price 
Sanctions?”  Harpers. 

Walter  Duranty,  New  York  Times  corre- 
soondent,  "Russia  Watches  East  as  Well  as 
West.”  .Asia. 

Louis  Horowitz,  of  the  Thompson-Starrett 
and  other  great  building  concerns,  with  Boy- 
ilen  Sjtarks,  “The  Towers  of  New  York," 
running  serially  in  the  Saturday  Ctentwg 
Post.  Judging  by  the  early  instalments  of 
the  Horowitz  memoirs,  they  may  rank  with 
Edward  Bok’s  “.Americanization"  or  other 
supremely  good  stories  of  immigrants. 

“A  We'sh  Correspondent,”  on  “Mr. 
Hearst  Restores  St.  Donats.”  The  Xation, 
Feb.  26. 

The  Literary  Digest,  “Free  to  Print  With- 
'Ut  Taxation,”  historical  comment  on  the 
recent  Supreme  Court  decision  killing  the 
Long  advertising  tax. 


lished  and  distributed  by  the  Travelers  “One  school  of  rctormers,  he  said. 
Insurance  Company,  Hartford,  Ct^in.  "believes  the  40,(X)O,()(J0_  drivers  can  be 
The  IxKiklet  is  printed  in  iKjpular  inaga-  terrified  into  careful  driving  by  horror 
zine  style,  with  the  stress  on  pictorial  campaigns.”  Dramatize  gruesome  acci- 
analyses  of  statistics.  they  say;  parade  the  mangled 

There  are  many  cartoon  pages  and  corpses ;  shock  them  with  nauseating  dc- 
color  illustrations  showing  the  effects  tails  and  the  highways  will  be  safe, 
of  fast  and  reckless  driving,  most  of  They  belong  in  the  same  class  with 
them  in  a  humorous  vein.  These  illus-  those  administrators  ot  an  earlier  day 
trate  a  remarkable  and  arresting  collec-  who  believed  that  public  executions 
ti(,ii  of  data  based  on  the  1935  record.  would  mfiucnce  the  masses  to  lives  of 

G.  D.  Newton,  supervisor.  Travelers  ^  e  •  ■  .u 

News  Bureau,  in  a  foreword  says  that  ^  (loubt  if  giving  the  jitters  to  the 
mass  education  and  law  enforcement  motoring  public  will  insure  its  safety, 
“could  and  would  cut  the  annual  auto-  Hysteria  never  produced  a  sound  solu- 
mobile  accident  toll  at  least  one-half,  if  problem, 

not  more,  as  demonstrated  in  various  Automatic  speed  governors  were  also 
communities  ”  criticized  as  useless  in  curtailing  acci- 

•■\Vhe„evcr  a  Kr,a,p  ol  poopU  in  a  J"'' .“'S''* 

community  engages  in  a  sincere  effort  accide  t  a  . 
to  get  down  to  fundamentals  that  have 

to  do  with  human  conduct,  then  and  CHICAGO  REPORTER  PROMOTED 
then  only  will  progress  lie  made  in  pre-  Chicago  Daily  Tima 

venting  death  and  ^destruction  upon  uporter,  has  been  appointed  assistant 


Automatic  speed  governors  were  also 
criticized  as  useless  in  curtailing  acci- 


streets  and  highways,”  he  declares. 


city  editor,  it  was  announced  this  week 


Typical  of  the  interesting  statistics  by  .Al  Rose,  Times  city  editor.  Willis 
presented  is  this  table  of  “Hasty,  Need-  O’Rourke,  formerly  reporter  at  the 
less  and  Careless  .Actions  of  Drivers  county  building,  has  been  named  assis- 
Resulting  in  Persons  Killed  and  Injured  tant  picture  editor  of  the  Times, 
in  1935” ;  - - - 


ExceedinR  spevcl  limit . 

On  wronR  side  of  road . 

Did  not  have  right-of-way  .... 

Cutting  in  . 

Passing  standing  street  car  . . . . 

Passing  on  curxe  or  hill  . 

Passing  on  wrong  side  . 

Failed  to  .signal  and  improiier  sig¬ 
naling  . 

Car  ran  away — no  driver  . . 

Drove  off  roadway  . 

Reckless  driving  . 

Miscellaneous  . 


Number  of 

Per 

Persons 

Per 

Persons 

Per 

.Accidenti 

Cent 

Killed 

Cent 

Injured 

Cent 

121,460 

22.8 

7,240 

30.7 

161,550 

22.V 

85.770 

16.1 

3,940 

16.7 

111,460 

15.8 

135,840 

25.5 

3.580 

15.2 

191,880 

27.2 

17,580 

3.3 

420 

1.8 

23,980 

3.4 

2.130 

.4 

70 

.3 

2,820 

.4 

8.520 

1.6 

400 

1.7 

11.290 

i.e 

2,130 

.4 

50 

.2 

2,820 

.4 

27,700 

5.2 

260 

1.1 

35,980 

5.1 

3.200 

.6 

280 

1.2 

4,230 

.6 

55,940 

10.5 

3,390 

14.4 

64,190 

9.1 

51,670 

9.7 

3,020 

12.8 

67.020 

9.5 

20.780 

3.9 

920 

3.9 

28,220 

4.0 

532,720 

100.0 

23,570 

100.0 

705,440 

100.0 

Not  only  the  drivers  but  the  pedes¬ 
trians  come  in  for  complete  treatment 
in  the  study.  Thus,  following  the  table 
printed  above,  statistics  are  given  show¬ 
ing  actions  of  pedestrians  resulting  in 
I'crsons  killed  and  injured.  Crossing 
between  intersections  is  shown  to  be  re- 
sixinsible  for  26  per  cent  of  accidents 
involving  pedestrians,  crossing  against 
the  signal  12  per  cent,  crossing  where 
there  was  no  signal  12  per  cent,  “chil¬ 
dren  playing  in  street”  16  per  cent,  and 
“coming  from  Ixihind  parked  car”  12  per 
cent. 

Other  tables  show  the  number  of  per¬ 
sons  killed  and  injured  in  accidents  by 
age  groups,  the  nature  of  non-fatal  in¬ 
juries  suffered  by  accident  victims,  con¬ 
dition  and  types  of  motor  vehicles  in  ac¬ 
cidents,  road  location  of  accidents,  the 
hours  of  occurrence  (1  to  6  a.  m.  is 
shown  to  lie  the  most  hazardous  pe¬ 
riod),  light  conditions  prevailing  in  ac¬ 
cidents,  etc. 

The  Ixxiklet  is  designed  to  make  the 
statistics  "easy  to  take.”  Text  matter 
is  reduced  to  a  minimum  and  drawings 
predominate.  .As  an  e.xample  one  page 
is  devoted  to  showing  in  a  series  of 
panels  what  a  driver  did  in  order  to 
make  “g<x)d  time’’  to  his  golf  course. 
.Another  example :  a  man  is  shown 
wending  his  jiedestrian  way  through  a 
maze  of  traffic  under  the  head:  "Pic¬ 
ture  of  a  man  who  never  had  time  to 
wait  for  a  green  light.”  Below  he  is 
shown  convale.scing  in  a  hospital ;  “But 
I’ow  he  has  plenty  of  time,”  the  caption 
says. 

The  Ixxiklet,  the  sixth  of  a  series,  is 
distributed  free  by  the  insurance  com¬ 
pany  “in  the  interest  of  street  and  high¬ 
way  safety  and  for  the  promotion  of  a 
more  pleasurable  use  of  automobiles.” 

Condemnation  of  "horror  campaigns” 
in  safety  education  was  stressed  by  Paul 
G.  Hoffman,  president  of  the  Studebaker 
Corporation  and  chairman  of  the  traf¬ 
fic  safety  committee  of  the  .Automobile 
Manufacturers  .Association,  at  the  12th 


TIME  CHANGE  OPPOSED 

Resolutions  opposing  Eastern  Stand¬ 
ard  Time  for  Middle  Western  states 
and  opposing  consolidation  of  townships 
in  Indiana  were  adopted  at  the  recent 
midwinter  meeting  of  the  Hoosier  State 
Press  .Association  in  Indianapolis. 
James  C.  Leary,  Chicago  Daily  News, 
discussed  the  proposed  time  elmges. 
The  Indiana  Weekly  Press  .Association 
elected  W  arren  Canright  of  Chesterton 
president,  succeeding  R.  .A.  Brijdhecker 
of  Brownstown.  Other  new  officers  are 
Floyd  Ousler.  Cynthiana,  vice-president; 

C.  E.  Van  \’aler.  Gas  City,  secretary, 
and  .A1  J.  Heuring  of  Winslow,  trea¬ 
surer.  Directors  chosen  are  Bernard 
McCann  of  Law renceburg,  John  B. 
>totts  of  Odon,  Gilbert  Bailey  of  Del¬ 
phi  and  C.  H.  Mussellman  of  Berne. 

WOULD  ADD  MESSENGER 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C,  Feb.  18— 
cause  the  number  of  newspapermen  as¬ 
signed  to  cover  the  United  States  Sen-  | 
ate  has  Iteen  increased  since  the  legisla¬ 
tive  programs  of  Congress  became  in¬ 
creasingly  imixirtant  from  a  new 
standpoint.  Senator  Joseph  T.  Robin¬ 
son  has  intrcxluced  a  bill  to  provide  an 
additional  press  gallery  messenger,  to 
lx*  paid  $1,440  a  year.  Supt.  William 
J.  Collins  now  has  three  assistants.  The 
messengers  assist  the  newspapermen  by 
answering  telephone  calls,  providing 
supplies,  paging  reporters  in  the  gal¬ 
lery,  and  running  down  queries  of  gen¬ 
eral  interest. 

CLUB  HOLDS  BANQUET 

Wilmington  Advertising  Club  held 
its  annual  banquet  in  the  main  ballroom 
of  the  Wilmington  Country  Club,  Feb- 
22,  at  which  time  Mayor  Walter  W- 
Bacon  was  among  the  honored  guests. 
Elalxirate  souvenirs,  prize  presenta¬ 
tions,  and  cabaret  talent  were  among 
the  features  of  the  occasion. 
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Newspaper  Promotion  Awards 

CLOSE  FEBRUARY  29 

JUDGES  OF  THE  1935  PROMOTION  AWARDS 


Wilfred  W.  Fry  Allyn  B.  McIntirb  Wm.  H.  Johns  Sturges  Dorrance  Ken  R.  Dyke 


H.  K.  McCann  John  J.  Call  Paul  M.  Hollister  John  B.  Wood  Frank  I.  Fletcher 


David  M.  Davies  Paul  B.  West  Wm.  A.  Hart  A.  T.  Preyer  Stuart  Peabody 


The  3uidin3  purpose  in  this,  the  filth  annual  contest  for  the  best  in  news¬ 
paper  promotion  under  the  auspices  of  EDITOR  &  PUBLISHER,  has 
been  to  provide  as  wide  an  interest  as  possible  in  all  phases  of  newspaper 
promotion,  with  emphasis  on  campaigns  embodying  a  definite  plan  of  pre¬ 
senting  the  newspaper  and  its  market  to  readers  and  advertisers. 

The  general  rules,  regulations  and  conditions  of  this  contest,  as  given 
below,  are  the  same  as  in  previous  years,  and  after  full  and  careful  consideration, 
have  been  approved  by  the  Officers  of  the  National  Promotion  and  Research 
Managers  Association  of  America. 

Entries  will  be  welcomed  from  all  daily  newspapers  of  the  United  States 
and  Canada  regardless  of  their  size  or  volume  of  advertising.  While  there 
are  no  rigid  rules  as  to  mounting  or  otherwise  displaying  entered  material,  it  is 
obvious  that  ads  or  folders  simply  mounted  upon  a  firm  backing  and  properly 
labeled  as  to  the  classifications  for  which  they  are  entered  will  be  more  easily 
handled  and  evaluated  than  a  collection  of  loose  pages.  Uniformity  of 
mounting  and  labeling  all  the  entries  of  a  single  newspaper  was  also  found 
helpful  to  the  judges  in  last  year’s  contest. 

Final  date  for  submission  of  entries  for  the  EDITOR  &  PUBLISHER  Pro¬ 
motion  Contest  is  February  29,  1936.  Entries  postmarked  up  to  midnight 
of  that  date  will  be  submitted  to  the  judges.  Later  arrivals  will  be  ineligible 
for  consideration. 

A  silver  loving  cup  and  a  bronze  plaque  will  be  awarded  for  the  best  all- 
around  promotion  done  by  any  newspaper  during  the  year  1935. 


Certificates  of  Distinguished  Merit  and  Honorable  Mention  will  be  awarded 
as  prizes  in  each  of  the  classifications  listed  below; 

Advertisements  for  Circulation— Awards  for  most  valuable  single 
advertisement  published  in  newspapers,  and  for  campaign  of  three  or  more 
pieces  published  in  newspapers. 

Advertisements  for  Advertising — Awards  for  most  valuable  single 
advertisement  published  in  newspapers  and  for  most  valuable  campaign  of 
three  or  more  pieces,  published  in  newspapers. 

Classified  Advertising — Awards  for  the  most  valuable  single  adver¬ 
tisement  promoting  classified  advertising,  and  for  most  valuable  campaign. 

Trade  Paper  Advertising — Awards  for  most  valuable  advertisement 
appearing  in  trade  papers  and  for  most  valuable  trade  paper  campaign. 

Direct  Mail  Advertising — Awards  for  most  valuable  single  mailing 
piece  directed  to  advertisers,  and  for  most  valuable  mailing  campaign  directed 
to  advertisers. 

Data  Books  and  Research  Studies — Awards  for  the  most  valuable 
data  book  presenting  a  general  analysis  of  the  market  and  the  newspaper; 
and  for  the  most  valuable  research  study,  analyzing  some  specific  phase  of 
the  market  and  the  newspaper. 

Entries  should  be  carefully  packed  to  prevent  damage  in  transit  and  should 
be  addressed 
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CAN  LOCAL  ‘PATRIOTISM’  BE  MADE 
A  SELLING  APPEAL  BY  STORES? 

Strawbridge  &  Clothier,  Philadeb>hia,  Includes  Several  Other 
Powerful  Elemrats  in  Regional  Trade  Promotions — “Refer- 
ence”  Advertising  Popular 
By  RICHARD  WEBSTER 

HOW  lar  can  local  patriotism  be  announcement 
made  a  selling  appeal?  Can  “Buy 
Empire-made  go^s !’’  be  narrowed 
down  to  one  British  town?  Can  “Buy 
American’’  be  made  over  into  a  local 
slogan  ? 

Strawbridge  &  Clothier  of  Philadel¬ 
phia  are  trying  this  appeal  in  a  series 
of  Regional  Trade  Promotions.  Their 
customer  refund  plan  last  year — a 
variation  of  a  discount  for  cash — was 
one  of  the  successful  innovations  of 
department  store  merchandising.  The 
regional  promotion  has  several  power¬ 
ful  elements  beside  provincial  pride. 

There  is  an  interesting  variation  of  the 
institutional  technique,  the  glorification 
of  something  big — in  this  case  the  “re¬ 
gion,”  whic±  the  Philadelphia  munici¬ 
pal  authorities  have  figured  out  is  the 
most  worthwhile  part  of  the  Atlantic 
seaboard.  Most  important  is  the  very 
practical  and  real  cooperation  of  manu¬ 
facturer  with  the  department  store.  In 
general  terms  this  is  described  as  “a 
trade-stimulating  campaign  insuring 
more  business  for  the  producer  through 
special  benefits  to  the  consumer.”  More 
specifically,  the  cooperation  of  the  man¬ 
ufacturer  takes  the  form  of  definite  of¬ 
fers  :  “a  great  regional  purchase  of 
10,000  pairs  of  the  famous  Granite 
brand  silk  stockings  made  in  the  Phila¬ 
delphia  region.” 

This  _  is  just  dramatizing  and  mer¬ 
chandising  the  old  conventional  distinc¬ 
tion  of  the  newspaper  advertising  de¬ 
partment — national  and  local. 


of  its  fifth  annual  dog 
show  for  dogs  never  shown  in  an  offi¬ 
cial  show.  Among  the  prizes  are  those 
for  the  dog  with  largest  ears,  curliest 
tail,  most  spots,  wiriest  hair,  etc. 

'The  Lincoln  Hotel  announced ; 
“February  12th  to  23rd,  10  a.  m.  to  10 
p.  m.  an  exhibition  of  the  Life  and  Time 
of  Abraham  Lincoln.” 

The  current  series  of  Schrafft’s  ad¬ 
vertisements  in  verse  reached  an  all- 
time  high  with  a  poem  “Commenting 
on  the  Advent  of  St.  Valentine’s  Day” 
marked  by  the  quotation  of  two  prices — 
“.\nd  keep  your  sentiments  alive. 

Each  pound... a  dollar  seventy-five.” 
— and : 

“Quite  adequate  sweet  sentiments 
Home  favorites  for  sixty  cents.” 

*  «  * 

There  has  been  plenty  of  vague 
generalization  about  chain  store  ef¬ 
ficiency,  and  such  a  j«inful  lack  of  def¬ 
inite  concrete  analysis  of  the  manage¬ 
ment,  problems  and  actual  results  for 
any  one  single  chain!  The  few  excep¬ 
tions  deserve  notice  and  praise.  In  the 
Harvard  Business  Review  for  January 
1935  (last  year)  there  was  a  “History 
of  the  F.  W.  Woolworth  Company”  by 
Dr.  Charles  W.  Phillips,  economics  in¬ 
structor  at  Colgate.  And  now  in  the 
winter  1936  issue  of  the  National  Mar¬ 


keting  Reziew  Dr.  Phillips  has  written 
a  9,600-word  sketch  of  the  “History  of 
tlie  Kroger  Grocery  &  Baking  Co.” 

For  several  reasons  this  particular 
study  is  valuable.  In  the  days  when 
expansion  was  the  rage  and  mergers 
were  a  passion  with  the  American  exec¬ 
utive,  Kroger  went  the  limit — in  16 
months  the  business  swallowed  up  28 
chains  operating  1,838  units.  The  small 
chain  managers  did  not  fit  in  the  new 
organization — and  the  n»w  financial 
setup  was  very  much  over-extended. 

Most  of  the  grief  has  been  ironed 
out — by  decentralization,  by  active  in¬ 
terest  in  community  enterprises  and  by 
the  establishment  of  the  Kroger  Food 
Foundation  for  research  and  advisory 
service.  A  remarkable  readjustment! 
And  even  in  the  brief  outline  by  Dr. 
Phillips,  a  stimulating  and  informing 
case  history  with  valuable  sidelights  on 
some  of  the  major  trends  of  retail  busi¬ 
ness  in  the  last  decade  especially. 

«  «  4 

JANUARY  sales  the  country  over 
were  consistently  better  than  a  year 
ago,  in  spite  of  discouraging  weather. 

There  was  an  increase  of  7  per  cent 
in  the  volume  of  480  department  stores 
in  237  cities,  with  Dallas.  Richmond 
and  Atlanta  leading  with  gains  of  IS. 
11  and  10  per  cent,  respectively  and 
no  city  but  Cleveland  showing  a  loss. 
There  was  more  than  the  usual  sea¬ 
sonal  drop  from  December  to  January — 
December  index  being  84  and  Jan.  79. 

The  first  25  chains  to  report  January 
sales  (Hammons  &  (3o.,  Inc.,  and 
Childs.  Jeffries  &  Thorndike.  Inc.), 
showed  aggregate  volume  8.1  per  cent 
more  than  in  January,  1935.  Through¬ 
out  1935  the  average  monthly  gam  had 


**0  EFERENCE  advertising”  is 

r\.  something  that  deserves  careful 
analysis  by  newspapers  and  by  their 
local  advertisers.  I  mean  the  adver¬ 
tiser’s  use  of  a  little  space  to  steer  the 
reader  to  another  page  in  the  paper — 
or  even  to  another  paper — for  more  in¬ 
formation  about  the  store’s  goods  or 
services.  Macy’s  does  this  constantly — 
so  it  must  pay!  In  headings  for  the 
76th  birthday  sale,  there  are  references 
to  other  pages  in  this  paper  with  Macy 
offerings.  And  in  evening  papers,  along¬ 
side  the  foot  of  an  advertisement  seven 
columns  by  250  lines  is  a  one-column- 
by-65  “ear”  that  reads:  “Beg  your  hus- 
^d  not  to  carry  off  tomorrow  morn¬ 
ing’s  New  York  Times.  It  contains  an 
important  Fashion  Announcement  b\ 
MACY’S.” 

“Highlights  of  the  Week,”  a  Friday 
morning  feature  of  the  newspaper  ad¬ 
vertising  of  Joseph  Horne  Co.,  Pitts¬ 
burgh.  is  a  reference  directory  to  be 
referred  to  (not  from)  and  seems  a 
good  answer  to  the  charge  that  news¬ 
paper  advertising  is  ephemeral. 

*  *  * 

'  I  'WELVE  young  men  and  women  in 
■■■  the  costumes  of  the  late  50s  riding 
down  Fifth  Avenue  in  horse-drawn 
hansoms  marked  “It’s  our  seventy- 
eighth  anniversary.  R.  H.  Macy  & 
Co.”,  attracted  attention  on  the  streets 
and  even  in  metropolitan  dailies.  The 
newspaper  advertisements  of  the  sale 
were  “picturesqued”  with  woodcuts 
from  the  catalogue  of  1885.  Photos  of  a 
snow  storm  of  1899  and  other  antiques 
— all  of  them  tied  in  to  definite  mer¬ 
chandise  or  institutional  talk  of  today. 

Macy’s  d^orated  the  “Future  House” 
of  glass  brick  with  cork  (or  rubber) 
floors  just  opened  in  Rockefeller  Cen¬ 
ter. 

Newspaper  coupons  for  direct  orders 
are  being  used  by  Macy  in  a  two- 
column-by-lOO-line  advertisement  of 
Bridge  Keno  at  94  cents.  The  coupon 
was  VA  inches  deep  across  the  two 
columns. 

*  *  * 

Among  topical  advertisements  of 
the  second  week  in  February  were: 
Gimbels  offering  (100  lines)  Dog 
Boots,  $1,  »t  of  four,  in  five  sizes.  An¬ 
other  reminder  of  the  Westminster 
Kennel  Oub  show  is  Bloomingdale’s 


For  Quick 
Circulation 
Cams  •  •  •  • 


Engage  the  services  of  America’s 
foremost  and  most  successful  cir¬ 
culation  promotion  organization. 
Investigate  now  the  self-financing 
reader-interest  contest  plans  that 
have  produced  results  for  many 
of  the  nation’s  leading  newspapers 
plans  owned  and  offered  to  you  by 

Publishers  Service  Company 

INCORPORATED 

75  WEST  STREET  NEW  YORK,  N.  Y. 


been  about  10  per  cent.  Unfortunately 
it  is  not  possible  to  adjust  index  for 
weather  variations!  The  gain  in  the 
East  was  far  better  than  in  any  other 
l)art  of  the  country.  By  type  of  goods 
the  best  record  of  increase  was  made 
by  shoe  stores — with  a  gain  of  19  per 
cent  over  a  year  ago.  Gains  for  other 
classifications  were:  mail  order,  14.9 
per  cent;  grocery,  10.3  per  cent,  with 
special  gains  in  the  Far  West,  ixjssibly 
dut  to  removal  of  processing  taxes; 
variety,  4.3  per  cent;  drug,  3.9  per 
cent.  Apparel  chains  had  a  loss  of 
half  of  1  per  cent  compared  with  Janu¬ 
ary,  1935. 

Montgomery  Ward  &  Co.  sales  for 
January  were  6.3  per  cent  more  than 
a  year  ago,  and  for  the  fiscal  year 
ending  Jan.  31  sales  were  17.1  per  cent 
more  than  in  the  preceding  year. 


AGENCY  CHANGES  NAME 

De  Garmo-Kilborn  Corporation,  New 
York,  has  changed  its  name  to  the  De 
Garmo  Corporation. 

SWAN-MCDONALD 
Announces 
A  BRAND  NEW  COMIC  STRIP 

THAT  IS 

FUNNY 


HAM  SAM 

FROM  ALABAM 


IT’S  A  RIOT  1 1 

YOU’LL  LAUGH— YOU’LL  ROAR 
here's  your  opportunity  to  inject  real 
comedy  into  your  comic  pase 

Furnished  in  both  tab  and  stand¬ 
ard  size  mats,  daily  and  Sunday. 

IMMEDIATE  RELEASE 

SWAN-MCDONALD  FEATURES,  Inc. 

YOUNGSTOWN,  OHIO 
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!PASS  IN  REVIEW 


Wintersct 

Credit  the  Buffalo  Ei’emnq  News 
for  the  most  beautiful  newspaper 
ad  in  many  a  month.  The  whole  page 
is  taken  up  by  a  clear  half-tone  repro¬ 
duction  of  a  winter  scene  with  two  com- 
fortable-IookinR  homes  in  the  fore¬ 
ground,  with  snow-laden  branches  of 
trees  forming  an  attractive  design  over 


retail  advertising.  Stretched  across  the 
street  is  a  banner  usually  identified 
with  jwlitical  campaigns  or  firemen’s 
balls — and  across  the  banner  are  a  few 
lines  of  bold  copy,  “The  San  Francisco 


Blazing  new  trails  oi  nautical  achievement, 
the  superliner  Queen  Mary  symbolizes  the 
spirit  of  advancing  civilization  —  the  same 
spirit  of  progress  that  has  raised  the  art  of 
printing  ink  manufacture  to  the  height  at¬ 
tained  today  —  the  culmination  of  95  years 
of  Morrill  research  and  development... Today 
Morrill  manufactures  more  newspaper  black 
and  color  ink  than  any  other  manufacturer 
in  the  world. 

^  LEADERSHIP  !  Every  veteran  pressman  and  publisher 
knows  the  reasons  ior  Morrill  supremacy  .  .  .  Skilled  workman¬ 
ship  .  .  .  Finest  materials  .  .  .  Uniform  quality  inks,  easily 
worked  .  .  .  Intelligent  service  .  .  .  Implicit  coniidence  on 
the  part  oi  users  of  Morrill  inks. 


MORRILL  INKS 

"STANDARD  OF  THE  NEWSPAPER  WORID" 

GEO.  H.  MORRILL  CO. 

Division 

GENERAL  PRINTING  INK  CORPORATION 
100  SIXTH  AVE.  •  NEW  YORK,  N.  Y. 

Factories  —  Norwood,  Massachusetts  •  Tacony,  Philadelphia,  Pa. 


Chicago,  Ill.  •  San  Francisco,  Calif.  ' 
New  York  •  Philadelphia  •  Detroit 
Minneapolis  •  Fort  Worth  •  Los  Angeles 


Branches  —  Boston 
Chicago  .  St.  Louis 
San  Francisco  *  Seattle 


LEADERSHIPS 


IVCWO 


the  homes  and  with  only  one  sentence 
for  copy,  superimposed  over  the  half¬ 
tone  in  the  lower  part  of  the  ad.  The 
picture  says  “homes” — and  the  one- 
sentence  copy  says,  “In  nine  out  of 
ten  homes  in  Buffalo  .  .  .  the  Buf¬ 
falo  Evening  News  is  a  regular  visitor 
.  .  .  edit^  for  and  read  by  all  mem¬ 
bers  of  the  family  circle.”  That’s  all 
there  is  and  that’s  enough. 

*  ♦  * 

Toupeet  for  Tops 

An  ad  that  struck  our  fancy  is  the 
■  recent  trade  paper  piece  put  out 
the  Chicago  Times.  For  27  consecu¬ 
tive  months  the  paper  has  “topped  the 
l»revious  year’s  figures.”  And  so  it 
shows  on  three  shelves  the  tops,  the 
heads,  of  27  cute  figures  decked  out 
in  all  manner  of  wigs.  Says  the  title, 
“Tops  for  27”  and  on  each  side  of  the 
title  is  a  graceful  little  toupee. 

The  subject  of  continuous  gains  is 
an  old  one  and,  for  that  reason,  hard 

:TDP5fai27?  I 


^  .1  1  '* 

.  *  .14  r» 

t  •••  > 

TM  cmt  (iKiEiii.fitii  II  suruiciict  iiut  cii«  cuciiini. 


m  TiicBg  HAS  Torm  m  mviovs  tbavb 
riouRBs  roH  27  comsbcotive  piomthi 


[tme  'timesi 


to  make  interesting  or  attractive.  The 
Times  has  succeeded  in  getting  atten¬ 
tion  and  making  an  impression.  Pro¬ 
motion  is  concerned  more  with  finding 
pew  ways  to  tell  an  old  story  than  it 
IS  with  finding  new  stories  to  tell.  Of 
wl  the  stories  of  “consecutive  months 
of  gains”  that  have  come  to  our  atten- 
^  since  the  first  of  the  year,  the 
Times’  story  is  the  <Mily  one  that  we 
1‘emember.  *  *  * 

Banner  Ad 

I^YE-CATCHING  is  the  new  ad 
~  from  the  Soh  Francisco  Call-Bul- 
iftin  emphasizing  its  gain  in  1935  in 


Evening  Call-Bulletin  Gains  203,730 
Lines  Daily  Retail  Display — 1935  Com¬ 
pared  with  1934.  A  Greater  Gain  Than 
Any  Two  San  Francisco  Dailies  Com¬ 
bined.” 

It’s  new  and  clever. 


Promotion  Managers  Statistics 
111 — Marital  State 

The  marital  state  of  the  promotion 
managers  who  have  passed  in  re¬ 
view  to  date: 

L.  E.  McGivena,  New  York  Neias — 
married. 

Jerry  Byrnes,  Chicago  Tribune — mar¬ 
ried. 

Dan  Sullivan,  Pittsburgh  Press — 
married. 

Harry  Hoile,  Birmingham  Age  Her¬ 
ald — married. 

Walter  Damm,  Milwaukee  Journal — 
married. 

George  Benneyan,  New  York  Amer¬ 
ican — married. 

Joyce  Swan,  Des  Moines  Register 
and  Tribune — married. 

Ivan  Veit,  New  York  Times — mar¬ 
ried. 

Max  Goodkin,  Philadelphia  Evening 
Public  Ledger — single. 

Douglas  Martin,  St.  Louis  Globe- 
Democrat — married. 

C.  L.  Baum,  Portland  (Ore.)  Jour¬ 
nal — married. 

Elsa  Lang,  Nezv  York  Herald  Tri¬ 
bune — single. 

Jacob  Albert,  Detroit  News — mar¬ 
ried. 

Harold  Jewett,  Providence  Journal — 
very  much  married. 

Vaughn  Weidel.  New  York  World- 
T  elegram — married. 

George  Grim,  Worcester  Telegram- 
Gazette — single. 

A.  H.  Talbot.  New  Orleans  Times- 
Picayune — married. 

H.  E.  Ramsay,  Oklahoma  City  Oklor- 
homan  and  Times — married. 

Now,  then.  Max  and  Elsa  and  George. 

Allen  French 


SOUTH  TEXANS  MEET  APR.  24-25 

Only  four  subjects  have  been  assigned 
for  the  “shop  talk”  program  at  the  an¬ 
nual  convention  of  the  South  Texas 
Press  Association  in  San  Antonio, 
April  24  and  25,  officers  and  directors 
decided  recently  in  a  pre-convention  ses¬ 
sion.  They  will  include  advertising, 
with  discussion  led  by  Jack  Howerton, 
Cuero  Record;  news  and  editorial  con¬ 
tent,  J.  T.  Cook,  Mission;  mechanical 
excellence,  Mrs.  W.  A,  Salter,  Kerr- 
ville  Mountain  Sun,  and  commercial 
Fainting,  R.  H.  Fackleman,  Raymond- 
ville  Chronicle.  Alf.  B.  Schroeter,  pub¬ 
lisher  of  the  News,  Runge,  is  president 
of  the  association. 


"ter  |vnc(  AajuJx  J1£/xA/u 
amA  njctuciM^.  aid  on 
f^xxun.  /3cw^. 


H.  B.  ROUSE  &  CO. 

2212  Word  Street.  Chicago 


DISAFFECTION  BILL  IS  Maryland,  co-author  of  the  bill,  also 

Cl  AXPTl  l7l~kD  rMC/^ADT^  withdrew  his  supixjrt.  He  had  intro- 

^  lUJ  r  LIK  Ulo^/ArvLI  duced  the  measure  last  session  at  the 

Secretary  of  War  Hat  Withdrawn  l^^liart^t 

„  _  Though  It  i)assed  m  the  Senate,  Tyd- 

Hit  Support  and  Navy  Department  explained  his  change  of  heart  by 

It  Sole  Surviving  Backer  jKiinting  to  the  attitude  of  Secretary 

Mr.  Ahern  of  Meature  L)ern. 

Our  Boarding  — - —  - 

(Stecial  to  Kuitux  &  I‘i  bi-isiixr) 

y  cartoon  for  \V.\shin(;ton,  D.  C.,  Feb.  18.—  SNOW-BOUND  TRAIN  “ON  AIR” 
L‘d  "Room  and  W'th  the  Xavy  Dei«rtment  the  sole  ^et  Moinet  M.  E.  Supervited  Ua. 

Ruffle”  as  the  remaining  lederal  agency  now  support-  i  d  j-  c  . 

ing  tile  Tydings-MacCormack  military  . 

week  “Our  disaffection  bill,  this  measure  seems  Basil  L.  Walters,  managing  editor  of 

■ill  continue  without  headed  for  a  pigeonhole  this  session  of  Biree  Cowles  newspa^rs,  the  Det 

statement  to  editors  Congress.  \Ioiiies  Rcyister  and  inbune  and  the 

>  1£ A  president,  said :  Last  week  Secretary  of  War  Uern  ‘^tor  m  Mmneaiiolis,  turned  to  radio 

rademarks  and  copy-  publicly  washed  his  hands  of  the  meas-  '’ro^tlcasting  when  blizzards  stall^  him 
ding  House.’  Since,  ure  which  is  considered  bv  many  to  ,  ?•  Island  train 

[lie  of  years  quite  a  purpose  abridgement  of  the  freedom  of  Minneapolis  and  Des  Moines 

.  the  press.  Previously  the  War  Depart-  ^  ^ 

nient  had  sup.Kirt^  the  .nil,  w’hich  5?^! 

lienal.zes  any  one  who  with  intent  to  h,  of  the  train  crew  and  passenger! 
iiKite  disaffec  ion,  pub  ishes  or  distri-  against  20-foot  drifts  and  sub-zero  cold 
butes  any  lx«k,  pamphlet,  iia^T,  print.  Telephone  connections  were  esub^ 
article  or  other  writing  which  advises,  Ushed  between  KRNT  studios  and  the 
T,,  o  .  o-  .  'T  1  counsels  urges  or  solicits  any  member  station  in  McCallsburg,  Iowa,  where 

The  Porto  Rican- American  Tobacco  of  the  Army  or  Xavy  to  disobey  the  ,he  train  was  stranded  Walters,  vdth 

Por\i.?a‘'In^\urica^;igarrS  Hunc^  W  regulations  of  the  Army  or  15  minutes  warning,  conducted  the 

Portma  and  *\urica  cigars  will  launen  Navy.”  ^vhole  broadcast,  marshalling  the  train 

aggressive  adtertismg  campa  g  sunnorters  of  the  bill  received  crew  and  nassenc'er.s  for  a  ninninor  ctnr. 


AHERN  LEAVING  NEA 


IN  ATHENS,  GA.  “Our  Boarding  Houbc”  Artist  to 

-  Draw  “Room  and  Board’’  for  King 

Webb  Mller,  Watson  Davis  and  NEA  artist  for  a  iium- 

“Bugs”  Baer  Address  Southern  ber  of  years,  will  join  the  King  Feature 

Newspapermen — 200  Editors  Syndicate  after  May  31,  1930,  it  was 

and  Students  Attend  announced  this  week. 

-  draws  the  daily  cartoon 

iBy  telegraph  to  Editor  &  Publisher)  House.” 

Athens,  Ga.,  F'eb.  20 — Two  hundred  He  will  draw  a  dail 
newspaper  men  and  women  and  teach-  King  Features  to  be  call 
ers  and  students  of  journalism  gathered  Board.”  with  a  “Judge 
y«terday  to  open  the  ninth  annual  ses-  central  ligui 
sion  of  the  Georgia  Press  Institute,  NEA  an 
held  at  the  University  of  Georgia  Boarding  H 
under  sponsorship  of  the  school  of  interruption, 
journalism.  Ered  S.  Fer 

Several  prominent  newspaper  figures  “NEA  ow 
were  on  the  program,  among  them  rights  on  ‘O 
Webb  Miller.  European  news  manager  during  the  1 
of  the  United  Press,  Watson  Davis,  ed-  number  of 
itor  of  Science  Service,  and  Arthur  of  ‘Our  Boa 
“Bugs”  Baer,  columnist.  duced  in  th 

The  institute  was  opened  with  a  din-  NEA  is  en  ,  .  . 

ner.  H.  j.  Rowe,  editor  of  the  Athens  this  comic  on  its  regular  schedule. 
Banner  Herald,  and  W.  Kirk  Sutlive, 
editor  of  the  Blackshear  Times,  and 
president  of  the  Georgia  Press  Asso¬ 
ciation,  made  brief  talks. 

Following  the  dinner,  the  institute 
guests  heard  an  address  by  Mr.  Davis, 

the  theme  of  which  was  the  future  of  through  the  Gotham  .-\dvertising  Com- 
the  South  as  it  vyill  be  affected  by  pa^v  of  New  York,  beginning  the  week 
m^ern  science.  He  predicted  a  new  of  Feb.  23.  Dominant  space  in  49  Sun- 
industry  for  the  South  m  the  develop-  (jay  and  daily  papers  in  24  cities  of  the 
ments  of  newsprint  manufacture  from  South  will  ^  used.  The  campaign  is 
southern  pine.  jjyjE  around  action  photographs  depict- 

A  senes  of  round  table  discussions  mg  sporting  scenes  and  will  use  sport 
opmed  toMy  under  the  leadership  page  positions.  Window  displays,  Conn¬ 
er  J-  E^lward  (^rald,  of  the  University  ter  cards  and  window  streamers  also  will 
of  Missouri  School  of  Journalism,  be  used.  G.  Ellsworth  Harris,  Jr.,  is 
^  hundred  ^Georgia  Newspaper  the  account  executive. 

publishers  and  writers  contributed  to  - — — - 

the  discussions.  W 1  V  I  |||r  I V  |k~' 

NEw“dAILY  SUSPENDS  ,  .  J  Q  I  1 1 .  C 

{Special  to  Editor  &  Publisher)  I  -i-r;  \  ,  it  |  l|A  t 

Los  Angeles,  Feb.  19— .\fter  a  life '  ]  1  ■  |  I# 

of  three  days  the  Los  Angeles  Press,  |i  I  09^1  S-SM  ■ 

tabloid  daily  started  last  week  by  1  i|*  I  IM  I - ^ 

Thomas  Losey  and  Ralph  W.  Crowell,  '  I  \  1  1  ^ 

suspended.  Charles  H.  Powell,  busi-  '(  11 

ness  manager,  and  Richard  Fenton,  edi-  ^  I  iJl  I  1  I 

tor,  handed  in  their  resignations  follow-  /T  I 

ing  the  order  to  discontinue.  Mechani-  \  J 

cal  difficulties  eiKountered  in  attempting  ^ 
to  put  out  the  paper  from  three  widely  1 

separated  offices — the  business  office  in  Jj  \  .1  ( 

one  location,  editorial  offices  about  a  A 
mile  away,  and  the  press  room  still 

further  away — were  given  as  the  reason  I  /  I  |\  tjR^H  WB^ 

for  suspension.  The  publishers  an-  \'/\  I  uHt 

nounced  they  will  make  another  effort  '  '  >.  |  A 

at  daily  publication,  probably  in  the  fall,  _ \  I  *  \  ’w* 


After  experience  of  the  thorny 
problems  of  Great  Britain,  India, 
the  Far  East,  not  to  mention 
other  comers  of  the  far-flung 
British  Empire,  it  is  refreshing 
to  find  such  ready  and  reliable 
aid  in  your  Year  Book.  I  once 
laid  out  a  campaign  for  the  states 
of  Oregon,  Washington  and  Cali¬ 
fornia,  and  it  only  took  me  as 
many  hours  as  it  would  have 
taken  me  months  to  fix  a  similar 
campaign  in  any  part  of  the 
British  Empire. 


when  their  own  proposed  building  to 

se  “is: 

weekly  throwaway  shopper  of  which  the  AX  THE  PAPER  S 

daily  was  an  outgrowth.  No  settlement 
has  been  made  of  the  Press’  one-year 
contract  with  Transradio.  This  service 
may  be  continued  in  the  shopper.  All 
money  paid  on  subscriptions  is  being 
returned. 


NO  journal  Is  much  better 
than  the  impression  that 
ink  ultimately  makes  on  paper. 
Many  phases  of  skill,  much 
mechanized  ingenuity  are  mar¬ 
shalled  to  produce  this  impres¬ 
sion — the  final  touch  being 
imparted  by  the  keeper  of  that 
leviathan,  the  modern  press. 
Marvelous  as  any  press  may  be, 
it  responds  only  to  the  trained 
instinct  of  a  human  mind  and 
hand. 

To  afford  the  pressman  that 
meed  of  satisfaction  to  which 
his  feats  entitle  him,  other  en¬ 
deavors  must  be  in  keeping, 
among  them  stereotyping. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


STUART  A.  HIRST,  Chairman 
Ernest  G.  Smith  <r>  Co.,  Ltd., 
Advertiaini 
London,  England. 


EDITOR  »  PUBLISHER— read  each 
week  by  the  makers  and  users  of 
newspaper  space— of fers  an  ideal 
medium  for  the  advertising  of  your 
newspaper  and  your  market. 


A  ganaroua  saving  is  ottered  to  purchasers 
oi  BOUSE  Newspaper  Files  and  Backs.  Now 
is  the  time  to  add  equipment  or  replace 
worn  out  files. 

BOUSE  Newspaper  Files  and  Backs  are 
sturdily  constructed  oi  steel,  durably  fin¬ 
ished  in  green  enamel.  Thousands  are  in 
use. 

There  are  several  styles  and  models.  Send 
ior  circular  or  write  your  needs  for  special 
quotation. 


CERTIFIED  DRY  MAT 
CORPORATION 


340  Madison  Ave.,  New  York,  N.  Y. 


/ 
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TABLOID  FOR  WOMEN 


800  SCHOOLS  ENTER 
SPELUNG  “BEE” 


Bangor  Daily  Issued  Special  Section 
Devoted  to  Their  Activities 

With  -KK)  women  representing  nearly 
200  women's  clubs  and  societies  as  its 
guests  at  a  program  and  tea,  the 
fiaiu/or  (Me.)  Daily  Nnt's  on  Feb.  13 
published  a  16  page  tabloid  size 
“Woman’s  Special’’  devoted  to  the  work 
and  activities  of  women. 

I'rcd  1).  Jordan,  publisher,  John  M. 
O’Connell,  Jr.,  managing  editor,  and 
Krnest  P.  (iosling,  advertising  manager 
siK)ke  briefly  to  the  group  after  it  had 
assembled  in  the  editorial  room  of  the 
newspaper.  The  guests  were  then  con- 
clucted  throughout  the  plant. 

The  invitation  list  included  the  names 
of  presidents  and  publicity  chairman  of 
the  various  organizations  whose  activi¬ 
ties  are  published  by  the  society  de¬ 
partment. 

The  "special”  was  edited  by  Mrs. 
Ruth  \’an  Buren  Prescott  and  Mrs. 
Nellie  C.  Penley,  society  editors,  .^mong 
the  stories  in  the  edition  were : :  ‘‘Bet¬ 
ter  World  Is  Sought  By  Modern 
Womankind,”  "Good  Diction  Adds  To 
Charm,”  "List  of  Outstanding  News¬ 
paperwomen  in  Maine”:  "Drama  Re¬ 
veals  Long  Line  of  Distinguished 
Women” ;  "Feminine  Flying  Element 
Increasing”  by  .Amelia  Earhart;  ‘‘Ban¬ 
gor  Woman  Sails  Ship  Around  Cape 
Horn,”  a  feature  story. 

A  feature  of  the  edition  was  a  re¬ 
view  of  the  Woman’s  Edition  published 
by  the  Bangor  (Me.)  Daily  Commer¬ 
cial  on  Fei).  22,  1897.  .According  to 
the  reviewer  three  full  sections  were 
filled  with  special  articles,  current  news, 
cuts  and  advertising  the  proceeds  of 
which  went  to  the  benefit  of  the  Bangor 
Kindergarten  Association. 


TWO  FACTORS 
THAT  MEAN  SAVINGS 

To  Purchasers  of  the 


lifilo  Newi  Get*  Record  Response 
to  One  Story  and  Single  Letter — 
Full  Budget  of  Contests 
Underway 


Xlif  Buffalo  (N.  A’.)  livening  News 
(iOblishcd  a  record  in  connection  with 
jn  National  Spelling  Bee  when  it  re¬ 
ared  enrollments  in  the  contest  from 
Western  New  A’t)rk  schools  in  re- 
sKjnse  to  a  short  announcement  story 
(the  paper  and  a  letter  to  school  prin¬ 
ts  which  enclosed  an  entry  blank. 

This  is  the  eighth  year  the  News  has 
^  conducting  the  contest  in  its  ter- 
^ory.  La.st  year,  1,103  schools  took 
^  and  it  is  expected  that  enrollments 
liU  equal  or  exceed  that  mark  this 
tor.  The  entire  school  must  be  en- 
:,'lled  by  the  principal 
The  News  has  a  full  schedule  of 
,chool  promotion  at  the  present  time, 
la  addition  to  the  National  Spelling 
Bte,  it  is  conducting,  for  the  seventh 
tear,  an  essay  contest  in  the  schools  of 
^  county  in  conjunction  with  the 
American  Legion  on  the  subject : 
"W’hat  Americanism  Means  to  Me.” 
jix  pupils  and  four  teachers  will  be 
i»arded  free  trips  to  Washington  dur- 
3f  the  Easter  recess  as  prizes. 

.Also  an  annual  safety  poster  contest 
pm  to  schools  of  Buffalo  and  immedi- 
itt  vicinity,  and  a  birdhouse  building 
contest  for  boys  who  are  taking  manual 
training  arc  being  held.  Junior  stamp 
dobs  in  the  schools  of  Buffalo  will  take 
;art  in  the  third  annual  Buffalo  Eve- 
emg  News  junior  stamp  exhibition  and 
contest. 


DUPLEX  "UNITUBULAR 


Its  STURDY-GENUINE  UNIT  CONSTRUCTION 


SHIPMENT 


FACTORY 


ERECTED 


ONE-CENT  NOON  EDITION 


ISSUING  PROMOTION  “TAB” 

A  new  circulation  stunt  has  been  in¬ 
stituted  by  the  St.  Louis  Globe-Demo¬ 
crat  with  the  issuance  of  the  St.  Louis 
Globe-Democrat  Commuter,  issued  twice 
a  month.  The  Commuter,  distributed 
on  Sunday  appears  in  small  boxes  at¬ 
tached  to  the  loacks  of  seats  in  St.  Louis 
street  cars.  The  paper  is  four  pages, 
three  columns  wide,  eight  by  ten  and 
seven-sixteenth  inches  in  size,  and 
printed  on  newsprint.  The  first  issue 
carried  on  page  one  as  its  lead  story  a 
discussion  of  the  daily’s  $10,000 
"Famous  Name”  puzzle  game  and  also 
a  reprint  of  Lincoln’s  Gettysburg  ad¬ 
dress.  Page  two  was  devoted  to  the 
woman’s  page,  three,  discussed  sports 
page  features,  and  page  four  all  fea¬ 
tures.  Douglas  V.  Martin,  director  of 
publicity,  is  editor. 

DAILY  HOST  TO  CARRIERS 

Miligaukce  Sentinel  carrier  boys  of 
Sheboygan,  Wis.,  were  guests  of  the 


Wukington  Star  Offer  Launche* 
Innovation  Successfully 

{Special  to  Editor  &  Pcblisher) 

Washinctox,  D.  C.,  Feb.  18 — A 
noonday  edition,  inaugurated  Monday 
by  the  IF ashington  Star,  is  to  become 
j  permanent  feature  of  the  paper’s  ser- 
rices. 

.\j  an  introductory  offer,  the  paper 
has  been  placed  on  .sale  at  one  cent. 
This  prict  is  effective  only  until  “fur- 
tier  notice.”  Eventually  the  “Blue 
Streak  Edition”  will  go  to  two  cents. 

It  was  explained. 

The  only  other  midday  edition  in 
Washington  is  the  tabloid  Washington 
Daily  News  at  three  cents.  The  Star 
^novation  is  in  answer  to  a  reader  de¬ 
mand  for  immediate  information  on 
important  news.  Star  officials  said. 

’The  sale  and  reception  exceeded  our 
txpectations,”  Fleming  Newbold,  busi¬ 
ness  manager  declared,  “and  we  are 
highly  pleased.  There  was  no  effect 
upon  circulation  of  later  editions.  The 
noonday  edition  is  here  to  stay.” 

31,000  AT  SKI  CONTEST 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb,  17 — A  crowd  of  31,410 
spectators  braved  near  sub-zero  weather 
>nd  a  snow  storm  to  witness  the  Chicago 
Daily  Times'  first  “heart-of-the-city” 
sh  tournament  held  at  Soldier  F'ield 
here  yesterday.  Champion  skiers  from 
i  12  different  clubs,  representing  six 
1  sutes,  participated.  More  than  40  sala- 
'  niander  stoves,  fired  with  coke,  were 
placed  in  the  corridors  under  Soldier 
field  and  kept  going  throughout  the 
meet. 


BUILT  RIGHT-SHIPPED  RIGHT 


A  recent  installation  in  Chicaso  or 

8  PRINTING  UNITS  -  2  FOLDERS 
and  2  COLOR  CYLINDERS  all  built 

on  substructure  required — 


culation ;  and  Harold  Roeder,  city 
supervisor  at  Milwaukee,  were  among 
those  who  attended. 


ONLY  11  WORKING  DAYS 


For  Tour  Profitable  Use 

THE  ADVERTISERS’ 

AND 

PUBLISHERS’  GUIDE 

OF 

AUSTRALIA  and 
NEW  ZEALAND 


The  press  was  started  up  on  a  job  of  507,000  and  completed 
run  in  1 4V^  hours  elapsed  time.  The  third  run  of  the  same  job 
completed  in  llVa  hours. 


NEW  PICTURE  PANEL  FEATURE 

The  Toledo  Nezvs-Bee  has  started  a 
■itw  daily  Page  One  picture  panel,  un- 
^  the  heading  “Today’s  Newsreel.” 
Two  columns  in  the  center  of  the  page 
devoted  to  spot  news  pictures,  both 
Iwal  and  syndicate.  They  are  stag- 
ffred  in  one-column  and  two-column 
*idths,  to  provide  six  or  eight  different 
shots  dailys. 


Ravitad  t  Enlarged  r  Improved 

Crammed  full  from  cover  to  cover,  Thb 
Advbbttsbbb'  and  Pcbushbrs’  Gcidb 
will  enable  advertisers  and  agents  to 
plan  campaigns,  confirm  data  and  check- 
Bp  on  the  numerous  specific  facts  that 
crap  up  daily  in  your  business. 

Secure  Your  Copy  Newt 
Price:  7a.  6d.  per  copy 
Published  by 


Let  us  help  you  solve  your  press  problems 


N.  Y.  CIRCULATORS  TO  MEET 

The  New  York  State  Circulation 
Maragers’  Association  will  hold  its  con¬ 
vention  at  Utica,  N.  Y.,  April  28  and 


NEWSPAPER  NEWS 


SAN  FRANCISCO 


CHICAGO 


NEW  YORK 


Warwich  Building,  Hamilton  St. 
SYDNEY,  AUSTRALIA 
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FLOYD  GIBBONS  BACK 
FROM  ETHIOPIA 


Famed  Correspondent  Lost  40  Pounds 
— Saw  Very  Little  “Shooting”— 
Sees  Menace  in  British  Ships 
in  Alexandria,  Egypt 


Floyd  Gibbons,  famous  war  corres¬ 
pondent  of  International  News  Service, 
came  back  from  covering  the  Italo- 
Ethiopian  contiict 


Floyd  Gibbons 


on  the  liner  Ma 
jestic,  Feb.  19, 
and  expressed  the 
opinion  that  the 
dispute  between 
Mussolini  and 
Haile  Selassie 
might  last  “four 
or  live  years 
longer”  if  there  is 
no  European  in¬ 
tervention. 

He  told  ship 
news  reporters  he 
believed  there  is 
no  question  but 


their  men.  In  this  way  some  of  Italy’s 
excess  population  will  be  taken  care  of. 

After  six  weeks  on  the  northern  front 
scaling  high  mountains  and  moving 
down  into  deep  valleys.  Gibbons  be¬ 
came  exhausted.  The  altitude  was  so 
high — 7,700  feet — he  could  stand  it  no 
longer  and  collapsed.  He  was  rushed 
bv  airplane  to  Khartoum.  Later  he 
went  to  Cairo,  returning  from  there  to 
Rome  and  on  to  London  and  eventually 
to  the  United  States. 

In  Rome — about  three  weeks  ago— he 
saw  Pope  Pius  and  Premier  Mussolini 
the  same  day.  He  said  the  Pope,  de¬ 
spite  his  advanced  years,  looks  well.  As 
for  Mussolini,  his  impression  of  II  Duce 
was  that  he  is  “filled  with  determination 
and  conviction  that  his  colonial  venture 
will  be  a  success.” 

"Mussolini  was  anything  but  worried 
when  I  saw  him,”  said  Gibbons.  “He 
was  the  personification  of  confidence." 


ASKS  RADIO  STATION 

The  Birmingham  (Ala.)  News  has 
applied  for  a  radio  construction  permit 
for  a  station  on  590  kilowatts  with  un¬ 
limited  time. 


N.  Y.  COMMUNIST  DAJlA 
WAS  NOT  CURBED 


WILLINGS  TO  MANAGE 
PERRY  PROPERTIES 


Time*,  In  Editorial  Answering 
era.  See*  No  Threat  to  Free  Prtd 
In  Action  of  District  Attorasy 
In  Questioning  Editor 


Former  Vice-President  of  Intertype 
Corporation  Named  to  Head  All 
the  Publisher’s  Activities 
Effective  March  1 


(.Special  to  Editob  &  Publishes) 
Jacksonville,  Fla.,  Feb.  15 — George 
C.  Willings,  former  vice-president  of 
the  Intertype  Corporation,  has  been 


A  letter  written  by  a  group 
New  York  writers,  criticising  ti- 
New  York  Titnes  for  its  lack  of  coe 
ment  on  the  alleged  persecution  at 
threatened  suppression  of  the  Doth 
iVorker,  Communist  newspaper, 
published  in  the  Times  and  answeroi 
editorially  on  Feb.  2U. 

“We  are  writing  to  ask  whether  yom 
paper  believes  it  consistent  with  your 


FIVE  KILLED  DURING 
CENSORSHIP  PROTEST 


that  Italy  can  ultimately  conquer  Abys¬ 
sinia,  asserting  tliat  Mussolini  “can  go 
anywhere  he  wants  to  in  Ethiopia.” 

The  48-year-old  Gibbons,  veteran  of 
nine  wars  and  revolutions,  lost  40 
pounds  covering  the  Italo-Ethiopian  war 
but  since  has  recovered  20  pounds.  He 
now  weighs  165  pounds. 

By  comparison  with  covering  the 
western  front  in  the  world  war,  his 
African  experience  was  mild  to  say  the 
least,  he  explained. 

“It  wasn’t  a  war,”  said  Gibbons. 
“That  was  the  big  jolt  to  me.  I  spent 
six  weeks  covering  the  advance  of  the 
Italian  army  into  Ethiopia  on  the  north¬ 
ern  front  and  I  didn’t  see  anything 
tliat  1  would  call  a  real  battle. 

“I  saw  very  little  shooting.  In  fact 
1  heard  more  shooting  on  a  hunting 
expedition.  Really,  it’s  not  a  war.  As 
Premier  Mussolini  has  said:  'It’s  a  col¬ 
onial  operation.’  ” 

ITie  Ethiopians,  he  said,  have  no  or¬ 
ganization  ;  their  central  control  is  weak 
and  there  is  an  absence  of  communica¬ 
tion  between  the  front  and  rear.  He 
thinks  the  Ethiopians  would  welcome 
peace. 

Gibbons  declared  that  “the  most  dan¬ 
gerous  spot  in  the  world  today”  is  the 
harbour  of  Alexandria,  Egypt,  because 
cf  the  presence  of  the  heavy  British 
naval  force  there. 

“An  accidental  match  dropped  there 
might  cause  the  explosion  that  would 
set  the  world  afire,”  he  said,  “The 
British  fleet  had  400,000  tons  of  war¬ 
ships,  ranging  from  destroyers  to  battle¬ 
ships  in  the  harbor.  This  force  has 
steam  up  day  and  night. 

“This  situation  is  a  mystery  to  me,  as 
well  as  to  otlier  observers.  It  is  a 
threat  to  world  peace.  I  don’t  know 
and  I  can’t  find  out  why  the  British 
navy  is  there.  The  ships  are  jammed 
in,  in  space  too  small  for  them.  It 
would  take  at  least  eight  hours  for  all 
•of  them  to  get  out  into  the  open  where 
it  would  be  possible  to  maneuver. 

“.\nyone  even  slightly  familiar  with 
airplane  or  submarine  warfare  knows 
what  can  be  done  against  concentrated 
targets  such  as  that  fleet  presents  in 
one  hour,  let  alone  eight  hours.” 

Gibbons  left  New  Y’ork  on  his  Ethi¬ 
opian  assignment  last  August.  He 
landed  in  Naples,  Italy,  SepL  10.  He 
saw  Mussolini  m  Rome  and  later  flew 
from  Naples  to  Athens  and  thence  to 
Alexandria,  finally  winding  up  with  the 
Italian  forces  on  the  Eritrean  front 
Originally,  his  headquarters  were  at 
Asmara,  Eritrea,  from  which  point  he 
pushed  on  with  the  Italians. 

Explaining  why  it  would  take  the 
Italians  about  four  more  years  to  con¬ 
quer  Ethiopia  in  their  present  “scienti¬ 
fic”  manner.  Gibbons  told  how  Musso¬ 
lini’s  army  was  slowly  penetrating,  oc¬ 
cupying  and  consolidating  the  acquired 
territory. 

Gibbons  thought  a  majority  of  Italian 
soldiers  may  never  come  back  because 
they  will  be  left  in  Ethiopia  to  till  the 
soil.  Women  folk,  he  said,  will  no  doubt 
ultimately  be  sent  to  Abyssinia  to  join 


Venezuelan  Mob  Appeased  Only  by 
Dismissal  of  Governor  for  His 
Order  Setting  Up  Rigid 
Press  Control 


In  the  blood  of  victims  killed  last 
week  by  police,  a  belligerent  Venezu¬ 
elan  mob  wrote  on  the  walls  of  the  gov¬ 
ernment  house  in  Caracas :  “Down  With 
Galavis”  as  a  protest  to  Galavis’  order 
setting  up  a  rigid  censorship,  according 
to  press  association  dispatches. 

One  of  the  most  spirited  drives  for 
press  freedom,  the  uprising  was  led  by 
students  followed  the  cessation  of  pub¬ 
lication  by  Caracas  newspapers.  Gen¬ 
eral  strike  conditions  prevailed  Feb.  14 
and  15,  but  by  Feb.  17  papers  had  be- 
publishing  again.  Gen.  Elbano  Mi- 
velli,  in  charge  of  the  federal  district, 
had  to  dismiss  Gen.  Felix  Galavis,  gov¬ 
ernor  of  the  district,  to  appease  the  an¬ 
gry  crowd. 

The  tight-lid  censorship  was  the  Ipt 
straw  in  Galavis’  drive  to  re-establish 
dictatorial  powers  held  by  Gomez,  who 
died  recently.  Restless  because  of  the 
government’s  failure  to  restore  consti¬ 
tutional  guarantees,  the  people  partici¬ 
pated  in  strikes  in  sympathy  with  the 
press.  These  strikes  spread  rapidly  the 
day  of  the  shooting,  Feb.  14,  and  as¬ 
sumed  proportions  of  a  general  move¬ 
ment,  including  telephone,  bus,  street 
car,  automobile  and  business  workers  in 
Caracas  and  surrounding  cities. 

Under  the  Gomez  regime,  there  was 
no  board  of  censors  and  no  rules  by 
which  an  editor  could  decide  what  he 
could  or  could  not  print.  An  editor 
never  knew  when  the  government  might 
pounce  on  him  for  something  he  printed. 
This  discouraged  political  news,  or  even 
news  of  local  police  activity. 

After  Gomez’  death  a  board  was  set 
up  and  editors  could  determine  in  ad¬ 
vance  what  could  be  printed.  Then 
Galavis  came  into  the  picture.  On  Jan. 
5  he  issued  an  order  making  newspapers 
responsible  in  advance  for  what  they 
printed,  a  reversion  to  the  old  method 
which  the  people  had  never  approved. 

Articles  containing  personal  attacks  or 
calculated  to  “incite  hatreds”  or  those 
of  a  communistic  or  anti-government 
tendency  were  banned  by  the  Galavis 
order  against  which  the  uprising  took 
place. 

On  Jan.  6  the  Caracas  Liber  tad  was 
forced  out  of  business  and  other  pa¬ 
pers  were  finding  it  increasingly  diffi¬ 
cult  to  publish.  At  this  the  populace 
rebelled  on  Feb.  14.  Demonstrators, 
turned  out  in  sympathy  with  the  news¬ 
papers  of  Venezuela,  were  massed  in  the 
Plaza  Bolivar  on  that  day.  When  they 
rushed  the  government  palace  they  were 
fired  on  by  troops  on  the  balconies. 
Five  demonstrators  were  killed  and  IS 
wounded. 

After  the  shooting,  people  milled  in 
the  public  square,  demanding  punish¬ 
ment  of  those  responsible  for  firing  into 
the  defenseless  mob.  When  excitement 


named  executive  general  pronouncements  in  favor  of  tht 
vice-president  of  ireedom  of  the  press,”  one  par^aphjj 
the  letter  read,  “to  remain  silent  edi-, 
torially  while  District  Attorney  Dodp* 
proceeds  with  the  investigation  and  at. 
tack  on  the  civil  rights  of  the  Dailj 
Worker.  Will  not  the  public,  if  yoi 
are  silent,  distruct  any  future  statemei; 


G.  C.  Willings 


the  John  H.  Per¬ 
ry  properties,  in- 
cluding  four 
newspapers  and  a 
radio  station,  in 
Florida. 

This  appoint¬ 
ment,  effective 
March  1,  places 
Mr.  Willings  in 
charge  of  the 
Pensacola  News, 
Pensacola  Jour¬ 
nal,  Jacksonville 
Journal,  Panama 


the 


City  Herald;  WCOA,  a  500-watt  radio 
broadcasting  station  at  Pensacola,  re¬ 
cently  acquired  by  Mr.  Perry;  Innera- 
rity  Estates,  and  various  other  prop¬ 
erties  owned  by  the  publisher. 

Mr.  Willings,  formerly  was  vice- 
president  and  general  manager  of  the 
News-Journal.  His  offices  will  be  at 
Jacksonville. 

In  1933,  Mr.  Perry  persuaded  Mr. 
Willings  to  emerge  from  a  five  year 
retirement  to  take  charge  of  the  Perry 
interests  at  Pensacola.  Mr.  Perry  also 
is  owner  of  a  syndicated  service  in 
New  York  and  owner  and  publisher  of 
the  Reading  (Pa.)  Times. 
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15,000  WOMEN  HEARD 
‘CONGRESS*  SPEAKERS 


Chicago  Tribune  Series  of  Six  Lec¬ 
ture  Sessions  Well  Attended — 
David  Sarnoff  and  Cordell 
Hull  on  Program 


(Special  to  Editor  &  Publishei) 

Chicago,  Feb.  17 — More  than  15,000 
women  attended  six  sessions  of  the  third 
annual  Woman  Congress  held  here  last 
Thursday  and  Friday  under  auspices 
of  the  Chicago  Tribune.  Those  in  at¬ 
tendance  heard  authorities  speak  on  the 
scientific,  cultural,  social,  political  and 
international  aspects  of  modern  civiliza¬ 
tion.  Overflow  crowds  packed  the 
Palmer  House  grand  ball  room  and 
spilled  over  into  the  outside  halls  to 
hear  the  eminent  speakers. 

David  Sarnoff,  president  of  the  Radio 
Corporation  of  America,  addressed  the 
congress  on  Friday  on  “Communica¬ 
tion  and  Democracy.”  He  told  his  au¬ 
dience  that  with  great  political  changes 
taking  place  in  the  world,  free  com¬ 
munication  and  free  speech  were  bul¬ 
warks  against  intolerance  of  dictator¬ 
ships. 

Mrs.  Frances  Parkinson  Keyes  of 
New  Hampshire,  speaking  on  current 
trends  in  literature,  declared: 

“I  decline  to  admit  any  discouraging 
trend  in  American  literature.” 

People’s  riding  habits  are  changing, 
she  said,  with  newspapers  and  maga¬ 
zines  the  favorites  for  so-called  “casual 
reading”  and  biography,  noetry  and 
long  thought-provoking  novels  for  those 
who  can  sit  down  and  read  at  longer 
intervals  uninterrupted. 

Miss  Ruth  De  Young,  woman’s  edi¬ 
tor  of  the  Tribune,  presided  at  the  vari¬ 
ous  sessions,  which  concluded  with  a 
formal  banquet  at  the  Palmer  House 
Friday  evening  at  which  one  thousand 


you  may  make  on  the  value  of  a 
press 

The  letter  was  signed  by  Heywo;. 
Broun,  Elmer  Davis,  Maxwell  Ande 
son,  Alvin  Johnson,  Babette  Deutscl 
Alfred  Bingham,  and  Morris  Ernst,  at 
eheited  this  editorial  response  from  th 
Times : 

“A  Free  Press 

“A  letter  has  come  to  The  Time: 
signed  by  six  men  and  one  wont: 
who  want  to  know  why  this  iiewj 
paper  is  not  as  much  interested  in  th 
freedom  of  the  press  in  New  York 
in  Louisiana.  The  point  of  this  inquL- 
relates  to  an  alleged  attempt  of  Distric 
Attorney  Dodge  to  interfere  with  tbi 
Daily  Worker.  The  fact  is,  as  has  bee 
published,  that  the  District  Attorney  ex 
amined  an  editor  of  the  Daily  Worl 
with  respect  to  his  personal  politia 
opinions.  We  art  informed  that  nothi: 
came  of  it,  no  indictment  was  askai 
and  the  whole  matter  has  been  droppe 
So  far  as  appears,  there  was  no  efio; 
whatever  to  curb  or  suppress  the  Daii 
Worker. 

“This  is  a  free  country  and  the  pte 
ought  to  enjoy  the  utmost  freedom : 
it.  If  an  editor  openly  incites  to  saL 
tton  or  to  the  overthrow  oi  this  Gov 
emment  by  force,  he  exposes  himst! 
to  the  penalties  of  the  law.  He  may, 
he  chooses,  organize  or  lead  or  joi 
an  armed  revolution,  but  in  that  uii 
as  Webster  said  to  Hayne,  he  must ! 
prepared  to  face  the  hazards  oi  sui 
a  course,  even  to  the  point  of  beini 
executed  for  treason.  But  short 
such  extremes  his  liberty  to  write  ar. 
print  what  he  thinks  ought  to  be  r. 
limited.  It  is  far  better  to  have  Coe 
munists  and  Socialists  and  radiesds 
all  sorts  publishing  their  views  in  tbj 
open  than  to  drive  them  undergroffi|  „ 
where  they  may  secretly  circulate  e 
flammatory  matter.  The  motto  of 
Americans  unafraid  of  free  discuss 
was  furnished  by  Voltaire  when 
said  of  a  bitter  opponent  that  he 
agreed  with  every  one  of  the  nani 
opinions,  but  would  fight  to  the  dezi 
for  his  right  to  print  them.  Howeve  sa 
there  must  be  actual  interference  ssi|  vi 
the  freedom  of  the  press  before  c 
can  be  asked  to  get  excited  about  it’ 


u. 


MAY  REPEAL  GAG  LAWS 

Press  muzzling  laws,  passed  by 
Alberta  government  last  year  aitj 
newspapers  had  given  wide  publicity  J 
unsavory  court  cases  involving  J.  ^ 
Brownlee,  former  premier,  and  C  ^ 
McPherson,  former  minister  of  pu!^ 
works,  may  be  repealed  by  the  nj 
Social  Credit  Government,  Preoil 
Aberhart  has  hinted. 


PLANE  DEUVERY  DURING  SNOl 

For  the  first  time  in  the 
the  district,  aviation  has  been  broof 
into  use  for  the  delivery  of  0 
Kitchener  (Ont.)  Record.  Snowdp 


women  attended.  Secretarv  of  State  deeper  and  more  numerous  t^  b»j 

was  at  its  height,  the  governor’s  car  Cordell  Hull,  speaking  over  the  radio  been  experienced  in  this  ‘f* •f.'y 

was  burned.  In  the  desperate  hope  of  from  Washing;ton,  addressed  the  ban-  quarter  century,  had  isolated  vtli*3 

quieting  the  public,  Galavis  was  de-  quet  on  the  subject  of  “Peace  and  and  hamlets  north  of  Kitchener 


posed. 


World  Trade.” 


days. 
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a  new  conception 
of  a  country  weekly 

In  Four  Outstanding  Newspapers 
Already  Leading  the  Country  in 
National  Advertising 
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A  LOW  COIVIBINATION  RATE— 

Four  newspapers  for  the  price  of  two  if  purchased  separately. 

A  milline  rate  for  country  weeklies  in  the  same  class  as  that  of  daily  papers. 

SIMPLIFIED  PROCEDURE— 

Only  one  advertising  order  and  only  one  set  of  matrices  or  plates  to  one 
central  office  required. 

Checking  copies  in  special  colored  wrappers  to  the  advertising  agency  and 
the  client  from  each  newspaper’s  plant,  but — 

Only  one  invoice  with  tear  sheets  of  all  four  papers  attached. 

SIXTEEN-PAGE  PAPERS— 

Country  newspapers  that  print  a  minimum  of  sixteen  pages,  with — 

More  than  twice  as  much  news  as  other  leading  weekly  papers. 

Four  and  five  times  as  many  local  news  stories  as  the  average  weekly  papers. 

A  complete  page  of  agricultural  news. 

A  news-magazine  page  reviewing  the  news  of  the  State,  Nation  and  World. 

More  exclusive  illustrated  state  features  than  the  largest  daily  newspapers. 

General  features  in  the  same  class  as  those  of  metropolitan  dailies,  includiim 
Blue  Ribbon  Short  Stories,  page  features,  and  comics  such  as  HENR1G 
the  famous  pantomime  that  appeared  for  many  years  in  The  Saturday 
Evening  Post. 


West  Virginia  Newspaper  Publishing  Company 

MORGANTOWN,  W.  VA. 

THE  MAKTINSBUBG  NEWS  THE  GBAFTON  NEWS 

2,444  Cir.  3c  line  2,48a  Ctr.  3c  line 

THE  WETZEL  HEPUBUCAN  THE  BGCKHANNON  BECOBD 

2,132  Clr.  3c  line  3,1M  Cir.  3c  line 
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JANUARY  NEfFSPAPER  LINAGE  TOTALS  FOR  PRINCIPAL  CITIES 


AKRON,  OHIO 


CHICAGO,  ILL. 


EVANSVILLE,  IND. 


1936  1935  Gain  or  Loii 


Timfs-Press  . (e)  547.142  573.985  26.843  L 

Beacon-Journal  . (e)  985.286  942.694  42,592  G 

Times-Press  . (S)  167.557  196.682  29.125  L 


Total  Daily  .  1.532.428  1,516,679  15,749  G 

Total  Sunday  .  167,557  196,682  29,125  L 

Grand  Total  .  1,699,985  1,713,361  13.376  L 


ALBANY,  N.  Y. 

Times-Union  . (e)  423,469  457.800  34.331  L 

News  . (e)  450.793  491.772  40.979  L 

Knickerbocker  Press... (m)  257.432  252,814  4.618  G 

Times-Union  . (S)  135,440  122.728  12.712  G 

Knickerbocker  Press  ...(S)  63,633  67,893  4.260  L 


Total  Daily  .  1,131,694  1,202.386  70,692  L 

Total  Sunday  .  199,073  190.621  8.452  G 

Grand  Total  .  1.330,767  1,393,007  62.240  L 


ALBUQUERQUE,  N.  M. 

Journal  . (m)  278,602  266.176  12,426  G 

Tribune  . (e)  294,842  272.3.38  22,504  G 

Journal  . (S)  43,579  45.778  2,199  L 


Total  Daily  .  573,444  538.514  34.930  G 

Total  Sunday  .  43,579  45.778  2,199  L 

Grand  Total  .  617,023  584,292  32,731  G 


ATLANTA,  GA. 

Georgian  . (e)  354,552  327,231  27,321  G 

Journal  . (e)  530,995  492,755  38.240  G 

Constitution  . (m)  463,039  392,497  70,542  G 

American  . (S)  143.995  134.808  9,187  G 

Journal  . (S)  146,318  134,156  12,162  G 

Constitution . (S)  139,285  131,729  7.556  G 


ToUl  Daily  .  1,348,586  1,212,483  136.103  G 

Total  Sunday  .  429,598  400.693  28.905  G 

Grand  Total  .  1,778,184  1,613,176  165,008  G 


ATLANTIC  CITY,  N.  J. 

tPress-Union  . (e)  303.551  281,520  22.031  G 

Press-Union . (S)  42,624  36,246  6.378  G 


Grand  ToUl  .  346,175  317.766  28,409  G 

tPress-Union  sold  in  mominK-evenins  combination. 
Linage  of  one  edition  shown. 

BALTIMORE,  MD. 

News-Post . (e)  732,446  633,224  99,222  G 

Sun  . (e)  931,144  871,337  59,807  G 

Sun . (m)  445.425  423,606  21,819  G 

American  . (S)  251,591  263,621  12,030  L 

Sun  . (S)  317,042  323,162  6,120  L 


Total  Daily  .  2,109,015  1,928,167  180,848  G 

Total  Sunday  .  568,633  586,783  18,150  L 

Grand  ToUl  .  2,677,648  2,514,950  162,698  G 


BANGOR,  ME. 

Commercial  . (e)  174,613  174.292  321  G 

News . (m)  308,595  264,494  44,101  G 


Grand  Total  .  483,208  438.786  44,422  G 


BIRMINGHAM,  ALA. 

Ace-Herald  . (m)  305,924  265,015  40.909  G 

News  . (e)  464,453  387,178  77,275  G 

Post  . (e)  292,299  235,642  56.657  G 

News  &  Ace-Herald . (S)  178,499  147,838  30,661  G 


ToUl  DaUy  .  1,062,676  887,835  174.841  G 

Total  Sunday  .  178,488  147,838  30.661  G 

Grand  Total  .  1,241,175  1,035,673  205,502  G 


BOSTON,  MASS. 

Record  . (m)  220,022  215,970  4.052  G 

American  . (e)  301,186  305,329  4,143  L 

tGlobe  . (e)  578,760  599,456  20,696  L 

3 Herald-Traveler  . (m)  782,932  741,709  41,223  G 

Post  . (m)  427,788  495,044  67.256  L 

Transcript  . (e)  336,524  340,399  3,875  L 

Advertiser  . (S)  179,287  180,750  1.463  L 

Globe  . (S)  277,362  294,211  16.849  L 

Herald . (S)  290,484  315,049  24.565  L 

Post . (S)  96,000  109,673  13,673  L 


Total  Daily  .  2,647,212  2,697,907  50,695  L 

Total  Sunday  .  843,133  899,683  56,550  L 

Grand  ToUl  .  3,490,345  3,597,590  107.245  L 


tGlobe  sold  in  morninc-eveninc  combination.  Eveninc 
edition  given. 

tTraveler  is  sold  in  combination  with  morninc  or  Sun¬ 
day  Herald. 


BUFFALO,  N.  Y. 


Courier-Express  . (m)  455,324  392,408  62,916  G 

News  . (e)  780,369  751,915  28,454  G 

Times  . (e)  445,167  370,675  74,492  G 

Courier-Express . (S)  138,437  151.679  13.242  L 

Times  . (S)  101,112  108,580  7,468  L 


Total  Daily  .  1,680.860  1,514,998  165,862  G 

ToUl  Sunday .  239,549  260,259  20,710  L 

Grand  Total  .  1,920.409  1,775,257  145,152  G 


CAMDEN,  N.  J. 

tCourier  . (e)  495,721  493,211  2,510  G 

tCourier  (e)  and  Post  (m)  sold  in  combmation.  Linage 
of  one  edition  shown. 

CHATTANOOGA,  TENN. 

Times  . (m)  312,729  285,777  26,952  G 

News  . (e)  409.628  429,994  20,366  L 

Times  . (S)  76,999  96,601  19,602  L 


Total  Daily  .  722,357  715.771  6,586  G 

Total  Sunday .  76,999  96,601  19,602  L 

Gnnd  Total  .  799.356  812,372  13.016  L 


1936  1935  Gain  or  I.oss 


Tribune  . (m)  939,605  870,557  69,048  G 

Herald- Examiner  . (m)  570,440  591,145  20.705  L 

News  . (e)  846.826  904.922  58.096  L 

American  . (e)  605.054  577.182  27.872  G 

Times  . (e)  314.917  247.458  67.459  G 

Tribune  . (S)  389.053  420.759  31,706  L 

Herald-Examiner  . (S)  243.965  300,521  56,556  L 

Times  . (S)  36,108  43,687  7.579  L 


Total  Daily  .  3.276,842  3,191.264  85,578  G 

Total  Sunday  .  669,126  764.967  95,841  L 

Grand  ToUl  .  3,945,968  3.956,231  10,263  L 


CINCINNATI,  OHIO 

Enquirer  . (m)  425.411  370,512  54.899  G 

Post  . (e)  502.686  496,418  6.268  G 

Times-Star  . (e)  769.601  803,322  33,721  L 

Enquirer . (S)  352,193  332.309  19.884  G 


Total  Daily .  1,697.698  1.670,252  27.446  G 

Total  Sunday  .  352,193  332,309  19,884  G 

Grand  ToUl  .  2,049,891  2,002,561  47,330  G 


CLEVELAND,  OHIO 

Plain  Dealer . (m)  593,481  565,487  27.994  G 

News  . (e)  581,788  533,094  48.694  G 

Press  . (e)  905,476  866,253  39,223  G 

Plain  Dealer  . (S)  309,125  314.261  5,136  L 


Total  Daily  .  2.080.745  1.964.834  115.911  G 

Total  Sunday  .  309,125  314.261  5.136  L 

Grand  ToUl  .  2,389,870  2,279,095  110,775  G 


Courier  . 

^urnal  . 

. (e) 

Press  . 

Courier  . 

Press  . 

Total  Daily 
Total  Sunday 
Grand  ToUl 


1936 

420,969 

194.986 

608.700 

99.574 

88.951 


1935 

387.991 

171.729 

441.271 

81.477 

86,470 


Gain  or  Lo„ 
32.971 G 
23257  G 

W,429g 
18.097  G 
2.481  G 


1,124.655  1.000,991 
188.525  167.947 

1,313,180  1.168.938 


123,644  G 
20,578  G 
lff.242G 


FALL  RIVER,  MASS. 

Herald  News  . (e)  411,148  376,582,  34,54<q 


FORT  WAYNE,  IND. 


Journal-Gazette  . 

News-Sentinel  . 

Journal-Gazette  . 

.(m) 

..(e) 

..(S) 

367.553 

714.822 

145,622 

290.577 

582.311 

135,248 

76.974 G 
132.5110 
10.374 G 

Total  Daily  . 

Total  Sunday  . 

Grand  ToUl . 

1,082,375 

145.622 

1,227,997 

872,888 

135,248 

1,008,136 

209,487  G 
10.374  G 
219,861  G 

FORT 

WORTH.  TEXAS 

Star-Telegram  . 

Star-Telegram  . 

Press  . 

SUr-Telegram  . 

.(m) 

..(e) 

.’.'(sj 

247.251 

462,957 

327,042 

108,585 

187,396 

368,619 

295,912 

103,347 

59.855  G 
54,338 G 
31.130  G 
5238  G 

Total  Daily  . 

Total  Sunday  . 

Grand  Total . 

1,037,250 

108,585 

1,145,835 

851,927 

103,347 

955,274 

185,323 G 
5238  G 
190,561 G 

fjsmi 

Illostr 

Tisies 

Benl< 
W  . 

lapi 

limes 


Cosrii 

Tmei 

.'tori 

Tot 

Tot 

Gn 


'Jnia 


Cisii 

Presi 

Coal 

To 

To 

Gr 


COLUMBUS.  OHIO 


Dispatch  . 

. (e) 

840,657 

793,844 

46,813  G 

Citizen  . 

. (e) 

507,737 

543,200 

35,463  L 

Ohio  State  Journal  ....(m) 

229,370 

197,457 

31.913  G 

Dispatch  . 

. (S) 

206.271 

180,172 

26,099  G 

Star . 

. (S> 

32,213 

34,110 

1,897  L 

Total  Daily  . , 

1,577,764 

1.534.501 

43,263  G 

Total  Sunday  , 

238,484 

214,282 

24,202  G 

Grand  Total  . . . 

1,816,248 

1,748,783 

67,465  G 

DALLAS.  TEXAS 

News  . 

612,723 

529,822 

82,901  G 

Times-Herald  . . . 

791,933 

695,672 

96.261  G 

Journal  . 

. (e) 

536,810 

398,796 

138,019  G 

IDispatch  . 

266,666 

178,833 

87,833  G 

News  . 

. (S) 

228,318 

171,456 

56,862  G 

Times-Herald  . . . 

. (S) 

187,658 

174,153 

13,505  G 

Dispatch . 

. (S) 

72,538 

65,896 

6,642  G 

ToUl  Daily  . . 

2,208,132 

1,803,123 

405.009  G 

Total  Sunday 

488,514 

411,505 

77,009  G 

Grand  Total  . . 

2,696,646 

2,214,628 

482,018  G 

t5  days. 

DAYTON,  OHIO 

Journal  . 

297,789 

182.869 

114,920  G 

Herald  . 

. (e) 

602,193 

600,085 

2,108  G 

News  . 

. (e) 

755,350 

677,135 

78,215  G 

Journal  . . 

. (S) 

89,863 

115,387 

25,524  L 

News  . 

. (S) 

98,413 

114,346 

15,933  L 

Total  Daily  . . 

1,655,332 

1,460,089 

195.243  G 

Total  Sunday  . 

188,276 

229,733 

41.457  L 

Grand  ToUl  . 

1.843,608 

1,689.822 

153,786  G 

DENVER.  COLO. 

Rocky  Mt.  News 

375,948 

335,973 

39.975  G 

Post  . 

700,095 

666,248 

33.847  G 

Rocky  Mt.  News 

. (Sj 

62,749 

56,434 

6,315  G 

Post  . 

. (S) 

173,378 

180,283 

6.905  L 

Total  Daily  . . 

1,076,043 

1,002,221 

73.822  G 

ToUl  Sunday 

236.127 

236.717 

590  L 

Grand  Total  . . 

1.312,170 

1,238,938 

73.232  G 

FREEPORT-HEMPSTEAD,  N.  Y. 


Review  . (e)  262,867  229,545 

Star  . (e)  186,433  140.558 

Grand  Total  .  449,300  370,103 


33.322  G 
45,8750 


79.197 G 


FRESNO,  CALIF. 

Bee  . (e)  422.821 

Bee . (S)  83,423 


Hen 

Sew 

Trib 

Hen 

Sew 

Trib 

T( 

T( 

G 


Grand  ToUl .  506,244 


GLENS  FALLS.  N.  Y. 

tPost-SUr  . (m)  319,071  334,951  15.8801 

tPost-SUr  (m)  and  Times  (e)  sold  in  combieutkm. 


HARRISBURG,  PA. 


tPatriot  . (m)  365,332  388,497  23,1651 

Telegraph  . (e)  301,315  308.885  7,570L 

Grand  ToU| .  666,647  697.382  30.7351 


tThe  Evening  News  carries  the  same  amount  of  >6 
vertisinc  as  the  Morning  Patriot. 


HARTFORD.  CONN. 


Courant  . (m)  361,864  335.424  26.440G 

Times  . (e)  929,842  965,709  352671. 

Courant  . (S)  247.536  266,198  18.662L 


ToUl  Daily  .  1,291,706  1,301.133  9,4271 

Total  Sunday  .  247,536  266,198  18,662L 

Grand  ToUl  .  1,539,242  1,567,331  28,089  L 


senl 

Joiu 

Lea 

Wii 

Ses 

Jolt 

T 

T 

C 


1 

1 

C 


Bei 


HOUSTON.  TEXAS 


Chronicle . . 

. (e) 

588,718 

524,220 

64,49*0 

Post  . 

.  ...(m) 

366.237 

361,981 

4,25*0 

Press  . . 

452,256 

429,151 

23,105  0 

Chronicle  . 

....(S) 

179,231 

155,092 

24,1390 

Post  . 

....(S) 

155,118 

146.006 

9,1120 

Total  Daily  . .  • . . 

1,407,211 

1.315,352 

91J590 

ToUl  Sunday  . . . 

334,349 

301,098 

33,2510 

Grand  Total . 

1,741,560 

1,616.450 

125.1100 

St) 

Ga 

U 

La 

U 


DES  MOINES.  IOWA 


Register  . (m)  302,507  303,180  673  L 

Tribune  . (e)  466,381  480,368  13,987  L 

Register  . (S)  152.002  145,948  6.054  G 


Total  Daily  .  768,888  783,548  14.660  L 

Total  Sunday  .  152,002  145,948  6.054  G 

Grand  Total  .  920,890  929,496  8.606  L 


DETROIT.  MICH. 

Times  . (e)  670,999  565,284  105,715  G 

Free  Press  . (m)  530,055  420,544  109,511  G 

News  . (e)  1,051,276  919,942  131.334  G 

Times  . (S)  277,468  256.922  20,546  G 

Free  Press  . (S)  191,910  184,061  7,849  G 

News  . (S)  351,839  323,771  28.068  G 


Total  Daily  .  2,252,330  1,905,770  346,560  G 

Total  Sunday  .  821.217  764,754  56,463  G 

Grand  Total  .  3,073,547  2,670,524  403.023  G 


INDIANAPOUS,  IND. 


News  .  •  •  a . 

Star  . 

Times  . 

SUr . 

. (e) 

. (e) 

. (S) 

734,746 

495.098 

589,686 

224,179 

723.065 

424,365 

526.384 

205.339 

11,6*1  C 
70,7330 
63,3020 
18.84*0 

Total  Daily 
ToUl  Sunday 
Grand  ToUl  . 

1,819,530 

224,179 

2,043,709 

1,673,814 

205,339 

1,879,153 

145,7160 

18.84*0 

164.5560 

JACKSONVILLE, 

FLA. 

Times-Union  . . 

Journal  . 

Times-Union  . . 

. (e) 

. (S) 

478.002 

430.878 

164.172 

463.498 

428.082 

158.148 

14.5*40 
2.7966 
6,024 0 

Total  Daily  . 
Total  Sunday 
Grand  ToUl 

908.880 

164,172 

1,073,052 

891.580 

158.148 

1,049,728 

17.3*00 
6,024 0 
23.3240 

JAMESTOWN,  N.  Y. 


EL  PASO,  TEXAS 


Times  . (m)  294,694  279,103  15,591  G 

Herald-Post  . (e)  346,739  382,558  35,819  L 

Times  . (S)  102,929  104,193  1,264  L 


ToUl  Daily  .  641,433  661,661  20.228  L 

Total  Sunday  .  102,929  104,193  1,264  L 

Grand  Total  .  744,362  765,854  21,492  L 


ERIE,  PA. 

Dispatch-Herald  . (e)  399,525  348,041  51,484  G 

Times  . (e)  431,149  401,293  29,856  G 

Dispatch-Herald  . (S)  64,093  62,222  1,871  G 


ToUl  Daily  .  830,674  749,334  81,340  G 

Total  Sunaay .  64,093  62,222  1,871  G 

Grand  ToUl  .  894,767  811,556  83.211  G 


Tournal  . (e)  323.345  326,976 

Post  . (m)  302,486  293,227 

Grand  Total  .  625,831  620,203 


3.631  L: 
9,2MG, 


5.62tCl 


L 

5 

S 

c 

I 


JOHNSTOWN,  PA. 

tTribune  . (e)  .  545,616  502,775 

tTribune  (e)  sold  in  combination  with  Democrat 


KNOXVILLE.  TENN. 


Journal  . 

.  ...(m) 

341,475 

272,035 

News-Sentinel  . . . . 

. . . . (e) 

429,841 

409,242 

Journal  . 

....(S) 

99,988 

81,925 

News-Sentinel  . 

....(S) 

112,097 

120,289 

ToUl  Daily  . 

771,316 

681,277 

ToUl  Sunday  . . . 

212,085 

202,214 

Grand  Total . 

983,401 

883,491 

69.44*  G;  1 
20.59*6: 
18.0«6  i  . 

8.1MI:  , 


SO'SSe' 

9.8716 

99,91*6; 


h 
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JANUARY  NEfFSPAPER  LINAGE  TOTALS  FOR  PRINCIPAL  CITIES 


in  or  Lo(, 
23^57  C 

2.4SI  G 

123,6«4G 

2o.s?«g 

•H241G 


34.5m  C 


•32,511 c 
J0.374G 

•09,487 G 
10.374  G 
•19,8«i  G 


59,855  G 
94,338  G 
31,130G 
5.238  G 

1*5,323  G 
5.238G 
190,5«1 G 


33,322  G 
45,875 G 


29.197 G 


15.8801 

itioa. 


23.1(51 

7.5701 


30.735  L 
:  of  li 


26.440  G 
35.8(7  L 
18.6(2 L 

9,4271 
18.(62  L 
28,0891 


11.681  G 
70.733 G 
63.302 G 
18.840 G 


4S.71(G 
18.840G 
64.556  G 


14,504  G 
2,79(G 
6,024 G 

17.3000 
6.024 G 
23.324  G 


3.6311 
9.259 G 

liSo 


42,8410 

(m). 


69,4400 

20.5996 

18.0(1  C 

8.1921 

90.039  G 
9.8710 
99,91(0 


LOS  ANGELES.  CAUF. 


1936 

1935  Gain  or  I.oss 

fvatniner  . 

633,306 

574,310 

58,996  G 

m^ted  -News 

277,865 

175,936 

101,929  G 

905,990 

784,932 

121.058  G 

Htnld  Express 

. (e) 

865,367 

804,178 

61,189  G 

. 

. (e) 

213.765 

192,881 

20,884  G 

£xtffliner  . 

. (S) 

363,501 

372,660 

9,159  L 

limet . 

350.458 

346,819 

3,639  G 

Totil  Daily  . . . 

2,896,293 

2,532,237 

364.056  G 

Total  Sunday  . 

713.959 

719.479 

5.520  L 

Grand  Total  , . , 

3,610,252 

3,251,716 

358,536  G 

LOUISVILLE,  KY. 

loarier  Journal 

599,276 

577,316 

21,960  G 

. (e) 

558,117 

549,457 

8.660  G 

H^d  Post  .... 

. (e) 

328,005 

301,549 

26,456  G 

.'ooricr  Journal  . 

. (S) 

246,849 

243,164 

3,685  G 

NEW  YORK.  N.  Y. 


1936 

1935  Gain  or  I-oss 

American  . 

.  ..(m) 

529.813 

528,357 

1.456  G 

Times  . 

...(m) 

913,441 

868,956 

44,485  G 

Herald  Tribune  ... 

....(m) 

629,089 

586,738 

42.351  G 

News  . . 

....(m) 

975,709 

861,255 

114,454  G 

Mirror  . 

....(m) 

202,936 

229,432 

26,496  L 

Journal  . 

....(e) 

591,425 

612,820 

21,395  L 

Sun  . 

....(e) 

1,129,200 

929,865 

199,335  G 

\V  orld  Telegram  . . 

....(e) 

937,815 

904,259 

33,556  G 

Post  . 

....(e) 

432,030 

284,306 

147,724  G 

American  . . 

....(S) 

294,466 

348,931 

54.465  L 

Times  . 

....(S) 

620,710 

571,641 

49,069  G 

Mirror  . 

....(S) 

85,245 

78,313 

6,932  G 

News  . 

....(S) 

393,733 

350,727 

43,006  G 

Herald  Tribune  ... 

....(S) 

394,044 

415,341 

21,297  L 

Total  Daily  . 

6,341,458 

5,805,988 

535,470  G 

Total  Sunday  . . 

1,788,198 

1,764,953 

23.245  G 

Grand  Total  .... 

8,129,656 

7,570,941 

558.715  G 

READING.  PA. 


1936 

1935  Gain  or  Loss 

Eagle  . 

Times  . 

Eagle  . 

. (e) 

. (S) 

538,516 

441,001 

29,060 

478,895 

443.760 

32,209 

59,621  G 
2,759  L 
3,149  L 

Total  Daily  ... 
Total  Sunday  . 
Grand  Total  . . 

979,517 

29,060 

1,008,577 

922,655 

32,209 

954,864 

56.862  G 
3,149  L 
53.713  G 

RICHMOND.  VA. 

News-Leader  ... 
Times-Dispatch  . . 
Tiraes-Dispatch  . . 

. (e) 

. (S) 

758,821 

496,604 

169.378 

684,459 

431.773 

172,274 

74,362  G 
64,831  G 
2,896  L 

Total  Daily  . . . 
Total  Sunday 
Grand  Total  . . 

1,255,425 
..  169,378 
1,424,803 

1,116,232 

172.274 

1,288,506 

139.193  G 
2,896  L 
136,297  G 

J 

Total  Daily  .  1.485,398  1,428.322 

Total  Sunday .  246,849  243,164 

Grand  Total  .  1,732,247  1,671,486 

MANCHESTER,  N.  H. 

-BionLeader . (e)  357,134  344,370 

MEMPHIS.  TENN. 

Commercial  Appeal  ...(m)  606,732  534,692 

Pna-Scimitar  . (e)  387,806  340,350 

Commercial  .'Kppeal  ....  (S)  268,665  209,522 

Total  Daily  .  994,538  875,042 

Total  Sunday .  268,665  209.522 

Grand  Total  .  1,263,203  1.084,564 

MIAMI,  FLA. 


57.076  G 
3.685  G 
60.761  G 


12,764  G 


72,040  G 
47,456  G 
59,143  G 


119,496  G 
59.143  G 
178,639  G 


Herald  . 

....(m) 

983,430 

.Vews  . 

. (e) 

818,061 

Tribnne 

.  ...(m) 

301,950 

Herald  . 

....(S) 

315,535 

Vews  .. 

....(S) 

151,722 

Tribane 

....(S) 

76,061 

Total 

Daily  . 

2,103,441 

Total 

Sunday  .  • 

543,318 

Grand  Total  • .  •  • . 

2,646,759 

MILWAUKEE,  WIS. 


Sentinel  . 

.  ...(m) 

257,359 

267,893 

10,534 

I. 

Jonmal  . 

....(e) 

763,610 

733,168 

30.442 

G 

Leader  . 

....(e) 

128,278 

113,226 

15,052 

G 

Wiiconsin  News  . . . 

....(e) 

467.399 

386,610 

80,789 

G 

Seminel  . 

....(S) 

150,801 

169,991 

19,190 

I, 

Journal  . 

....(S) 

215,721 

205,116 

10.605 

G 

BROOKLYN,  N.  Y. 


Eagle  . 

. (e) 

798,470 

873,227 

74.757 

L 

Times-Union  . . . . 

. (e) 

343,373 

350,721 

7,348 

L 

Eagle  . 

. (S) 

141.872 

196,682 

54,810 

L 

Times-Union  .... 

. (S) 

31,417 

52,760 

21.343 

L 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


1,141,843  1,223,948 
173,289  249,442 

1,315,132  1,473,390 


NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  476,203  476,672 

OAKLAND,  CAUF. 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


Oklahoman  . (m) 

Times  . (e)  494,041 

tOklahoma  News  . (e)  328,841 

Oklahoman  . (S)  148,958 

Oklahoma  News  . (S) 


82,105  L 
76,153  L 
158.258  L 


469  L 


ROCHESTER,  N.  Y. 

Journal  . (e)  502,180  435,102 

Times-Union  (e)  679,711  671,301 

Democrat  &  Chronicle. .  (m)  616,878  569,949 

American  . (S)  153,050  181,088 

Democrat  &  Chronicle. .  (S)  192,786  208,400 

Total  Daily  .  1,798,769  1,676,352 

Total  Sunday  .  345,836  389,488 

Grand  Total  .  2,144,605  2,065.840 


ROCKFORD,  ILL. 

Reuister  Republic  . (e)  429,513 

Star  . (m)  352,110 

Star  . (S)  78.221 


67.078  G 
8,410  G 
46,929  G 
28,038  L 
15,614  L 
122.417  G 
43,652  L 
78,765  G 


.(e) 

(e) 

(S) 

437,034 

393,222 

43,812  G 

.  781,623 

124790 

132,360 

7.570  L 

Total  Sunday  . 

Grand  ToUl  . 

.  78,221 

.  859,844 

1,076,233 

1,029,818 

46,415 

G 

124,790 

132,360 

7,570 

L 

1,201,23 

1,162,178 

38,845 

G 

CITY, 

OKLA. 

320,663 

367,119 

46,456 

L 

494,041 

509,034 

14,993 

L 

328,841 

187,181 

141,660 

G 

148,958 

152.089 

3,131 

L 

79,899 

55,903 

23,996 

G 

Total  Daily  .  1,143,545  1,063,334 

Total  Sunday  . 228,857  207,992 

Grand  Total  .  1,372,402  1,271,326 

tFive  days. 

OMAHA,  NEB. 


1,616,646 

1,500,897 

115,749  G 

Bee  News  . 

World-Herald  . , , 

. (e) 

. (e) 

405,192 

585,157 

419,593 

547,000 

366,522 

375,107 

8,585  L 

Bee  News  . 

. (S) 

146,140 

166,968 

1,983,168 

1,876,004 

107,164  G 

World-Herald  .... 

. (S) 

153,239 

161,785 

80,211  G 
20,865  G 
101,076  G 


14,401  L 
38,157  G 
20,828  L 
8,546  L 


SACRAMENTO,  CALIF. 

Union  . (m)  264,123  ... 

Bee  . (e)  737,948  ... 

Union  . (S)  98,346  ... 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


Tribune  . (tn) 

Deseret  News  . (e) 

Telegram  . (e) 

Tribune  . 


1,002,071 

98,346 

1,100.417 

;  CITY, 

UTAH 

511,256 

426,221 

447,175 

153,267 

492,323 

289,650 

407,622 

137,992 

18.933  G 
136,571  G 
39,553  G 
15,275  G 

Total  Daily  .  1,384,652  1,189,595 

Tota  Sunday  .  153,267  137,992 

G«nd  Total  .  1,537.919  1,327,587 


195,057  G 
15,275  G 
210,332  G 


MINNEAPOUS,  MINN. 


Jonmal  . 

. (e) 

643,907 

574,094 

69,813  G 

Tribune  . 

590,435 

526,821 

63,614  G 

Star . 

495,171 

382,670 

112,501  G 

Journal  . 

. (S) 

121,063 

94,682 

26,381  G 

Tribune . 

207,926 

194,735 

13,191  G 

Total  Daily 

1,729,513 

1,483,585 

245,928  G 

Total  Sunday  . .  • 

328,989 

289,417 

39,572  G 

Grand  Total 

2,058.502 

1,773.002 

285.500  G 

MODESTO,  CAUF. 

Bee . 

. 

WA  K77 

MONTREAL.  CANADA 

Star  . 

. (e) 

968,621 

1,060,953 

92,332  L 

Gaiette . 

379,069 

395,217 

16,148  L 

La  Presse  . . . 

. (e) 

740.891 

820,215 

79,324  L 

La  Patne  . . . , 

. (e) 

138,378 

246,315 

107,737  L 

La  Patrie  . . . 

. (S) 

33,061 

9,895 

23,166  G 

Total  Daily  .  2,227,159  2,522,700  295.541  L 

Total  Sunday .  33,061  9,895  23.166  G 

Grand  Total .  2.260.220  2.532,595  272,375  L 


MUNCIE,  IND. 


. 

Star  . 

1936 

1935  Gain  or  Loss 

. (e) 

336,499 

334,260 

77,412 

312,838 

328,698 

68,671 

23,661  G 
5,562  G 
8,741  G 

IftJr . 

. (S) 

670,759 

77,412 

748.171 

641,536 

68,671 

710,207 

29,223  G 
8,741  G 
37.964  G 

foial  Sunday 
Grand  Total  . . 

NASHVILLE.  TENN. 

Banner  . 

Tennessean  . . . . 

Banner  . 

Tennessean  . . . , 

. (e) 

. (S) 

. (S) 

292,050 

300,273 

122,569 

92,740 

315,400 

306,998 

125,626 

99,010 

23,350  L 
6,725  L 
3,057  L 
6,270  L 

Total  Daily  . 
Total  Sunday 
Lrand  Total 

592,323 

215,309 

807,632 

622,398 

224,636 

847,034 

30,075  L 
9,327  L 
39,402  L 

f^er  . 

NEWARK.  N.  . 

J. 

284,074 

975.309 

443,932 

177,773 

104,471 

414,125 

936,995 

462,983 

203,317 

108,408 

130.051  L 
38,314  G 
18,961  L 
25,544  L 
3,937  L 

‘^ew*  .... 

SUr-Eagle  .... 

Gedecr  ... 

. 

. (e) 

. (S) 

Total  Daily  . 
Total  Sunday 
Grand  Total 

1,703,315 

282,244 

1,985,559 

1,814,013 

311,725 

2,125.738 

1 10,698  L 
29,481  L 
140.179  L 

Times-Picayune 

iribune 

Item 

NEW  ORLEANS. 

LA. 

640,890 

309,583 

87,181  G 
125,333  G 

htates  . 

limet-Picayune 
Item  &  Tribune 

&  Sates(S) 

270,845 

223,901 

26L627 

210,690 

9)2 18  G 
13,211  G 

Total  Daily  . 
Total  Sunday 
Total 

2,179,736 

494,746 

2,674,482 

1,764,128 

472,317 

2,236,445 

415.608  G 
22.429  G 
438,037  G 

Total  Daily  .  990,349  966.593  23.756  G 

Total  Sunday .  299,379  328,753  29,374  L 

Grand  Total  .  1,289,728  1,295,346  5,618  L 

PEORIA.  ILL. 

Journal  . (e)  479,428  501,701  22,273  L 

Transcript  . (m)  458,472  434.107  24,365  G 

Sur  . (e)  543,078  507,753  35,325  G 

Journal-Transcript  ....(m)  107,524  98,634  8,890  G 

Sur  . (S)  106,267  97,440  8,827  G 


ToUl  Daily  .  1,480,978  1,443,561  37.417  G 

Total  Sunday  .  213,791  196,074  17,717  G 

Grand  ToUl  .  1,694,769  1,639,635  55,134  0 

PHILADELPHIA,  PA. 

Bulletin  . (e)  790,061  742,025  48.036  G 

Inquirer  . (m)  613,545  556,252  57,293  G 

News  . (e)  339,611  411,847  72,236  L 

I'ublic  I-edger  . (e)  934,229  984,216  49,987  L 

Record  . (m)  563,726  582,947  19,221  L 

Inquirer  . (S)  395,725  389,008  6,717  G 

Record  . (S)  292,997  287,746  5,251  G 

tNewi  . (S)  .  20,033  . 

ToUl  Daily  .  3,241,172  3,277,287  36,115  L 


Total  Sunday  .  688,722  696,787  8,065  L 

Grand  ToUl  . 3,929,894  3,974,074  44.180  L 

tl’hiladelpbia  Sunday  News  discontinued  April,  1935. 

PHOENIX,  ARIZ. 

Republic  . (m)  385,355  363.898  21,457  G 

Gazette  . (e)  453,092  421,784  31,308  G 

Republic  . (S)  93,190  87,528  5,662  G 


Total  Daily  .  838,447  785,682  52,765  G 

Total  Sunday  .  93,190  87,528  5,662  G 

Grand  Total  .  931,637  873.210  58,427  G 

PITTSBURGH,  PA. 

.Sun -Telegraph  . (e)  748,648  757,149  8,501  L 

Post-Gazette  . (m)  548,989  572,155  23,166  L 

Press  . (e)  1,005,772  932,643  73.129  G 

Sun-Telegraph  . (S)  207,414  229,537  22,123  L 

Press  . (S)  198,039  214,507  16,468  L 


Total  Daily  .  2,303,409  2,261,947  41.462  G 

Total  Sunday .  405,453  444,044  38.591  L 

Grand  Total  .  2,708,862  2,705,991  2,871  G 

PORTLAND,  ORE. 

Oregonian  . (m)  399,004  324,227  74,777  G 

Journal  . (e)  592,540  482,179  110,361  G 

News-Telegram  . (e)  370,843  360,458  10,385  G 

Oregonian  . (S)  159,695  173,933  14,238  L 

Journal  . (S)  93,509  92,089  1,420  G 


Total  Daily  .  1,362,387  1,166.864  195,523  G 

Total  Sunday  .  253,204  266,022  12.818  L 

Grand  ToUl  .  1,615,591  1,432.886  182,705  G 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  959.451  891,392  68.059  G 

Journal  . (m)  287,671  286,958  713  G 

News-Tribune  . (e)  210,275  265,730  55,455  L 

Journal  . (S)  157,414  160,084  2,670  L 


Tout  Daily  .  1,457,397  1,444,080  13,317  G 

Total  Sunday .  157,414  160,084  2,670  L 

Grand  ToUl  .  1,614.811  1,604,164  10.647  G 


I.ight 
Express 
News 
Light  . . 
Express 


SAN  ANTONIO.  TEXAS 


.(e) 
.  (m) 
.(e) 
.(S) 
.(S) 


456,724  462,370 

291,255  250,110 

513,102  395.884 

214,257  201,689 

151,766  114,365 


5,646  L 
41,145  G 
117.21SG 
12,568  0 
37,401  G 


Total  Daily . 

Total  Sunday  . 

Grand  ToUl  . 


1,261,081 

366,023 

1,627,104 


1,108,364 

316.054 

1,424,418 


152,717  G 
49,969  0 
202,686  O 


SAN  DIEGO.  CAUF. 


Union  . 
Sun  . . . 
Tribune 
Union  . 

. (e) 

. (e) 

. (S) 

475,189 

403,830 

742,473 

220,061 

436,160 

415,971 

627,649 

180,590 

39,029  G 
12,141  L 
114,824  G 
39,471  G 

Total 

Total 

Grand 

Daily  . . . 
Sunday  . . 
ToUl  . . 

1,621.492 

220.061 

1,841,553 

1,479,780 

180,590 

1,660,370 

141,712  G 
39,471  G 
181,183  G 

SAN  FRANCISCO.  CAUF. 


458,631 

479,095 

20,464  L 

590,273 

551,647 

38,626  G 

. (e) 

561,928 

554,913 

7,0lS  G 

549,753 

498,565 

51.188  G 

181.526 

188.082 

6,556  L 

Examiner  . 

. (S) 

314,263 

328,387 

14,124  L 

Total  Daily  . 

2,160,585 

2,084,220 

76,365  G 

495,789 

516,469 

20,680  L 

Grand  Total 

2,656,374 

2,600,689 

55,685  G 

SCHENECTADY. 

N.  Y. 

566,999 

506,493 

60,506  G 

Union-Star  . .  •  • 

. (e) 

474,305 

434,072 

40,233  G 

Grand  Total  .  1,041,304  940,565  100,739  G 


Star  . (e) 

Times  . (e) 

Post-Intelligencer  . (S) 

Times  . (S) 

ToUl  Daily  . 

ToUl  Sunday . 

Grand  Total  . 


125,528  G 
34,624  G 
85,231  G 
42,603  G 
26,166  G 


1,455,370  1,209,987  245,383  G 

399.335  330.566  68,769  G 

1,854,705  1,540,553  314,152  G 


SEATTLE,  WASH. 

Post-Intelligencer  . (m)  418,556  293,028 

314,436  279,812 

722,378  637,147 

235,142  192,539 

164,193  138,027 


SIOUX  CITY,  IOWA 


•Journal  . (d)  269,381  283.790  14,409 

Tribune  . (e)  305,258  293,340  11,918 

Journal  . (S)  82,028  71,759  10,269 


Total  Daily  .  574,639  577,130  2,491 

ToUl  Sunday .  82,028  71,759  10,269 

Grand  Total  .  656,667  648,889  7,778 


•Journal  is  an  all  day  paper.  All  adyertising  appears 
all  editions — one  edition  measured. 
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JANUAR  Y  NEIVSPAPER  LINAGE  [rOTALS  FOR  PRINCIPAL  CITIES,'l " 


SOUTH  BEND,  IND. 


1936  1935  Gain  or  I^s 

News-Times  . (e)  402,364  380,561  21,803  G 

Tribune  . (e)  511,881  468,311  43,570  G 

News-Times  . (S)  50,719  51,233  514  L 

Tribune  . (S)  66,695  71,307  4,612  L 


Total  Daily  .  914,245  848,872  65,373  G 

Total  Sunday  .  117,414  122,540  5,126  L 

Grand  Total  .  1,031,659  971,412  60,247  G 

SPOKANE,  WASH. 

Spokesman  Review  ....(m)  296,320  226,269  70,051  G 

Chronicle  . (e)  522,449  421,255  101,194  G 

Press  . (el  218,158  150,856  67,302  G 

Spokesman  Review  _ (S)  184,251  105,377  78,874  G 


Total  Daily  .  1,036,927  798,380  238,547  G 

Total  Sunday  .  184,251  105,377  78,874  G 

Grand  Total  .  1,221,178  903,757  317,421  G 

ST.  LOUIS,  MO. 

Globf-Efemocrat  . (m)  475,776  478,275  2,499  L 

Post-Dispatch  . (e)  777,351  751,797  25,554  G 

Star  &  Times . (e)  479,297  469,137  10,160  G 

Globe-Democrat  . (S)  152,176  163,237  11,061  L 

Post-Dispatch . (S)  286,897  267,949  18,948  G 


Total  Daily  .  1,732,424  1,699,209  33,215  G 

Total  Sunday  .  439,073  431,186  7,887  G 

Grand  Total  .  2,171,497  2,130,395  41,102  G 


ST.  PAUL,  MINN. 


TORONTO,  ONT.,  CANADA 

1936  1935  Gain  or  I.oss 


Globe  . (m)  277,525,337,578  60,053  1. 

■Mail  &  Kmpirc . (m)  313,782  341,117  27,335  1. 

.Star  . (e)  1,235,122  1,256,585  21,463  1. 

Star  . (w)  64,143  84,530  20,387  1. 

Telegram  . (e)  1,141,152  1,192,312  51,160  L 


Grand  Total  .  3,031,724  3,212,122  180,398  I. 

TROY,  N.  Y. 

'Record  . (m)  427,453  . . 

'Record  (m)  >old  in  combination  with  Times  Record. 

TULSA,  OKLA. 

Tribune  . (e)  420,490  383,176  37,314  G 

World  . (m)  379,812  374,367  5,445  G 

Tribune  . (S)  88,038  82,626  5,412  G 

World  . (S)  132,866  133,348  482  L 


Total  Dailv  .  800,302  757,543  42,759  G 

Total  Sunday  .  220,904  215,974  4,930  G 

Grand  Total' .  1,021,206  973,517  47,689  G 

WASHINGTON,  D.  C, 

Herald  . (m)  479,199  410,417  68,782  G 

Post  . (m)  436,410  402,971  33,439  G 

News  . (e)  454,025  431,434  22,591  G 

Times  . (e)  741,291  530,435  210,856  G 

.Star  . (e)  1,226,653  1,183,083  43,570  G 

Herald  . (S)  296,125  232,095  64,030  G 

Star  . (S)  308,945  311,760  2,815  L 

Post  . (S)  176,035  168,593  7,442  G 


YOUNGSTOWN,  OHIO 


Vindicator . 

Telegram  . 

A’indicator  . 

....(e) 

_ (e) 

....(S) 

1936 

625,676 

420,281 

112,209 

1935  Gain  or  Lo* 
533.336  92  34Ar 

375,362  44^6 

72,617  39:5«C 

Total  Dailv  . 

1,045,957 

112,209 

908,698 

72,617 

981,315 

137,2590 
39.5920 
176,851  0 

Grand  Total  . . . . 

1,158,166 

HGURES  SUPPUED  BY  PUBLISHERS 
BRONX  (NEW  YORK  CITY) 


Home  News 

. (e) 

224,407 

195,050 

29,357  0 

Home  News 

. (S) 

74,413 

85,964 

11,5511 

Grand  Total 

298,820 

281,014 

uiMo 

KANSAS 

CITY,  1 

MO. 

lournal-Post  ... 

305,042 

338.505 

33,4631 

Star  . 

. (e) 

663,885 

643.986 

19,899  0 

Star . 

588.364 

616.630 

28,2661 

Tournal-Post  . . 

. (S) 

87.808 

90.876 

3.068  L 

Star  . 

. (S) 

278,064 

269,839 

8,225  0 

Total  Daily  . 

1,557.291 

1,599,121 

41,830  L 

Total  Sunday 

365.872 

360.715 

5,1570 

Grand  Total 

1,923,163 

1,959,836 

36,6731 

KANSAS 

CITY,  KAN. 

Kansan  . 

. (e) 

211,771 

181,636 

30,1350 

Kansan  . 

. (S) 

48,692 

52,542 

3450  L 

Pioneer  Press  . . . 

540,620 

511,819 

28,801  G 

Dispatch  . . 

. (e) 

582,527 

556,688 

25,839  G 

News  . 

. (e) 

328,761 

300,186 

28,575  G 

Pioneer  Press  . . . 

. (S) 

144,267 

89,239 

55,028  G 

News  . 

. (S) 

42,819 

65,187 

22,368  L 

Total  Daily  _ 

1,451,908 

1,368,693 

83,215  G 

Total  Sunday  . , 

187,086 

154,426 

32,660  G 

firand  Total  . 

1,638,994 

1.523,119 

115,875  G 

SYRACUSE,  N. 

Y. 

Journal  . 

. (e) 

461,233 

439,354 

21.879  G 

Herald  . 

. (e) 

469,904 

463,293 

6,611  G 

Post- Standard  . . . 

366,088 

326,355 

39,733  G 

American  . 

. (S) 

122,641 

121,670 

971  G 

Herald  . 

. (S) 

72,527 

76,501 

3,974  L 

Post-Standard  . . . 

. (S) 

60,190 

64,709 

4,519  L 

Total  Dailv  . . , 

1.297,225 

1,229,002 

68,223  G 

Total  Sunday 

255,358 

262,880 

7,522  L 

Grand  Total  . 

1,552,583 

1,491,882 

60,701  G 

TACOMA.  WASH. 

Ledger  . . 

174,215 

135,623 

38,592  G 

News  Tribune  .. 

. (e) 

404,602 

359,178 

45,424  G 

Times  . 

328,384 

264,997 

63,387  G 

Ledger  . 

. (S) 

103,241 

82,163 

21,078  G 

Total  Dailv  . , 

907,201 

759,798 

147,403  G 

1  otal  Sunday 

103.241 

82,163 

21,078  G 

Grand  Total  . 

1,010,442 

841,961 

168,481  G 

TOLEDO,  OHIO 

Times  . . 

116,289 

85,629 

.10,660  G 

Blade  . 

. (e) 

771,093 

661.474 

109,619  G 

News  Bee  . 

403,713 

408,839 

5,126  L 

i  imes  . 

. (S) 

179,391 

162,603 

16,788  G 

Total  Dailv  . . 

1,291,095 

1,155,942 

135.1.53  G 

Total  Sunday 

179,391 

162,603 

16.788  G 

Grand  Total  . 

1.470,486 

1.318,545 

151.941  G 

TRENTON,  N. 

J. 

Times  . 

. (e) 

485,517 

444,780 

40,737  G 

Times- Advertiser 

. (S) 

65,066 

56,858 

8,208  G 

Grand  Total  . 

550,583 

501,638 

48.945  G 

Total  Daily  .  , 

Total  Sunday  . 

Grand  Total  . ‘ 

WESTCHESTER 

.Maniaroneck  Times  ....  (e) 
Mount  Vernon  .Xrgus  . .  (e) 
New  Rochelle  Standard 

Star  . (e) 

( tssining  Citizen  Register(e) 

I’ortchester  Item  . (e) 

Tarrytown  News . (e) 

Yonkers  Herald-Statcsman(e) 
White  Plains  Reporter. .  (e) 
I’eekskill  Star  . (e) 


,337,578  2,958,340  379,238  G 

781,105  712,448  68,657  G 

,118,683  3,670,788  447,895  G 

(N.  Y.)  GROUP 

159,090  143,012  16,078  G 

343,757  376,368  32,611  L 

359,623  340,923  18,700  G 

170,118  147,518  22,600  G 

236,192  241,309  5,117  L 

188,210  172,108  16,102  G 

301,173  297,574  3,599  G 

491,877  473,461  18,416  G 

172,549  185,106  12,557  L 


Grand  Total  . . . , 

260,463 

234,178 

26,28$  G 

NEW  BEDFORD.  MASS. 

Sf.mdard-Times  . . . 

Mercury  . 

Standard-Times  . . . . 

. (e) 

....(m) 

. (S) 

398,202 

387,184 

53,816 

360,570 

335.496 

51,240 

37,632 G 
S1.688G 
2.576 G 

Total  Dailv 

Total  Sunday  •  •  • 
Grand  Total  . . . 

785,386 

53.816 

839.202 

696.066 

51,240 

747,306 

89,320 G 
2.576 G 
91.806  G 

MEMORANDUM  OF  ADVERTISING  IN  “AMERICAH 
WEEKLY,”  ‘THIS  WEEK”  and  “METROPOUTAR 
GROUP”  January,  1936 


Grand  Total 

2,422,589 

2,377,379 

45,210  G 

WICHITA.  KAN. 

Beacon  . 

. (e) 

438,702 

420,401 

18,301  G 

Eagle  . 

237,351 

252,266 

14,915  L 

Eagle  . 

. (e) 

338,396 

358,870 

20,474  L 

Beacon  . 

. (S) 

189,330 

159,996 

29,334  G 

Eagle . 

. (S) 

130.657 

120,882 

9,775  G 

Total  Dailv  . 

1,014,449 

1,031,537 

17.088  L 

Total  Sundav 

319,987 

280,878 

39,109  G 

Grand  Total 

1,334,436 

1,312,415 

22,021  G 

WILKES-BARRE. 

PA. 

Record  . 

556,161 

694.970 

138,809  L 

Times  Leader  . . 

. (e) 

563,243 

640,294 

77.051  L 

News  . 

. (e) 

379,303 

306,619 

72,684  G 

Indei-endent  .  . . 

. (S) 

122,836 

140,435 

17,599  L 

Tutal  Daily  . 

1,498,707 

1,641.883 

143,176  L 

Total  Sundav 

122,836 

140,435 

17,599  L 

Grand  Total 

1,621,543 

1,782,318 

160,775  L 

WORCESTER.  MASS. 

Telegram  . 

405,250 

378,629 

26,621  G 

Gazette  . 

. (e) 

460,188 

433,176 

27,012  G 

Post  . 

. (e) 

308,308 

300,970 

7,338  G 

Telegram  . 

. (S) 

127,406 

115,184 

12,222  G 

Total  Daily  . 

1,173,746 

1,112,775 

60,971  G 

Total  Sundav 

127,406 

115,184 

12,222  G 

Grand  Total  . 

1.301,152 

1,227,959 

73,193  G 

‘‘.AMERICAN  WEEKLY”  Linage,  66.091  lines,  is  ia- 
eluded  in  the  Sunday  figures  of  the  following  newspspen: 

Albany  Times-Union,  Atlanta  .American,  Baltimore  Ameri¬ 
can,  Boston  .Advertiser,  Chicago  Herald-Examiner,  Detnk 
Times.  Milwaukee  Sentinel,  New  York  American,  Omaki 
Bee-News,  Pittsburgh  Sun-Telegraph,  Rochester  Amerios, 
San  Antonio  Light.  Syracuse  American,  Washington  Henll: 
65.406  lines  in  the  I.os  Angeles  Examiner,  San  Frandia 
Examiner,  Seattle  Post  Intelligencer. 

“THIS  WEEK”  Linage,  8,670  lines,  is  included  in  tit 
Sunday  figures  of  the  following  newspapers; 

.Atlanta  Journal,  Baltimore  Sun,  Birmingham  News  I 
■Age-Herald,  Boston  Herald,  Buffalo  Times,  Chicago  DiJj 
News  (Saturday),  Cincinnati  Enquirer,  Cleveland  Plais- 
Dealer,  Dallas  News,  Detroit  News,  Indianapolis  Star, 
Memphis  Commercial  .Appeal,  Milwaukee  Journal,  Minao 
npolis  Journal,  New  Orleans  Item-Tribune,  New  York  HenU- 
Tribune,  Omaha  World-Herald,  Philadelphia  Record,  PiBo 
burgh  Press,  St.  Louis  Globe-Democrat,  Washington  Stir. 

‘‘METROPOLITAN  GROUP”  Linage  is  included  at  fol¬ 
lows  in  Sunday  figures: 

Baltimore  Sun,  18,320  lines;  Boston  Globe,  18,341  linm; 
Buffalo  Times,  19,753  lines;  Chicago  Tribune,  18,331  lines; 
Cleveland  Plain-Dealer,  21,963  lines;  Detroit  News,  20371 
lines;  New  A'ork  News,  15,783  lines;  Philadelphia  Inqnim, 
18,360  lines;  Pittsburgh  Press,  19,332  lines;  St.  Louis  Gloho 
Democrat,  19,874  lines;  Washington  Star,  18,210  lines. 
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PUBLISHERS — who  have  used  the  MORRISON  PLAN  CAMPAIGN  declare  that  it  is  the  most  substantial  service 
ever  devised  for  the  upbuilding  of  paid-in-advance  bona  fide  circulation  for  newspapers. 

THE  PRAISE  and  enthusiasm  that  has  been  bestowed  upon  this  unusual  service  comes  alike  from  publishers  who 
have  tried  many  kinds  of  “contests,”  as  well  as  from  those  who  have  been  prejudiced  against  their  use. 


Without  the  slightest  obligation  on  your  part,  a  letter  or  a  collect  wire  to  our  Des  Moines  office  will  give 
you  detailed  information,  terms,  open  dates,  and  first  opportunity  for  a 
MORRISON  PLAN  Trade  Extension  Campaign  in  your  field. 
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TEXAS  PUBLISHERS  FIND  CHEER  IN 
GAINS  UNDER  RATE  AGREEMENT 

Better  Average  Rate  and  Better  Respect  for  Ratecards  Reported 
Among  Results — Signs  of  Spring  in  the 
Advertising  World 
By  ROBERT  S.  MANN 


Pt'BLlSllliliS  ot  the  Texas  Daily 
Press  League,  meeting  recently  in 
Dallas,  discussed  the  difficult  problems 
evolved  in  distinguishing  between  retail 
general  advertising. 

Publishers  frequently  do. 

In  this  case,  however,  they  heard 
^  cheerful  reports.  Publishers  told 
of  experiences  they  had  had  in  the  last 
jtar,  operating  under  the  standards  set 
op  at  a  meeting  of  Texas  publishers  in 
December.  1934.  In  general  they  re¬ 
ported  gains  in  the  average  line  rate, 
increased  dollar  volume  of  advertising, 
and  better  respect  for  rate  structures. 

having  considered  all  this  they  ex¬ 
pressed  their  approval  in  the  following 
resolutions : 

fthereas.  The  publishers  of  the  Texas 
[ijjiv  Press  League,  Inc.,  assembled  in 
issati  meeting,  January  12,  1936,  have  care- 
nliy  reviewed,  through  personal  testimonials 
a  participating  publishers,  the  relative  ef- 
iotireness  of  the  retail-general  newspaper 
me  agreement  sponsored  by  this  organiza- 
un  one  year  ago,  and 

Whereas,  The  consensus  of  these  reports 
ill  been  to  the  etfect  that  participating  pub- 
bshers  have  benefited  noticeably,  insofar  as 
-je  raising  of  the  average  line  rate,  the  de- 
idopment  of  a  greater  dollar  volume,  as 
>dl  as  in  the  minimizing  of  subterfuges  de- 
swtive  to  rate  maintenance,  wtth  conse- 
^lent  increased  respect  being  manifested  by 
mertising  factors  involved  for  the  news- 
gper's  adherence  to  its  published  rate  struc- 
tare, 

Therefore,  Be  It  Resolved,  That  we,  the 
pihlishers  of  the  Texas  Daily  Press  League, 
I  annual  conference  assembled,  do  hereby 
express  ourselves  as  being  committed  to  the 
sent  of  such  a  program  and  do  advise  a 
miewed  pledge  of  adherence  to  the  principles 
f  the  rate  agreement  above  referred  to. 

The  principles  mentioned  were  similar 
to  those  adopted  in  other  places.  They 
nded  that :  “General-national  rates 
apply  to  all  advertising  other  than  that 
of  strictly  bona  fide  retailers  selling  at 


protection  against  service  charges. 
Most  firms,  however,  have  delayed  their 
public  aiinomicements  while  coaching 
salesmen  and  dealers. 

h'rigidaire  Corporation,  on  whose 
New  Vork  sales  convention  we  dropped 
in  this  week,  has  three  crews  holding 
38  district  conventions  during  Febru¬ 
ary,  under  the  respective  direction  of 
Frank  K.  Pierce,  manager  of  house¬ 
hold  division;  H.  J.  Walker,  Jr.,  man- 


ADVERTISING  SAPOLIO  AGAIN 

luioch  Morgan’s  Sons  Company, 
manufacturer  of  Sapolio,  has  released 
the  lirst  of  a  series  of  advertisements 
on  Sapolio  Powder,  to  be  run  in  several 
national  magazines  and  a  few  news¬ 
papers.  These  test  advertisements  pre¬ 
cede  a  larger  national  campaign, 
planned  to  appear  later.  In  reviving  its 
advertising  a  new  series  of  “Spotless 
Town”  jingles  is  appearing.  William 
Hrooker  is  advertising  and  sales  man¬ 
ager  of  Enoch  Morgan’s  Sons  Com¬ 
pany.  Irwin  A.  Vladimir  is  the  Maxon 
Inc.  (New  York)  account  executive  as¬ 
signed  to  both  the  domestic  and  foreign 
SaiKslio  accounts. 


FOOD  ACCOUNT  TO  BLACKMAN 

Phillips  Packing  Co.,  Cambridge,  Md., 
maker  of  Phillips  Delicious  Foods,  has 
ager  of  public  utilities  division;  and  appointed  Blackman  Advertising,  Inc., 


Lee  A.  Clark,  household  advertising 
and  sales  promotion  manager.  Presi¬ 
dent  E.  G.  Biechler  and  other  high  of¬ 
ficers  of  the  corporation  are  also  at¬ 
tending  the  larger  conventions. 


New  York,  to  direct  advertising  and 
merchandising  activities  in  all  territories 
except  Philadelphia  and  the  South  At¬ 
lantic  states.  Plans  are  being  formu¬ 
lated  for  a  sales  and  advertising  drive 


Mr.  Pierce,  at  the  New  York  meet-  on  Phillips  Delicious  Soups  and  speciali- 
ing,  pointed  with  pride  to  the  fact  that  ties,  based  on  wide  spread  market 
the  refrigeration  industry,  despite  the  studies.  John  Beimett  Bissell  will  ser 
depression,  has  built  up  an  annual  sales 
volume  of  a  million  and  a  half  house¬ 
hold  models  on  the  double  foundation 
of  mechanical  improvements  and  con¬ 
sistent  advertising. 

“The  years  of  research  would  be 
lost,”  he  said,  “but  for  the  carrying  of 
the  results  to  the  public  through  adver¬ 
tising  and  good  salesmanship  and  mer¬ 
chandising.  It  is  our  opinion  that  more 
work  can  be  provided  in  industry  and 
allied  activities  through  aggressive 
salesmanship  backed  up  with  consistent 
advertising. 

“Frigidaire  itself  is  so  confident  of 
the  prospects  for  1936  that  it  is  manu¬ 
facturing  products  months  ahead  of  nor¬ 
mal  sales  demand  to  stabilize  employ¬ 
ment.” 


vice  the  Phillips  account  for  Blackman. 

TO  USE  MORE  ADVERTISING 

More  newspaper  advertising  will  be 
used  by  Quaker  Oats  Company,  Chi¬ 
cago,  in  1936  than  in  any  previous  year 
in  the  company’s  history,  according  to 
information  given  salesmen  of  the  Cedar 
Rapids  and  Omaha  offices  of  the  com¬ 
pany  at  a  meeting  held  in  Cedar  Rapids, 
la.,  Feb.  17.  The  proportion  of  news¬ 
paper  advertising  to  other  forms  of 
media  will  also  be  increased,  it  was 
announced. 


BRAZIL  NUT  DRIVE  GOES  ON 

Advertising  and  promotion  of  Brazil 
nuts  to  trade  and  consumer  will  con¬ 
tinue  under  the  direction  of  N.  W.  Ayer 
&  Son,  Inc.  The  campaign,  begun  two 
years  ago,  has  resulted  in  considerable 
success.  The  Brazil  Nut  Association 
report  indicates  that  1935  sales  exceeded 


Copeland  Bill  Again 
advertising  Federation  of 

111  >ui..iiy  uuua  iiuc  icwiicis  selling  ai  /V  America,  which  created  a  storm  a  ,q-,.  .  cc  shelled  nuts 

r^l  exclusively,  paid  entirely  by  them-  year  ago  by  coming  out  strongly  for  .  ^  P  ^  '  j  ^ 

selves,  and  offering  goods  or  services  passage  of  the  Copeland  bill  at  a  time  P^*^  cent  tor  nuts  m  tne  sneii. 

to  the  consumer  at  outlets  owned  by  when  advertising  opinion  was  still  large- 
themselves  without  reference  to  whether  ly  hostile,  took  another  step  in  the  mat- 
the  copy  is  placed  direct  or  through  an  ter  this  week  by  again  urging  enactment 
advmising  agency.”  The  benefits  of  of  the  measure. 

retail-local  contracts  were  held  to  be  This  time  there  is  little  question  that 
non-transferable  to  another  advertiser,  the  bill  is  strongly  supported  by  many 
retailer  who  was  also  territory  job-  important  sections  of  the  advertising 
ber,  wholesaler,  or  distributor,  was  world,  who  are  not  only  willing  to  ac-  announced  by  Irving  C.  Buntman,  Mil- 
mled  ineligible  for  local  rates.  Retail  cept  it,  but  eager  to  see  it  passed  lest  waukee,  secretary  of  the  association. 

rates  were  permitted  on  genuine  co-  a  new  and  even  more  bitter  fight  be  - 

operative  advertising  by  a  group  of  precipitated  at  a  later  session  of  Con-  EDWIN  CIGAR  APPOINTS 
^  fide  retailers,  if  laid  for  by  them,  gress.  Not  all  the  drug  advertisers  are  7^5  Edwin  Cigar  Company,  New 
but  not  on  copy  signed  by  two  or  more  ready  to  cease  firing  but  many  of  them  York,  has  appointed  the  Friend-Wiener 


NAEA  TO  MEET  IN  BOSTON 

Newspaper  .Advertising  Elxecutives 
Association,  Inc.,  will  hold  its  annual 
convention  in  Boston  June  28  to  July  2, 
in  connection  with  the  convention  of  the 
Advertising  Federation  of  America,  it  is 


retailers,  offering  the  product  of  one  are. 


imufacturer.  Details  of  the  rules  were 
printed  in  this  paper  on  Dec.  15,  1934, 
page  8. 


Said  Edgar  Kobak,  chairman  of  the 
A.F.A.  board,  voicing  the  hope  that  the 
bill  would  not  be  left  on  a  sidetrack: 

“There  is  no  longer  any  good  reason 
for  delaying  passage  of  the  Copeland 


Advertising  Company,  Inc.,  New  York, 
as  its  advertising  agency. 


NEW  PHILADELPHIA  AGENCY 

C.  M.  Rohrabaugh  and  James  C.  Gib¬ 
son,  recently  with  McKee  &  Albright, 


nrst  Kob.n  Bill;  it  has  b^en  through  the  wringer  son,  recently  witn  .Aict^ee  &  Aiongnt, 

I  IKE  a  rainbow  m  the  sky,  at  this  so  many  times  that  all  reasonable  ob-  '1 

subzero  season  when  spring  seems  jections  to  it  have  been  met.  In  its 

very  far  behind,  are  the  day-by-day  present  form,  I  believe  the  bill  would  "I*?  known  as  Ro- 

activities  of  advertising  folk.  make  a  fair  law,  as  the  advertising  pro-  brabaugh  &  Gibson. 

Shivering  models  in  summer  dresses  visions  give  adequate  protection  to_  con- 
are  turning  blue  while  numb-fingered  sumers  without  harming  legitimate 
photographers  depict  them  gaily  enjoy-  business. 

"iR  the  outdoors  for  cigarette  advertise-  “Two  and  one-half  years  of  discus- 
^ts  in  the  June  magazines.  With  sion  have  helped  to  develop  the  Cope- 

Unt  not  yet  here,  department  store  land  Bill  into  a  workable  piece  of  legis- 

lolk  are  unwrapping  themselves  from  lation  which  is  now  urgently  needed  for 
Ploshes,  mufflers  and  earmuffs  and  sit-  the  correction  of  certain  practices  in- 
^  down  to  plan  presentation  of  Easter  imical  to  the  best  interests  of  good 
™ions.  And  not  least  among  the  ad-  business. 

“I  believe  the  House  of  Representa¬ 
tives  should  pass  the  food  and  drugs 
bill  at  once  and  get  it  out  of  the  way. 

It  is  unsettling  to  have  it  dangling  in 
the  balance  and  its  prompt  passage 
Spring,  as  a  matter  of  fact,  is  already  would  be  a  yery  constructive  influence.” 

htte  for  the  refrigerator  men.  .Kel-  _ 

^tor  stepped  out  this  week  with  a  ,  __ 

five-page  magazine  advertisement  in  LAIRD  TO  CHURCHILL-HALL 

“lor,  telling  of  built-in  thermometer,  Laird  &  Co.,  Scobeyville.  N.  J.,  dis- 

nve-year  protection  plan,  low  cost  of  tiller  of  Laird’s  Applejack  Brandy,  has 
beauty  of  design  and  flexible  appointed  Churchill-Hall,  Inc.,  New 
robber  grids — points  that  are  likely  to  York  agency,  to  direct  its  advertising. 

■>«  str«^  by  others  in  the  industry  The  agency  will  handle  the  advertising 
Sn  M  ^  Westinghouse  has  used  a  of  the  complete  line  of  Laird’s  products 
oouble  spread  in  color,  announcing  including  Jersey  Lightnin’,  a  new  prod- 
*niong  other  things  a  five-year  plan  of  uct  selling  for  less  than  $1  a  pint. 


verbsing  optimists  are  the  men  and 
women  who  are  currently  going  up  and 
flown  the  earth  demonstrating  high- 
voltage  enthusiasm  for  the  1936  models 
of  electric  refrigerators. 


a^AGUHl 


1935  figures  show: 
Advertising 

up  with  1.202.04  7  line  gain 
Circulation  up — now 

200.170 

00.000  more  than  any  other 
Baltimore  evening  paper 


Sunday  Ameiican  circulation 

up  to  237,1 

more  than  any  othei  Baltimore 
Sunday  paper 


AMONG  ADVERTISING  FOLK 

Sidney  B.  Jewett  of  Boston  has  been 
made  advertising  and  sales  manager  of 
the  Blosser  Company  of  Atlanta,  Ga., 
manufacturer  of  medical  cigarettes,  in 
connection  with  plans  for  more  exten¬ 
sive  advertising  by  the  company  next 
season.  Last  year  he  made  a  general 
survey  of  the  United  States  market  for 
the  Blosser  Company. 

Miss  Holly  Shively,  who  has  been  in 
charge  of  publicity  for  network  accounts 
in  Chicago  and  Milwaukee  for  CBS. 
will  join  the  Chicago  office  of  Lord  & 
Thomas  Feb.  24  to  assist  M.  I^wis 
Goodkind  in  the  publicity  department. 

Philip  Fennelly,  formerly  with  J. 
William  Sheets  agency  of  Seattle,  has 
formed  Philip  Fennelly  &  Associates, 
a  new  agency,  with  offices  in  the 
Terminal  Sales  Building,  Portland  Ore. 
He  was  formerly  national  advertising 
manager  of  the  Portland  (Ore.)  Nnvs- 
T  elegratn. 

Qayton  R.  Sage  and  Francis  G.  Mul¬ 
lins  have  formed  Sage  &  Mullins,  new 
agency  in  the  1411  Fourth  ave.  Bldg., 
Seattle.  Sage  has  been  in  department 
store  advertising  works,  and  Mullins 
with  Seattle  radio  broadcasting  stations 
in  charge  of  food  and  automotive  ad¬ 
vertising,  following  his  association  with 
a  Portland  agency. 

Samuel  G.  Wingfield,  fomerly  of  the 
public  relations  staff  of  N.  W.  Ayer  & 
Son,  has  been  appointed  publicity  direc¬ 
tor  of  Kenyon  &  Eckhardt,  Inc.,  New 
York  agency.  Mr.  Wingfield  was  at 
one  time  associate  editor  of  Country 
Gentleman. 

B.  C.  Anderson-Smith  has  just  joined 
the  Chicago  office  of  the  John  Budd 
Company.  He  will  handle  Detroit  ter¬ 
ritory.  Mr.  Anderson-Smith  was  form¬ 
erly  in  charge  of  automobile  advertising 
on  the  New  Orleans  Item  Tribune  and 
the  Cleveland  News;  also  in  charge  of 
the  Beckwith  Company  office  in  Detroit 
for  a  year,  and  lately  has  been  asso¬ 
ciated  with  the  Chicago  office  of  Media 
Records. 


34.5%  Increase 

1,627  netc  cars  sold  in 
Danville  and  Pittsyl¬ 
vania  County  in  1935. 


28.07%  Increase 

National  Linage  1933 
over  1934. 

9.05%  Increase 

Total  Linage  1935  over  1934 


“Business  is  Better  in  Danville’* 

THE  REGISTER  &  BEE 

Morning — Evening — Sunday 
DANVILLE,  VA. 

THE  JOHN  BUDD  CO. 

National  Advertising  Representatives 


tjiains  .  .  . 

The  New  York  Herald 
Tribune  showed  a  gain  in 
30  Advertising  Qassifica- 
tions  during  the  year  1935 
...  a  total  gain  of  over 
half  a  million  agate  lines. 

MEW  YORK 

KetaUi  tribune 
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I  FF  H  BRISTOL  HEADS  25  years  in  hoyt  agency  $10,000  to  agencies 

A  TV  tvAoi-*  a  ^wvTv*  »*v  "7  (.special  to  Editok  4  Publishek) 

AlD  research  croup  Silver  Anniversery  Dinner  Feb.  25  Montreal,  Feb.  19 — During  the  re- 

- ^  for  R.  L.  Talley  and  C.  B.  Donovan  cent  federal  elections  campaign,  in 

Richard  Compton  Vico'Chairman  of  In  recognition  of  their  25  years  of  which  both  political  parties  made  great 

Foundation  Sponsored  Jointly  by  service  with  the  Charles  W.  Hovt  use  of  the  broadcasting  facilities  of  the 

National  Advertitert  and  Company,  R.  L.  Talley,  chairman  of  the  Canadian  Radio  Commission,  the  com- 

_  .  mission  allowed  discounts  to  recognized 

A  new  organization  to  be  known  as 
the  Advertising  Research  Foundation 
was  formed  at  a  recent  meeting  of  ad- 
vertisers  and  agency  execut'ves  at  the 
Union  League  Club  of  New  York.  7 

The  forming  of  the  Foundation  culmin-  7 

ates  a  series  of  conferences  held  for  Mjj^B 

some  months  between  officials  of  the 
Association  of  National  Advertisers 
and  of  the  American  Association  of  . 

Advertising  .Agencies.  The  Foundation 
now  becomes  a  joint  effort. 

Lee  H.  Bristol,  Bristol-Myers  Com-  ^ «-oasi  icrmory 
pany.  New  York,  was  elected  chairman,  R.  L-Taiaby  C.  B.  Domovam  Approximately  the  same  number  of 

and  Richard  Compton  Blackman  Ad-  board,  and  C.  B.  Donovan,  space  buyer, 
vertising  Inc.,  New  York,  vice-chair-  ^re  to  be  honored  Feb.  25  with  a  dinner 

given  at  the  Yale  Qub  by  executives  of  k?.?  W  ,3,a?«  of  Ihl 

J.  Blair,  J.  Walter  Thompson  Company,  fhe  agency  Guests  will  include  repre-  “H*  o*  four  phasM  of  the  cajnpaip 
Chicago:  Ken  R.  Dyke.  Colgate- Palm-  from  Svert  se^^^^  Xm  ^ 

olive-Peet  Company  Jersey  City;  Tur-  Mr  Talley  and  Mr.  Donovan  have  been  I"?  £k 

ner  Jones,  Coca-Cola  Company,  Wil-  associated  for  a  number  of  vears  appear  m  red,  black  and  yellow 

mington;  Chester  J.  LeRoche,  Young  FoKng  hi!  Sad^^tiOT  f“m‘  Le-  Weekly  newspapers  are  al»  being  use< 

&  Rubicam  Inc.,  New  York;  H  K.  hi^i  Srsky,  Vr  worked  hf ?  WMief^ThS^on 

McCann,  McCann-Erickson,  Inc.,  New  several  years  with  national  maga-  ^  ^  Pa  y* 

York;  Allyn  B.  Mclnti*^  Pepperell  zj^es,  joining  the  Hoyt  Company  as  its 

Manufacturing  ComiMny  Boston;  Stu-  first  copywriter  in  1911.  When,  in  1914,  PLACING  WINE  COPY 

nIw^Yo^-^’Gw  C  “smhh^B^ffi  Washington  and  Montan; 

P?  New  Haven  to  New  York,  Mr.  *re  being  used  in  wine  advertising  b 


25  YEARS  IN  HOYT  AGENCY  $10,000  TO  AGENCIES  NAMES  HVE  VICE-PRESIDENTS 

_  .  __  (Special  to  Editob  4  Publisheb)  tl _  o  aj 

Silver  Anniversary  Dinner  Feb.  25  Montreal,  Feb.  19 — During  the  re-  o  P  on  Co.  Advances  Steveai, 
for  R.  L.  Talley  and  C.  B.  Donovan  cent  federal  elections  campaign,  in  Henderson,  Baker,  Hinks,  WieUad 
In  recognition  of  their  25  years  of  which  both  political  parties  made  great  Stanley  Resor,  president  of  the  J 
service  with  the  Charles  W.  Hovt  use  of  the  broadcasting  facilities  of  the  Walter  Thompson  Company,  has  ai 

Company,  R.  L.  Talley,  chairman  of  the  Canadian  Radio  Commission,  the  com-  iiounced  the  election  of  live  vice-preii. 

mission  allowed  discounts  to  recognized  dents  in  American  offices  of  the  coifr 

advertising  agencies.  The  largest  item  pany. 

was  nearly  $7,000  which  went  to  the  ilenry  N.  Stevens,  who  lias  been  in 
J.  J.  Gibbons  agency  of  Toronto  on  ac-  charge  of  the  Thompson  office  in  St 

count  of  Conservative  party  broadcasts.  Louis,  will  be  a  vice-president  in  New 

Over  $2,000  went  to  Cockfield,  Brown  York,  and  Howard  Henderson,  former 

&  Co.,  on  account  of  Liberal  broadcasts,  manager  of  the  Cincinnati  office,  has 

and  nearly  $1,000  to  Stewart  McIntosh  been  made  a  vice-president  and  trans- 

Ltd.,  for  Liberal  broadcasts.  ferred  to  New  York. 

-  R.  Lynn  Baker,  manager  of  the  San 

SHELL  DRIVE  RESUMED  Francisco  office,  is  now  vice-president 


SHELL  DRIVE  RESUMED 


R.  L.  Taluiy 


C.  B.  Donovam 


Shell  Oil  Company  this  month  re-  in  charge  of  the  three  Thompson  ft?- 
sumed  its  “Stop  and  Go”  story  of  the  p»ast  i* 

1935  campaign  in  an  early  start  on  the  ■'Angeles  and  Seattle.  Mr.  Baker  wiD 

1936  drive  in  Pacific  Coast  territory,  continue  to  make  his  headquarters  m 

Approximately  the  same  number  of  c  „ 

coast  newspaners  as  were  used  last  vear  Kennett  W.  Hinks,  former  Berlin 


_  coast  newspapers  as  were  used  last  year  V’  ,  r  ’ 

^'^“honorVFX'S'wiStSr;  on  .h,  U,Ut  »a,  l^rnri.  Car,„»  .'“5^,'.  »« 


are  xo  oe  nonorea  reu.  wiin  a  uinncr  anoearing  in  the  initial  releases  is  nianager,  wrill  be  a  vice-president  in 

given  at  the  Yale  Qub  by  executives  of  but^one*Sf  foifr  phases  of  the  campaign  Chicago  office,  as  will  also  Merton 
the  agency.  Guests  will  include  repre-  SiJh  “v?ri  otoS^ges  in^cTS  Chicago  staff. 

senuUves  from  advertisers  with  wl^  Metr^lftan  newspa^r  incr^ses  to  twenty-two  the 

Mr.  Talley  and  Mr.  Donovan  have  been  ^  ^ed.  black  and  yeU^.  ';^«-presidents  in  the  sixteen 

associated  for  a  number  of  years.  _  viTeeklv  neWianrrs  aV..  alsn  .,s«t  oj  company  in  the  Umted 


associated  for  a  number  of  years. 
Following  his  graduation  from  Le 


Weekly  newspapers  are  also  being  used 


roiiowmg  nis  Rcauuauon  irora  ^  ^opy  is  being  handled 

r'f  by  J.  Walter  Thomson  Com^ny. 


PLACING  WINE  COPY 


States,  Canada  and  overseas. 

TOOTSIE  ROLLS  CAMPAIGN 
Tootsie  Rolls,  after  several  yean  oi 
advertising  inactivity,  will  be  adver* 


Smith  &  French,  Inc.,  Detroit;  John  Talley  was  made  vice-president.  He 
Benson,  president.  American  Ass^a-  became  chairman  of  the  board  in  1928, 
Advertising  Agencies,  and  Paul  following  the  death  of  Charles  W.  Hoyt. 
B.  West,  president,  A.  N.  A.  n,,ring  his  25;  vears  in  agencv  work 


Dailies  in  Washin^on  and  Montana  tised  in  magazines  soon.  In  addition, 
are  being  used  in  wine  advertising  by  several  million  bookmarks  will  be  di»- 


Talley  was  made  vice-president.  He  the  Italian-Swiss  Colony,  San  Fran-  tributed  among  children.  The  candy  it 
TCcame  chainnan  of  t^  board  in  1928,  cisco,  just  released.  Copy  was  prepared  manufactured  by  Sweets  Company  of 
following  the  di^th  of  Crarles  W.  Hoyt,  by  the  Leon  Livingston  Advertising  America,  Inc.  The  agency  is  Reese, 
During  his  25  years  in  agency  work  Agency.  Rossiter  &  Co.,  Inc.,  New  York. 


F.  CALDWELL  APPOINTS 


During  his  25  years  in  agency  work  Agency. 
Mr.  Talley  has  been  responsible  for 
campaigns  including,  according  to  the  I 


Edward  F.  Caldwell  &  Co.,  New  agency,  the  first  campaign  to  feature 

York,  lighting  fixtures  and  ornamental  electric  fans  at  a  popular  price  as  a 

metalwork,  has  placed  its  account  with  home  necessity ;  first  campaign  on  auto- 
Luckey  Bowman.  Inc.,  N.  Y.  News-  mobile  liability  insurance;  first  cam- 

papers  and  class  magazines  will  be  used,  paign  on  a  patching  plaster  suitable  for 
Curtis  F.  Columbia  is  account  execu-  home  use. 

tive.  C.  B.  Donovan  first  entered  the  em- 

-  ploy  of  the  Hoyt  Agency  in  1910  as  an 

TRESSOL  TO  BROWN  AGENCY  office  boy.  During  the  World  War.  he 

'I'  1  J  _  r-  xr  1  Served  in  the  navy,  rejoining  the  com- 

Tressol  _Products  _  Company,  Maple-  •  .q.q  „„„ 


.  XT  T  'T  I  1.  __  u  _  pany  in  1919.  For  the  next  six  years 

J  '  shampoo,  has  ap-  direct-mail  advertising.  He 

^inted  Brown  Advertising  Agency,  ^as  appointed  space  buyer  in  1925. 

New  York.  Newspapers  and  magazines 

will  be  used.  Arnold  R.  Deutsch  is  kraFT  IN  SPECIAL  CONTE! 
account  executive.  .  r  u_if _ i _ 


NATIONAL  SURETY  TO  GRAY 

The  National  Surety  Company,  of 


KRAFT  IN  SPECIAL  CONTEST 

A  series  of  half-page  and  page  color 
advertisements  in  the  Sunday  comic  sec¬ 
tions  of  38  metropolitan  newspapers 
from  coast  to  coast  will  be  used  by 


New  York,  has  placed  its  adverting  Kraft  -  Phenix  Corporation,  starting 
account  with  Jeroi^  B.  Gray  &  Co.,  early  in  March,  to  announce  a  caramel 
New  York  office.  Business  papers  and  fimerick  contest  to  introduce  Kraft’s 
direct  advertising  will  be  used.  “Dairy-Fresh”  caramels.  The  cam- 

-  paign  is  said  to  be  one  of  the  most  ex- 

REHNERS  PLAN  CAMPAIGN  tensive  candy  advertising  and  sales  pro- 


direct  advertising  will  be  used.  “Dairy-Fresh”  caramels.  The  cam- 

-  paign  is  said  to  be  one  of  the  most  ex- 

REHNERS  PLAN  CAMPAIGN  tensive  candy  advertising  and  sales  pro- 
An  extensive  advertising  and  sales  motion  programs  released  in  recent 
campaign  in  14  states  in  behalf  of  pro-  years.  A  total  of  $15,000  in  cash  prizes 
ducts  of  two  Oklahoma  and  three  will  be  awarded.  The  campaign  is  be- 
Kansas  oil  refiners  will  be  launched  ing  released  by  the  Chicago  office  of  J. 
soon  by  the  Independent  Refiners  Ser-  Walter  Thompson  Company. 

vice  Corporation,  according  to  an  an-  i?  i  e  mi  in  APPrtiNTC 

nouncement  at  Tulsa,  Okla.  It  will  NESTLE-LE  MUR  APPOINTS 

serve  the  Eason  Oil  Co.,  Enid,  and  The  Nestle-Le  Mur  Company,  New 


nouncement  at  Tulsa,  Okla.  It  will  NESTLE-LE  MUR  APPOINTS 
serve  the  Eason  Oil  Co.,  Enid,  and  The  Nestle-Le  Mur  Company,  New 
Rock  Island  Refining  Co.,  Duncan,  York,  manufacturer  of  hair  waving 
Okla.,  and  the  Kanotex  Refining  Co.,  equipment  and  supplies,  has  appointed 
Arkansas  City,  El  Dorado  Refining  Co.,  Calkins  &  Holden,  New  York,  as  agents 


El  Dorado,  and  the  Derby  Oil  Co., 
Wichita,  Kan. 


for  the  preparation  and  handling  of  ad¬ 
vertising  and  sales  promotion. 


YNDICAT 

F-E-A-T-U-R-E-S 
News  Coverage  &  Photo  Services 
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CHICAGO  NEWS  COVERAGE 


t  A  CHICAGO  BUBEAU  WITHOUT  COST  | 

»  I 

t  Every  Type  of  Service.  Write  or  Wire.  $ 
t  UNIVERSAL  PRESS  ASSOCIATION  $ 
S  176  W.  Ademe  St.  Chiceso,  Ill.  $ 

»  f 

t  AN  ACCBBDITED  INDEPENDENT  UNIT  $ 


TOUR  DOG  4  MINE — popular  feature  all 
dor  Bubjecta  Illustratlona  optional.  Fre¬ 
quency  as  desired. 

Will  Judy  Press  Syndicate.  Sttt  lIlehlEan 
Blvd.,  Cblcaco. 


BtAUlNO  LISTS 


feature  syndicate  editors 

Names  and  addresses  of  149  U.  S.  syndi¬ 
cate  editors,  gummed  and  perforated  to 
be  atnxed  to  envelopes  in  the  manner  of 
postage  stampa  cash  with  order. ..  .$4.00 
B  &  P  HAIL  LIST  DEPT. 

1700  Times  Bldg.,  Times  Sq.,  New  York 


203 

Press  and 
Advertising  Clubs 
in  the  United  States 
and  Canada 

wjf/i  names  of  Presidents  and  Secretaries  and  their 
addresses  are  to  bejound  in 

EDITOR  ANDjyjBLISHER 
INTERNATIONAL  YEAR' 
BOOK  FOR  1936 


Going  Fast 

An  important  feature — one  of  the  hun¬ 
dreds  of  important  features  to  be  found 
exclusively  in  this  great  book  of  272 
pages. 

Available  only  to  regular  annual  sub¬ 
scribers  to  EDITOR  AND  PUB¬ 
LISHER,  the  newspaper  and  advertis¬ 
ing  man’s  newspaper. 

Send  your  subscription  now  and  get 
EDITOR  AND  PUBLISHER  for  one 
year  and  your  copy  of  this  great  book. 

Domestic,  $4.00;  Canada,  $4.50; 

Foreign,  $5.00. 

EDITOR  AND  PUBLISHER 


NEW  YORK  CITY 

Wall  Street’s  farmer  philosopher,  Hiram 
Mann,  offers  dally — ’’Uncle  Hiram  Says" — 
Fifty  to  160  words  of  beautiful  brevity;  of 
caustic  comment;  of  homely  homiletics 
$6  per  week.  Hiram  Mann.  77  Wall  8U. 
New  York. 


The  Newspaper  Advocate 


Suite  1700  Times  Building 


New  York 
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WILLIAM  K.  PATRICK 

ADtonio  Express  Staff  Cartoonist 
Dies  at  62 

{Spicial  to  i''i>.roR  &  Publisher) 
Antonio,  'lex.,  Feb.  17. — The 
lifljy  of  William  Keevil  Patrick,  62, 

Antonio  txpress  staff  artist  who 
^  Saturday,  was  sent  today  to  his 
jative  St.  Louis  for  burial.  Patrick, 
^  had  worked  as  a  reporter,  artist 
yd  cartoonist  in  numerous  cities  in 
various  parts  of  the  country,  had  been 
with  the  Express  since  1924.  His  fatal 
was  of  only  a  few  days’  dura- 
tioo,  though  friends  said  his  health  had 
DOt  been  good  for  years. 

Patrick  was  educated  in  St  Louis, 
ahere  he  also  began  his  newspaper 
career  on  the  Post-Dispatch.  While 
tixre  he  did  an  illustrated  column  called 
•Odd  Observations.”  He  also  worked 
OB  the  Globe-Democrat  and  Star.  In 
Texas  his  experience  included  acquaint¬ 
ance  with  O.  Henry  (Sidney  Porter) 
before  the  latter  had  attained  fame  as  a 
action  writer.  At  different  times  he 
Rorked  on  papers  in  New  Orleans, 
Oklahoma  City,  Cincinnati,  Buffalo, 
Pittsburgh,  Joplin,  Mo.,  and  Knoxville, 
Tenn.  Patrick’s  career  also  included 
service  with  engraving  concerns,  being 
nianager  for  one  in  New  York  City. 
Previously  in  connection  with  such 
R-ork  he  had  gone  to  London  where  he 
rod  the  King  Edward  medal  for  profi¬ 
ciency  in  reproductive  arts. 

Patrick  left  in  his  office,  according 
to  A  W.  Grant,  Express  managing  ed¬ 
itor,  typewritten  copies  of  the  high¬ 
lights  of  his  career,  one  copy  being 
marked  “For  Editor  ^  Publisher, 
.Ve*  York." 


ANDREW  CROZIER  REEVES 


President  of  Trenton,  N.  J.,  Dailiet, 
and  State  Senator  Dies 

Andrew  Crozier  Reeves,  New  Jersey 
state  senator,  and  president  of  the  cor¬ 
poration  publishing  the  Trenton  Eve¬ 
ning  Times,  State  Gazette  and  the  Sun¬ 
day  Times- Adv  ertiser,  died  after  a  heart 
attack  in  Atlantic  City  Feb.  15.  He 
TO  68  years  old. 

Most  of  his  life  work  was  in  busi¬ 
ness.  He  was  president  of  the  Muschert- 
Reeves  Company,  wholesale  grocers, 
and  held  other  business  interests.  He 
TO  elected  to  the  state  assembly  in 
1925  and  advanced  to  the  senate  the 
next  year. 

He  is  survived  by  his  widow  and 
three  daughters,  Mrs.  Margaret  Ray¬ 
mond,  Mrs.  Mary  Hicks  and  Mrs.  Dor¬ 
othy  Weiser. 


(f^bttuary 

TAMES  THOMAS  GARGILE.  53, 
^  treasurer  of  the  Tulsa  (Okla.)  Trib- 
ww,  died  Feb.  8  of  a  heart  ailment. 
He  had  been  with  the  Tribune  17  years, 
joining  the  staff  as  an  accountant. 

Redmond  F.  Kernan,  retired  news- 
Wper  executive,  died  Feb.  ’5  in  New 
fork.  He  had  been  publisher  of  the 
Nasark  (N.  J.)  Daily  Advertiser  and 
Mverttsing  manager  of  the  Newark 
evening  Netvs. 

Maj.  Russell  M.  McLennan, 
tonner  New  York  and  Washington 
otwspaperman  and  brother  of  Fred  M. 
““•^nan,  managing  editor  of  the  Buf- 
luo  Courier-Extress,  died  Feb,  14  in 
^  Angeles.  Cal.,  24  hours  after  his 


wife,  Katherine,  also  died  in  that  city. 
.\laj.  McLennan  served  with  the  Wash¬ 
ington  bureau  of  the  New  York  Herald 
from  1910  to  1920,  being  its  chief  in 
the  latter  years  of  his  service. 

The  Rev.  John  Danihy,  S.  J.,  70, 
dean  and  founder  of  Creighton  Uni¬ 
versity  School  of  Journalism,  Omaha, 
died  there  Feb.  14. 

E.  A.  Berdan,  74,  Eastern  represen¬ 
tative  of  the  Cincinnati  Times-Star  for 
25  years  prior  to  his  retirement  in  1926, 
died  Feb.  12  at  his  home  in  San  Diego, 
Cal.  He  had  been  with  the  newspaper 
for  33  years,  serving  as  advertising  man¬ 
ager  for  six  years  prior  to  his  appoint¬ 
ment  as  Eastern  representative  in  1901. 
His  wife  and  two  sons  survive. 

John  J.  Keane,  45,  head  of  the 
payroll  division,  accounting  department. 
New  York  American,  died  Feb.  15  at 
his  home  in  the  Bronx.  He  had  been 
with  the  Hearst  organization  for  more 
than  30  years. 

Mrs.  W.  E.  Thomas,  65,  wife  of  the 
business  manager  of  the  'Times- World 
Corporation,  Roanoke,  Va.,  died  sud¬ 
denly  Feb.  14. 

James  Edward  Smith,  59,  circula¬ 
tion  manager,  Leavenworth  Times  for 
29  years,  died  recently  at  his  home  in 
Leavenworth  of  a  heart  attack. 

Dr.  Robert  Aleen,  former  night  edi¬ 
tor  of  the  Tacoma  (Wash.)  Ledger, 
died  in  Walter  Reed  Hospital  in  Wash¬ 
ington,  D.  C.,  Feb.  8.  He  left  the  Ledger 
when  the  United  States  entered  the 
World  War  in  1917  and  entered  military 
service.  He  was  stationed  in  the  Phil¬ 
ippine  Islands,  where  he  served  as  Phil¬ 
ippine  correspondent  for  the  Nezo  York 
Times.  He  is  survived  by  his  wife 
and  a  son. 

Charles  M.  Pace,  58,  for  37  years 
manager  of  the  Hampton  (Va)  bureau 
of  the  Netvport  Neivs  (Va.)  Daily 
Press,  and  the  oldest  employe  in  point 
of  service  in  the  organization,  died  at 
Hampton  Feb.  15.  after  an  illness  of 
several  months.  His  wife  and  four 
children  survive. 

J.  C.  Holmes,  69,  editor,  Gothenburg 
(Neb.)  Times,  and  dean  of  newspaper¬ 
men  of  the  western  section  Nebraska, 
died  Feb.  11  following  a  short  illness. 

JoNN  G.  Paxton,  who  spent  nearly 
a  half  century  reporting  the  events 
in  the  rural  section  of  Portage  County, 
died  suddenly  in  Ravenna,  O.,  Feb. 
12,  while  on  his  way  to  a  theatre.  For 
25  years,  Mr.  Paxton  edited  the  Kent 
Courier.  When  that  paper  was  sold  15 
years  ago,  he  launched  the  Kent  Tri¬ 
bune,  a  weekly. 

Fred  D.  Porter,  64,  Chicago  trade 
journal  publisher  in  the  real  estate  field 
and  nationally  known  yachtsman,  died 
of  a  heart  attack  in  a  Pullman  berth 
while  on  a  train  en  route  from  Tulsa, 
Okla.,  to  St.  Louis,  Feb.  14.  Mr. 
Porter  was  president  of  Porter-Bede- 
Langtry  Company,  publishers  of  the 
National  Real  Estate  Journal  "nd  the 
Building  and  Building  Management 
Journal. 

Victor  Rianda,  60,  for  20  years  edi¬ 
tor  of  the  Swiss  newspaper,  lla  Colonia 


Sviszena,  published  at  San  F'ranrisco, 
died  Feb.  16.  Mr.  Rianda  was  secre¬ 
tary-treasurer  of  the  Swiss  Publisliing 
Company. 

George  Douglas,  61,  editorial  writer 
on  the  Los  Angeles  Examiner,  died  F'eb. 
10  at  his  home,  following  a  heart  attack. 

Arthur  F'.  Clarke,  co-founder  with 
his  brother  of  the  Ontario  (Cal.)  Daily 
Report,  and  for  many  years  city  editor 
of  the  Riverside  (Cal.)  Daily  Press, 
died  Feb.  10  at  his  home  at  Laguna 
Beach. 

Michael  Lawlor,  94,  veteran  news¬ 
paperman  and  publisher,  died  at  his 
home  in  St.  Joseph,  Mo.,  F'eb.  9,  from 
pneumonia.  Born  in  Uuebec,  he  went 
to  Missouri  at  the  age  of  17,  and  worked 
as  a  printer  on  the  Liberty  (Mo.) 
Tribune,  and  with  the  aid  of  a  Negro 
helper  got  out  the  edition  containing 
Lincoln’s  emancipation  proclamation. 
F'or  many  years  he  was  publisher  of 
the  Catholic  Tribune,  a  religious  weekly 
in  Northwest  Missouri.  He  is  sur¬ 
vived  by  two  sons  and  three  daughters. 

Burton  Harrington,  40,  advertising 
manager  of  Ross  Federal  Research  Cor¬ 
poration,  New  York,  died  suddenly  Feb. 
13  of  a  heart  attack.  He  was  active 
in  the  advertising,  merchandising  and 
research  fields,  specializing  particularly 
in  outdoor  advertising.  He  served  ten 
years  as  editor  and  general  manager 
of  The  Poster  Publications. 


War  started  he  joined  the  Union  Army 
and  four  years  later  was  mustered  out 
as  a  corporal.  He  also  edited  the  Sol¬ 
diers  Journal.  Following  the  war  he 
joined  the  Pittsburgh  Dispatch  and  was 
later  with  the  New  York  IVorld, 
Brooklyn  Eagle,  Brooklyn  Press. 


GUILD  OFFICER  DIES 

Judson  Flvans,  Jr.,  34,  Richmond 
(Va. )  Times  Dispatch  news  staff  died 
F'eb.  19.  He  had  been  ill  since  Dec.  31. 
livans  had  worked  on  the  Lynchburg 
(Va.)  Nezvs  Advance,  Baltimore  Sun, 
Nezo  York  Herald  Tribune  and  Associ¬ 
ated  Press.  He  was  southern  vice-pres¬ 
ident  of  the  American  Newspaper 
Guild. 


n^ER.'VATIONAL 
SERVICE 
Sydney  R.  Clarke 

Pmiident 

76,  Rue  Petits-Champs 
Paris,  France 

'r«lephone«  Opera  66-27 
AadrrMt  Ricantalir«  Puis 

Travel  Experts 

New  York  RwpreeenUitiTe: 

SSI  NendofBOD  CompaOT,  Ino. 

nrih  Avenue  fW  York.  N.  Y. 

VAnderbilt  S-4760 


Employers  ~ 
Here*s  Your  Man! 


Thoroushly  trained  and  EXPERI¬ 
ENCED  men — in  46  states — have 
their  personal,  education  and  experi¬ 
ence  records  filed  with  the  Personnel 
Bureau  to  be  used  at  a  MOMENT’S 
NOTICE  from  you.  Direct  contacts 
can  be  made  quickly. 

When  you  want  a  GOOD  man  in 
these  fields — 

Editorial — daily  and  weekly  news¬ 
papers,  masazincs  and  business 
papers; 

Advertising  —  layout  and  design, 
copyrishtins — agency  and  publi¬ 
cation; 

Radio — continuity  writing,  program 
directing  and  announcing; 

Publicity — institutional  and  commer¬ 
cial — 

— You’ll  find'^him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 

SELECT  the  RIGHT  man  for  your 
staff  through — 

Th«  P<r*onn«l  Bureau 

of  Sigma  tkeUe  Cht 

836  Exchange  Ave.  Chicago,  Illinois 


ALBERT  EDWARD  CALNAN 

•Albert  FIdward  Calnan,  68,  Editor 
AND  Publisher,  Picton  (Out.)  Gazette 
died  suddenly  in  Picton  Wednesday.  He 
was  the  first  president  of  the  Canadian 
Weekly  Newspapers  Association  and  or¬ 
ganized  the  Bay  of  Quinte  Press  Asso¬ 
ciation. 


CHARLES  DAVID  ISAACSON 

Charles  David  Isaacson,  44,  writer  on 
music,  director  of  thousands  of  free 
concerts  in  New  York,  former  opera 
impresario  and  radio  director,  died  in 
New  York  Feb.  15.  He  joined  the  New 
York  Globe  in  1916  as  editor  of  “Our 
Family  Music,”  and  while  running  this 
column  obtained  the  support  of  finan¬ 
ciers  and  musical  directors  for  free  con¬ 
certs.  From  1927  to  1930  he  was  music 
editor  of  the  New  York  Morning  Tele¬ 
graph,  and  recently  had  been  associated 
with  the  Brooklyn  Eagle  Broadcasting 
Company.  He  wrote  several  books  on 
musical  and  other  subjects. 


WILUAM  PATTON  GRIFFITH 

William  Patton  Griffith,  92,  veteran 
newspaperman  and  the  last  of  Brook¬ 
lyn,  N.  Y.,  Civil  War  veterans,  died 
Feb.  17  in  a  sanitarium  there  following 
a  brief  illness  ascribed  to  old  age.  He 
started  his  journalistic  career  as  re¬ 
porter,  editor  and  poet  on  the  Wash¬ 
ington  (Pa.)  Reporter.  When  the  Civil 
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THE  TRADE  MARK  OF 
ACCURACY,  SPEED 
AND  INDEPENDENCE 
IN  WORLD  WIDE  NEWS 
COVERAGE 


UNITED  PRESS 


FOR  DOMINANT  NEWS  COVERAGE 


“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


We  guarantee  and  deliver  a 
definite  amount  of  additional 
national  advertising 


W«  Condod  Men  Coekini  Sehoeb  (m 
Dally  Ntwipaptn  Than  Any  Oikaf 
Orsanixalion 

There  Must  Be  a  Reason 


HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Paik  Ava.  Na«  Ywh 

ESTABLISHED  1924 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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WHAT  OUR  READERS  SAY 


-=! 


THE  CALIFORNIA  LAW 

To  Editor  &  Pubusher:  I  note  in 
your  Feb.  8  issue  an  interesting  edito¬ 
rial  concerning  the  New  York  Press 
Confidence  Bill  and  the  Curley  Bill  be¬ 
fore  the  House. 

In  this  editorial  you  make  mention  of 
the  fact  that  Maryland,  Alabama  and 
New  Jersey  already  have  such  laws. 
The  last  legislature  of  California  en¬ 
acted  a  similar  law  by  amending  the 
code  section  on  confidential  communica¬ 
tions,  which  included  attorneys,  doctors 
and  priests.  We  simply  added  to  that 
section  newspaper  reporters.  The  por¬ 
tion  referring  to  newspaper  men  reads 
as  follows : 

“Person  connected  with  or  employed 
upon  newspaper.  A  publisher,  editor, 
reporter,  or  other  person  connected  with 
or  employed  upon  a  newspaper  cannot 
be  adjudged  in  contempt  by  a  court,  the 
legislature,  or  any  administrative  body, 
for  refusing  to  disclose  the  source  of 
any  information  procured  for  publica¬ 
tion  and  published  in  a  newspaper.” 

Your  efforts  in  calling  the  attention 
of  the  newspapers  of  the  coimtry  to  the 
necessity  of  such  legislation  is  very 
worthy.  It  may  interest  you  to  know 
that  we  are  at  the  present  moment  en¬ 
deavoring  to  pass  such  legislation  in  the 
states  of  Oregon,  Washington,  Idaho 
and  Utah.  We  are  fairly  certain  of 
success.  S.  S.  Hahn. 

Scripps  League  of  Newspapers. 


York  dairy  law.  The  advertiser  has  to 
prove  gross  inequality,  unnecessary 
damage,  and  both  of  these  to  an  extent 
that  shocks  the  conscience.  If  an  ad¬ 
vertiser  can  prove  all  that,  he  can  also 
slip  a  camel  through  the  eye  of  a 
needle  1 

Don’t  let  advertising  forces  waste 
time  and  money  bombarding  the  Court 
— spend  it  to  fight  the  rash  of  similar 
laws  that  will  now  begin  to  break  out 
in  every  dairy  state! 

Thomas  Quinn  Beesley, 
Executive  Director,  National  Council 
of  Business  Mail  Users. 


CIRCULATION  RISE  CUTS 
MILLINE  RATE 


{Continued  from  page  5) 


TO  RENEW  NEGOTIATIONS 

(.Special  to  Editok  &  Publishes) 
Cleveland,  Feb.  19 — Renewed  nego¬ 
tiations  towards  obtaining  a  new  con¬ 
tract  with  the  Cleveland  News  were 
under  way  here  today  following  the 
appointment  of  two  new  members  to  the 
negotiating  committee  by  the  News  unit 
of  the  American  Newspaper  Guild.  At 
an  executive  committee  meeting,  at 
which  time  bitter  words  and  recrimina¬ 
tions  were  exchanged,  Elmer  Fehlhal^r, 
former  president  of  the  Cleveland  Guild, 
and  I.  L.  Kenen,  a  member  of  the  exe¬ 
cutive  committee  were  named  to  help 
carry  on  the  negotiations. 


FIGHT  ADVERTISING  CURBS 

To  Editor  &  Pubusher:  Perhaps, 
as  you  say  editorially,  there  is  “more 
than  a  hint”  that  the  Supreme  Court 
would  r^onsider  its  decision  of  Febru¬ 
ary  10  in  the  Borden’s  Farm  Products 
case  in  which  the  Court  by  5  to  4  threw 
into  the  alley  the  entire  economics  of 
advertising.  But — let’s  take  a  look  at 
what  the  Court  actually  said: 

“We  have  no  occasion  to  determine 
whether  the  differential  (in  favor  of  un¬ 
branded,  unadvertised  products)  would 
become  unlawful,  and  the  appellant 
would  be  entitled  to  relief,  if  there  were 
proof  that  in  practice  it  produces  such 
gross  inequality,  and  so  unnecessarily 
damages  the  appellant,  as  to  shock  the 
conscience.” 

How  would  you,  as  an  advertiser, 
like  to  try  to  prove  all  that?  How 
much  of  a  bank-roll  do  you  think  it 
would  take?  How  long  do  you  think 
it  would  take  you  to  accumulate  the 
evidence  necessary?  .-\nd  then  how  long 
would  it  take  you  to  carry  it  up  through 
all  the  channels  to  the  Supreme  Court? 
.^nd  what  would  be  happening  to  your 
advertising  plans  and  campaigns  in  the 
meantime?  And  perhaps  your  sales? 

Furthermore,  let  me  point  out  that 
according  to  these  actual  words  of  the 
Court,  a  certain  amount  of  incqtiality 
and_  a  certain  amount  of  damage  are 
entirely  Constitutional  when  caused  by 
a  state  price-fixing  law  like  the  New 


BUYS  OLD  NEWSPAPER  HLES 

University  of  Chicago  Libraries  have 
recently  purchased  back  files  of  the 
London  Chronicle  from  1758  to  1823, 
Boston  Transcript  from  1830  to  1935, 
London  Times  from  1829  to  1936,  and 
20  other  collections  of  newspapers 
throughout  the  world,  many  exten^ng 
back  to  the  18th  century.  They  will 
aid  research  workers  on  historical  and 
social  problems. 


can  also  be  a  curse.  It  seemingly  af¬ 
fords  an  avenue  of  escape  from  inexor¬ 
able  economic  laws,  but  in  the  long  run 
can  only  postpone  the  time  when  the 
true  cost  of  space  to  the  advertiser  must 
be  determined  not  on  the  basis  of  the 
amount  of  circulation  it  represents  but 
by  the  results  secured  from  the  use 
of  that  space,  or  the  return  on  the 
space-dollar  investment. 

“Since  there  have  been  no  yardsticks 
with  which  to  measure  accurately  the 
return  on  the  advertising  investment, 
and  since  advertising  is  so  inseparably 
involved  with  other  selling  factors  in 
most  cases,  the  important  question  of 
determining  whether  advertising  costs 
are  too  high  to  yield  a  proper  return 
for  advertisers  has  been  left  to  rule-of- 
thumb  methods  or  has  gone  begging. 
For  the  most  part  it  has  gone  begging, 
and  has  been  left  for  time  to  determine 
over  a  period  of  years. 

“It  becomes,  therefore,  an  important 
matter  to  determine  if  possible  whether 
manufacturers  are  using  less  advertis¬ 
ing  because  of  the  increasingly  high  cost 
of  advertising  and  also  whether  for  the 
same  reason  there  is  a  dropping  off  in 
total  number  of  advertisers,  thus  mak¬ 
ing  an  increasing  burden  on  fewer  ad¬ 
vertisers  to  support  the  advertising 
structure.” 


HOE 


PRECISION 

THINNING 

SHAVING 

MACHINE 


'  I  'riE  finest  and  most  accurate  ma¬ 
chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  '  Powerful*  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 


Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthens  Life  of  Plate. 


Send  for  details 


R.  HOE  &.  CO.,  Inc. 


910  EAST  138th  STREET  (AT  EAST  RIVER)  NEW  YORK  CITY 


Rebuilt  Presses 


SCOTT  24  and  32-paBe  PreaaeB,  alto  Modern 
Multi-Unit  and  Straight  Unit  Prettet  in 
variout  capadtiet. 


SAVE  A  MINUTE 


TO  PRESS  CHILD  LABOR  ACT 

Organization  of  a  Catholic  Commit¬ 
tee  for  Ratification  of  the  Federal  CJiilj 
Labor  Amendment  was  anounced  today 
by  Frank  P.  Walsh,  chairman,  New 
York  lawyer  and  head  of  the  New 
York  State  Power  Authority.  Mam 
prominent  Catholics  have  already  ac¬ 
cepted  membership  on  the  committee 
which  is  to  include  priests,  lawyers 
educators,  industrialists,  labor  repre¬ 
sentatives  and  civic  leaders  throughout 
the  country.  Chairman  Walsh  ex¬ 
plained  that  the  committee  would  work 
to  combat  onposition  to  the  proposed 
amendment  to  the  United  States  Con¬ 
stitution  by  self-interested  groups,  and 
asserted  that  “the  belief  express^  by 
some  of  our  faith  that  use  of  the  word 
‘labor’  (in  the  amendment)  opens  the 
door  to  federal  control  of  education  is 
without  legal  basis.” 
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AIDED  AIRPORT  FUND 

During  a  civic  meeting  called  to  raise 
$65,000  with  which  to  purchase  an  air¬ 
port  to  be  presented  to  the  City  of 
Dayton,  Captain  Lewis  B.  Rock,  pub¬ 
lisher,  Dayton  Journal  and  Herald,  con¬ 
tributed  ^,000  in  behalf  of  his  papers, 
and  a  like  sum  was  subscribe  by  . 
former  Governor  James  M.  Cox,  pub- 1 
lisher,  Dayton  Daily  News.  Edgar 
Morris,  publisher  of  the  Springfield 
Daily  News,  pledged  $500. 


WEEKLY  GETS  A,  P.  SERVICE 

The  Milledgeville  (Ga.)  Union-Re¬ 
corder,  oldest  weekly  in  the  state,  has 
become  a  member  of  the  Associated 
Press.  This  is  the  13th  weekly  to  be 
admitted  to  A.  P.  membership. 


HOB  32-page  4-deck,  40-page  Simidex,  Z-type 
Unit  Sui>er-Bpeed  0^ple,.with  Kohler  Reels. 


COLOR  PRESSES 

HOB  12  Couple  Univertal  Unit  Color  Preu, 
all  couples  reversible.  Prints  from  yi  thick 
stereotype  or  electrotype  plates  against  hard 
parking.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distributioa.  Both  presses 
handle  full  sixe  or  tabloid  products.  Both 
equipped  with  srire  stitchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  Ofies  *  Fsetary . PtaiofisU.  N.  J. 

Na«  Tarfc  OSes . 2M  Waal  4lsl  Sirsal 

Okafs  OAcs . ISM  Maasdaack  Black 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cabltt  Addr^M  NENSCO — W<»rc*«t*r 
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SITUATIONS  (Caah  with  Ordw) 
I  Tim.  —  .$•  p«-  lin. 

3  Time.  —  .4g  per  line 


3  I  unea  —  .41  per  luie 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  'Time  —  .75  per  line 

4  Time.  —  .M  per  line 
Coamt  six  words  to  the  line  when 
cash  with  order.  Ads  charged  to  sstaUiaka 
accoamts  will  be  billed  for  the  coamtsd  mas- 
her  of  lines. 

FORMS  CLOSE  TIIlTRg.  NOON 
Minimum  spatce,  three  lines.  The  E^tor  k 
Publisher  reserves  the  right  to  classify,  sSl 
or  reject  ainy  copy.  Unacceptable  are  aos  n- 
questing  syndicate  feature,  or  other,  ismpitii 
amless  advertiser's  name  and  aalalress  sppMr. 
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Newspapers  Wanted 


An  orgunUation  now  owning  and  opersUif 
daily  and  weekly  papers  in  Middle-West  Is 
seeking  additional  newspaper  propertlss. 
preferably  weekly  papers  which  can  b, 
I'onverted  into  dallies  or  dallies  in  towns 
from  4,500  to  16,000. 

Same  organization,  particularly  efficient 
In  small  dally  business  management,  cir¬ 
culation,  national  advertising,  and  se- 
I'ounting,  will  advise  on  or  manage  tbet, 
departments,  with  or  without  investment 
Hat  fee  nr  percentage. 

Strictly  contldential.  Bank  referenew 
furnished.  If  interested,  write  W.  J.  Mc- 
(liRIn  Newspaper  Company.  223  Dwight 
Building,  Kunsas  City,  Missouri. 
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E\-i'oiinlr>’  weekly  owner,  later  N.  T. 
Times  slalT  and  edit,  writer  I'hlla.  Ledger, 
wants  eastern  weekly,  small  Investment. 
Box  A-302,  Editor  &  Publisher. 


I  Lx[ 
1  bro< 


Besire  a  ••iiiall  number  of  good  weeklies 
to  list  for  sale  to  qualified  buyers  In 
various  localities. 

L.  P.  LIKELY — Newspaper  Broker 
Times  Building  New  York 


Newspaper  Brokers 


Some  Choice  Weeklies.  One  in  New  Jersey, 
one  In  Pennsylvania,  one  In  Maryland,  oM 
in  Ohio.  Well  established,  well  equipped, 
earning  profit.  J.  B.  Shale,  Tlmee  BnlKl- 
Ing,  New  York. 


»h 


Buyiag,  selling,  mergers,  dallies  and  wtek-  . 
lies.  No  listing  charge.  Intelligent,  esci-  ' 
getlc  conddentlal.  Feighner  &  Mapolit 
Nashville.  Mich.,  or  111  Old  River  Kosi  • 
Wilkes-Barre,  Pa.  in, 


I  If  intereeied  In  the  purchase  of  a  Psc^  pul 
Coast  newspaper— dally  or  weekly — wtiw  p 
M.  C.  Moore.  Beverly  Hllla,  Calif.  i  h>i 


1‘iiblisher  of  establisheil  weekly  in  14.HI 
Southern  town  (delightful  climate)  <!*•*■• 
partner  with  financial  assistance  for  tb* 
purchase  of  additionai  equipment  to  swtM 
Into  dally  field.  Must  be  active  partnv. 
Approximately  $2,000  needed  for  half  Is- 
terest.  Present  physical  equipment  n- 
ceeds  this  amount  considerably.  Field  » 
A-l;  opportunity  Is  excellent.  Will  besf 
rigid,  confidential  Investigation. 

L.  P.  LIKELY 

1708  Times  Building  New  York 


Circulation  Promotion 


Bonded  Campaigns  Succeed  —  Hudson  W 
Priest  &  Associates  World's  Record  Cr 
culation  Builders,  246  Fifth  Ave.,  N.  T.  <- 


For  gm>d  newspapers  this  27-year  old  !»• 
stitutlon  continues  to  add  sound,  substtf' 
tlal  circulation  on  a  self-financing  pua 
THE  CHARLES  PARTLOWE  CO..  0<»- 
dental  Bldg.,  Indlanapolia. 
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Promotion 


■  ,_,,,«i)erUoni’sL.eadingCirculationUuildeis 

.Morrliwn  I’luna 

"The  Plan  That  Pays  and  I'roves  It" 
a-i-ii.  the  John  P.  Morrison  Company, 
Jit  Hr.,  Jihops  Bldg.,  JJes  Moines,  Iowa. 

Trade  Publication  Wanted 


ttuiled:  Trade  paper,  large  or  small;  cash 
"tiiable’  present  competUion  immaterial. 
Box  A-350.  editor  &  Publisher. _ 

'^Itigraohing  and  Mimeographing 

(julck  iservice-yuality  Work 
I'eiituo’  Better  t'o. 

Hi  \V.  pith  til.  Bltyant 


Photo-Lithographing 


\o  tuts  Neisled..  Illustrate  Advertising 
■  rature,  reproiiuee  letters,  bulletins,  etc. 
liiseat  price.-.  #l.Ju  per  lUU;  2Uc  additional 
IBlIo.  I’assaiitino,  2iU  W.  4aih,  l,o-i>-it;-i4. 


Help  Wanted 


.Managing  Kditnr 

An  aggressive  lighter  to  operate  newly 
•uuipped  morning  daily  in  good  North- 
Central  cii>.  Kadio  station  lie-in.  Must 
organize  ttales  and  (.■ircuiation  setups. 
Caper  amply  linanced  and  plenty  ambitious. 
Salary  and  bonus.  This  is  no  spot  tor  a 
tjro  Time  is  factor  so  give  complete 
»loiy.  .v-3l>l,  Hdilor  Ac  I’ublisher. 


The  .VUvertlsing  lllreclor  of  one  of  the 
largest  daily  and  tiunday  newspapers  In 
the  middlewest  needs  an  assistant.  L>e- 
iirea  a  man  now  employed  as  an  adver- 
iiamg  executive  preferably  a  local  display 
manager  on  a  successful  .Metropolitan 
newspaper.  Must  be  young,  aggressive, 
and  with  an  -V-l  record.  To  such  a  man 
there  exists  a  real  opportunity  at  a  very 
lair  salary.  Give  complete  details  and  in¬ 
clude  photograph.  Box  A-Jio,  Bditor  Ac 
Publisher. 


.\dvertislug  salesmen,  experienced;  only 
ABC  Anglo-Jewish  weekly  in  country. 
Must  have  agency  contact,  following;  good 
proposition  to  producers.  Commission  and 
expenses.  Box  Ihti,  hO  Livingston  Street, 
Brooklyn,  New  York. 


I  .Author  wants  salesman  to  sell  on  cominis- 
'  iiun  a  daily  human  interest  column  which 
Madhl  has  run  twelve  years  uninterruptedly. 
UbtiaM  A-fvl.  Mditor  Ac  I’ublishcr. 
ed  noi-  '  - - - - 


^tar  k 
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Special  lalltloii  advertising  man,  with 
small  crew  of  high  class  solicitors,  capabU 
of  handling  a  big  Kdition  of  a  New  York 
State  Newspaper.  Give  terms;  experience 
and  reference.  .\.-383,  Kditor  Ac  l*ublisher. 


ieratini 
West  Is 
ipertles, 
can  be 
I  towns 


Wanted:  Experienced  advertising  men  who 
understand  how  to  sell  advertising  for 
a  national  political  magazine.  Now  on 
newsstands  Itepublicans  Btates.  Now  open 
with  full  protection  on  territory-big  com¬ 
mission.  Give  complete  information  and 
references  in  first  letter.  Young  llepub- 
luan  Magazine,  attention  Advertising 
Manager,  JS  West  Jackson  Blvd.,  Chicago, 
lU. 


efflclent  !  Situation*  Wanted 

nt,  clr- _ _ 

50,000  line  gain — 

.My  record  for  past  four  months 
Have  had  both  local  and  national  ex¬ 
perience  as  manager  and  salesman.  Wide 
experience  in  morning,  evening  and  Bun- 
day  Helds.  Have  thorough  knowledge  of 
merchandising  and  distribution.  Can  plan, 
execute  and  sell  advertising  campaigns. 
!  Expect  equitable  remuneration  for  results 
N.  *■  I  produced.  Available  upon  reasonable 
I  notice.  A-34U,  E.  Ac  I’.  Personnel  Service, 
rstmeat  j _ 
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.AdvrrtlNing  iiiun — 15  years’  experience  as 
linage  builder.  Advertising  manager  of 
accounts  serviced.  Capable  of  taking  en¬ 
tire  charge  of  department.  Now  employed. 
Peeking  a  real  opportunity.  Increased 
National  linage  forty  per  cent  on  Midwest 
daily.  Unusual  references.  University 
graduate,  age  38.  A-390,  E.  Ac  P.  1‘er- 

ionnel  Service. 
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Artia> Writer- -Small  city  and  metropolitan 
experience  in  factual  and  Imaginative  fea¬ 
ture  writing;  expert  rotogravure  and  black 
«nd  white  Iay«>ul8;  illustrations;  go  any- 
'h^re;  good  references;  immediately  avail- 
Hble.  A-3t>2,  U  P  i*ersonnel  .Service. 


Attractive  newspaper  womun.  college  grad- 
ttxie.  b  years  newspaper  experience  wants 
nutropoiitan  connection.  Trained  thor¬ 
oughly  In  straight  reporting  with  human 
interest  and  “sob*’  a  specialty.  Have 
woman’s  page  features  In  preparation  for 
publication  hook  form  w*hich  coul<l  be  used 
i>r  woman’s  page.  A-389.  E.  &  K  Per- 
•^mnel  Service. 


l^Uhlne«iM>.\dvertiHin8:  Manager  —  One  of 
those  thin,  wiry  individuals  with  unlimited 
energy  who  gets  things  done  quietly  and 
h  *  for  directing  the  energy  of 

'•thers,  seeks  a  connection  where  applica- 
h^»n  of  sensible  economies  in  operations 
snd  careful  promotion  methods  c'ould  lie 
?i  u*  profitable.  Advertiser  at 

has  family  and  background  of  25  years’ 
«perlence  in  newspaper  work.  Early  years 
Usual  subordinate  positions;  since  1920 
^rculaiion  manager,  auditor,  advertising 
business  manager  on  dailies, 
of  weekly.  Prefers  paper  of 
j }."  yOO  circulation  or  over.  Anywhere  in 
States.  For  further  information 
audress  Box  wV-373,  care  Editor  &  Pub- 


oxlness  manager  —  Unemployed  because 
^J*'**’^*!'*  Middle-aged,  married.  Fifteen 
experience.  <*apnble.  Keferein-es. 
“OX  A-281,  Editor  &  Publisher. 


Situations  Wanted 


Situations  Wanted 


('artoonist.  Editorial,  exceptional  ability,  »litor  with  successful  journalistic  and 
wants  position  with  daily  newspaper,  chain  business  experience  open  for  position  with 
group,  or  syndicate.  Has  drawn  com-  future  possibilities.  Voung  enough  to  in- 
ment-<‘reating  cartoons  for  6  years.  Highly  spire  and  energize;  old  enough  to  have 
recommended  by  w'eil-known  cartoonist  of  wide,  practical  knowledge.  Forceful,  ver- 
Ciiicugo’s  leading  new'spaper.  Samples  on  satile  writer.  Healthy,  vigorous,  clean 
request.  Married,  age  2b.  A-35b,  E.  &  P.  living,  industrious.  Total  abstainer.  A- 

Persoiinel  Service,  387,  E.  1*.  Personnel  Service. 


Cartoonist  and  StalT  Artist — <.^reate  reader 
interest  by  dressing  up  the  pages  of  your 
paper  w’lth  forceful  editorial  cartoons, 
story  illustrations,  column  headings  and 
well-balanced  layouts.  You  will  find  it 
pays.  Samples  glady  furnished.  Will  go 
anywhere.  A-365,  E.  ic  P.  Personnel  Ser¬ 
vice. 


<  ircuiation  Manager — At  present  employed 
in  city  of  300,000  desires  change.  Thirty 
years’  executive  ixperlence.  Thoroughly 
lainiliur  with  all  phases  of  circulation  pro¬ 
motion.  Uses  modern  methods.  If  you 
want  a  real  go-getter  inciuire  about  this 
man.  A-357,  E.  Ai  P.  Personnel  Service. 


f'iiH'iilatioii  Manager  —  Employed.  Wide 
experieiire — large  and  small  dailies.  De¬ 
sires  connections  with  publisher  wanting 
more  circulation  and  needs  lighting  go- 
getter.  No  proposition  loo  tough.  Thor¬ 
oughly  familiar  Hoy,  Mail,  and  Distribu¬ 
tion  methods.  Olllce  systems.  Married, 
age  45.  Available  on  short  notice.  Hea- 
sonnble  salary.  -V-368,  E.  Ac  P,  I*ersonnel 
Service. 


Clreiilation  Manager,  16  year.s’  experience, 
good  record,  8  years  in  present  position, 
put  lu'csent  paper  in  A.  H.  O.,  showed  an 
increase  each  year,  complete  knowledge 
of  home  ilelivery,  little  merchant  plan, 
and  motor  routes,  very  successful  with  boy 
promotion.  .Married;  good  references. 
.V-36;i,  K.  Ac  P.  Personnel  Service. 


<  Ircuiation  Manager — F'ifteen  years’  ex¬ 
perience,  know'  little  merchant  plan,  N.  H, 
A.,  and  insurance,  from  A  to  Z.  Prefer 
second  newspaper,  where  the  going  is 
tough.  Now  employed.  Age  27,  married. 
.\-370,  E.  Ac  P.  Personnel  Service. 


UluHsiHod  AdvertiNing — 5  yrs.  exp.  includ¬ 
ing  managership  of  small  daily.  Age  26, 
single.  Now  employed  on  large  inctrot)oll- 
lan  daily.  Thoroughly  trained  in  competi¬ 
tive  selling;  know'  promotion,  credits,  cen¬ 
sorship,  make-up,  phone  room  operation. 
Uapable  taking  charge  on  small  or  medium 
sized  paper.  Box  A-391,  Editor  &  I’ub¬ 
lishcr. 


(  lasHilled  .\d  Salesman:  24  yrs.  old,  wdshes 
to  join  progres.slvt*.  hard  hitting  sales 
force;  resourceful,  tireless  worker;  excellent 
on  coi)y;  now  employed  as  top  salesman 
(contracts  and  new  business)  medium 
sized  paper  previously  wdth  one  of 
country’s  largest  classitted  mediums.  Have 
car.  do  anywhere.  -\-371,  E.  &,  V.  Per¬ 
sonnel  Service. 


(’€»py  dcKk,  sports  editor  or  writer,  straight 
reporting  connection  sought.  Experienced, 
versatile  newspaperman.  30.  Broad  back¬ 
ground  on  small  city  dailies,  both  report¬ 
ing  and  editing.  Willing  to  work  and 
applicant  has  proven  ability.  do  any¬ 
where.  .\.-360.  E.  Si  P.  Personnel  Servic^ 
ro|»>  reader  —  Age,  25,  single.  Formerly 
on  staff  of  New’  York  Herald-Tribune. 
Desires  post  as  writer  or  copy  reader  in 
sports  department  or  assistant  on  city  or 
telegraph  desk.  Experienced  as  reporter, 
copyreader  and  familiar  with  make-up. 
.Also  straight  new’s  and  police  headquar¬ 
ters.  W’ould  like  $30.  Available  now'. 
A-369,  E.  &  P.  Personnel  Service. 

('npy  reader  and  all-around  editorial  man, 
29.  married.  Now  employed  on  desk  in 
city  of  260,000.  but  w'lshes  new'  connection. 
Experienced  as  managing  editor  in  city  of 
20,000.  Know’s  all  classes  of  news,  includ¬ 
ing  sports,  do  anywhere.  Best  references. 
A-380,  E.  Sc  P.  Personnel  Service. 
nUplay  Adveittolnir  Salesninn — Now  em¬ 
ployed  on  one  of  New  England’s  largest 
dailies.  Tw’elve  years  experience;  w’ide 
knowledge  of  merchandising;  can  w’rite 
copy  and  make  layouts  that  sell;  excellent 
record  as  producer;  best  references;  avail¬ 
able  on  short  notice.  A-388.  Editor  Sc  Pub¬ 
lisher. 


IF  you  SEEK 
A  NEWSPAPER  JOB— 

1 .  Thra*  40-word  "(ilMtion"  edt  in  EDITOR  A 
PUBLISHER. 

!.  A  3-Month  (iibicriDUon,  or  cxtoniion,  lo 
EDHOR  A  PUBLISHER. 

3.  R**lilr*tlon  with  E  A  P  Pcnonnol  Strvien 

'  lot  iix  monthi. 

4.  Preparation  by  ui  oi  100  panonal  b«l- 

lalint  aboal  your  qualiRcatloni  and  ax- 
pariancas  with  year  rnapthol  included 
thereon.  ThaM  we  rand  to  nawtpapen 
naadint  a  man  ol  your  abilltiai. 

DRAFT  an  ad  new  II  you  are  laakln*  a  nawy- 
papar  eennactien,  and  Mnd  It  to  ui  with 
SS.OO  check  or  money  order,  lo  cover  all 
the  above  larvicat.  A  ratidratien  blank 
will  than  be  sent  you.  A  taaienabla  ad¬ 
ditional  percanlafa  charse  will  be  made 
whan  and  11  a  position  is  secured  Ihroufh 
out  sarvkas. 

E&P  PERSONNEL  SERVICE 

another  EDITOR  A  PUBLISHER  torvict. 

1700  Tiises  Bldf.y  Tisiat  Sossra,  N.  Y.  C 

NOTE:  ARtr  you  rsalslat,  notify  ut  promptly  fo 
tny  chsiist  ol  sddreti. 


P^tlitorH — I  can  get  and  w'lite  the  news, 
read  copy,  sell  advertising.  1  have  good 
references  and  lots  of  ability.  Newspaper, 
magazine  or  publicity  connection  consid¬ 
ered.  Box  A-378,  E.  Sc  P.  I’ersonnel  Ser¬ 
vice. 


Editorial  man — 36,  now’  news  editor  city 
luu.OOO;  married;  16  years’  experience. 
Handled  all  tlesks,  makeup,  slot.  Under¬ 
stand  world,  city,  llnancial  news.  Used  to 
full  responsibility;  not  afraid  of  work; 
steady;  temperate;  clean  record.  Looking 
for  future,  itefer  West,  Southwest,  but 
W’ould  go  nearly  anywhere.  Know  Sx>anisii. 
.\-382,  E.  Sc  P.  I’ersonnel  Service. 


Editorial  Man  -33  years  old,  live  years  re¬ 
write  and  associate  editor  w’ith  King 
Features  Syiidii-ale,  six  years  general  as¬ 
signments  for  New  York  dailies,  critici.sm, 
copy-reading.  Also  magazine  writing,  pub¬ 
licity.  .Married,  lias  car,  will  go  anyw’here. 
.\-376.  E.  Sc  P.  Personnel  Service. 


Editorial  man,  capable  all  desks  or  on 
assignment,  seeks  managing  editorship  on 
small  daily  or  desk  job  with  organization 
where  merit  brings  promotion.  14  years’ 
daily  experience.  34  years  old.  Marrieii. 
reliable.  Best  references  from  present  em- 
jiloyers.  \-361,  E.  Sc  1\  I’ersonnel  Service. 

EaHteni  college  gra<limte,  32,  wants  job 
on  editorial  staff  of  national  magazine. 
Hood  background  of  newspaper,  magazine, 
agency  experience.  Versed  in  interviewing, 
re-write,  editing  and  w’ritlng  articles  as 
result  of  experience  on  a  leading  news 
magazine  and  newspaper.  A-343,  E.  &  1*. 
Personnel  Service. 


I'oreman  —  Thoroughly  competent  all- 
around  printer  with  executive  ability. 
Years  of  experience  handling  men  and 
composing  room  problems.  Exceptional 
ability  in  creative  layout.  Held  low  page- 
cost  record  with  chain  new’spaper  organ¬ 
ization.  Highest  type  character  and  busi¬ 
ness  references.  Go  anyw’here.  A-372, 
E.  Sc  P.  Personnel  Service. 


Mechanical  Superintendent — 40  years  old; 
twenty  years'  experience  in  charge  of  com- 
I>osing  room  of  one  of  America’s  largest 
newspapers;  thoroughly  competent  to 
handle  all  mechanical  departments;  ex¬ 
ceptional  executive  and  result  getter;  de¬ 
sires  connection  in  East.  Excellent  refer¬ 
ences.  A-377,  E.  Sc  P.  Personnel  Service. 


News  Executive — IS  years’  experience,  last 
13  years  leading  Eastern  daily,  all  depart¬ 
ments.  Age  40.  Married.  Take  full  edi¬ 
torial  cliarge  small  city  daily,  preferably 
one  w'hich  needs  building  up.  Sense  of 
community  responsibility.  Bright,  aggres¬ 
sive  news  polic5'.  -\.-385,  E.  Ac  1’.  Personnel 
Service. 


N>\v«  Man,  31.  now*  city  editor  on  capital 
city  daily,  would  like  to  take  over  news 
department  on  small  city  daily,  midwest 
or  southwest.  Experienced  in  photography, 
features.  College  graduate,  married,  .sober. 
Seven  years*  experience  in  all  news  de¬ 
partments.  Box  A-348,  Editor  Sc  lAiblisher 
Personnel  Service. 


Newspaper  executive,  25  years’  experience 
as  assistant  business  manager,  advertising 
manager,  branch  manager  large  repre¬ 
sentative  seeks  similar  position.  Proven 
records,  exceptional  i>roducer  all  depart¬ 
ments  advertising,  money  maker  and 
saver.  Age  45,  protestant.  gentile, 
widower,  dependents,  clean  cut,  pleasing 
personality.  A-393.  E.  Sc  P.  Personnel 
Service. 


Newspaper  .Man,  now  employed,  15  years’ 
experience  in  news,  advertising  and  pro¬ 
motion,  is  prepared  to  discuss  the  man¬ 
aging  editorship  of  a  daily  newspaper  with 
present  or  potential  circulation  of  20.000 
to  30.000.  A-367,  E.  &  P.  Personnel  Ser¬ 

vice. 


l*re«Mmnn  Foreman — Age  42,  married,  now 
concluding  10  years  as  foreman  w’lth  one 
daily  paper  of  70.000  circulation.  Now 
near  New  York.  Go  anyw’here.  .Vrchibald 
Gallagher,  109-C9  205th  St.,  Hollis.  Long 
Island 


Pre^RtHMiin  ^kpeclalist  on  color  w'ork  w’ants 
position  as  pressman  In  charge  or  position 
as  critic  or  instructor  in  teaching  men 
<  olor  work.  Twenty-five  years’  experience 
in  color  work  and  excellent  references. 
A-34  4.  E.  &  I*.  Personnel  Service. 


Promotion  Man — Copywriter,  experienced 
planning,  writing,  production  of  adver¬ 
tising  and  circulation  promotion  by  dis¬ 
play  and  direct  mail  with  New  York  pub¬ 
lisher;  has  w'ritten  advertising  agency 
copy  and  handled  magazine  circulation  de¬ 
tails;  age  29.  married,  college  graduate, 
employed,  available  two  weeks’  notice. 
T.<»cate  anyw'here.  A-395,  E.  Sc  P.  Person¬ 
nel  Service. 


Promotion  iiiunnger  —  28  years  of  age — 8 
years  associated  with  large  mid-wrestern 
newspaper.  Is  capable,  etticient  and  an 
idea  producer.  Can  ably  handle  national, 
local,  w’ant  ad,  circulation  and  editorial 
promotion  of  all  types.  Have  also  .suc¬ 
cessfully  promoted  music  festival,  golden 
glove  tourneys,  silver  skates  carnivals, 
charity  benefits,  all  types  of  contests, 
opora.s,  ballets,  etc.  Offers  excellent  ref¬ 
erences.  Salary  expected  140.  Box  A-349, 
E.  Sc  y.  Personnel  Service. 


Situations  Wanted 


Keporter — Which  Southern  editor  will  give 
energetic  young  Dutchman,  22,  now  in 
East,  the  opportunity  to  use  his  well- 
planned  European  education  in  newspaper 
work?  Eight  years  high  schoul  and  col¬ 
lege  in  ilulland,  Berlin  and  London;  four 
languages.  Wishes  position  as  reporter. 
Will  bring  you  a  wealth  of  European 
material  lor  interesting  features.  Begin¬ 
ner’s  .salary.  A-394,  E.  Sc  P.  Personnel 
Service. 


Reporter,  college  graduate,  23,  beginner, 
seeks  newspajier  connection.  A.  B.  degree, 
major  in  English,  specialist  in  languages. 
Good,  plial>le  material — all  eagerness  and 
inieiligence — j  ipe  lor  training.  A-346.  E. 
A.'  1’.  Personnel  Service. 


Witiited:  I’osition  on  dally  newsi>aper  in 
Eastern  United  State.s.  College  graduate, 
lo  year.s’  cxi>erience  as  general  news  re¬ 
porter,  city  editor  and  metropolitan  cor- 
re.si>ondint.  Prefer  jiosition  with  future. 
Married,  2  children.  Voung  and  active. 
Excellent  references.  C.  U.  Wolil,  Gettys¬ 
burg.  Pa. 


Voting  Joiiriialisl,  21,  who  graduates  from 
Lni\«  isity  of  .Michigan  in  June  desires  to 
cuniact  small  daily  or  weekly  publisher 
who  i.s  seeking  a  young  man  to  break  into 
tichl  with  llie  ultimate  aim  that  the  latter 
will  «\eiituaUy  purchase  plant.  A-364, 
E.  tV  t’.  i’ersonnei  Service. 


%ouiig  niiin,  25,  university  graduate  In 
'  ircuiation  again  after  15  monthH’  soft 
berth  with  goveinment,  is  soinesick  for 
gooii  stiff  )>eat  on  any  newspaper  any¬ 
w’here.  Experienced  sports,  copy  desk,  in¬ 
cluding  wire,  feature  or  general  new’s 
routine.  .\lso  handle  grallex.  Any  salary 
consUlered.  A-369,  E.  Ac  P.  Personnel  Jder- 
\  ice. 


Newspaper  Machinist 

Moving,  erecting,  diHinantling  pressroom 
and  stereotype  equipment.  Cali  BE  3-5967. 
11.  Ammon  Ac  Co.,  95  Cliff  St.,  N.  Y.  C. 


Mechanical  Equipment  for  Sale 

.Mugniiieent  Press 
FOK  SALE  UK  TUADE 
A  Hoe,  three  unit  Sextuple,  with  two 
high-.speed  folders.  iTess  i>rints  8  col¬ 
umns.  21  inches  in  length  with  22f^  cut¬ 
off.  Machine  in  excellent  condition  and  can 
be  seen  in  operation  at  any  time. 

I>uc  lo  changing  conditions  this  press 
will  be  sacrificed  at  lialf  its  real  value. 
Would  consider  trade  in  on  a  good  threo- 
ilcck,  .single  width  machine. 

Mr.  Publisher,  here  is  a  wonderful  op- 
{lurtunity  lor  you  to  get  magnificent 
.Metropolitan  press  for  practically  nothing, 
but  you  will  have  to  act  promptly. 

.\ddress:  Tlie  Independent  I'ublishing 
(’ompany.  1065-67  Wisconsin  Avenue,  N. 
W.,  Washington,  D.  C. 


Moving  into  new’  building  makes  available 
April  1,  twenty-four  jjage  Hoe  Stereotype 
Press  equipped  'lith  electrical  safety  but¬ 
tons,  twenty-five  h.p.  motor,  plate  shaver, 
and  trimmer.  Bargain  for  cash  on  tloor. 
In  daily  operation.  Hickory  Daily  Kecurd, 
Hickory,  N.  C. 


Kelmilt  Model  8  I.inotype  guaranteed  like 
new;  priced  low.  .Vlso  Models  5-25-26; 
200  fonts  mat.s.  I’ayne  &  Walsh  Corp.,  180 
l.afayetie  St.,  New’  York.  Canal  6-6877. 


Linotypes — 1,  5,  8,  11,  13,  19.  25.  Inter¬ 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENOR.WINO 
CO.,  413  Lafayette  St.,  New  York  City. 


Mechanical  Equipment  Wanted 


Wanted.^ to  Buy:  Single  or  double  w'ldth. 
four  or  five  deck,  W’ebb  press.  21 or 
22^”  cut-off.  State  all  details.  A-386, 
Editor  Sc  I’ublisher. 


Photo-Engraving  Equipment  for  Sale 


Engraving  l>epartment  Equipment,  all 
standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  St.,  New  York  City. 


l*hoto-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  IS  E.  16th  St..  N.  Y. 


Newspaper  Supplies 


stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn, 
Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 
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SHQDmi%THIREY 


By  MARLEN  PEW 

'  OME  of  the  fellows  returning  from  Erwin  would  have  had  them  on  the  job, 


Ethiopia  tell  of  the  lavish  spending 


As  matters  stood,  in  jigtime  the 


ting  still  as  mice  in  the  laps  of  their  news  reports,  from  a  fresh  swing  om 
parents.  A  Japanese  gentleman,  seated  the  circuit,  as  the  basis  of  my  I935  j*. 
at  my  right,  nudged  me  gently.  1  He  will  spend  more  time  around  laj^r 
turned.  He  whispered  in  perfect  Eng-  halls,  grange  meetings,  conventions  of 
lish ;  "lieg  pardon,  sir,  but  will  you  teachers,  plumbers,  hat  makers  and  r^ 
tell  me  if  there  is  a  possibility  that  Mr.  tail  clerks,  parent-teachers  clubs  and 
Roosevelt  will  be  reelected?"  It  was  barber  shops  than  he  will  around  the 
a  little  like  falling  out  of  a  balloon,  offices  of  county  chairmen.  He  will  not 
BacK  to  eartli,  1  realized  how  far-reach-  rewrite  any  press-agent  handout  He 
ing  IS  the  .Viiierican  election  puzzle  of  will  conduct  no  straw  vote.  He  will 
1936.  not  believe  all  he  hears,  or  even  half 

*  *  ♦  what  he  sees.  But  he  will  form  a  judg. 

People  exinx-t  to  read  in  newspa-  ment  that  readers  can  pin  in  their 
l)ers  Sound  tact  bearing  on  the  po-  In  the  forthcoming  campaign,  vital  as 
litical  plot,  as  the  basis  of  their  own  any  we  have  ever  seen,  such  reporters 


by  correspondents  to  get  and  transmit  bank  was  surrounded  by  men  with  guns,  opinions.  They  are  hungry  to  know,  will  ^  worth  their  weight  in  gold  to 
the  news.  One  is  led  to  believe  that  axes,  hose,  clubs,  pistols  and  pikes.  The  they  want  intormation  \yhich  will  en-  any  live  newspaper, 
newspupering  in  the  modern  day  is  the  bandits  were  put  on  the  sixjt.  Two  of  them  to  speak  intelligently  on  the  ^  iji'  1  7*  * 

hottest  of  all  business  rivalries.  What  them  landed  in  the  city  morgue.  Tillie  i>ubject.  1  think  most  news  readers  are  I  '  HE  Atlanta  Journal  operates  on 
the  enterprising  publisher  or  service  landed  on  the  first  page,  with  a  hot  impatient  with  unsupixjrted  opinions,  each  hriday  mght  over  radio  sta- 
manager  will  lay  out  to  cover  a  bizarre  scoop  that  El  Monte  will  long  remem-  partisan  guff,  time-worn  s'  igans,  logi-  tion  WbB  a  program  known  as  the 
war  situation,  or  indeed  any  major  her.  Admiring  friends  have  dubbed  sjiecial  pleading  and  all  other  old-  Journal  Editorial  Hour,  and  the  btisi- 

news  plot,  would  make  the  average  the  girl  Pauline  Revere.  George  W.  style  campaign  hokum.  They  want  ness  is  to  discuss  vital  and  timely  is- 

business  man  or  banker  quiver  with  Lynn  in  his  Daily  News  writes :  “Tillie  penetrating  analysis  and  interpretative  sues  besetting  the  local  governmenL 

horror.  When  the  assignment  is  diffi-  has  a  head  and  knows  how  to  use  it.  factual  matter  pinned  to  real  authori-  Experts  are  called  to  the  microphone 

cult  and  romantic,  and  the  story  in-  Tliere  are  plenty  of  places  for  her  to  ties.  Writers  who  have  an  lustinct  for  to  set  forth  their  views.  Recently,  the 

volves  international  problems,  the  old  shine  in  the  newspaper  firmament,  interpreting  the  Ainerican  political  situ-  Journal  asked  Mayor  James  L.  Key 

purse  strings  are  simply  pulled  out  of  She’ll  go  far.”  We  vote  yea !  ation  may  be  few  in  number,  but  somr  "  "  "  ■  ' 


purse  strings  are  simply  pulled  out  of 
their  sockets,  and  nobody  cares,  possibly 
excepting  the  home  auditors  who  have 
to  figure  up  the  crazy  bills. 

Well,  sir,  that  little  fracas  in  Ethio¬ 


pia  for  instance  attracted  within  a  few  today  are  tilled  with  tal« 

weeks  a  total  of  281  (count  ’em)  rep-  Qf  drifting  snow  and  shrieking  gale 
resentatives  of  the  world’s  press,  iiiclud-  ^old  that  nips  as  razors  bite, 
ing,  of  course,  news  reel  photographers.  Of  mercury  dropped  out  of  sight. 


’ll  go  far.”  We  vote  yea!  ation  may  be  few  in  number,  but  some  to  discuss  a  city-county  consolidation 

^  ^  ^  exist.  I  do  not  think  they  are  neces-  plan.  He  accepted,  but  remarked:  “1 

sarily  statisticians,  using  limited  straw  want  it  understood  I  am  not  advocating 

A  MEMORY  votes  which  may  be  grossly  misleading,  a  merger  of  the  two  governments  in 

By  D.  H.  Talmadge  Rather,  I  think  of  sophisticated  and  order  to  transfer  the  seat  of  government 

^PERS  today  are  filled  with  tales  skilled  newspaper  investigators,  men  who  to  a  newspaper  office.” 

Of  drifting  snow  and  shrieking  gales,  know  the  game  from  A  to  izzard  and  As  politicians  often  take  that  attitude 


I  have  the  figure  from  Josef  Israels  H,  And  memory  returns  to  me 
sent  out  by  New  York  Times,  now  per-  ^  newsprint  shop  that  used  to  be. 
sonal  representative  in  the  United  ^  was  years  ago,  no  matter  where. 
States  of  Haile  Selassie.  What  these  Enough  that  on  the  wintry  air 
fellows  paid  for  transportation  to  get  ^  cold  wave  on  a  press  day  came 
there  from  Europe,  Japan,  South  And  cluttered  up  the  weekly  game. 
America  and  the  United  States,  and  forms  were  frozen  to  the  stones, 

how  they  poured  out  gold  for  camel  Rollers  were  hard  as  fossil  ^nes. 


treat  findings  with  professional  integ-  toward  enterprising  newspapers  we 
rity.  Such  men  print  demonstrable  fact,  were  interested  in  what  John  Paschall, 
in  true  newspaper  fashion,  having  been  associate  and  managing  editor  of  the 
drilled  in  the  business  by  city  editors  Journal,  had  to  say  on  the  subject  when 
who  demand  of  reporters  the  truth,  the  f*®  introduced  the  mayor  on  the  air. 
whole  truth,  nothing  but.  Here  is  the  essence  of  his  reply: 

^  ^  ^  “We  are  glad  Mayor  Key  made  that 

T-T-Mjn-  c  j  r'  j-  r'  •  r-  comment,  because  it  gives  us  an  00- 


America  and  the  united  states,  ana  ...jv  ^  .  Tweedsmuir  not  lone  aeo  wu*  iTuaiuuu.  me 

how  they  poured  out  gold  for  camel  Kollers  were  h^d  as  fossil  ^nes,  “tL  stuSy  of  Hi?ckver  ^s 

trains,  runners,  guides  and  living  quar-  The  cases  sparkled  bright  with  frost,  ^aid  calculathjn  xSyTre  far  to^^  government  nor  the  county 

ters,  after  they  arrived,  is  an  unknown  The  stove-its  power  to  heat  seemed  j  government,  and  we  are  not  seeking  to 

_ _ ..  _  _i; _ _  .u-  Inst  sicvci.  uvci  j.  ncy  nnw.  Tnp  nnlv  vnir#»  thp  Tnnm 


quantity,  but  we  get  a  glimpse  of  the  l9“-  ,  ^  ^  „ 

staggering  possible  cost  by  citing  some  Tlie  ink  was  much  too  stiff  to  flow, 
radio  station  statistics.  You  see,  there  No  urge  could  make  the  engine  go. 
was  but  one  radio  station  at  the  Addis  ^.ft,  ere  the  day  was  fully  done, 

Ababa  end.  The  Government  gets  a  1 1'e  press  was  made  to  freely  run. 

50  per  cent  cut  on  all  of  its  revenue.  B>B.  coal-oil  lamps  and  water  hot 
Hiis  station  formerly  did  little  busi-  Action  from  cold  s  stagnation  brought, 
ness,  but  when  all  of  those  reporters  A  few  hours  late,  but  out  at  l^t. 
began  to  file  the  capacity  of  the  plant  And  thus  another  crisis  passed 
was  taxed  to  the  utmost.  The  press  Me:  On  page  one  above  the  head, 
rate,  for  ordinary  matter,  was  28  cents  A,?, ‘ending  line  of  boldface  said, 
worrt  tn  I .ondoii.  Stuff  Sent  at  tlie  Why  under  winter  eviU  groan? 


Clever,  xney  over-imeiiectuaiize.  111^  jo  so  now.  The  only  voice  the  Journal 
are  too  logical.  They  work  wholly  by  entitled  to  in  government  is  the  voice 
intellect  and  are  lacking  m  instinct.  g£  speech  and  a  free  press.  Like 
Never  however  shou  d  we  distrust  the  ^^gry  tax-payer  and  good  citizen,  «e 
instinct  and  judgment  of  the  ordinary  interested  in  the  kind  and  quality 
man.  He  is  not  intellectual,  he  is  not  q£  government  that  we  help  to  support 
too  logical,  but  he  has  a  curiously  sound  ^s  a  newspaper,  we  not  only  ha«  a  f 
instinct  just  l^cause  he  is  so  close,  to  ^ight,  but  it  is  our  duty  to  express  our  \ 


real  life,  about  what  things  are  going  ^he  manner  in  which  com- 

munity  affairs  are  administered  hj 
That  IS  a  wise  comment  on  editing  holders,  who  are  the  chosen 

true  as  gospel  when  related  to  po  itical  trustees  of  the  people. 


a  word  to  London.  Stuff  sent  at  tlie  WI'Y  under  winter  eviU  groan.'  re^rtinri  know  an  editor  out 

„r.T,.nt  rate  rn>st  SX  cents  net  word  also  Come  here,  where  cold  is  quite  un-  reporting.  1  xnow  an  taiior  out  'vest, 
urgent  rate  cost  ao  cents  per  woru,  aiso  !>  80  years  old  on  March  8  and  still  in 

tri  I  onritin  Imairiiie  a  reoorter  rattling  Known.  1 _ _ _  ...1 _  _  : _ _ » 


to  London.  Imagine  a  reporter  rattling 
off  a  daily  schedule  of  hundreds  or 
thousands  of  words,  drawing  vivid  pic¬ 
tures  of  the  black  natives  and  their 
savage  resistance  against  the  invaders, 
at  such  rates.  Think  of  the  columns 
of  matter  we  have  been  served  with 
in  .-\merica,  the  reporters  dashing  off 
feature  yarns  and  filing  tliem  as  if  spot 
news !  Well,  the  receipts  of  ^e  sta¬ 
tion.  1  am  told,  exceed  a  million  dol¬ 
lars  a  month,  half  of  the  swag  rolling 
into  the  treasury  of  the  King  of  Kings. 


Come  here,  where  cold  is  quite  un-  sporting.  1  Know  an  editor  out  west,  “Just  as  a  public  official  may  be 
known.”  ou  March  8  and  still  in  judged,  should  be  judged,  and  wiU  be 

*  *  ^  harness,  whose  uncaniy  instinct  judged  by  the  honesty  and  fairness  and 

WHICH  reminds  me  that  a  San  .^ue  marvel  of  friends  and  as-  correctness  of  his  official  conduct,  so 

Erancisco  newspaper,  years  ago,  *1*'' ",V  'u-w.sjiaix'r  work  for  more  uiust  a  newspaper  be  judged  by  the 

ran  through  an  edition  one  of  those  a  half  century.  He  winces  out  of  truthfulness  of  its  news  columns  and  the 

canned  “local  h.  i.  features”  that  syndi-  modesty  every  time  1  print  his  name,  ^yisdom  and  justice  of  its  editorial  opin- 

cates  used  to  send  out  to  their  clients  ^  ‘V*".  ^"o^y^ously. 

when  engraving  was  expensive,  show-  ,  9,9^  ^  have  wondered  “Whatever  influence  the  Journal  may 

ing  a  poor,  little  newsboy  and  his  dog  at  ms  ability  to  penetrate  the  future,  in  hope  to  have  in  government  will  d^ 


WHICH  reminds  me  that  a  San  oeen  ine  marvei  01  irienas  ana  as- 
Erancisco  newspaper,  years  ago,  *9*' "iV  ”^‘''''hai>vr  work  for  more 
ran  through  an  edition  one  of  those  a  half  century.  He  winces  out  of 

canned  “local  h.  i.  features”  that  syndi-  modesty  time  I  print  his  name, 

cates  used  to  send  out  to  their  clients  ~  ^  elect  to  treat  him  anonymously . 


when  engraving  was  expensive,  show¬ 
ing  a  poor,  little  newsboy  and  his  dog 
caught  in  a  four-foot  snow  bank  in  a 
city  street.  The  readers  of  the  paper 


Throughout  my  life  I  have  wondered 
at  his  ability  to  penetrate  the  future,  in 


politics  and  other  matters,  seeming  to  pgnd  entirely  upon  fair  and  accurate 
possess  super-sight.  I  doubt  if  he  has  reporting,  the  soundness  of  its  views,  I 


were  left  to  guess  what  it  was  all  about  Kone  wrong  on  an  election  of  impor-  j,^d  the  reasonableness  of  its  critician. 
as  the  title  read:  “Editors:  Some  day  tance  in  two  generations,  and  those  w’ho  After  all,  a  newspaper  is  beholden  to 


mto  the  treasury  ot  tlie  King  01  Kings.  streets  of  would  rather  have  his 

1  here  seems  to  be  no  end  to  the  funny  wnen  snow  is  tnicK  me  smeeis  01  j  today  on  the  New  Deal  fieht 
tliis  etraiitrp  war  but  oer-  yom"  city,  you  can  use  this  art  and  fill  on  .me  i\ew  wpai  ngnt 

angles  on  tins  strange  war,  out  per  annronriate  street  location  in  vour  than  that  of  any  person  in  Washington, 
iiaps  the  high  point  of  Inmor  lies  m  "  y°“f  He  is  wise  enough  to  believe  that 


the  fact  that  the  press  has  helped  mate-  *°cal  story. 


rially  to  finance  the  war  the  reporters 
went  out  to  cover. 


He  is  wise  enough  to  believe  that 
“clever”  people  make  more  mistakes  in 


the  people  almost  to  the  same  degrw 
as  a  public  official.” 

AMERICAN  FEATURES  POPULAR 


tr.  lit.  judgment  than  Ordinary  folks,  indeed  Australian  Correspondent 
'HE  omnipresent  problem  in  *e  Ife  Uas  alwavs  distrusted  the  nretentin...  .  .7 


•nr.  omnipresent  prooiem  n  uic  me  always  distrusted  the  pretentious, 

of  every  person  responsible  for  the  high-hat.  high-browed  ilk  in  reference 
icies  of  newspapers  is._of  course,  how  ^  ^f  life.  You  see 


Columbia  Journalism  Class 

Australian  newspapers  are  beginnin* 


policies  of  newspapers  is,  of  course,  how  thp  rkmmon  affaire  r,(  lifn  v«..  Australian  newspapers  are  beginnin* 

T^ILLIE  ERWIN  IS  a  young  reporter  to  estimate  public  opinion,  accurately  cj  sitting  on  the  front  seat  of  the  to  use  more  and  more  syndicated  raat^ 
1  on  the  £/  A/onU  (Cal.)  HeraUk  sense  the  ever-changing  attitudes  of  the  JZmS  letting  the  nal.  and  most  of  this  is  -Wean 

I’m  told  that  the  girl  is  a  whiz,  and  can  rank  and  file  composing  the  electorate,  talking  He  nersonallv  Pnowc  rorvf  rather  than  British,  Roy  L.  Curthoyi, 

believe  it  after  reading  a  complimentary  and  perhaps  anticipate  action.  For  in-  washwomen  farmers  nrinters  ele.-oto,!  Australia  correspondent  for  the  Loudes 

editorial  about  her  in  the  Yaiila  Bar-  stance,  just  at  present  the  newsmen  of  Times  and  for  the  New  York  Tima, 

bara  Daily  News.  .  .  the  country  have  their  ears  to  the  S’  S  told  Dean  Carl  W.  Ackerman’s  class  at 


ra  jyauy  lyews.  .the  country  have  their  ears  to  the  hank  clerks  rohhie’rs  renorteVs"  nr^'fl  told  Dean  Carl  W.  Ackerman's  class  a 

Miss  Erwin  was  at  the  prosaic  busi-  ground  in  an  effort  to  determine  which  readers  ohotogranher’s  s^Tvf  raJ'  mn  the  Columbia  Graduate  School  of  Jour- 

ss  of  prying  a  few  local  items  of  way  the  political  tide  will  most  Sectors’  K  whb  serv^  Wm  ar  tawZ  "alism  last  week. 

terest  from  a  woman  employe  of  the  likely  turn  in  the  Fall.  This  is  in  re-  anj  Lhoos  and  stores  the  neonie  who  Mr.  Curthoys,  former  editor  of  the 

Monte  hanlf  the  other  da  V  over  the  cnonce  to  the  aIn,oct  o,.eot:..n  .  ana  in  snops  and  stores,,  the  people  who  -  * - a  *he  .-nroa* 


ness  of  prying  a  few  local  items  of  way  the  political  tide  will  mosi 
interest  from  a  woman  employe  of  the  likely  turn  in  the  Fall.  This  is  in  re 


El  Monte  bank  the  other  day,  over  the  sponse  to  the  almost  universal  question: 
telephone,  when  she  heard  the  receiver  WTll  the  Democrats  hold  national 
at  the  other  end  suddenly  drop  and  a  power? 
woman  scream:  “It’s  a  hold-up!”  I  am  reminded  of  a  curious  incident,  MVd^'i['orth''llstpn5ng*^*'^Nnhnd^”wm,u  Although  the  morning  papers  still  run 
Within  five  heartbeats  the  girl  reporter  indicating  the  universality  of  this  ques-  calling  him  “clever”  hut  classified  ads  on  their  first  pages,  he  ex- 

had  the  police  on  the  line,  shouting  to  tion.  Ben  McKelway,  of  Washington  ,11  know  him  as  do  T  realir’e  that  pHined,  the  afternoon  journals  are  mak- 

the  Sergeant  on  duty:  For  heavens  Star,  and  I  attend^  an  opera  in  Tokyo,  £,e  is  as  sensitive  as  a  ohotogranhic  ‘"1?  ^  ^  ®Bow  window.  Two- 

saUp  gpt  rons  over  to  thp  FI  Monte  a  fe..,  ,.,eei,c  a  sensimc  as  a  pnotograpiiic  ” , _ _ .  , _ , 


UU..IU1S,  Kills  WHO  serve  nim  ai  laoic  a,  /-  .u  r  j-*  «« 

and  in  shops  and  stores,  the  people  who  Curthoys.  former  editor  of  » 

constitute  life  in  his  daily  rounds.  He  Argus,  traced  the  ^oa* 

is  as  homely,  sound  and  common  as  Abe  American  journalism  is  making  o 

Lincoln.  When  he  speaks,  something  is  u  .mi  ^ 

said  worth  listening  to.  Nohodv  would  .  Although  the  morning  papers  still  run 


Mke  get  cops  over  to  the  El  Monte  a  few  weeks  ago,  being  seated  in  a  bal-  intuitive  instinctive  ^  renortorial  column  headlines,  in  the  best  America 

bai^,  for  there  s  a  hold-up  there  1  cony  crowded  to  the  aisles  by  Japanese  £„  finger  tins  tradition,  were  introduced  on  the  Argns 

Being  resourceful,  she  also  put  in  a  men,  women  and  children.  The  stage  '  only  during  the  past  year,  he  said, 

still  alarm,  calling  the  fire  department  was  brilliant,  but  the  action  of  the  play-  *  *  *  Pictures  have  been  only  recently  a- 

to  the  scene  of  the  robbery.  Then,  be-  ers  slow,  at  least  in  the  American  esti-  ’  |  'HE  best  talk  I  have  heard  on  the  cepted  by  the  Australian  press,  Mr. 
lieve  it  or  not,  she  remembered  that  some  mate,  and  we  had  become  bored  by  mo-  »  current  political  problem  came  the  Curthoys  told  the  class,  but  today  most 
of  the  boys  around  town  were  just  at  notonous  talk  and  song  in  a  language  other  day  from  a  middle-aged  reporter,  papers  run  solid  pages  of  them.  Wink 
that  moment  out  on  a  pistol  range,  meaning  nothing  to_us.  So  we  Jurn^  whose  editor  is  wise  enough  to  send  papers  in  his  country  are  using  an  ever- 
holding  a  practice  shoot,  and  she  tele-  attention  to  the  audience  and  whisoered  him  galavanting  over  the  U.  S.  map  increasing  amount  of  American  sytth* 
phoned  them  to  rush  to  the  bank  and  comments  on  the  beautifully  attired  wo-  occasionally  to  find  out  what  people —  cates’  feature  material,  comic  strips 
put  their  guns_  to  good  use.  There  are  rnen,  the  men  in  sombre  kimonos,  and  the  voting  population — are  feeling,  from  the  United  States  have,  failed  to 
no  marines  in  El  Monte  or  Tillie  silky-haired  babies  and  youngsters  sit-  thinking,  saying.  I  am  waiting  for  his  gain  popularity,  he  continued. 


